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Where  Else  Can  You  Meet  All  The 
Newspapers  And  Key  Industry  Suppliers? 


Register  today  for  NEXPO'98  •  June  20-23,  1998 
Orange  County  Convention  Center  •  Orlando 
www.nexpo.com 


"Discover  a  World  of  Quality  Solutions" 


Ore  Vou  LoohinQ  Hi 
Ttie  Neiuspoper  Of 
Ihe  Next  Centurij? 


Find  Out  At  The  NEXPO  '98 


General  Session 


When:  9-10:15  a.m., 

Monday,  June  22,  1998 

Where:  Auditorium,  3rd  Level 

Orange  County  Convention 
Center,  Orlando 


Meet  the  brains  behind  the  flat-panel 
and  new  display  technologies  from 
both  sides  of  the  Atlantic — Kent  Displays, 
Inc.  of  Kent,  Ohio  and  Cambridge  Display 
Technology  of  Cambridge,  U.K.  Recent 
breakthroughs  in  display  technology  have 
allowed  light-emitting  diodes  to  be  made 
from  plastics  as  opposed  to  semiconduc¬ 
tors.  This  technology  seems  so  promising 
that  it  has  attracted  investors  like  Esther 
Dyson,  John  Scully  and  even  the  rock 
band  Genesis.  , 

There's  Still  Some  Work 
To  Be  Done,  Of  Course 

You  need  to  stay  informed  and  keep  up 
with  technological  developments  that 
affect  the  industry.  Make  up  your  own 
mind  about  the  potential  of  this  new 
technology.  Join  us  for  an  exciting  pre¬ 
sentation  at  the  NEXPO  '98  General 
Session  on  Monday  morning! 
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N«wspap*r 
AMOciatiofi 
of  America 


Visit  NAA's  Web  site  at  www.naa.org/conferences/nexpo98  or  call  Fax-on- 
Demand  at  (703)  716-6291  and  reference  these  documents:  (710)  Registration 
Form  and  Information;  (720)  Housing  and  Travel  Form;  (730)  List  of  Exhibitors; 
(740)  Program  At  A  Glance;  (750)  Rising  Stars;  (760)  Program  in  Spanish;  (770) 
Labor  Relations  &  Technology  Seminar;  (780)  Tours;  (790)  Y2K  Day  at  NEXPO. 
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Reader  Services 


JUNE 

4-7  Investigative  Reporters  and  Editors  Annual 
Conference,  New  Orleans 

9-10  Independent  Free  Papers  of  America,  Pre-Publishing 
Convention,  Sorat  Hotel,  Berlin,  Germany 
11-13  Association  of  Alternative  Newsweeklies  Annual 
Convention,  Capital  Hilton,  Washington,  D.C. 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 

17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 
17-20  Native  American  Journalists  Association  Annual 

(a)nference,  Tempe  Mission  Palms  Hotel,  Phoenix 

17- 20  Newspaper  Purchasing  Management  Association 

Catnference,  Harrah’s,  Las  Vegas 

18- 21  National  Society  of  Newspaper  Columnists  Annual 

Convention,  Humphrey’s  Half  Moon  Inn  &  Suites, 
San  Diego 

19- 21  Cooperative  Marketing/Sales  Conference,  Orlando 

World  Center  Marriott,  Orlando 

19- 21  NAA  Connections  '98,  Orange  County  Convention 

(Center,  Orlando 

20- 23  Nexpo  ’98,  Orange  Countt’  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Orlando  World  Center 

Marriott,  Orlando 

24-27  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 
24-27  Association  of  American  Editorial  Cartoonists 
Convention,  Caesar’s  Palace,  Las  Vegas 

JULY 

29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt, Washington,  D,C. 

AUGUST 

5-8  Association  for  Education  in  Journalism  and  Mass 
Cxtmmunication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md, 

5-8  A.sian  American  Journalists  Association  Conference, 
Sheraton  Hotel  and  Towers,  Chicago 
16-18  Inter  American  Press  Association,  C'.hapultepec 
Ca)nference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 

SEPTEMBER 

8-18  National  Press  Photographers  Association  Digital 

Imaging  (Conference, Adams  Mark  Hotel,  Columbus, 
Ohio 

10-12  SocieG’  of  Newspaper  Design  Convention, 
Philadelphia  Marriott,  Philadelphia 
10-12  New'  England  Newspaper  Association  Fall 
Convention,  Martha’s  Vineyard 
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■BJI  How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mecliainfo,com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept,, 

P,0,  Box  3000,  Denville,  NJ  07834-3000, 

Phone:  (800)  783-4903  -  Mon,-Fri„  9  a,m,-9  p,m,: 

Sat,,  9  a,m,-4  p,m,  EST,  Fax:  (973)  627-5872, 


News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 
Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 
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-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


ppKn  Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Reprint  Services. 
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Contact  our  CD-ROM/database  representative 
at  ext.  172. 
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WRITERS  WORKSHOP  byjackhart 


Pronoun  Problems 
Need  Not  Prevail 

Readers  do  notice,  so  writers  and  editors  take  heed 
to  avoid  the  pitfalls  of  these  problematic  parts  of  speech 


At  my  paper,  readers  write 
regularly  to  complain  about 
problems  with  pronouns. 
They  have  plenty  to  com¬ 
plain  about.  Pronouns  attached  to  the 
wrong  noun.  Pronouns  in  the  wrong 
case.  Pronouns  with  no  noun 
antecedent  or  pronouns  that  disagree 
in  number  with  the  noun  antecedent. 

If  there’s  a  way  to  botch  a  pronoun, 
we’ve  tried  it. 

We’re  not  alone.  Most 
of  the  newspapers  I  see 
stumble  over  at  least  an 
occasional  pronoun.  In 
part,  the  problem  stems 
from  the  way  we  oper¬ 
ate.  When  multiple  edi¬ 
tors  take  a  crack  at  copy 
on  deadline,  they’re  likely 
to  change  one  part  of  a 
sentence  without  careful 
attention  to  the  rest  of  it. 

They  change  a  noun,  but  fail  to  fix  an 
accompanying  pronoun.  Or  vice  versa. 

And  then,  of  course,  there’s  simple 
ignorance. . . . 

The  most  embarrassing  errors  con¬ 
cern  case.  Lots  of  readers  had  the  dif¬ 
ferences  between  she  and  her  and 
who  and  whom  permanently  etched 
into  their  heads  during  the  fourth 
grade. They  take  mighty  offense  when 
we  publish  sentences  such  as  these: 

♦  “Bostwick  . . .  said  the  office  work¬ 
ing  relationship  between  he  and  Penn 
had  broken  down.” 

This  one  produced  two  reader  com¬ 
plaints.  One  sardonically  asked  if  the 
rules  of  grammar  had  changed. The 
other  wrote, “If  your  reporters  can’t 
write  the  language,  you  need  to  reinsti- 

Hart,  a  managing  editor  at  the 
Oregonian,  accepts  comments  and 
examples  —  identified  by 
publication,  date  and  page  —  at: 
1320  S.  W.  Broadway,  Portland,  Ore. 
97201  (phone  503-221-8229,  fax 
503-294-5012,  e-mail 
jackhart@neu 's.  oregonian.  com ). 


tute  proofreading.” 

♦  “Jimmy  DeFrates  ...  is  clear  about 
the  problems  caused  by  the  rules  that 
come  between  he  and  his  wife.” 

♦  “Brothers  said  it  was  not  a  good 
situation  for  either  he  or  Okken. . . .” 

♦  “He  shockingly  four-putted  from 
eight  feet  to  knock  he  and  Davis  Love 
III  out  of  the  lead. . . .” 

Most  of  us  would  catch  such  obvi¬ 
ous  errors  if  we  just  read  our  copy 
aloud.  Wrong-case  pro 
nouns  just  sound  wrong. 

But  we  should  under¬ 
stand  the  basic  grammati¬ 
cal  principle  involved, 
too.  It’s  been  awhile 
since  some  of  us  dia¬ 
grammed  sentences.  And 
some  of  us  never  did.  So 
a  little  review  may  be  in 
order. 

Use  he,  she  and  they  in 
nominative  case  —  that  is,  when  they 
are  the  subject  of  the  clause  in  which 
they  appear.  That’s  when  they  refer  to 
a  person  or  thing  originating  the 
action  described. “He  hit  the  ball.” 
“They  crushed  the  opposition.” 

Use  “him,” “her”  and  “them”  in  objec¬ 
tive  case.  Objective  indicates  that  the 
person  or  thing  described  is  receiving 
the  action  ”. . .  to  knock  him  and  Davis 
Love  III  out  of  the  lead.” 

Or,  use  objective  when  the  pronoun 
is  the  object  of  a  preposition: 
“Between  HIM  and  his  wife.” 

C/ase  isn’t  always  so  easy  to  deter¬ 
mine,  however.  Lots  of  us  continue  to 
confuse  who/whom  and  whoever/ 
whomever  because  w'e  never  learned 
one  simple  rule:  A  pronoun’s  case  is 
determined  by  the  clause  in  which  it 
appears.Take  this  sentence: “Give  the 
prize  to  whoever/whomever  shows 
up  first.” 

Well,  which  is  it?  At  first  glance  you 
might  choose  “whomever”  because 
the  pronoun  looks  like  the  object  of 
the  preposition  to.  But  you’d  be 
wrong. 


The  pronoun  appears  in  the  clause 
" whoever/ whomever  shows  up  first.” 

It  acts  as  the  subject  of  that  clause;  so 
whoever  is  the  correct  choice. 

If  the  newspapers  that  published 
the  following  examples  had  applied 
that  basic  rule,  they  would  have  avoid¬ 
ed  these  errors: 

♦  “The  kind  of  fan  w  ho  opposing 
fans  love  to  hate.” 

♦  “You  never  know'  who  you  might 
run  into  at  Powell  Butte  Nature 
Park. . . .” 

♦  “She  had  a  younger  sister, 
Elizabeth,  who  she  quickh  overshad- 
ow'ed. . . 

♦  .  Dietrich  remained  married  all 
her  life  to  her  first  husband,  Rudolf 
Sieber,  who  she  married  in  1923-” 

Ask  yourself  who’s  generating  the 
action  and  who’s  receiving  it? 

The  opposing  fans  are  the  ones 
w'ho  love  to  hate;  so  fans  is  the  sub¬ 
ject  of  the  clause. The  single  fan,  the 
obnoxious  one,  is  receiving  that 
action.  So  the  pronoun  that  stands  for 
him  should  be  whom. 

The  person  run  into  at  Powell  Butte 
is  receiving  the  action,  too.  as  is  the 
overshadowed  younger  sister  and  the 
man  married  by  Dietrich.  All  should  be 
identified  with  whom. 

One  way  to  sort  out  such  sentences 
is  to  turn  them  around. “Fans  love  to 
hate  whom?" 

But  watch  out  for  this  construction: 
“Montana,  whom  coach  Cieorge  Seifert 
said  w'ouldn’t  need  surgery,  wasn’t 
available. . . .” 

You  might  think  that  whom  is  the 
object  of  said,  as  in  “said  whom?”  But 
think  again.  Said  is  simply  part  of  an 
attribution:“Seifert  said.”The  pronoun 
refers  to  Montana,  who  is  the  subject 
of  the  clause  in  question:  “Who 
wouldn’t  need  surgery." 

But  he  did  of  course.  And  Montana 
ended  up  sitting  on  the  bench,  as  well 
Sometimes,  it  seems,  a  coach’s  predic¬ 
tions  are  no  better  than  a  journalist’s 
grammar.  ■ 
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Willes’  Right  To  Demand 
Diversity  Of  Sources 

Mark  willes  has  had  a  rough  couple  of  weeks.  By  thinking 
out  loud  in  interviews  with  the  Wall  Street  Journal  and  New 
York  Times  about  how  to  better  cover  minorities  and  women, 
the  Times  Mirror  chairman  and  Los  Angeles  Times  publisher  managed 
to  roil  his  own  newsroom  —  again.  And  this  time  he  also  angered  a  fair 
number  of  nonjournalists  by  suggesting  newspapers  lure  women  read¬ 
ers  by  running  “more  emotional,  more  personal,  less  analytical”  stories. 

Willes  apologized  formally  Monday  for  both  missteps,  and  it’s  not 
our  intention  to  pile  on  here.  In  fact,  we  want  to  stick  up  for  him.  Not 
to  defend  his  comments  about  women  preferring  “emotional”  coverage 
—  that  was  just  silly’.  But  we  do  think  he  is  on  the  right  track  when  he 
insists  his  newsroom  get  serious  about  including  more  diverse  sources 
in  stories. 

Willes  wants  to  set  goals  for  editors  on  the  number  of  minorities  or 
women  quoted  in  stores. That  notion  triggered  a  predictable  —  and 
partly  justified  —  uproar  from  reporters.  A  rigid  quota  system  resulting 
in  journalism-by-the-numbers  is  a  bad  idea. 

But  quota  systems  can  be  a  good  way  to  jump-start  journalists  into 
thinking  about  diverse  sources.  USA  Today  started  with  a  rough 
numerical  guideline  on  photos  —  and  now,  even  though  the  quotas 
are  gone,  the  faces  of  black  people,  Asian  Americans,  Latinos  and 
women  routinely  appear  on  break  pages. 

The  knee-jerk  resistance  to  Willes’  ideas  suggests  something  needs  to 
happen.  One  city  hall  reporter  said  he  would  tell  any  editor  “to  go  to 
hell”  rather  than  add  minority  sources  to  a  finished  story'.  Let’s  face  it:  If 
a  story  out  of  Los  Angeles’  City'  Hall  has  a  glaring  lack  of  minority 
sources,  it  isn’t  “finished.”  Willes  is  simply  reminding  journalists  that 
they  have  a  fundamental  duty  to  ask  —  of  the  entire  community  — 
“Sez  who?”  It  is  simply  the  right  thing  to  do. 
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Backwardness  on 
ethnic  Americans 

I  READ  WITH  interest  the  April  25 
“Shop  Talk  At  Thirty  "  column  by 
associate  professor  Joann  Lee  and 
agree  with  her  findings  —  some  based 
upon  my  own  experiences. 

As  an  Asian  whose  birthplace  and 
citizenship  is  the  United  States,  I  also 
was  offended  that  MSNBC  in  this  day 
and  age  could  still  be  so  backward.  As  1 
thought  about  Lee’s  essay,  I  imagined 
other  Asian  Americans  in  the  United 


Newspaperdom* 


50  YEARS  AGO  ...  An  article  by 
Willard  Edwards  of  the  Chicago 
Tribune  Press  Service  alleged  that  “a 
selected  few  American  newspapers 
and  magazines  which  shouted  the 
loudest  about  the  Marshall  Plan" 
would  receive  government  subsidies. 

It  was  immediately  nailed  as  a  lie  by 
Col.  J.  Noel  Macy,  assistant  director  of 
:  the  State  Department  Office  of 

International  Information,  who  is 
also  former  president  of  Westchester 
;  (N.Y.)  Publishers  Inc. 

“The  only  useful  comment  on  the 
'  entire  story  is  that,  from  start  to  fin¬ 
ish,  it  is  completely,  deliberately  and 
i  intentionally  a  lie,”  he  said. 

In  response  to  the  author’s  asser- 
!>  tion  about  a  $  1 5  million  fund  ear- 
;  marked  for  boosting  foreign  circula¬ 

tion  of  newspapers  that  advocated 
j  the  State  Department’s  Marshall  Plan, 

;  newspapers  that  were  named  issued 

complete  denials.  The  New  York 
Times,  for  instance,  said  it  was  spend¬ 
ing  $100,000  a  year  to  publish  the 
Overseas  Weekly  for  U.S.  troops  and 
never  asked  for  reimbursement. 
Similarly,  the  New  York  Herald 
Tribune  denied  seeking  a  subsidy. 

Woodruff  Randolph,  president  of 
the  International  Typographical  Union, 
advised  Chicago  members  to  stay  on 
strike  no  matter  how  long  it  takes. 
They  have  been  striking  the  Chicago 
newspapers  since  Nov.  24. 

From  Editor  &  Pubusher 
June  5,  1948 


:  States  who  may  have  put  themselves  in 
i  Michelle  Kwan’s  skates,  only  to  learn 
i  that  some  of  white  America  continues 
j  to  leave  them  out  in  the  cold. 

I  Having  a  Spanish  surname,  as  many 
I  Filipinos  do,  poses  a  certain  amount  of 
:  difficulty  for  me  as  an  Asian  journalist, 
j  with  many  people  in  the  industry 
i  assuming  automatically  that  1  speak 
i  Spanish,  for  example.  (The  national  lan- 
i  guages  of  the  Philippines  are  Tagalog 
:  and  English;  some  new'  generation 
j  FilipinoAmericans  speak  Taglish,  a  com- 
j  bination  of  both  languages,  by  the  way  .) 

:  Another  dilemma  1  have  is  that  my  first 
I  name  can  be  construed  as  male  or 
:  female.  But  that  is  another  story, 
i  In  any  case,  after  reading  the  online 
I  headline,  1  came  to  my  own  conclusion: 

I  “American  beats  out  Hispanic  male."Thc 
j  sports  editors  at  MSNBC  News  Alert 
j  are  going  to  need  more  than  a  second 
:  set  of  eyes. 

Terry  Flores 

:  Racine,  Wis. 

\  Rankings  mislead 

WE  W’ISH TO  point  out  a  quirk  in 
E&P's  ranking  of  the  Top  25 
;  daily  newspapers  based  on  the  March 
i  31  ABC  FAS-FAX  {E&P,  May  9,  p.  1 1). 

Your  chart  lists  the  Miami  Herald 
j  22  and  the  St.  Petersbur}’  Times,  23.  In 
j  our  view,  this  is  misleading.  Here’s  why: 

Using  the  traditional  six-day  (Mon. 
j  through  Sat.)  figures,  the  St.  Petersburg 
i  Times  has  an  average  daily  circulation 
j  of  3f>f>,212  for  the  six  months  ending 
1  March  31,  1998. This  is  an  increase  of 
i  3,292  over  the  same  period  last  year  and 
I  gives  us  the  largest  circulation  in 
j  Florida.  Using  the  same  six-day  averages, 
i  the  Miami  Herald  has  a  circulation  of 
I  353,348, 12,864  fewer  than  the  Times. 
i  However,  the  Herald  chooses  to  use 
j  a  four-day  average  (Mon., Thun,  Fri.  and 
j  Sat.)  in  its  calculations,  giving  it  a  figure 
j  of  367,029,  making  it  appear  larger.  If, 

:  however,  we  were  to  report  our  circu- 
i  lation  using  the  same  four-day  method, 
i  it  would  be  372,849  —  still  almost 


6,(MK)  more  copies  than  the  Herald. 

Our  point,  as  you  can  tell,  is  that  no 
matter  which  way  you  count,  the  St. 
Petersburg  Times  is  Florida’s  largest 
newspaper  for  this  reporting  period. 

Judith  Roales 

publisher,  St.  Petersburg  Times 

Editors  note;  E&P  ranks  circulations 
based  on  numbers  newspapers  submit 
to  the  Audit  Bureau  of  Circidations, 
as  reported  in  the  PAS-EAX.  We  do  not 
calculate  our  own  numbers.  A  foot¬ 
note  to  the  list  explained  that  the 
Miami  Herald  no  longer  reports  a 
Mon.  through  Sat.  average  (like  some 
other  metro  papers  that  have  replaced 
traditional  M-E  or  M-S  tvporting  regi¬ 
mens).  We  rank  those  papers  by  the 
average  with  the  most  weekdays  in  it. 

When  ABC  recpiires  simpler,  apple-to- 
apple  reports,  we  ll  run  them.  Since 
newspapers  choose  what  they  report, 
we  have  little  choice  but  to  pick  the 
closest  facsimile  to  a  daily  standard. 


Is  your  weather  page 
important?  ^ 


You  d  better  believe  it! 


Examine  your  weather  page  closely. 

If  it's  not  from  AccuWeather,  there  are 
probably  problems  with  accuracy, 
credibility  and  consistency.  Why  not 
make  your  weather  page  the  best? 


Call  800-566-6606  for  a  FREE 
evaluation  and  quote. 


NEXPO  Booth  #1121 


ACCU 


The  World’s  Weather  Leader 


385  Science  Park  Road 
State  College.  PA  16803 
http:  www.accuweather.coni 
E-mail  salesmail(a>accuwx.com 

3©l99eAcx-jTx-*ii.^  - 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 
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ABOVE  THE  FOLD 


KR  job  cuts:  Some 
won*t  make  their 
way  to  San  Jose 


Teen  Reporters  Answer 
Why  Do  Teens  Kill? 


IN  MOVING  ITS  headquarters  to 
Silicon  Valley,  Knight  Ridder  is  jetti¬ 
soning  almost  one  quarter  of  its  corpo¬ 
rate  staff. 

The  nation’s  No.  2  newspaper  com¬ 
pany  said  at  least  3 1  corporate  staffers 
will  lose  their  jobs  in  the  move  from 
Miami  to  San  Jose. 

Breaking  the  news,  C^EO  Tony  Ridder 
said, “While  1  am  certain  that  a  more 
streamlined  staff  is  in  the  company’s 
best  long-term  interest,  the  hurt  and 
disruption  at 
time  make 
it  a  most  diffi- 
cult  transition.” 

Staffers  who  ^ 

will  remain  f 

with  the  com- 
pany  still  face  ^ 

tough  deci- 
sions  about 
whether  to 
uproot 
families. 

In  all,  55  Tony  Ridder 

corporate 

employees  have  been  asked  to  make 
the  move,  24  will  stay  in  Miami,  and 
the  fate  of  26  technical  staffers  is  still 
undecided. 

At  the  same  time,  Ridder  revamped 
the  corporate  structure  of  the  compa¬ 
ny,  which  owns  3 1  daily  newspapers. 

Instead  of  reporting  to  two  HQ 
executives,  one  for  business  and  one 
for  news,  publishers  will  report  to 
only  one. 

Spokeswoman  Lee  Ann  Schlatter 
called  the  move  “just  a  streamlining  for 
efficiency,”  and  nothing  more.  Editors 
will  continue  to  report  to  separate 
news  executives. 

Frank  McCkimas  oversees  the  1 2 
highest  profile  papers,  Bob  Woodworth 
looks  over  nine  more,  and  Mindi 
Keirnan  manages  the  remaining  10 
papers. 

Cristina  Mendoza,  general  counsel, 
and  Jerome  S.Tilis,  vice  president  for 
marketing,  will  leave  the  company  at 
the  end  of  the  year. 

Knight  Bidder’s  stock  price  rose  Vs 
to  57  Vs  the  day  after  the  layoffs  and 
restructuring  were  announced. 


WITH  THE  NATION  scratching 
its  head  over  the  latest  of  eight 
school  shootings  in  eight  months,  the 
Fort  Lauderdale  Sun-Sentinel  took 
the  unusual  approach  of  assigning  six 
high  school  correspondents  to  inter¬ 
view  their  peers  and  write  a  Page 
One  account  of  why 
teens  might  show  up  at 
school  with  guns  blaz¬ 
ing. 

The  piece  extracted 
unusually  frank  com¬ 
ments  from  students  at 
schools  from  Boca 
Raton  to  »Miami.  They 
reacted  to  the  May  21 
shiHitings  in  Springfield, 

Ore.,  where  15-year-old 
Kipland  Kinkle  fatally 
shot  his  parents  and 
two  schoolmates  and 
wounded  two  dozen 
others. 

“Some  of  us  are  lonely  kids  who 
have  turned  for  guidance  to  TV,  the 
next  best  thing  to  a  live  parent,”  they 
wrote  in  the  May  23  story. “Instead  of 
nurturing,  though,  there  is  a  steady 
diet  of  violence  and  death  —  real  and 
imagined.” 


Students  complained  about  the 
media  obsessing  over  “gory  details”  of 
the  shooting  while  ignoring  such 
teenage  problems  as  single-parent 
families  with  the  parent  working  two 
jobs. 

“Parenting  is  done  by  the  media, 
not  the  parents,”  one 
•  teen  said. 

Managing  editor 
Ellen  Soeteber  said,  “I 
thought  it  was  the 
-  freshest  and  mt)st  inter- 
I  esting  thing  we  had  on 
^  the  shooting  that  day.” 
The  Siin-SentitieVs 
high  school  correspon- 
g  dents  normally  write 
p  about  schools  or  com¬ 
munity  for  $20  to  $25  a 
5 ,  story.  Tao  Woolfe,  coor- 
^  dinator  of  the  high 
;  school  correspondents, 
said  staff  reporters  probably  couldn’t 
have  elicited  the  honesty  that  the 
high  schoolers  did. 

The  idea  came  from  assistant  city 
editor  Rick  Pierce,  who  said  he  was 
“looking  for  a  different  way  and  a  bet¬ 
ter  way  to  tell  tbe  story.” 

— Joe  Nicholson 


Sun-Sentinel 


^H.VnW.N.S  ARh  HAYI.NKi 


Hctrm 


Robert  L  Ariail,  editorial  cartoonist  at  the  State,  Columbia.  S.C.,  and  nationally 
syndicated  by  United  Media,  won  the  1997  Thomas  Nast  Award  for  foreign  affairs 
cartoon  from  the  Overseas  Press  Club.  In  appreciation,  he  penned  the  club  a  cartoon 
(below)  synthesizing  the  awards  dinner  and  political  events.  It  speaks  for  itself. 
(Courtesy  OPC,  Robert  L.  Ariail) 


I  HEARD  m  WAS 
rAT  PLACE  FOR  E0KI6N 
AFFAIRS... 


Robert  Neuwirth 
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Ed^P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


6/3/98 

5/26/98 

6/3/97  1 

A.H.  Belo  Corp.  (NY) 

51.438 

50.000 

38.250 

American  Media  Inc.  (NY) 

6.313 

6.250 

6.125 

Central  Newspapers  Inc.  (NY) 

63.000 

67.875 

62.500 

Dow  Jones  &  Co.  Inc.  (NY) 

47.688 

46.875 

39.875 

E.W.  Scripps  Co.  (NY)* 

51.688* 

51.875* 

38.125* 

Gannett  Co.  Inc.  (NY)# 

66.375 

66.313 

36.625 

Gray  Comm.  Sys.  (NY) 

29.875 

30.000 

18.625 

Harte-Hanks  Inc.  (NY)+ 

21.938 

22.438 

30.625 

Hollinger  International  (NY) 

16.313 

15.875 

11.875 

Journal  Register  Co.  (NY)## 

19.250 

19.000 

15.750 

Knight  Ridder  (NY) 

57.188 

56.250 

43.125 

Lee  Enterprises  Inc.  (NY) 

30.125 

30.750 

25.625 

McClatchy  Co.  (NY) 

29.625 

29.875 

27.875 

Media  General  Inc.  (AM) 

46.875 

46.750 

31.240 

New  York  Times  Co.  (NY) 

72.688 

71.938 

46.062 

News  Corp.  Ltd. 

23.938 

24.313 

17.750 

Pearson  Ltd. 

18.750a 

17.750a 

7.060a 

Pulitzer  Publishing  Co.  (NY)** 

87.938 

87.250 

49.750 

Quebecor  Inc.  Class  A 

20.375b 

20.125b 

25.850b 

Sun  Media  Corp.  (TSE)### 

14.250b 

14.750b 

N/A 

Thomson  Corp.  (TSE) 

40.000b 

41.900b 

32.300b 

Times  Mirror  Co.  (NY) 

63.500 

62.750 

55.875 

Tribune  Co.  (NY)*** 

67.563 

65.313 

43.125 

Washington  Post  Co.  (NY) 

549.750 

543.125 

386.750 

*  Adjustment  to  reflect  receipt  of  1 . 1 6  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Company  went  public  on  5/8/97 

###  Initial  public  offering  completed  on  12/15/97 
+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
(a)  British  pounds  (b)  Canadian  dollars 


NAA  moves  to  standardize 
classified  ads 

Moving  TO  protect  newspapers’ traditional  lock  hold 
on  classified  ads,  the  Newspaper  Association  of 
America  plans  to  develop  standards  for  collecting  classified 
information  to  allow  it  to  be  easily  transported  to  the  online 
arena. 

The  NAA  says  newspaper  classifieds,  which  account  for 
up  to  40%  of  revenues,  var>'  in  length  and  detail,  making 
them  hard  to  transfer  into  searchable  online  databases.  B) 
setting  a  standard  set  of  data  ail  newspapers  will  collect,  the 
group  hopes  to  make  it  easier  for  newspapers  to  hold  onto 
classified  revenue  in  the  digital  age. 

At  its  May  31-June  3  classified  conference,  NAA  estab¬ 
lished  a  task  force  to  create  a  unified  classified  standard  for 
its  member  papers. 

The  task  force  —  made  up  of  40  representatives  from 
newspapers,  new  media  operations  and  advertisers  —  is 
scheduled  to  report  back  to  the  group  by  the  end  of  the 
year. 

In  other  business,  NAA  announced  RealFind  USA,  its  143- 
paper  real  estate  information  service,  has  agreed  to  allow 
Targeted  .Marketing  Services  Inc.  to  assemble  and  ship  real 
estate  sections  and  other  market  information  to  consumers 
who  contact  RealFind. 

NAA  plans  a  trial  program  in  which  newspaper  subscrip¬ 
tion  offers  are  delivered  in  TMSI  packets  to  people  moving 
to  new  homes. 

AP  buys  bigger  TV  role 

The  ASSOCIATED  PRESS  has  agreed  to  buy  Worldwide 
Television  News  from  ABC  News.Terms  were  ntit  dis¬ 
closed,  but  the  Financial  Times  valued  the  deal  at  approxi¬ 
mately  $55  million  —  a  price  ABC  did  not  dispute. 

The  deal  makes  AP,  which  started  its  own  video  news  ser¬ 
vice  in  1994,  the  second  largest  player  after  Reuters  in  the 
worldwide  video  news  market,  an  AP  spokesman  said. 

APTV  currently  maintains  80  TV  bureaus  and  provides 
feeds  to  2(X)  broadcast  outlets  around  the  world. 

The  purchase  of  WTN  adds  another  1 19  bureaus  and 
1 ,000  outlets.  Some  staff  consolidation  and  layoffs  were 
expected. 

According  to  the  agreement,AP  will  purchase  80‘Jo  of 
WTN  from  ABC.  The  wire  service  will  also  buy  minority 
stakes  held  by  Independent  Television  News  and  Nine 
Network  Australia. 

The  deal  reduces  competition  among  suppliers  of  global 
video  news,  where  AP’s  arrival  launched  a  price  war.  APTV 
continues  to  lose  money  for  the  cooperative  news  service, 
but  spokeswoman  Tori  Smith  said  it  was  moving  steadily 
toward  profitability. 

The  news  service  named  APTV  chief  Stephen  Claypole  to 
be  international  director  of  broadcast  operations  and  Derek 
Taylor,  a  former  broadcaster  for  Britain’s  Independent 
Television  News,  as  director  of  APTV. 

In  a  separate,  multiyear  deal,  ABC  has  agreed  to  subscribe 
to  APTV,  and  APTV  has  committed  to  pick  up  video  feeds 
from  NewsOne,  ABC’s  service  designed  to  provide  news 
footage  to  affiliate  stations.  —  Robert  Neuwirth 
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EVERY  SATURDAY  SINCE  1884 


BY  RANDY  DOTINGA 

Will  850  Union-Trib  Workers 
Vote  Out  Their  Guild? 

A  long-festering  San  Diego  labor  feud  will  come  to  a  climax  on  June  1 1 
meanwhile  both  sides  are  pointing  fingers  and  exchanging  insults 


ON  JUNE  1 1 ,  after  seven  years  without  a 
cost-of-living  wage  increase,  nearly  900 
Newspaper  Guild-CWA  employees  at 
the  San  Diego  Union-Tribune  will  vote 
on  whether  or  not  to  throw  out  their  union. 

As  the  decertification  ballot  neared,  both  sides 
were  passing  out  buttons,  putting  on  T-shirts  and 
working  on  their  hard  sell  —  as  tempers  flared. 

“There  are  definitely  some  areas  where  there  is 
tension,”  said  Jeff  Arnett,  a  leader  of  the  anti-union 
movement. 

The  Newspaper  Guild  organized  the  company’s 
employees  6l  years  ago  and  survived  the  1992 
merger  of  the  jointly  operated  San  Diego  Union 
and  San  Diego  Tribune.  union,  with  850  mem¬ 
bers,  represents  the  newsroom,  circulation, 
accounting,  circulation  advertising,  maintenance, 
advertising,  ad  services  and  marketing  depart¬ 
ments. 

UNION  BUSTING  CHARGES 

Labor  relations  have  long  been  strained  for  so 
long  the  vote  was  inevitable.  Craig  D.  Rose,  a  busi¬ 
ness  reporter  and  chairman  of  the  union  bargain¬ 
ing  committee,  says  the  company  has  been 
engaged  in  a  “decade-long  union  busting  effort.” 

In  1989,  tensions  over  a  contract  led  to  a  byline 
strike  in  which  many  reporters  withheld  their 
names  from  stories.  Facing  a  possible  strike,  man¬ 
agement  advertised  for  replacement  workers. 

The  latest  round  of  labor  troubles  started  in 
1994,  when  a  protracted  struggle  began  over  a 
new  contract.  Unable  to  agree  on  a  new  contract 
as  their  old  contract  expired  in  1995,  workers  have 


Dotinga  is  an  education  reporter  with  the 
North  Couttty  Times,  Escondido,  Calif. 


stayed  on  the  job  under  terms  of  the  old  contract. 

According  to  Rose,  the  company  has  made 
unreasonable  demands.  Union  members  were 
especially  angered  by  a  1 994  management  propos¬ 
al  allowing  employees  to  be  fired  for  “disparage¬ 
ment”  of  the  newspaper  or  its  officials,  on  or  off 
the  company  property,  he  said. 

Rose  said  union  members  were  also  incensed 
by  a  clause  that  said  the  company  must  approve  all 
second  jobs  held  by  employees. 

But  the  proposals  do  not  appear  in  the  current 
management  offer,  said  Pat  Marrinan,  Union- 
Tribune  manager  of  labor  relations. 

The  biggest  issue  is  pay  raises.  There  has  not 
been  an  across-the-board  cost-t>f-living  increase  for 
all  workers  since  before  the  1992  merger,  although 
some  employees  have  received  merit  raises  during 
the  seven  years. 

The  company  wants  to  continue  awarding  rais¬ 
es  based  on  merit,  while  the  union  wants  raises  for 
everyone. 

The  raises  come  on  top  of  the  normal  pay  scale 
for  employees.  Reporters,  photographers  and 
advertising  salespeople  with  four  years  of  experi¬ 
ence  make  $674  a  week  ($35,048  a  year)  at  the 
Union-Tribune  under  the  old  contract.Those  with 
more  than  six  years  of  experience  make  $833 
($43,316  a  year). 

MERIT  PAY  MORE  FAIR' 

In  question-and-answer  fliers  given  to  employ¬ 
ees,  the  company  says  merit  pay  is  more  fair  than 
across-the-board  raises.  The  union,  the  company 
says,  is  "not  in  favor  of  employees  showing  initia¬ 
tive  and  being  rewarded  for  doing  so. ...  It  is  not 
fair  for  an  employee  who  just  gets  by  to  get  the 
same  pay  increa.se  as  someone  who  is  giving  extra 


Recent  Guild  Decertification  Votes 


1990  Stockton,  (^alif..  Record  employees  in  the 
editorial,  advertising  and  circulation  departments 
voted  98-49  to  decertify'  the  union. 

1991  Tacoma,  Wash.,  News  Tribune  employees  in 
the  editorial,  advertising  and  circulation  depart¬ 
ments  voted  86-77  to  decertify'  the  Guild. 

1993  Great  Falls  (Mont.)  Tribune  employees  vote 
47-25  to  decertify  the  Guild,  which  represented 
workers  in  news,  advertising  and  circulation. 


1995  Cincinnati  Enquirer  newsroom  employ¬ 
ees  voted  79-44  to  retain  the  Guild. 

1997  Lansing  (Mich.)  State  Journal  newsroom 
employees  voted  32-29  to  decertify'  the  Guild. 

1998  Detroit  Free  Press  newsroom  employees 
attempted  to  decertify'  the  Guild,  and  103  of  about 
260  workers  signed  a  petition  requesting  a  vote.  A 
director  of  the  National  Labor  Relations  Board 
rejected  the  petition. 
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effort  and  doing  their  best.” 

But  Rose  said  all  workers  deserve  a  raise,  and  he 
claims  the  company  has  abused  the  merit  system. 
“They’re  insisting  on  a  merit  pay  system  when 
hundreds  and  hundreds  of  people  have  been 
denied  raises  when  they’ve  gotten  fair  assess¬ 
ments,”  Rose  said. 

He  contends  that  a  union  is  vital.“rm  passionate 
about  the  union,”  he  said.  “I  believe  strongly  that  a 
union,  and  a  labor  contract  it  can  bring,  are  a  rea¬ 
sonable  degree  of  security  workers  should  be  able 
to  expect.” 

30%  REQUEST  DECERTIFICATION  VOTE 

But  many  disagree  and  support  the  movement 
to  get  rid  of  the  union.  At  least  30%  of  the  union 
members  signed  a  petition  requesting  the  decerti¬ 
fication  vote.  For  decertification  to  become  offi¬ 
cial,  more  than  50%  of  those  voting  on  June  1 1 
must  support  killing  the  union. 

According  to  the  Newspaper  Ciuild-C;WA,  the 
last  time  a  newspaper  as  big  as  the  Union-Tribune 
held  a  decertification  vote  was  in  1976.  The  vote, 
at  the  Washington  Post,  failed,  and  the  union  con¬ 
tinued  to  operate. 

The  Union-Tribune,  which  has  a  daily  circula¬ 
tion  of  375,596  and  a  Sunday  circulation  of 
454,085,  is  the  nation’s  21st  largest  newspaper. 

The  Guild  has  not  had  any  other  major  decerti¬ 
fication  votes  over  the  past  28  years,  said  Eric 
Cieist,  director  of  field  operations.  Records  for 
years  before  1970  weren’t  available. 

The  Union-Tribune  isn’t  a  stranger  to  union 
decertifications.  In  1994,  about  75  composing 
room  employees  decertified  their  chapter  of  the 
Communications  Workers  of  America  union,  while 
about  240  employees  in  the  packaging  depart¬ 
ment  decertified  the  (^WA  last  October.  (The 
Newspaper  Guild  and  CWA  are  now  combined.) 


Arnett,  the 
advertising 
account  man¬ 
ager,  said  the 
current  decer¬ 
tification  effort 
is  a  product  of 
years  of  con¬ 
tract  disputes. 
The  union,  he 
said,  blocks 
progress. 

“They’ve  tried  to  negotiate  a  contract  and  have 
gotten  absolutely  no  place,”  he  said.  “It’s  basically 
getting  nowhere.” 

Workers  became  “fed  up”  last  summer  when 
the  union  turned  down  a  contract  offer,  Arnett 
said.  He  added  that  merit  raises  are  both  proper 
and  popular.  He  said  the  union  has  made  major 
mistakes,  such  as  refusing  to  cooperate  with  the 
company  about  four  years  ago  when  managers 
wanted  to  meet  with  committees  of  employees  to 
discuss  morale. 

The  union  balked  at  what  it  saw  as  collective 
bargaining,  Arnett  said.  “So  basically  it  put  a  stop 
to  the  whole  process  of  try  ing  to  address  prob¬ 
lems  in  the  workplace. 

“1  see  the  union  as  basically  pursuing  their 
interests,  their  self-preservation,”  he  said.  “You  can 
do  all  the  whining  about  ‘the  management  does 
this  and  that,’  but  then  seven  years  later  you  don’t 
have  a  cost-of-living  raise.” 

The  management  of  the  Union-Tribune  is  not 
sitting  on  the  sidelines  as  the  fate  of  the  union 
hangs  in  the  balance.  Managers  are  holding  meet¬ 
ings  with  employees  to  answer  questions,  said 
Marrinan,  the  newspaper’s  labor  manager.  “What 
we  hope  is  that  they  will  make  an  informed  deci¬ 
sion  about  whether  or  not  they  want  Guild  rep¬ 
resentation,  and  to  the  extent  that  we  re  able  to, 
we’re  trying  to  provide  them  information  to  help 
them  do  that,”  .Marrinan  said.  By  law;  she  said,  the 
newspaper  cannot  make  promises  about  what 
will  happen  to  pay  or  benefits  if  the  union  is 
thrown  out. 

But  he  did  say  the  newspaper  has  made  “fair 
and  reasonable”  offers  to  the  union  over  the  past 
three  years. 

So  why  the  delay  in  finalizing  a  deal?  “The 
union  won’t  sign  a  contract  that  we’re  willing  to 
sign,”  he  .said.  ■ 
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Willes,  News  Staff 
Debate  Minority  Coverage 

In  a  contentious  meeting,  the  activist  publisher  faces  questions 
about  his  suggestions  to  set  quotas  to  measure  minority  representation  in  news 


PUBLISHER  MARK  WILLES  and  more  than 
200  Los  Angeles  Times  staffers  debated  — 
described  as  “contentious,”  “confrontation¬ 
al,”  “lively”  and  "vigorous”  —  at  a  meeting 
over  Willes’  suggestions  for  race  and  sex  quotas  in 
news. 

Willes  and  editor  Michael  Parks  convened  the 
session  Ma)  19  to  quell  newsroom  buzz  after 
Willes,  in  an  interview  in  the  Wall  Street  Journal, 
expressed  his  belief  that  the  Times  depends  too 
heavily  on  white  people,  particularly  men,  as 
sources  for  news  stories. The  56-year-old  publisher 
said  in  the  May  1 5  article  that  he  would  like  to  see 
more  women  and  minority  members  quoted  in 
the  paper  to  better  reflect  the  cultural  diversity  of 
its  Los  Angeles  and  Southern  California  circulation 
area.  He  reportedly  said  he  intends  to  set  specific 
goals  for  increasing  the  number  of  women  and 
minorities  quoted  in  stories,  and  editors’  pay 
would  depend  partly  on  meeting  them. 

.Moreover, Willes  thought  the  paper  should  offer 
stories  that  are  “more  emotional,  more  personal, 
less  anahtical”  to  attract  more  women  readers. 

“When  our  readers  read  the  paper,  they  don’t 
see  themselves  in  the  paper,”  he  told  the  Journal. 

In  an  interview  —  under  the  headline  “Times 
Mirror  Weighs  a  By-the-Numbers  Approach  to 
Expanding  Coverage  of  Minorities”  —  in  the  New 

I  Willes  Apologizes 

ADMITTINCi  HE  offend-  was  “completely  insensitive  I 
ed  women  on  and  off  to  the  fact  many  women  | 
i  the  staff  with  remarks  in  feel  stereotyped  by  the 
i  published  interv  iews,  Los  word  because  it  has  been 
i  Angeles  Times  publisher  equated  in  their  experi- 
I  Mark  Willes  issued  a  memo  ence  with  being  described 
apologizing  for  “comments  as  everything  from  soft  to 
that  seemed  to  stereotype  hysterical.” 
women  in  an  exceptionally  “1  hate  it  when  I  make  a 
unfortunate  way.”  mistake,” Willes  wrote. 

In  a  Wall  Sttvet  Journal  “Recently,  I  made  not  one 
interview  .May  15,  Willes  but  two  —  and  they  were 

said  the  Times  should  use  beauts,”  referring  to  the 
“more  emotional,  more  per-  newspaper  interviews.  He 
sonal,  less  analytical”  stories  blamed  “carelessness”  for 
I  to  attract  female  readers.  not  talking  first  to  employ- 
1  Willes’  memo  explained  ees,  and  said  he  “misspoke” 

I  that  by  “emotion”  he  meant  in  his  comments  about 
I  good  things,  but  that  he  women. 


York  Times  May  18,  Willes  referred  to  ways  to 
“measure  performance”  on  minority'  coverage, 
such  as  a  recent  exercise  —  counting  bylines, 
sources,  pictures  and  quotes  —  that  confirmed  his 
suspicion  of  under-reporting. 

About  proposals  to  link  editors’  pay  to  goals  on 
covering  minorities,  he  said,  “If  we  can  develop 
the  right  way  to  measure  it,  one  of  the  good  things 
is  that  we  won’t  have  to  interfere 
with  editorial  independence  at 
all.  We  won’t  have  to  say  you 
have  to  have  more  stories  on  this 
or  that.  We ’ll  say  there  are  multi¬ 
ple  ways”  to  do  the  job. 

At  the  staff  meeting,  Willes  did 
not  back  down,  but  said  his  state¬ 
ments  were  meant  as  sugges¬ 
tions  to  editors,  not  reporters. 

City  hall  reporter  Jim  Newton 
responded  that  decisions  by  an 
editor  affect  reporters.  He  added 
if  an  editor  called  him  at  home  Mark  Willes 
to  request  that  more  minorities 
or  women  be  inserted  into  a  finished  story',  “1 
would  tell  him  to  go  to  hell.” 

Newton  explained  in  an  interv  iew  that  he  “fun¬ 
damentally”  agrees  with  Willes  that  more  women 
and  minorities  should  be  represented  in  the  news 
pages  but  thinks  Willes  is  going  about  it  wrong. 

"There  are  a  lot  of  hurt  feelings  in  the  news¬ 
room,”  he  went  on.  “Some  people  are  very'  dis¬ 
turbed.  There  were  a  lot  of  questions.”  Newton, 
who  characterized  the  meeting  as  “contentious," 
credited  Willes  with  setting  forth  his  views  well 
but  said,  “we  have  a  difference  of  opinion.  1  think 
he  is  testing  the  limits  of  his  authority.” 

Willes  stirred  up  the  paper  last  year  by  tighten¬ 
ing  the  relationship  between  the  business  and  edi¬ 
torial  sides  of  the  paper  and  naming  business 
executives  to  work  with  editors  in  developing 
content  designed  to  attract  more  readers  and 
advertisers. 

Metro  columnist  Shawn  Hubler  said  she  agrees 
with  Willes’  approach  to  getting  more  female  and 
minority  voices  in  the  paper,  contending,  “All 
newspapers  should  resonate  with  all  readers; 
females,  males,  families  and  minorities.  I  tend  to 
look  at  the  spirit  in  which  he  offers  his  ideas, 
rather  than  take  them  literally .  He  may  not  use  the 
right  words  in  dealing  with  newspeople  —  he 
doesn’t  have  a  news  background  and  uses  lay¬ 
men’s  language  —  but  I  see  no  harm  in  what  he’s 
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trying  to  accomplish.  His  heart  is 
in  the  right  place.” 

Hubler  said  some  of  her 
female  colleagues  are  “bent  out 
of  shape”  by  Willes'  call  for  more 
stories  with  emotional  impact  to 
appeal  to  women  readers.  “My 
own  view'point,”  she  continued, 
“is  that  I'll  read  stories  like  that 
but  1  alst)  am  interested  in  finan¬ 
cial  news  and  national  and  inter¬ 
national  affairs.  What  he  wants  is 
David  Shatv  more  ballast  in  the  paper  to 

addre.ss  all  kinds  of  readers.  The 
guy  is  not  a  sexist.  He  has  promoted  more  women 
around  here  than  the  last  four  publishers.  And  1 
have  knt)wn  editors  whose  idea  of  diversifying 
the  paper  was  to  put  a  sports  or  Dow  story  on 
Page  One.” 

A  similar  attitude  was  expressed  by  city  editor 
Bill  Boyarsky',  who  described  progress  as  “slow”  in 
making  the  Times  more  representative  of  its  com¬ 
munities.  Willes  “is  trying  to  shake  things  up  and 
that’s  good,”  Boyarsky  said. “He’s  a  guy  with  vision. 

1  believe  we  should  not  be  distracted  by  side 
issues,  such  as  what  kind  of  content  women  like. 
Ihe  core  issue  is  that  the  newspaper  has  to 
improve  its  image  in  the  community.  Mark  Willes 
is  setting  a  positive  tone  for  the  Times? 

David  Shaw,  Times  media  critic,  recalled  the 
meeting  as  “confrontational,”  though  not  raucous. 
Still,  he  said,  it  was  “atypical  of  the  Times,  which 
always  has  prided  itself  on  its  civility.  But  1  kind  of 
like  to  see  reporters  speak  out  and  Willes  spoke 
back.  Sure,  he’s  intruding  himself  more  into  the 
newsroom,  but  he  wants  us  to  reflect  the  people 
we  live  with  and  who  read  us.” 

Shaw  called  Willes’  word  choice  in  ihe  Journal 
inteiA’iew  “terrible.”  “He  left  the  impression  that 
there  will  be  a  quota  system  in  how  we  cover 
women  and  minorities.  He  certainly  did  not  dis¬ 
abuse  anyone  of  that  notion.”  Shaw  further  sug¬ 
gested  that  the  publisher's  remarks  on  inserting 
more  stories  with  emotional  impact  to  draw'  more 
women  readers  also  may  have  been  misinterpret¬ 
ed  because  of  his  wording.  The  critic  theorized 
that  Willes  was  making  a  reasonable  assumption 
that  topics  like  child  endangerment  most  likely 
resonate  more  among  women. 

Willes  was  out  of  town  and  could  not  be 
reached,  nor  could  Parks.  But  a  spokeswoman  said 
Willes  was  “challenging  the  new  spaper  to  get  bet¬ 
ter.” 

“We  are  the  most  diverse  community  in  the 
nation  and  he  wants  the  Times  to  reflect  that 
community,”  she  stated. '  There  was  a  vigorous  dis¬ 
cussion,  but  he  was  not  telling  the  staff  how'  to 
practice  journalism  —  just  to  look  for  ways  to  do 
things  differently.” 

Willes  has  appointed  Mary  Junck,  president  of 
Times  Mirror’s  Eastern  newspapers,  to  form  a 
committee  with  editors  throughout  the  company 
to  examine  the  papers’  commitment  to  diversity’ 
and  make  recommendations. 

Times  Mirror  also  owns  the  Baltimore  Sun, 
Newsday,  Hartford  Courant,  Allentown,  Pa., 
Morning  Call,  among  others. 


Chicago  Papers 
In  City  News  Rack 
Compromise 

Publishers  to  drop  lawsuit 


IN  A  COMPROMISE  with  City  Hall,  Chicago’s 
biggest  dailies  and  free  newspapers  agreed  to 
experiment  with  a  few  multiple-title  news  racks. 

After  weeks  of  furious  law-making  and  lawsuit¬ 
filing  —  and  under  strong  pressure  for  compro¬ 
mise  from  U.S.  District  Judge  Ruben  Castillo  — 
lawyers  for  both  sides  told  Castillo  June  2  that 
they  are  ready  to  drop  litigation  in  favor  of  a 
revised  pilot  program  for  news  racks. 

The  newspapers  —  the  Chicago  Sun-Times, 
Chicago  Tribune',  the  alternative  Chicago  Reader 
and  Netv  City,  and  the  African-American  fret- 
paper  N’Digo  —  filed  suit  May  1 2  to  throw  out  a 
new'  Chicago  ordinance  that  would  have  replaced 
560  individual  news  racks  located  in  the  busiest 
downtown  intersections  with  60  multiple-title 
racks  built  by  JC  Decaux,  the  French  “street  furni¬ 
ture”  supplier.  (£(5?/*,  May  16,  1998,  pp.  14-15) 
Details  of  the  compromise  remain  to  be 
worked  out  and  lawyers,  for  the  city  and  the 
papers  refused  to  describe  the  new  plan  exten¬ 
sively. 

Nevertheless,  the  broad  outlines  of  the  experi¬ 
ment  suggest  the  newspapers  won  some  rounds 
in  fighting  City’  Hall.  iNewspapers  will  be  repre¬ 
sented  on  a  group  formed  to  advise  on  the  loca¬ 
tion  of  the  racks  and  will  help  evaluate  the  exper¬ 
iment. 

“There  will  be  a  smaller  number  of  news  racks 
removed,  there  will  be  an  appropriate  number  of 
locations  [for  news  racks]  and  the  pilot  program 
has  been  reduced  from  a  >  ear  to  six  months,”  said 
Mark  Hornung,  vice  president  of  circulatit)n  for 
the  which  organized  the  lawsuit. 

It  was  not  clear  how  space  would  be  allocated 
in  the  multiple-paper  racks.  Alternative  and  ethnic 
papers  complained  the  design  of  the  racks  would 
hamper  their  distribution.  Law-j  ers  for  the  Reader, 
the  big  alternative  paper,  and  Seiv  City  declined 
to  comment  on  the  effects  of  the  settlement. 

Hornung  said  his  aim  from  the  start  was  to 
“build  consensus”  among  all  newspapers  in¬ 
volved. 

In  court,  city  law'^ers  said  the>'  had  agreed  not 
to  start  the  pilot  program  until  at  least  July  l,and 
they  suggested  the  ordinance  will  be  rewritten  to 
reflect  the  settlement. 

Multiple-title  racks  have  been  discussed  since 
the  beginning  of  the  year.  But  newspaper  officials 
said  the  city  suddenly  presented  a  non-negotiable 
ordinance  in  late  April,  saying  Ma)'or  Richard  M. 
Daley  wanted  the  new  racks  in  time  for  a 
Memorial  Day  convention  of  travel  agents  and 
writers, 

“The  city  pushed  —  and  we  pushed  back,”  the 
Sun-Times'  Hornung  said.  ■ 
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Editor  Moonlights  As 
Spanish-Language  Starlet 

Mexican-born  Marfa  G.  lupita'  Colmenero's  first  role  is  star  of  action  film 


ITS  NOT  UNUSUAL  for  journalists,  especially 
local  TV  anchors,  to  make  cameos  or  even 
play  bit  parts  in  movies.  But  the  editorial  and 
marketing  director  of  the  Spanish-language 
weekly  El  Hispano  Netvs  in  Dallas  is  no  bit  play¬ 
er  in  the  new  movie  La  Conexion  Cabana  — 
Maria  G. “Lupita”  Colmenero  is  the  star. 

In  her  vcr^'  first  acting  role  of  any  kind,  Lupita 
(x)lmenero  is  listed  third  in  the  credits  —  but 
make  no  mistake  about  it,  she  is  the  star.  She  has 
far  more  screen  time  than  her  two  well-known 
co-stars,  hunky  Mario  Cimarro,  a  Cuban  model 
who  stars  in  Mexican  soap  operas,  and  the  aging 
Mexican  matinee  idol  Robert  “El  Flaco”  Guzman. 

La  Conexion  Cabana  {The  Caban 
Connection')  is  a  Spanish-language,  direct-to-video 
film  that  was  released  in  mid-April  for  sale  and 
rental  to  the  Hispanic  market. An  English-subtitled 
version  is  scheduled  to  appear  in  May. 

Lupita  Colmenero  is  not  the  only  connection 
between  the  film  and  El  Hispano  News,  a  35,000- 
free-distribution  paper.  The  movie  was  written 
and  produced  by  xMario  Nelson  Suarez,  the  news¬ 
paper’s  owner.  Suarez,  who  released  the  film 
through  his  Mariel  Films  International  company, 
is  listed  as  “co-director.” 


Indeed,  El  Hispano  News  plays  a  pivotal  part 
in  the  plot  of  The  Cuban  Connection. 

In  the  movie,  Colmenero  plays  the  newly  preg¬ 
nant  wife  of  a  Havana  shipyard  worker  who  acci¬ 
dentally  kills  a  policeman  in  a  struggle.  One  mis¬ 
fortune  after  another  is  heaped  on  the  couple 
until  Colmenero’s  character  finds  herself  leaving 
Cuba  alone  in  the  Mariel  boat  lift  and  being  reset¬ 
tled  in  Dallas.  There  she  becomes  a  crusading 
journalist  at  El  Hispano  News.  Her  work  on 
behalf  of  Cuban  human  rights  eventually  enrages 
the  Cuban  government  —  which  orders  her 
assassinated. 

PARALLEL  REALITY 

As  the  lurid  video  jacket  copy  says,  “There’s  no 
place  to  hide  when  the  Cuban  government  wants 
you  dead.” 

Lupita  Colmenero’s  real-life  story  has  some  par¬ 
allels  with  her  “Cuban  Connection”  character- 
and,  indeed,  Suarez  says  he  wants  to  base  his  next 
film  on  her  life. 

“She  is  an  intelligent,  exceptional  woman  with 
many  accomplishments,”  Suarez  said. 

Born  in  Guanajuato,  iMexico,  Colmenero  was  a 
social  worker  when  her  brother  went  north  to 


I'lariol  riltiis 
Intel  iidtioiiat 
pirsciits: 


On  location  (above)  near  Veracruz,  Mexico,  Maria  Colmenero  receives  direction  during 
shooting  of  The  Cuban  Connection.  The  video  (right)  signals  action. 


•  V 
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the  United  States  and  simply 
disappeared. 

“It  hurt  the  whole  family. 

I  came  Los  Angeles,  as  an 
illegal  alien,  to  look  for  my 
brother,”  Colmenero  said  in 
an  interview  in  El  Hispano 
News’  offices.  “For  three 
years  I  looked  for  him,  and 
once  I  came  in,  it  was  not 
easy  to  come  out.  I  was  real¬ 
ly  a  coward.  I  couldn’t  come  back  and  say  to  my 
mother  that  I  could  not  find  him.” 

In  1985,  Colmenero,  who  has  since  married 
and  received  permanent  residency  status,  came 
to  Dallas  and  helped  in  the  start-up  the  next  year 
of  Dallas’  second  Spanish-language  newspaper. 
(£/  Sol  de  Texas,  established  in  1996,  was  the 
first.) 

In  editing  and  selling  newspapers,  Colmenero 
found  a  profession  she  clearly  loves.  She  speaks 
of  journalism  with  much  more  ardor  than  of 
movie-making. 

“You  have  a  moral  obligation  once  you  get  in 
this  business,”  she  said.  “It  is  not  just  about  mak¬ 
ing  money.  You  have  to  stand  up  for  the  truth, 
and  stand  up  for  people,  and  if  we  need  to  be 
controversial,  we  will  be.” 

Several  years  ago,  in  fact,  a  former  Mexican 
consulate  —  so  angered  about  the  paper’s  cover¬ 
age  he  publicly  called  Colmenero  a  “bad 
Mexican”  —  tried  to  organize  a  boycott  of  El 
Hispano  News  and  its  advertisers. 

“Some  (advertisers)  followed  that  threat,”  she 

said.  “But  we  didn’t  really  care _ We  did  what 

we  had  to  do.” 

ON-CAMERA  EXPERIENCE 

Colmenero  first  went  in  front  of  the  camera  in 
1996,  when  she  worked  as  a  news  anchor  on 
Spanish-language  TV  Channel  19  in  Dallas. 


Her  television  work  con¬ 
vinced  producer  Suarez  she 
could  act.“l  told  her, ‘Read 
this  scene,’  and  as  soon  as 
[Cuban  Connection  direc¬ 
tor]  Francisco  Guerrero  .saw 
her,  he  said.  That  is  who  1 
want,’”  Suarez  said. 

Certainly  the  role  of 
Irene  Diaz  was  an  actor’s 
challenge;  In  the  course  of 
the  movie  she  is  a  joyous  expectant  mother,  a 
rape  victim,  a  shell-shocked  refugee  and  a  terror¬ 
ized  human  rights  activist  being  stalked  by  a  hit 
man. 

“A  lot  of  people  who  saw  the  movie  said  I  was 
good,”  said  C-olmenero,  whose  acting  is  easily  as 
good  as  anything  seen  in  soap  operas  south  or 
north  of  the  Rio  Grande. 

Filmed  on  a  budget  of  ju,st  $5(),()(K)  in  Veracruz, 
Mexico  (doing  a  credible  job  of  passing  for 
Havana)  and  in  Dallas,  The  Cuban  Connection  is 
more  than  an  action  film  —  it  sometimes  veers 
into  a  strident  anti-C'astro  polemic. 

The  brutality  of  the  C^uban  government  is 
emphasized  repeatedly  —  a  fact  that  cost  the  film 
the  lucrative  possibility  of  playing  on  Mexican 
television. 

“Televisa  and  TV  Azteca  both  said  they  could 
not  run  it  because  of  political  considerations,”  she 
said. 

Suarez,  however,  hopes  to  get  the  video  into 
Blockbuster  stores  in  Puerto  Rico  and  Mexico, 
and  he  noted  some  700  copies  sold  in  the  first 
two  weeks  of  sale.  (For  information  on  the  film, 
phone  Mariel  Films  International  at  2 1 4/357- 
2186.) 

ITiese  days,  however,  Colmenero’s  professional 
attention  is  focused  on  the  newspaper.  “This 
movie  was  something  done,  really,  as  an  accident,” 
she  said. 


‘It  is  not  just 
about  making  money. 

You  have  to  stand 
up  for  the  truth,  and 
stand  up  for  people,  and 
if  we  need  to  be 
controversial,  we  will  be." 


Review  of  The  Cuban  Connection 


ZA  CONEXION  CUBANA  may  be 
set  in  Cuba,  but  you  can  bet  you 
won’t  find  it  on  Fidel’s  VCR.This  is  a 
movie  that  loves  Cuba  —  and  hates 
Castro  and  his  government. 

Consider  the  film’s  setup;  Irene 
Diaz  (played  by  El  Hispano  News 
editorial  and  marketing  director 
Lupita  Colmenero)  comes  home  to 
her  broken  down  Havana  apartment 
to  joyfully  announce  to  her  husband 
Pablo  (model  and  Spanish-language 
soap  opera  star  Mario  Cimarro)  that 
she  is  pregnant. Within  seconds, 
however,  she  is  morose  over  the  lack 
of  freedom  in  Cuba  and  tells  her 
skeptical  husband  they  must  escape 
the  island  on  a  raft.  While  playing 
dominoes  with  fellow  workers  at  a 


shipyard,  Pablo  intervenes  when  a 
Cuban  policeman  begins  to  pistol- 
whip  an  old  man  whose  offense  was 
discretely  urinating  against  a  wall. 

Then  things  really  speed  up;  The 
policeman’s  gun  goes  off,  Pablo  is 
quickly  arrested  and  brutalized.  Irene 
is  raped  by  a  drunken,  sadistic 
colonel  at  the  jail.  Pablo  is  secretly 
taken  before  a  firing  squad,  and  Irene 
is  beaten  up  while  inquiring  about 
his  whereabouts.  Flash  to  an  El 
Hispano  News  headline  about  the 
Mariel  boat  lift,  and  Irene,  alone  and 
childless,  arrives  in  America. 

In  Dallas,  she  becomes  a  journalist 
and  a  prominent  human  rights  critic 
of  Cuba.  “The  people  live  as  slaves 
and  are  tortured  day  after  day,”  she 


tells  a  press  conference.  Angry 
Cuban  authorities  order  her  assassi¬ 
nation  —  and  assign  the  cold-blood¬ 
ed  colonel  to  make  the  arrange¬ 
ments. 

The  Cuban  Connection  has  a 
twisting  climax  that  is  all  the  more 
surprising  because  for  nearly  its 
entire  length  it  is  a  very  straightfor¬ 
ward  story. 

Colmenero  shows  a  real  talent  for 
acting  in  her  first  outing.  Though  the 
role  calls  for  extremes  of  emotions, 
she  never  chews  the  scenery,  but 
instead  shows  her  character  develop¬ 
ing  naturally.  After  her  initial  trauma, 
Irene  carries  herself  with  a  certain 
gravity  that  reflects  an  actor’s  mature 
insight.  —  Mark  Fitzgerald 
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BY  KELVIN  CHILDS 

Actors  Testify  For 
Bills  To  Punish  Paparazzi 

Journalism  groups  say  laws  would  penalize  legitimate  news  gathering 


Two  BILLS  AIMED  at  curbing  the  excesses 
of  paparazzi  by  imposing  criminal  sanc¬ 
tions  on  their  conduct  raise  dangerous 
First  Amendment  concerns  and  are  unnec¬ 
essary  because  existing  laws  allow  punishment  for 
the  worst  behavior,  executives  from  journalists’ 
groups  said  at  a  hearing  on  Capitol  Hill. 

However,  actors  Michael  J.  Fox  and  Paul  Reiser 
testified  that  public  figures  live  in  fear  of  perva¬ 
sive,  insistent  and  unending  assaults  by  tabloid 
photographers  on  themselves,  their  families  and 
associates. 

Richard  Masur,  president  of  the  Screen  Actors 
Guild,  said  federal  legislation  is  needed  because 
“there  is  no  such  thing  as  local  publication  any¬ 
more.” 

Also  testifying  in  support  of  the  bills  was  vic¬ 
tims’  rights  advocate  Ellen  Levin,  who  found  her¬ 
self  in  the  public  eye  when  her  daughter  Jennifer 
was  killed  in  1986  in  what  the  press  dubbed  the 
Preppie  Murder. 

The  House  Judiciary  Committee  held  the  hear¬ 
ing  May  21  on  H.R.  2448,  the  Protection  from 
Personal  Intrusion  Act,  and  H.R.  3224,  the  Privacy 
Protection  Act  of  1998. 

Witnesses  testifying  against  bills  included 
Barbara  Ca)chran,  president  of  the  RadioTelevision 
News  Directors  Association;  David  Lutman,  presi¬ 
dent  of  the  National  Press  Photographers 
Association;  Paul  McMasters,  First  Amendment 
ombudsman  of  the  Freedom  Forum;  and  Paul  C. 
Tash,  executive  editor  of  the  St.  Petersburg  Times 
and  chairman  of  the  American  Society  of 
Newspaper  Editors’  freedom  of  information  com¬ 
mittee. 

NEW  SANCTIONS  FOR  HARASSMENT 

Introduced  by  the  late  Rep.  Sonny  Bono,  R-Calif., 
H  R.  2448  would  impose  fines  and  prison  terms  on 
photographers  who  harass  while  attempting  to 
photograph  a  person.  It  defines  harassment  as 
“persistently  physically  following  or  chasing  a  vic¬ 
tim,  in  circumstances  where  the  victim  has  a  rea¬ 
sonable  expectation  of  privacy  and  has  taken  rea¬ 
sonable  steps  to  ensure  that  privacy.”  Bono  drafted 
the  measure  in  response  to  the  1997  death  of 
Princess  Diana,  killed  in  a  Paris  auto  crash  while 
being  chased  by  paparazzi. 

The  companion  bill,  H.R.  3224,  would  impose 
fines  and  prison  terms  on  journalists  for  such 
harassment  if  the  photos  or  video  footage  are 
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meant  for  commercial  use. The  bill,  introduced  by 
Rep.  Elton  Gallegly,  stipulates  the  subject  of  the 
photo  must  have  a  reasonable  expectation  of  pri¬ 
vacy  and  a  reasonable  fear  of  injury  or  death  from 
being  pursued. 

Senators  Dianne  Feinstein,  D-f]alif.,  and  Orrin 
Hatch,  R-lJtah,  introduced  a  similar  bill  in  the 
Senate  the  day  before  the  hearing.  Their  version 
would  allow  celebrities  to  sue  photographers 
who  trespass  or  use  high-tech  means  —  telepho 
to  lenses  or  parabolic  microphones,  for  example 
—  to  capture  their  image  or  voice. 

Reiser,  Fox  and  Levin  offered  multiple  examples 
of  packs  of  journalists  pursuing  them  —  at  home 
and  in  public  and  private  settings.  When  his  son 
was  hospitalized.  Reiser  said,  his  ability'  to  care  for 
the  boy  was  curtailed  because  tabloid  reporters 
repeatedly  sneaked  into  the  hospital  and  bribed  a 
neighbor  to  get  photos  from  a  nearby  yard.  He 


IN  PUBLIC  —  Actor  Michael  J.  Fox  and  wife  Tracy 
Pollan  at  a  New  York  Knicks  game  last  year.  Fox 
wants  tougher  laws  to  protect  celebrities'  privacy 
from  invading  paparazzi. 
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LEGAL 


Paul  McMasters,  Freedom 
Forum's  First  Amendment 


also  said  one  falsely 
claimed  to  be  a  pedi¬ 
atrician,  obtained 
the  boy’s  medical 
records,  and  pub¬ 
lished  them. 

Fox  told  of 
receiving  nearly 
7,000  death  threats 
from  a  deranged  fan 
who,  he  contended, 
got  the  idea  from  an 
erroneous  tabloid 
report  saying  he 
sought  police  pro¬ 
tection. 


ombudsman,  says  new  laws  Fox  also  said 
aren't  needed  because  reporters  infiltrated 

existing  laws  already  penal-  his  father's  funeral, 
ize  overzealous  shutterbugs  hired  helicopters  to 

for  criminal  behavior.  fly  over  his  wed¬ 

ding,  sneaked  into 
hospitals  when  his  children  were  born,  and  pub¬ 
lished  blueprints  of  his  home  showing  electrical 
and  security  systems. 

All  complained  of  being  chased,  shoved  and 
assaulted,  and  of  public  figures  being  provoked  by 
reckless  drivers  —  just  so  photographers  can  cap¬ 
ture  an  angry'  reaction. 


WE  ALREADY  HAVE  LAWS 

McMasters  countered  that  local  and  state  laws 
against  assault,  reckless  driving  and  other  criminal 
behavior  already  punish  such  conduct  —  and  cit¬ 
izens  already  have  the  right  to  sue,  as  Food  Lion’s 
verdict  against  ABC  News  illustrates. 

Tash  said  the  bill  would  unfairly  restrict  respon¬ 
sible  journalists  by  changing  the  definition  of  law¬ 
ful  conduct. 

He  cited  an  example  of  a  St.  Petersburg  Times 
photographer  assigned  to  stake  out  the 
Milwaukee  home  of  Bernice  Edwards,  a  convicted 
embezzler  implicated  in  a  fraud  against  the 
National  Baptist  Convention,  America’s  largest 
black  church  denomination.  After  three  days  of 
waiting,  he  got  the  photo  from  the  roof  of  a  build¬ 
ing  across  the  street  when  Edwards  opened  her 
front  door. 

“This  assignment  was  expensive  for  the  news¬ 
paper  and  dreadful  for  the  photographer,”  Tash 
said,  but  “it  was  important  that  our  readers  see  her 
for  themselves,  not  just  read  our  account  of  her 
past.” 

Had  Edwards  left  her  home,  Tash  said,  the  pho¬ 
tographer  would  have  followed  her  to  get  the 
photo,  and  “he  would  not  have  broken  any  of  the 
laws  that  exist  to  preserve  personal  safety  and 
public  order.”  But  under  the  proposed  bills  he 
would  have  been  at  risk  of  being  jailed  if  Edwards 
claimed  she  feared  for  her  safety,  and  sued  for 
using  a  telephoto  lens  to  take  the  picture. 


Privacy  Suit 
Survives 

But  private  facts  collected  during 
news  gathering  gain  some  protection 


Photographers  who  record  an  acci¬ 
dent  victim  can  be  sued  for  invasion  of  pri¬ 
vacy,  the  California  Supreme  Court  ruled  in 
a  blow  to  tabloid  TV  that  affects  all  news  media. 

But  the  court’s  5-2  decision  said  the  media  can¬ 
not  be  sued  for  publishing  private  facts  gathered 
in  pursuit  of  news.  The  decision  is  subject  to 
rehearing  or  appeal  on  constitutional  grounds 
before  the  case  goes  to  trial. 

The  ruling  evolved  from  a  suit  by  Ruth  Shulman 
and  her  son,  Wayne,  against  CBS’s  Group  W 
Productions,  producer  of  the  now-defunct  TV 
show.  On  Scene:  Emergency  Response.  In  1990, 
Shulman  and  her  son  were  injured  near  Riverside, 
Calif.,  when  their  car  plunged  into  a  drainage 
ditch.  Both  were  pinned  beneath  the  car  and 
pried  out  by  the  so-called  “jaws  of  life.”  A  heli¬ 
copter  arrived  carrying  medical  personnel  and  a 
Group  W  cameraman,  who  videotaped  the  rescue. 
A  nurse  wore  a  wireless  microphone  that  picked 
up  her  conversations  with  the  victims. 

Three  months  later,  the  rescue  was  on  TV.  Ruth 
Shulman,  paralyzed  in  the  mishap,  said  while 
being  lifted  aboard  the  rescue  copter,“l  just  want 
to  die.  I  don’t  want  to  go  through  this.”A  Superior 
Court  judge  dismissed  their  invasion  of  privacy 
suit,  but  an  appellate  court  reinstated  it  on  the 
grounds  that  the  lower  court  didn’t  balance 
Group  W’s  First  Amendment  rights  against  the  vic¬ 
tims’  privacy  rights.  The  appellate  ruling  —  calling 
the  rescue  of  “legitimate  public  concern”  —  did 
not  challenge  the  right  to  publish  private  facts 
obtained  in  covering  news. 

The  state  “may  not  intrude  into  the  proper 
sphere  of  the  news  media  to  dictate  what  they 
should  publish  and  broadcast,”  Justice  Kathryn 
Mickle  Werdegar  wrote  for  the  majority,  “but  nei¬ 
ther  may  the  media  play  ty’rant  to  the  people  by 
unlawfully  spying  on  them  in  the  name  of  news 
gathering. . . .  The  mere  fact  that  the  intnider  was 
in  pursuit  of  a  ‘story’  does  not,  generally,  justify  an 
otherwise  offensive  intrusion.” 

The  press  has  no  recognized  constitutional 
privilege  to  violate  generally  applicable  privacy 
standards  in  search  of  information,  the  court  said. 
Absent  a  crime  or  cause  of  action,  a  “highly  offen¬ 
sive  intrusion”  into  private  affairs  cannot  “general¬ 
ly  be  justified  by  the  plea  that  the  intruder  there¬ 
by  hoped  to  get  good  material  for  a  news  story.” 

Dissenting,  Justice  Ming  Chin  said  strong  soci¬ 
etal  interests  support  effective  reporting  of 
events,  including  the  Shulman  rescue,  which  he 
called  “reasonable  and  nonmalicious.”  “The  event 
was  newsworthy  and  the  ultimate  broadcast  was 
both  dramatic  and  educational,  rather  than 
tawdry  or  embarrassing.”  —  M.L.  Stein 
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NEWSPEOPLE  IN  THE  NEWS  by  ian  e.  anderson 


GEORGIA  M. 
KANEY,  55,  gen¬ 
eral  manager  at 
the  Daytona 
Beach,  Fla.,  News- 
Jourual,  has  been 
promoted  to  pub¬ 
lisher. 

She  succeeds 


BOB  EICKHOFF 


RONmE  lUATFHFWS 


RON  RJEOFERM 


HERBERT  M. 


“TIPPEIV” BAVmSON,  72,  who  con¬ 
tinues  with  the  paper  as  chief  execu¬ 
tive  officer,  president  and  co-editor. 

BOB  EICKHOFF,  vice  president  and 
director  of  circulation  at  Orlando 
Sentinel  Communications,  publisher  of 
the  Orlando  Sentinel,  has  been  pro¬ 
moted  to  vice  president  and  opera¬ 
tions  director. 

ERNIE  KUENZLI,  manager  of 
technology  and  systems,  was  named 
director  of  technology  and  systems. 

RONNIE  MATTHEWS,  manager  of 
business  development  and  planning, 
was  appointed  director  of  planning. 


CHIP  DANNEKER,  manager  of 
acquisitions  and  retention,  was  named 
consumer  acquisition  and  retention 
manager  in  the  marketing  department. 

JACK  CURTIN,  manger  of  ad  deliv¬ 
ery  in  the  operations  division,  was  pro¬ 
moted  to  senior  division  manager  for 
advertising  delivery  strategy. 

RON  REDFERN,  5 1 ,  executive  vice 
president  of  sales  and  marketing  at  the 
Orange  County  Register,  has  been 
named  president  and  chief  operating 
officer. 

He  succeeds  JOHN  SCHUELER, 
who  was  recently  appointed  publisher 


Goodson  Newspaper  Group 

has  agreed  to  sell 


Morristown  (NJ)  Daily  Record 

(53,200  dally  circulation) 

Toms  River  (NJ)  Ocean  County  Observer 

(17,000  dally  circulation) 

and  1 1  nondallles  with  total  circulation  of  442,000 
to 

Gannett  Co..  Inc. 

We  are  proud  to  have  represented 
Goodson  Newspaper  Group  in  this  transaction. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505. 820. 2/00  FAX:  505.82O.29OO 
E-mail:  dirks.van.essen@internetmci.com  http://www.dirksvanessen.com 


of  the  Minneapo 
lis  Star  Tribune. 


MITCH 
KOPPLEMAN, 

director  of  news 
marketing  at 
Reuters 

NewMedia  Inc., 
has  been  named 

vice  president  of  newspaper/radio  sales. 


VINCEVAWTER 


VINCE  VAWTER,  5 1 ,  editor  and  presi¬ 
dent  of  the  Evansville  (Ind.)  Courier, 
has  been  promoted  to  president  and 
publisher. 

PAUL  McAUUFFE,  48,  executive 
editor,  takes  over  as  editor. 

BRUCE  BAUMANN,  55,  managing 
editor  at  the  Monterey,  Calif.,  Herald, 
was  appointed  managing  editor  in 
Evansville. 

DANIEL  E.  BAUMANN,  chief  operat¬ 
ing  officer  at  Paddock  Publications,  par¬ 
ent  of  the  Arlington  Heights,  Ill.,  Dai/v 
Herald,  has  been  promoted  to  CEO. 

MARK  ATTALES,  media  director  for 
the  advertising  firm  of  Davis  Partners, 
has  been  named  marketing  director  of 
the  Acadiana  Strategic  Marketing 
Group,  a  Thomson  Newspapers  operat¬ 
ing  group  based  in  Lafayette,  La. 

JULIE  BOWERS,  assistant  advertis¬ 
ing  director  at  the  Mansfield,  Ohio, 
News  Journal,  was  appointed  manager 
of  major/national  accounts  for 
Thomson  Newspapers  Central  Ohio 
SMG  in  Newark,  Ohio. 

BARBARI GRIESS,  general  manag¬ 
er  at  the  Pataskala  (Ohio)  Standard, 
was  promoted  to  manager  of  sales 
training  for  the  Central  Ohio  SMG. 

DAVID  COX,  editor  at  the  Terre 
Haute,  Ind.,  Tribune  Star,  added  the 
additional  responsibilities  of  director 
of  readership  development  at  the  Terre 
Haute  SMG. 

TINA  GINOPLOS,  community'  rela¬ 
tions  coordinator  at  the  Tribune  Star, 
was  promoted  to  assistant  to  the  CEO/ 
group  publisher  at  the  Tribune  Star. 

RICK  SCHMIDT,  advertising  direc¬ 
tor  at  the  Tribune  Star,  added  the  addi¬ 
tional  responsibilities  of  marketing 
director  for  the  Terre  Haute  SMG. 

STEVE  FILE,  general  manager  with 
Curry  Printing  in  Panama  City',  Ela.,  has 
been  appointed  manager  of  the 
Alabama  SMG’s  Headland  Printing  Co. 
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OBITUARIES 


1 1  Former  Donrey  Exec  Ross  Pendergraft 

(Okla.)  Daily  Express,  a 
Donrey  daily  southwest  of 
Oklahoma  City.  In  1961, 
Pendergraft  moved  back  to 
Fort  Smith  as  general  man¬ 
ager  of  the  Southwest  | 

American  and  Times  j 

Record.  \ 

Also  in  1S>61  he  was  i 

named  a  Donrey  vice  pres-  i 
investment  firm.  Ross  Pendergraft  ident,  then  vice  president  ' 

Pendergraft  began  his  of  Donrey’s  eastern  news-  j 

newspaper  career  in  1948  in  the  paper  division  in  1969.  i 

national  advertising  department  at  In  1982  Donrey’s  Oklahoma  I 

the  Fort  Smith  Times  Record  and  newspapers  were  added  to  his  divi- 

Southwest  American.  \n  \95i  he  sion.  j 

became  the  newspaper’s  national  He  was  promoted  to  executive  i 

advertising  manager.  vice  president  and  chief  operating 

He  was  promoted  in  1957  to  gen-  officer  in  1990.  He  retired  in 
eral  manager  of  the  Chickasha  September  1S>94. 


ROSS  PENDERGRAFT, 
72,  former  executive 
vice  president  and  chief 
operating  officer  at 
Donrey  Media  Group,  Fort 
Smith,  Ark.,  died  May  17  in 
Fort  Smith. 

He  was  also  president  of 
Scores  Inc.,  a  Carson  City, 
Nev. -based  real  estate  and 


CHARLES  P.  ARNOT,  8 1 ,  a  foreign 
correspondent  with  United  Press 
International  who  covered  the  Pacific 
theater  in  World  War  II,  died  April  24  in 
Prescott,Ariz. 

Toward  the  war’s  end,  he  transferred 
to  Europe  and  chronicled  the  aftermath 
of  the  Allied  victory  over  the  Nazis. 

JOHN  BASSETT,  82,  chairman  of 
Baton  Broadcasting  Inc.  and  former 
publisher  at  the  Sherbrooke,  Quebec, 
Record,  died  April  27. 

TOM  BVRNSIDE,  63,  a  longtime 
newspaper  sports  reporter,  editor  and 
columnist,  died  of  a  heart  attack  while 
pla>’ing  golf  May  6  in  Yakima,  Wash. 

He  spent  more  than  40  years  in 
newspaper  sports  departments,  includ¬ 
ing  more  than  26  years  at  the  Yakima 
Herald-Republic. 

HUGH  CVDLIPP,  84,  who  as  editorial 
director  and  chairman  of  the  wildly 
popular  Mirror  newspapers  in  the 
1950s  and  1960s  brought  a  new  pop¬ 
ulist  vigor  to  the  tabloid  press  in 
Britain,  died  of  cancer  May  17  in 
Chichester,  West  Sussex. 

BEN  DE  FOREST,  74,  longtime 
Associated  Press  newsman  whose 
work  gave  the  world  glimpses  of  the 
Attica  prison  uprising,  Pennsylvania 
coal  mining  disasters  and  Buffalo  bliz¬ 
zards,  died  May  5  in  Cheektowaga,  N.Y. 

JEAN  DIETZ,  76,  columnist  and 
reporter  who  covered  medicine,  men¬ 
tal  health  and  aging  at  the  Boston 
Globe  for  49  years,  died  May  4  in 
Newton,  Mass. 

FRANCIS  P.  FEYE,  75,  a  retired  adver¬ 
tising  director  at  Gannett  Suburban 
Newspapers,  Westchester,  N.Y,  died 
May  17  in  Peekskill,  N.Y. 

GEORGE  FRASER,  102,  who  claimed 
to  be  the  world’s  oldest  working  jour¬ 
nalist,  died  April  24  at  Aberdeen,  north¬ 
east  Scotland. 

Fraser  was  actively  working  as  a 
freelance  columnist  in  Scotland  until  a 
few  months  ago.  He  was  a  former  edi¬ 
tor  at  the  Evening  Express,  Aberdeen, 
and  a  friend  of  the  British  Royals,  par¬ 
ticularly  the  Queen  Mother,  who  has  a 
castle  home  in  northeast  Scotland,  and 
whom  he  interviewed  before  celebrat- 
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i  ing  his  centenary, 
j  Fraser  retired  at  the  age  of  66  but 
I  kept  writing  his  column  about  Scottish 
I  and  Aberdeen  affairs. 

i  JAMES  P.  GALLAGHER,  57,  who  had 

i  a  distinguished  22-year  career  at  the 
I  Chicago  Tribune  as  a  features  writer, 

I  Moscow  correspondent,  news  editor, 
i  editorial  board  member  and  mentor  to 
i  many  reporters,  died  of  a  heart  attack 
I  May  12  in  Chicago. 

I  FRANCIS  HECHINGER,  85,  retired 
I  circulation  mail  promotion  manager  at 
I  Indianapolis  Newspapers  Inc.,  died 
i  April  19. 

i  WILLIAM  CARROLL  LASSTTER, 

j  89,  who  served  as  general  counsel  to 
i  the  North  Carolina  Press  Association 
i  from  1938  to  1984,  died  May  8. 

I  MURRAY  LERNER,  79,  a  retired 
I  typesetter  at  the  Newark  Star-Ledger, 
j  died  April  28.  He  worked  in  the  same 
j  capacity  at  the  Newark  Evening  News. 

I  ROBERT  C.  LOONEY,  87,  a  longtime 
j  journalist  who  was  managing  editor  at 
j  the  Boulder,  Co\o.,  Daily  Camera  in 
I  the  1960s,  died  May  8  in  Boulder. 

j  WILLIAM  1.  RAY JR.,»S,^ho 
\  retired  in  1976  as  president  at  the 
i  Atlanta  Journal  and  Constitution, 
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died  April  28  in  Atlanta.  His  newspaper 
career  covered  four  decades  and  was 
interrupted  only  by  his  service  in 
World  War  11. 

RON  RIDENHOUR,  52,  infantryman- 
turned-joumalist  who  wrote  the  first 
public  account  of  the  slaughter  of  500 
Vietnamese  at  My  Lai,  died  of  a  heart 
attack  while  playing  handball  May  9  in 
Metairie,  La. 

MAX  SCHNEIDER,  74,  founder  of  the 
Swiss  news  photo  agency  Keystone, 
died  May  3  in  Gockhausen,  Switzerland. 

KALMAN  SEIGEL,  80,  who  spent  13 
of  his  4l  years  at  the  Neu'  York  Times 
as  editor  of  the  letters  to  the  editor 
department,  died  of  pancreatic  cancer 
May  13  in  New  York. 

EMIL  SLABODA,  70,  whose  career  as 
a  reporter,  editor  and  columnist  at  the 
Trentonian,lKnton,  N.J.,  spanned 
nearly  50  years,  died  May  1  in  Trenton. 

LARRY  STEPHENSON,  55,  a  veteran 
sports  writer  and  editor  who  founded 
the  monthly  50-and-over  newspaper 
Prime  Times,  Fort  Pierce,  Fla.,  died 
April  25  in  Fort  Pierce. 

He  worked  as  a  sports  editor  at  the 
Las  Vegas  Revieu'-Joumal,  Shrei'eport 
(La.)  Journal  and  Fort  Wayne,  Ind., 
Journal  Gazette. 
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MARKETING 


With  Spit  And  Polish,  This  Group’s  Ad  Sales  ‘Shine’ 


Every  new  advertising  repre¬ 
sentative  who  comes  to  work  for 
Gommunity  Newspapers  Inc.,  a  chain 
of  one  daily  and  28  weekly  papers 
spread  through  Georgia  and  the 
('-arolinas,  gets  a  handmade  gift:  a 
shoeshine  box  cobbled  together 
from  scrap  ph  wood  by  the  compan)’ 
president  s  father. 

Dink  NeSmith  Sr.,  76,  a  retired 
funeral  director,  visits  cabinetmakers 
around  town  in  Jessup,  Ga.,  and  rec)  - 
eles  their  scrap  board  to  make  gift 
items  for  his  son’s  employees.  So  far 
he  has  made  232  of  the  spit-shine 
boxes. 

Attached  to  each  box  is  a  message 
from  his  son.  Dink  NeSmith  Jr.,  titled, 
“Always  Put  Your  Best  Foot  Forward.” 

“As  a  young  boy  working  at 
NeSmith  Funeral  Home,  1  was  taught 
to  shine  my  shoes  every  day,”  the 
younger  NeSmith  said.’  l  still  do.” 

NeSmith,  who  bought  the  commu¬ 
nity  newspaper  empire  —  led  by  the 


8,500  circulation 
Richmond 
County  Daily 
Journal  in 
Rockingham, 

N.C.  —  w'ith  sev¬ 
eral  partners  a 
decade  ago,  says 
the  shoeshine 
boxes  have  been 
a  great  success, 
helping  make  his 
sales  force  more 
professional. 

“Right  or 
wrong,  people  do 
judge  a  book  by 
its  cover,” 

NeSmith  says  in 
his  message  to  his 
advertising  staff 

“Each  morning 
before  making 
your  first  sales 
call,  vou  should 


BEST  FOOT  FORWARO  —  Dink 
NeSmith  Sr,  left,  and  Jr.  pose 
with  shoeshine  boxes,  which  the 
elder  crafts  and  the  younger 
distributes  to  ad  staffers  with  the 
admonition  to  look  professional 
and  think  positive. 


ask  two  questions:  1 . 
Have  I  done  my  best 
to  look  professional? 

2.  Am  I  carrying  with 
me  a  positive  mental 
attitude?” 

Onh’  ad  staffers  get 
the  inspirational 
shoeshine  boxes. The 
papers’  reporters  do 
not. 

Phil  Hudgins,  senior 
editor  for  the  newspa¬ 
per  company,  said  he 
didn’t  know  why 
there  was  a  double 
standard.  After  all,  he 
mused,  reporters  “are, 
in  a  sense,  selling  the 
paper.”  Added  Hudgins 
of  the  scuffed-shoe 
scribes, “I’m  going  to 
ask  our  president  why 
not.” 

—  Robert  Neuwirth 


Discontent  Greets  S.F. 
News  Rack  Ordinance 

The  SAN  FRANCISCO  Board  of  Supervisors 
passed  a  controversial  news  rack  ordinance  that 
the  city’s  two  dailies  believe  they  can  live  with,  but 
some  weeklies  are  expected  to  continue  to  oppose 
the  measure.  Adopted  by  a  7-3  vote  on  May  26,  it 
would  place  9,000  to  10,000  city-operated  “ped- 
mounts”  —  multiple-title  boxes  on  a  fixed  pedestal  — 
at  1 ,000  locations  in  the  city  and  force  the  removal  of 
some  12,000  to  14,000  free-standing  boxes,  which 
Mayor  Willie  Brown  and  other  officials  claim  clutter 
streets  with  their  unsightly  presence. 

Unlike  in  C^hicago,  where  the  Chicago  Tribune  and 
Chicago  Sun-Times  have  sued  to  challenge  a  similar 
ordinance,  the  San  Francisco  Newspaper  Agency, 
which  handles  production  and  circulation  for  the  San 
Francisco  Chronicle  and  San  Francisco  Examiner, 
will  tr)  to  work  with  the  city  to  find  the  “best  solu¬ 
tion”  to  the  rack  problem,  agency  president  and  CEO 
Steven  B.  Falk  said  in  an  interview.  But  he  did  not  rule 
out  a  legal  challenge.  Falk  said  the  agency  wants  to 
find  out  who  will  determine  where  the  racks  go  and 
how  newspapers  will  comply  with  the  ordinance.The 
agency  will  attempt  to  organize  a  citywide  meeting  of 
publishers  to  work  out  arrangements  for  the  new 
racks,  some  of  which  have  been  set  up  around  San 
Francisco  and  other  Bay  area  cities  in  a  pilot  program. 

Several  free  papers,  notably  the  alternative  San 
Francisco  Bay  Guardian,  have  fought  the  ordinance 


on  the  grounds  their  identities  will  get  lost  as  dailies 
grab  the  most  prominent  places  in  the  racks.  Bay 
Guardian  publisher  Bruce  B.  Brugmann  was  unavail¬ 
able,  but  Guardian  reporter  Michael  Ellerin,  who  has 
been  covering  the  news  rack  story’,  said  a  suit  by  the 
alternative  weekly  “is  being  explored  as  an  option.” 

The  Chronicle  reported  that  suits  on  First 
Amendment  grounds  are  being  considered  by  ('-arlos 
Petroni,  publisher  of  Frontlines  magazine,  and  other 
small  publications. 

San  Francisco  public  works  officials  will  take  bids 
from  companies  that  will  install  and  regulate  the  racks. 
Among  the  three  top  bidders  will  be  the  SFNA,  said 
Stephen  T.  Hearst,  vice  president/circulation.  He  also 
named  City  Solutions,  a  Florida  company,  and  the  French 
firm  JCDecaux,  which  has  placed  kiosks  downtown. 

Public  works  chief  Mark  Primeau  said  new  racks 
could  be  operating  by  year’s  end. 

“We’re  not  jumping  for  joy  over  it,  but  we  saw  it 
coming  and  we’re  trying  to  work  with  the  city,” 
Hearst  said  of  the  ordinance. 

Ellerin  took  a  dark  view  of  SFNA’s  promises  of 
cooperation,  say  ing,  “Their  plan  is  to  drtye  out  com¬ 
petition.  They  have  an  interest  in  smaller  papers  not 
being  around.” 

Earlier  this  year,  a  city  poll  showed  San  Franciscans 
overwhelmingly  favor  the  new  boxes,  but  opinions 
were  mixed  among  publishers  and  distributors. 

The  Guardian  said  its  investigation  of  the  pilot 
program  found  the  new  racks  less  visible  than  free¬ 
standing  racks,  and  individual  publications  hard  to 
distinguish.  —  M.L.  Stein 
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BY  M.L.  STEIN 

Salt  Lake  Launch 
Seeks  Upscale  Niche 

Michael  Kearns  starts  twice-monthly  Observer  offering  'smart  local  news' 
in  a  market  with  two  dailies  and  at  least  two  weeklies 


AN  A  NEW  fortnightly  newspaper  seeking 
a  readership  of  educated,  sophisticated 
readers  with  an  income  of  $70, ()()()  ttr 
^  more  make  it  in  Salt  Lake  (aty? 

Michael  Kearns,  whose  family  once  owned  the 
daily  Salt  Lake  Tribune,  thinks  so,  and  he’s  putting 
his  faith  —  and  his  money  —  into  the  start-up  Salt 
Lake  Observer,  whose  tag  line  will  be  “Smart  local 
news.” 

“When  people  think  of  Salt  Lake  Caty  the  two 
things  that  first  come  to  mind  are  the  Mormon 
C^hurch  and  skiing,”  Kearns  explained.  “But  there’s 
much  more  here.  This  is  a  huge,  vibrant  economy 
with  a  new,  sophisticated  cultural  mix.  High-tech 
industries  are  moving  in  and  we’re  getting  people 
from  all  over  who  want  something  to  read.” 

Something  to  read?  Yes,  Kearns  quickly  explains. 
“The  two  dailies  (the  Tribune  and  Deseret  News') 
are  ma,ss-market  papers  and,  (iod  ble.ss  them,  but 
we  feel  they  have  not  embraced  the  change.” 

25,000  PRINT  RUN 

The  32-page,  twxKsection  broadsheet  is  sched¬ 
uled  to  debut  in  June,  Kearns  said,  with  a  con¬ 
trolled  circulation  of  25,000  copies  that  initially 
will  be  mailed  free  to  selected  high-income  house¬ 
holds.  The  $70,000-plus  figure,  he  added,  was 
obtained  from  an  outside  research  firm.  The 
Observer's  goal,  Kearns  went  on,  is  a  paid  circula¬ 
tion  of  30,000  to  be  home  delivered. The  rack  and 
newsstand  price  will  be  $  1 . 

“Advertising  is  going  great,”  Kearns  exclaimed. 
“Our  ad  people  are  very'  excited  because  we’re 
going  to  target  the  kind  of  readers  the  dailies  can’t 
effectively  reach.  But  advertising  will  be  the  cru¬ 


cial  factor.” 

Although  his  roots  are  in  Salt  Lake  City,  where 
his  family  founded  the  Tribune  in  the  19th  centu¬ 
ry,  Kearns  returned  home  by  way  of  San  Francisco, 
where  he  published  and  then  sold  a  magazine,  and 
New  York,  where  he  spent  15  years  in  sales  with 
Conde  Nast  magazines.  His  partner  in  the 
Observer  venture  is  Richard  Howa,  president  of 
Howa  (Construction  Co.,  who  rides  a  Harley 
Davidson  motorcycle  and  wears  cowboy  boots. 
Kearns,  on  the  other  hand,  is  a  natty  dresser. 

A  DIFFERENT  PERSPECTIVE 

The  Observer  will  have  no  wire  service,  con¬ 
centrating  instead  on  reporting  local  news  with  a 
different  perspective  than  the  dailies  and  offering 
front-page,  full-color  art,  Kearns  said.  He  has 
snatched  away  two  Deseret  News  staffers,  ct)lum- 
nist  Karl  Cates,  who  was  named  editor,  and  Brooke 
Adams,  one  of  the  News'  top  reporters. 

(Cates,  who  previously  worked  for  the  now- 
defunct  Arkansas  Gazette,  termed  his  new  job 
“very  exciting”  and  added;  "There  is  a  unique 
advantage  to  starting  a  new  paper  that  is  so 
inspired  and  well  funded.” 

Neither  Tribune  editor  Jay  Shelledy  nor  Desetvt 
News  publisher  Wm.  J.  “Jim"  Mortimer  believe  the 
Observer  represents  serious  competition.  “Their 
success  will  depend  on  whether  there  are  enough 
readers  to  fill  that  niche  audience  they’re  looking 
for,”  said  Shelledy.  “1  think  they’re  funded  to  go  a 
year  and  if  that  audience  doesn’t  materialize, 
they'll  probably  go  under.  They  must  get  that  elite 
readership  to  attract  advertisers.  If  they  do,  they 
will  succeed.” 


Like 

Minds? 


The  new  Salt  Lake 
City  Observer 
(near  right)  bears 
uncommon 
resemblance  to 
the  10-year-old 
New  York 
Observer— 'm 
name,  design, 
tone  and  target 
audience. 
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Online  Journalism 


VIRTUAL  PAPER  STINGS 

HONG  KONG  DAILY 

As  Clinton  prepares  to  visit  China,  a  maverick  Web  site 

monitors  lapses  in  press  freedoms  in  Hong  Kong. 


By  Edu  ard  Neilan 


Tokyo  —  when  President  Bill  Clinton  arrives  in 
Hong  Kong  at  the  end  of  his  June  trip  to  China, 
chances  are  he  will  read  or  at  least  glance  at  the 
South  China  Morning  Post,  arguably  the  best 
English-language  newspaper  in  Asia  and  as  a  matter  of 
record  the  most  profitable  newspaper  in  the  world. 

On  the  other  hand,  there  is  scant  chance  that  Clinton  will  click  on  the  Internet  site“NOTThe 
South  c;hina  Morning  Post”  (http;//home.netvigator.coin/~adamspub/index.htm),  which  has 
monitored  with  stinging  satire  the  state  of  freedom  of  the  press  in  Hong  Kong  since  last  July’s 
handover  from  British  colonial  rule  to  Communist  Chinese  rule. 

NTSCLMP  and  its  founder,  acerbic  Briton  George  Adams,  have  ruffled  official  feathers  through- 
t)ut  Hong  Kong  since  the  site’s  debut  just  before  the  handover.  The  rebellious  site  has  also 
attracted  enough  Internetwide  attention  to  be  counted  as  “one  of  the  50  most  important  inter¬ 
national  Web  sites”  by  the  Online  Journalism  Review  (www.ojr.org)  of  the  University  of 
Southern  California  Annenberg  School  for  Communication. 

An  author  and  classical  music  critic,  Adams  won  notoriety  over  the  past  year  for  tweaking 
the  news  judgment  of  Post  editor  Jonathan  Fenby.  Adams  once  wrote  to  Fenbyi'T  have  come  to 
the  conclusion  that  you  are  a  pro-Peking  [known  in  the  West  as  Beijing]  mouthpiece.” 

Post  Editor  Responds  To  Criticism 

The  urbane  Fenby,  to  his  everlasting  credit,  switched  from  his  early  tactic  of  ignoring  Adams 
to  engaging  him  in  online  debate.  Now  even  top  editors  at  the  Post  are  said  to  sign  on  for  the 
dialogue  which  undoubtedly  has  helped  Adams  gain  notoriety'. 

Responding  to  a  recent  Adams  barb,  Fenby  complained:“lt  really  would  be  nice  if  you  would 
read  the  paper  more  closely  before  firing  off  your  darts  or  had  the  decency  to  admit  your  mis¬ 
takes.  But  1  might  as  well  wait  until  pigs  fly  over  Lantau  [an  island  near  Hong  Kong  where  the 
new  white  elephant  Chek  Lap  Kok  airport  is  located],  1  suppose.” 

Adams  has  had  plenty  of  ammunition  to  use  in  criticizing  the  Post.  After  the  handover,  there 
was  a  rash  of  firings,  the  disappearance  of  features  like  the  World  of  Lily  Wong,  which  referred 
to  ex-Premier  Li  Peng  as  the  “butcher  of  Tiananmen,”  and  the  banishment  of  “dis,sident”  writers 
and  editors  like  the  irrepressible  Nury  Vittachi.A  creeping  self-censorship  has  been  accompa¬ 
nied  by  more  coverage  of  Beijing  causes  like  harsh  criticism  of  the  film  Seven  Years  In  Tibet  the 
week  it  opened  in  Hong  Kong.  And  a  former  China  Daily  ]the  English  version  of  the 
Communist  People’s  Daily]  editor,  Feng  Xi-liang,  was  hired  as  a  “consultant”  at  China’s  behest  to 
sit  in  a  special  office  next  to  Fenby’s. 


The  site  is  an 
example  of  a 
burgeoning 
Internet 
phenomenon: 
a  small,  often 
one-man 
publisher  takes 
on  a  respected 
institution. 


Neilan  is  a  Tokyo-based 
veteran  analyst  of 
Northeast  Asian  affairs 
and  a  media  fellow  at  the 
Hoot  er  Institution, 
Stanford  I hiiversity, 
Stcniford,  Calif 

20  Editor  &  Publisher 


http://www.mediainfo.com 


June  6, 1998 


Online  Classifiecis  ...“on  the  line”?  You  decide. 


Which  of  these  statements 
best  describe  your  newspaper: 

1.  We  have  a  bear  lock  on  our  community’s  classified 
advertising  market. 

2.  There  are  no  threats  to  my  classifieds  revenue. 

3.  My  subscribers  are  loyal.  When  they’re  shopping  for 
a  new  home,  car,  or  job,  they  don’t  even  think 
about  looking  anyplace  other  than  our  classifieds. 

4.  Corhpetition?  What  competition?  We’re  a  one 
newspaper  town! 

Maybe  some  or  even  most  of  this  was  true  ten  years  ago. 
But  the  “Times”  have  changed.  So  have  the  Herald,  Post, 
News,  Courier,  Journal,  Express,  etc.  and  where  you’ll  find 
them:  www.times.com, www.herald.com, www.post.com.... 

And  as  goes  the  news,  so  goes  the  classifieds. 

If  your  classifieds  aren’t  online  now,  chances  are  they  will 
be  by  this  time  next  year.  Are  you  ready?  Do  you  know  and 
understand  all  there  is  about  this  evolutionary  and  revolu¬ 
tionary  new  medium?  Online  classifieds  have  raised  all  sorts 
of  issues  about  branding,  alliances,  technology  platforms, 
pricing,  staffing,  'and  competition  from  many  new,  non¬ 
newspaper  sources.  Issues  the  experts  will  be  tackling  at 
this  conference. 

Change  and  growth  have  been  rapid  for  this  phenomenon 
we  call  Online  Classifieds.  Take  a  look  at  the  numbers; 

73%  of  U.S.  daily  and  non-daily  newspapers 
offer  online  classifieds. 

$1  -  $1.5  billion  in  advertising  dollars  will  be 
spent  online  during  1998. 

$35  -  $57  billion  will  be  spent  by  the  year  2000. 

$10  billion  worth  of  more  than  365  million 
e-commerce  transactions  occured  in  1997 


CAN  YOU  RISK  NOT  BEING  HERE? 


Things  to  do  before  your  Summer  Vacation:  Register  Today! 

The  Editor  &  Publisher  Online  Classifieds  Industry  Symposium,  October  5-7  at  The  Adam’s  Mark 
Hotel,  St.  Louis,  MO.  Register  before  July  31st  and  take  advantage  of  our  early  Summer  rate  of  just  Corporate  Sponsor 
$695,  a  savings  of  over  $150!  For  further  information  or  to  register  online,  visit  our  Web  site  -  Electric  Classifieds  Inc. 
www.mediainfo.com  -  or  call  212-675-4380,  x314. 
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TOP  STORIES 


EXECS:  'NO  WEB  PROFITS' 

Nearly  three-fourths 
(72.5%)  of  newspaper 
executives  said  their  elec¬ 
tronic  publishing  efforts 
are  unprofitable,  in  a  sur¬ 
vey  of  the  top  financial 
officers  of  newspapers  with 
circulations  over  50,000. 
Ten  percent  said  they  break 
even  on  electronic  ven¬ 
tures,  while  17.5%  said 
their  efforts  were  "margin¬ 
ally"  or  "very"  profitable. 
Papers  with  circulations 
over  100,000  reported 
more  success  than  smaller 
papers.  One-fifth  of  execu¬ 
tives  at  these  large  papers 
called  their  electronic  pub¬ 
lishing  efforts  "very  prof¬ 
itable."  The  survey  was 
conducted  by  Youngs, 
Walker  &  Co.,  a  newspaper 
consulting  firm  in 
Inverness,  III. 


^uth  China  .Anting  Post 


WOMP  SITE: 
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't  think  of  Dr.  Ooerge  Adams  and  ''NOT  tho  Soat74  China  Mornins  Post"  as  ktn  to  ih 
lont  Chintse  who  challs  nft  d  the  column  of  iaiiAs  oi  Tianounmo  n  5f»arc  in  Juno  of 
1  989.  '• 


movement 


racy 

gains  ground.  ^ 

Activist  Martin  oM 

Lee  and  former  ^ 

journalist  Emily 
Lau  won  eon- 

vineing  victories  in  May  legislative  council 
elections  imposed  by  Beijing.  Lee  and  Lau 
have  been  saying  some  of  the  same  things  as 
Adams,  including  criticism  of  Hong  Kong’s 
chief  executive  Tung  Chee-hwa. 

NTSC.MP  is  an  example  of  a  burgeoning 


REACHING  ASIAN  MARKET 

A  new  Web  site 
( http  ://w  w  w.  ka  ng  lee.  CO  m ) 
offers  demographics  on  the 
Asian-American  market  and 
how  to  reach  them. 


anniversary  of  the  Tiananmen  Square  mas¬ 
sacre.  It  was  the  first  post-handover  march  in 
the  city  to  protest  (China’s  crackdown  on  stu¬ 
dent  activists. 


So  Far,  No  Censorship 
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Consumers  in  this  group  I  Internet  phenomenon:  a  small,  often  one-  So  far,  there  has  been  no  attempt  at  cen- 


have  the  highest  average  I  man  publisher  takes  on  a  respected  institu-  sorship  of  his  Web  site,  Adams  said.  But  his 


household  income  and  tion.  But  like  Matt  Drudge’s  online  report  comment  came  amid  reports  that  China  is 

highest  level  of  education  (which  has  fueled  the  (ilinton-Lewinsky’  con-  indeed  trying  selectively  to  check  the  spread 

among  all  American  demo-  troversy  among  other  political  scandals),  of  Internet  access.  Cox  News  Service  report- 

graphic  groups,  according  there  can  be  questions  about  sourcing  and  ed  recently:  “You  cannot  access  the  ‘Human 

to  Multicultural  Marketing  veracity.  Rights  in  China’  Web  site  in  Hong  Kong  — 

News,  a  New  York  newslet-  that  one  is  blocked  by  a  (Chinese  censor’s 

ter.  The  site  is  run  by  Kang  The  Post  Strives  To  Retain  Reputation  electronic  filters.” 

&  Lee  Advertising  Inc.,  Founded  in  1903,  the  Post  grew  up  with  Some  Asian  press  observers  view  Adams 

which  claims  to  be  the  Hong  Kong,  and  has  long  enjoyed  a  and  his  “NOT  The  South  China  Morning 

nation's  largest  ad  firm  for  respectable  reputation.  It  was  previously  Post”  site  as  kin  to  the  lone  Chinese  who 

targeting  Asian-Americans.  owned  by  Australian  media  baron  Rupert  challenged  the  column  of  tanks  at 

The  site  is  available  in  Murdoch  who  sold  it  several  years  ago  to  Tiananmen  Square  in  June  1989.  It  remains 

Chinese,  Korean  or  pro-Beijing  expatriate  (diinese  Robert  Kuok,  to  be  seen  how  long  his  Web-hased  challenge 

Japanese.  owner  of  the  luxury  Shangri-la  Hotel  chain.  will  be  tolerated  by  the  Clhinese  authorities. 


22  Editor  &  Pi  B1.ISHER 


http://www.mediainfo.com 


June  6, 1998 


hy  Charles  Bowen 


Weekly 


Reporter's  Digital  How-To 

THE  SUPER  SEARCHER 

Searching  the  search  engines:  http://www.metacrawler.com 


Cyberspace  was  rocked  recently  when 
researchers  reported  that  Internet 
search  engines  are  not  as  comprehen¬ 
sive  as  everyone  thought  they  were.  In  fact, 
even  www.hotbot.com,  the  Wired  magazine 
search  site  ranked  as  the  best  by  investiga¬ 
tors,  searches  only  about  a  third  of  the  esti¬ 
mated  320  million  pages  of  information  on 
the  World  Wide  Web.  Other  popular  search 
engines,  like  InfoSeek,  manage  to  search  only 
10%  or  less  of  the  pages,  the  study  said. 

“Given  that  the  coverage  of  any  one 
search  engine  is  limited,”  wrote  scientists 
Steve  Lawrence  and  Lee  Giles  of  the  NEC 
Research  Institute  in  Princeton,  N.J., “the  sim¬ 
plest  means  of  improving  the  coverage  of 
Web  searches  is  to  combine  the  results  of 
multiple  engines.” 

But  that  can  be  time-consuming  for  busy 
journalists.  Not  only  docs  each  search  site 
have  its  own  Web  address,  but  all  have 
unique  search  syntax  and  peculiarities  to 
remember.  Fortunately,  there’s  a  better  way. 

An  important  alternative  to  manually 
using  each  search  engine  is  MetaCrawler, 
which  is  unlike  other  online  search  tools  in 
that  it  doesn’t  maintain  its  own  database  of 
Web  page  data.  Instead,  it  links  to  the  data¬ 
bases  of  all  the  other  big  searchers,  including 
AltaVista,  Excite,  Infoseek,  Lycos,  WebCrawler 
and  Yahoo!.  Developed  at  the  University  of 
Washington  in  1995,  MetaCrawler  has  been 
operated  by  go2net,  a  Seattle-based  Web 
company  since  February’  1997. 

Enter  your  query'  once  and  MetaCrawler 
automatically  submits  it  to  the  other  search 
engines  on  your  behalf,  organizing  the 
results  into  a  uniform  format.  This  means 
MetaCrawler  sometimes  is  slightly  slower 
than  a  single  search  tool,  but  the  delay  is 
worth  it,  because  the  site  is  more  likely  to 
obtain  more  comprehensive  results. 

To  use  this  super-searcher: 

♦  On  the  home  page,  type  the  keyword  or 
keywords  in  the  data  entry'  field,  specify  ing 
the  target  for  MetaCrawler  s  search. 

♦  Then  choose  the  search  method.  Option 
buttons  below  the  key’word  field  allow  you 
to  select  “Any”  to  mean  any  of  the  supplied 
words  may  be  present  in  the  search  results; 
“All”  to  indicate  all  the  words  must  be  pre¬ 
sent;  or  “Phrase,”  meaning  the  exact  phrase 
must  be  present  in  the  resulting  page. 

♦  Next,  from  the  drop-down  menu  near 


the  option  buttons,  select  the  source(s)  from 
which  you  want  the  results  to  come.  Choices 
include  the  entire  Web,  computer  products, 
news  groups,  files  and  stock  quotes. 

When  you  have  defined  your  query,  click 
the  “Search”  button.  MetaCrawler  then  dis¬ 
plays  the  first  page  of  its  results.  Each  cita¬ 
tion  has  a  hyperlink  you  can  click  on  to 
reach  the  Web  page,  a  description  of  its  con¬ 
tents  and  identification  of  the  search  engine 
or  engines  with  which  MetaCrawler  found 
that  reference.  Results  are  ranked  by  rele¬ 
vance,  so  those  at  the  top  of  the  list  are  pre¬ 
sumably  the  closest  matches  to  your  query. 
Somewhat  annoying  are  the  banner  adver¬ 
tisements  that  are  plopped  down  in  the  mid¬ 
dle  of  your  search  results. 

For  more  precise  research,  MetaCrawler 
also  has  a  “Power  Search”  option.This  button 
on  the  introductory  page  allows  the  user  to 
control  where  the  results  originate.  A  drop¬ 
down  menu  lets  you  pick  from  “North 
America,”  “Europe,”  “Asia”  and  so  forth. 
“Everywhere”  is  the  default  setting. 

Also  on  the  expanded  form  are  options 
controlling  the  maximum  number  of  results 
to  retrieve  from  each  search  engine.  The 
default  is  10,  but  it  can  be  expanded  to  20  or 
30.  Another  option  regulates  “timeouts,”  the 
maximum  amount  of  time  to  wait  for  results. 
If  the  timeout  is  reached,  MetaCrawler 
returns  the  results  it  has  retrieved  until  that 
point. The  default  is  10  seconds,  but  you  can 
reset  it  to  various  intervals,  from  five  seconds 
to  two  minutes. 

Some  additional  consideration  for  using 
MetaCrawler  in  your  research: 

1.  When  you  become  a  regular  user  of  the 
search  tool,  you  can  save  even  more  time  by 
using  the  “Customize”  option  on  the  intro¬ 
ductory'  page  to  preset  your  favorite  defaults. 

2.  If  you  are  curious  about  how  other  peo¬ 
ple  are  using  the  site,  click  on  the  introduc¬ 
tory  page’s  “MetaSpy”  link.  This  produces  a 
list  of  the  queries  currently  being  processed 
by  the  search  engine.  The  list  is  updated 
every  15  seconds.  (It’s  an  interesting  barom¬ 
eter,  incidentally,  whenever  you  want  to  see 
if  the  Web  community  is  reacting  to  a  cur¬ 
rent  news  story). 

3.  Other  useful  Web  resources  are  also 
linked  from  the  introductory  page,  including 
career  data,  maps,  white  and  yellow  pages, 
classified  ads,  city  guides  and  company  data. 


In  Short 


ONLINE  AD  MERGER 

Two  of  the  largest  online 
advertising  agencies 
announced  plans  to  merge 
last  week.  Modem  Media 
Inc.  of  Westport,  Conn., 
and  Poppe  Tyson  of  New 
York  will  form  Modem 
Media. Poppe  Tyson.  The 
company  will  be  majority 
owned  by  True  North 
Communications,  also  of 
Westport.  The  combined 
agency  will  employ  over 
375  people  with  12  offices 
around  the  globe,  including 
Chicago,  Hong  Kong,  San 
Francisco  and  Sydney, 
Australia.  According  to 
Adweek  magazine.  Modem 
Media  already  enjoyed  the 
largest  revenues  of  any 
Internet-based  advertising 
firm,  with  $36  million  in 
revenues  last  year.  Formed 
in  1987,  the  firm  was  the 
first  exclusive  interactive 
markeb'ng  agency.  Clients 
include  AT&T,  Delta  Air 
Lines,  Intel  and  3Com. 

The  same  magazine  had 
ranked  Poppe  Tyson  the 
10th  largest  interactive 
advertising  firm,  with  1997 
revenues  of  $22  million. 
Clients  include  Eastman 
Kodak,  ING  Barings, 
Johnson  &  Johnson  and 
Sony. 


PAPER  HELPS  NEWCOMERS 

The  Indianapolis  Star/News 
Web  site  offers  advice  for 
people  who  are  moving, 
including  a  Moving 
Calculator  that  determines 
moving  costs.  The  Salary 
Calculator  helps  users  com¬ 
pare  the  cost  of  living. 
www.starnews.com 
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THE  COMPREHENSIVE 
SOURCE  OF  COMMUNITY 
AND  SHOPPER 
PUBLICATIONS  DATA! 


Now  you  can  have  all  the  current  industry  mtormation  you  need  in 
the  second  edition  of  the  E&P/FPP  Community,  Specialty  &  Free  1 
Publications  Year  Book! 

It's  the  most  complete  source  of  information  for  these  publications! 
Used  by  publishers  and  other  publication  executives,  media  buyers, 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book 
responds  to  your  needs. 

So  Accurate!  So  Comprehensive!  So  Easy  to  Use! 

Important  infomiation  such  as  names  of  personnel,  addresses,  phone 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much  much 
more  is  at  your  finger  tips! 

Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyer's  Guide"  and  is  instrumental  in  providing  advertisers  with  pub¬ 
lication  information  to  reach  their  target  markets. 

In  an  industry  that's  constantly  changing  and  growing  you  need  a  cur¬ 
rent,  reliable  source.  Let  the  E&P/FPP  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 

Here's  what  users  of  the 
E&P/FPP  Year  Book  have  to  say; 


NOW 
AVAILABLE!! 


COMPLETELY 


UPDATED! 


Section  I:  U.S.  &  Canadian 
Comnnunity  Weeklies  } 

Section  II:  U.S.  &  Canadian 
Shopper  Publications 

Section  III:  U.S.  &  Canadian 
Specialty  Publications 

Section  IV:  Weekly  Newspaper 
&  Shopper  Publication  Groups 
&  Other  Organizations 


-essSi-. 


book  i 

jsssjatf 


Get  your  copy  today!  Order  now!  ONLY  $99! 


ffYes!  Please  send  me _ copy  (ies)  of  The  Editor  &  Publisher/  Free  Paper  Publisher 

Community,  Specialty  and  Free  Publications  Year  Book  at  just  $99  (U.S.)  each! 


Name  Couipany 

street  Citv 

State 

Z.p 

Phone  Fax 

J  Check  Enclosed  (payable  to  Edita  &  Publisher)  $U.S.  drawn  on  U.S.  bank  only. 

Charge  mv  J  Visa  J  MC  J  AMEX  # 

Exo. 

(Required  on  credit  card  orders.) 

Mail  your  order  and  payment  to:  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book,  c/o  Editor  &  Publisher,  30  Broad  Street, 
Denville,  NJ  07834.  Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


TECHN 


Software  Supplier 
Sues  Reuters 


SOFfWARE  DEVELOPER 
All-Media-T\  plan  AG  is 
suing  Reuters  Ltd.  and 
Reuters  America  Inc.  for 
copyright  infringement, 
fraud  and  racketeering. 

The  lawsuit  accuses  the  defen¬ 
dants  of  unauthorized  worldwide  distribution  of 
Typlan  videoediting  and  message-switching  soft¬ 
ware  among  Reuters  Holdings  subsidiaries.  The 
H.S.  and  U.K.  subsidiaries  allegedly  misled  Typlan 
about  the  violations  and  concealed  both  their 
extent  and  the  amount  owed  to  Typlan.  .More 
specifically,  the  suit  says  that  between  1 994  and 
1997  the  Reuters  units  “hatched  a  scheme”  to 
install  and  use  unlicensed  software  in  Reuters 
America’s  Hauppauge,  N.Y.,  facilities. 

Be\'ond  infringement,  says  Typlan,  the  defen¬ 
dants  facilitated  and  contributed  to  each  other’s 
infringements.  Because  each  unlicensed  use  is  a 
“separate  criminal  infringement.”  it  argues, 

Reuters  committed  “hundreds,  if  not  thousands” 
of  separate,  indictable  acts.  Similarly,  it  argues  that 
each  use  of  U.S.  wire  communications  in  connec¬ 
tion  with  unauthorized  use  of  the  software  “con¬ 
stitutes  a  separate  act  of  wire  fraud.” 

With  respect  to  the  Racketeer  Influenced  and 
Cairrupt  Organizations  Act.Typlan  says  that  by 
1994,  the  Reuters  subsidiaries  had  “formed  an 
as.sociation-in-fact  enterprise”  to  distribute  unli¬ 
censed  copies  of  Typlan  software.  The  suit  says 
racketeering  activities  included  wire  fraud,  inter¬ 
state  transportation  of  fraudulently  obtained 
goods  and  criminal  copyright  infringement. 

Typlan  asks  for  a  jury  trial  and  unspecified 
actual  damages,  plus  interest,  for  copyright 
infringement;  the  share  of  Reuters  profits  result¬ 
ing  from  the  infringements;  trebling  of  damages 
for  RICO  violations;  actual  and  punitive  damages 
for  fraud  and  deceit;  and  attorneys’  fees.  It  also 
asks  that  Reuters  be  permanently  enjoined  from 
using  Tj  plan  software  and  ordered  to  delete  from 
its  databa.ses  all  stories  provided  by  the  unli¬ 
censed  use  of  Typlan  software  to  receive  or  dis¬ 
tribute  material  from  certain  other  services. 

SWISS  CONTRACT,  AMERICAN  COURT 

Typlan  filed  its  complaint  in  U.S.  District  Court 
for  the  Southern  District  of  New  York.  Plaintiff's 
attorney  Bryan  G.  Harrison,  from  Atlanta  law  firm 
Morris,  Manning  &  .Martin,  remarked,  “We  had  to 
pick  one  jurisdiction,”  noting  that  the  complaint 
refers  mostly  to  events  in  the  United  States. 

Shortly  after  learning  of  the  suit,  Reuters  said 
the  it  “has  no  substantive  connection  to  Reuters 


America  Inc.  or  the  United  States,” 
but  instead  involves  contracts 
with  Reuters  Ltd.  and  Reuters  SA, 
which  are  governed  by  English 
and  Swiss  laws,  respectively. 

Older  version  3  (Text  1  ()()()) 
software  was  used  by  a  nonexclu¬ 
sive  agreement  with  Reuters  Ltd.  Typlan  says  ver¬ 
sion  4  (NewsWorks)  went  into  London  and 
Hauppauge,  N.Y.,  through  an  agreement  with 
Swiss  subsidiary  Reuters  SA  that  also  allowed 
licensing  of  other  Reuters  subsidiaries. 

That  agreement  prohibits  copying,  modift  ing  or 
reverse  engineering  NewsWorks.  It  also  requires 
Reuters  to  protect  against  unlicensed  installation 
and  to  notify  Typlan  30  days  before  installing 
additional  copies  on  its  own,  according  to  Typlan. 

Typlan  argues  that  besides  being  Reuters  Amer¬ 
ica’s  principal  place  of  business.  New  York  is 
where  Reuters  Ltd.  has  transacted  business,  that 
Reuters  Ltd.  actions  elsewhere  injured  Typlan  in 
New  York,  and  that  Reuters  Ltd.  conspired  with 
Reuters  Inc.  to  commit  the  acts  in  question. 

Reuters  called  Typlan’s  claims  “completely 
without  foundation,”  and  said  the  “dispute  simply 
involves  the  interpretation  of  a  complex  contrac¬ 
tual  situation. . . .”  Typlan  CEO  Milan  Sulc  re¬ 
sponded  that  the  contract  was  “simple  and  clear” 
and  required  no  “complex  interpretation,”  noting 
that  it  allowed  only  licensed,  paid-for  copies  of 
the  software  to  be  used  in  live  operations. 

Liite  last  month,  Typlan  amended  its  complaint 
—  not  immediately  available  —  in  what  Harrison 
called  “a  complete  restatement”  made  to  “add 
detail  and  specificity.”  No  response  was  filed  b)' 
last  week,  when  Reuters  America  media  relations 
vice  president  Robert  Crooke  said  his  company 
was  “only  just  recently  served”  with  the  lawsuit 
and  would  not  comment  prior  to  filing  a  response. 

Typlan  characterized  its  treatment  as  “part  of  a 
general  corporate  practice  of  Reuters  of  attempt¬ 
ing  to  secure  (and  stjmetimes  succeeding  in  se¬ 
curing)  innovative  products  and  ideas  from  ven¬ 
dors  . . .  through  improper  and  fraudulent  means.” 

Other  instances  were  described  in  a  .March  16 
Business  Week  stor\’  attached  to  the  complaint 
but  dropped  from  the  amended  filing  because  “it 
didn’t  add  anything,”  said  Harrison,  who  “hadn’t 
seen  it  when  it  was  put  in  the  original  complaint.” 

The  story  quoted  former  Reuters  in-house  law¬ 
yer  Gerald  Sharrock  saying  Reuters’  “abuses”  in¬ 
cluded  “misusing  vendors’  proprietary  informa¬ 
tion  and  developing  it  in  house.”  A  consultant  to 
software  firms  working  with  financial-service 
companies,  Sharrock  advises  Typlan  on  its  soft- 
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ware  contracts.  But,  said  Sulc,“We’re  not  asking 
him  confidential  things”  related  to  Reuters. 

Typlan  says  its  agreements  with  Reuters  result¬ 
ed  from  the  latter’s  pretended  plans  to  license 
the  software  for  most  of  its  editorial  offices 
worldwide. The  agreements,  it  continued,  further 
induced  Typlan  to  develop  advanced  software  for 
Reuters  “at  deeply  discounted  prices.”  It  accuses 
Reuters  of  having  “obtained  price  and  other  con¬ 
cessions”  through  “fraudulent  misrepresentations.” 

Typlan  says  Reuters  then  accessed  a  licensed 
software  configuration  to  make  further  connec¬ 
tions  to  the  server  software  and/or  install  more 
unauthorized  copies  of  the  software  on  addition¬ 
al,  unlicensed  computer  servers  and/or  to  make 
unlicensed  copies  of  the  workstation  software. 

It  maintains  that  Reuters  reported  “significantly 
less  extensive  computer  system  configurations” 
and  paid  “significantly  less”  in  licensing  fees.  When 
T)’plan  discovered  such  use,  it  says,  Reuters  de¬ 
nied  what  it  could  and  paid  only  for  what  it  could 
not  deny.  Typlan  terminated  the  agreements,  but 
says  Reuters  continued  using  its  software. 

ABOUT  TYPLAN 

A  small  company  (11  staffers  in  Switzerland,  12 
in  Prague  at  an  affiliated  subcontractor)  specializ¬ 


ing  in  news  agency  systems  and  now  exploring 
the  potential  of  television,Typlan’s  relationship 
with  Reuters  dates  from  1984.  In  the  last  four 
years,  said  Sulc,“l()0%  of  our  capacity  was  taken 
up  with  Reuters  ...  by  far  our  biggest  customer.” 

The  same  day  the  suit  was  filed.  System  Integra¬ 
tors  Inc.,  Sacramento,  announced  it  would  supply 
Reuters  with  a  new  editorial  system  for  its  world¬ 
wide  operations.  Reuters  editor  in  chief  Mark 
Wood  said  the  contract  with  SII  would  simplify 
upgrades  and  training.  A  vendor  to  Reuters  since 
1983,  SII  provided  no  details,  saying  system  speci¬ 
fications  had  not  been  entirely  worked  out. 

Owing  to  the  Typlan  lawsuit,  said  a  spokes¬ 
man,  SII  would  say  nothing  about  Reuters’  exist¬ 
ing  system  other  than  that,  until  n{)w,  SII  has  sup¬ 
plied  Reuters  with  wire  service  dissemination  for 
London,  New  York,  Hong  Kong  andTok^  o. 

Sulc  saidTyplan’s  software  replaced  SITs  at 
Reuters’  London  offices  in  late  1995.  He  said  his 
system  supplies  the  superior  speed  that’s  impor¬ 
tant  in  financial  markets  and  essential  to  competi¬ 
tive  currency  trading.  He  also  doubted  that  an  SII 
system  would  work  with  the  Cyrillic  and  Arabic 
alphabets  needed  to  support  Reuters’  growing 
presence  in  Russia  and  the  iMiddle  East. A  source 

(See  Typlan  on  page  41) 
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Advertising  snow  shoes  in  Fiorida? 

EVEN  WITH  EL  NINO  IT'S  UNLIKELY. 

l.iVl.A,(».F,  Inc,  c;m  show  you  the  display  and  classified  ad  management  systems 
that  ensure  each  ad  is  placed  on  the  right  page  in  the  right  edition. 

■  Ad  management  systems 

■  Link  seamlessly  with  order-entry  systems 

■  Link  directly  to  editorial  systems 

■  (lenerate  layouts  automatically 

■  Automate  editioning 

■  Alert  you  to  ad  conflicts 

■  Allow  for  last-minute  changes 

■  Are  available  for  sm;ill,  mid  size,  and  large  publications 


i.lVI.A.G.E  Inc.  45  E.  30tb  St,  15th  FI,  New  York,  NY  10016 
4104  24th  St,  Suite  364,  San  Francisco,  Ca  94114 

im3ge@imageinc.com  *  www.imageiRc.com  800  513  3011 
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(to  last  through  1998)  and  for  a  full  implementation. 


AROL  J.  MITCHELL  was 

appointed  sales  vice  president 
at  FutureTense  Inc.,  developer  of 
software  for  large-scale  Web-pub¬ 
lishing  operations,  based  in  Acton, 
Mass.  Mitchell  was  a  branch  man¬ 
ager  with  Digital  Equipment  Corp. 
and  corporate  sales  training  man¬ 
ager  at  Wang  Laboratories. 

ROBERT  KLEINER  was  named 
managing  director.  Europe,  for 
Digital  Technology  International. 
Orem,  Utah.  Also  new  at  DT’s 
European  headquarters  in 
Lenggries,  Germany,  is  PETER 
WAMBIER.  joining  Rolf  Dietrichs, 
who  is  already  experienced  in  the 
installation,  training  and  support  of 
DT  systems  in  Germany. 

DOUG  COULTER  was  appointed 
research  and  development  vice 
president  at  System  Integrators 
Inc.  He  joined  Sacramento-based 
Sll  from  ImageSoft  Technologies, 
where  he  led  a  large-scale 
Windows  NT  development  of 
imaging  products  for  major  finan¬ 
cial  institutions.  He  earlier  was 
R&D  director  at  Datacom  Global 
and  held  senior  engineering  posi¬ 
tions  at  several  other  firms. 

Former  Sll  employee  JOANNA 
JULLIEN  rejoined  the  company  as 
customer  support  services  director, 
responsible  tor  installation  and 
support  functions  for  both  the  sys¬ 
tems  engineering  and  application 


engineering  divisions.  Until  now, 
Jullien  has  been  overseeing  tech¬ 
nical  and  marketing  operations  tor 
the  local  utility  district's  $20  mil¬ 
lion  energy  service  project 
LANCE  TRESSLER  with  Sll 
since  1992,  was  promoted  to  pro¬ 
ject  management  director,  respon¬ 
sible  for  installation  project  plan¬ 
ning  in  a  department  that  adopted  a 
new  approach  and  appointed  three 
new  project  managers. 

WALTER  SALVI  was  named 
AdVisor  product  manager  at 
Advanced  Technical  Solutions  Inc., 
Wilmington,  Mass.  Saivi,  who 
joined  ATS  two  years  ago  as  a  pro¬ 
ject  manager  specializing  in  the  ad 
system,  started  his  career  as  an 
assembler  programmer  at  Hendrix 
Electronics  (later  Hastech).  When 
the  company  was  bought  by 
Crosfield,  he  moved  into  customer 
support,  then  product  manager, 
and  spent  a  year  in  England  setting 
up  a  newspaper-support  office  for 
Crosfield.  A  merger  put  Saivi  in  the 
service  and  support  department  of 
DuPont/Camex,  where  he  special¬ 
ized  in  pagination  products. 

GREGORY  R.  ROOT  was  hired 
as  publishing  industry  account 
manager  at  Managing  Editor  Inc., 
Jenkintown,  Pa.  Root,  based  in 
Oceanside,  Calif.,  has  been  nation¬ 
al  sales  manager  of  San  Diego- 
based  Classified  Network  Inc. 


Eand  installations 


Monaco  systems  INC.,  Andover,  Mass.,  supplied  its  Monaco- 
Match  software  suite  to  the  New  York  Times  tor  increasing  productivity 
in  rendering  quality  color  images  in  many  of  the  newspaper’s  sections. 

Various  measurements  were  taken  from  the  T/mes’  presses  to  create  a  profile. 
By  combining  fhe  profile  and  the  MonacoColor  Photoshop  color-correction 
plug-in,  operators  can  accurately  simulate  the  press  on  their  monitors  and  on 
digital  proofs.  MonacoColor  also  incorporates  tools  tor  retouching,  editing 
and  fine-tuning  images.  MonacoMatch  is  the  full  set  of  Monaco  Systems 
products:  the  profiling  package  for  scanners,  monitors,  output  devices  and 
sottproofing;  automated  color  correction,  matching  and  changing  and  image 
enhancement;  automatic  background  batch  correction  and  separation. 

ICG  NORTH  AMERICA.  Hackettstown.  N.J..  installed  two  ICG  3501  vertical 
color  drum  scanners  at  the  Record.  Hackensack,  N.J.  The  paper  has  used  two 
410r  units,  a  320i  and  a  21 OL  for  years.  The  350i  supports  the  paper's  pre¬ 
press  and  work  for  about  90  clients.  Another  350i  went  into  flexo-printed 
Lancaster  (Pa.)  Newspapers  Inc.,  where  it  scans  slides,  color  negatives  and 
reflective  art  for  news  and  advertising  at  Lancaster's  two  dailies  and  for  the 
Lititz  Record  306  Ephrata  Review,  tabloids  produced  by  a  sister  company. 

BLEVINS  HARDING  GROUP  Boulder.  Colo.,  is  working  with  the  Orlando 
Sentinel  on  a  pilot  program  to  use  cross-functional  teams  that  integrate 
advertising  and  prepress  personnel.  Workflow  analysis  and  brainstorming 
sessions  defined  the  project’s  scope,  benchmarked  models  operating  else¬ 
where  and  developed  a  model  best  suited  for  fhe  Sentinel.  The  paper  looks  fo 
improve  productivity,  enhance  creativity  and  reduce  errors  through  teams  that 
handle  both  sales  and  ad  creation  and  input.  Designed  to  increase  sales  time 
and  morale,  promote  ownership  of  work  and  improve  communications,  the 
project's  ultimate  goals  are  greater  customer  and  employee  satisfaction  and 
improved  revenues.  BHG  is  working  up  the  model  tor  the  pilot  teams,  deter¬ 
mining  space  requirements  and  helping  plan  work  areas  for  the  pilot  project 


I.M.A.G.E.  INC.,  New  York,  installed  Quark  Publishing  System  software, 
version  1.12  tor  the  Power  Macintosh,  at  Editor  &  Publisher  Co.,  New  York 
(with  provision  tor  upgrade  to  the  just-released  v.  2.0)  to  produce  the  weekly 
Editor  &  Publisher,  monthly  Free  Paper  Publisher  anb  bimonthly 
media/nfecom.  The  system  comprises:  NT  network  server  running  on  a 
Power  Macintosh  400/200;  QPS  Dispatch  server  running  on  a  Motorola 
4400/160  Power  Mac  clone;  14  QPS  CopyDesk  clients  on  200MHz  Motorola 
StarMax  workstations  running  Macintosh  OS  7.6.1 ,  each  with  32MB  memory 
and  2.1GB  storage;  and  five  QuarkXPress  imaging,  design  and  pagination 
workstations  (three  Power  Mac  7600/1 32s,  a  Power  Mac  4400/200  and  a 
StarMax  3000/200).  San  Francisco,  Chicago  and  Washington  bureaus  trans¬ 
mit  copy  as  e-mail  rather  than  as  WAN  nodes  or  via  QuarkConnect. 

INFORMATEL  INC.,  Laval,  Quebec,  Canada,  was  selected  to  supply  an 
integrated  Windows  version  of  its  ordinarily  separate  AdPlacer  display/ 
classified  ad-management  and  AdPlus  ad-entry  programs  for  USA  Today.  The 
national  paper  will  beta  test  the  new  version  and  collaborate  with  Informatel 
to  develop  a  specialized  display  ad  program  to  serve  advertisers  in  all  25  of 
fhe  paper's  markets.  Among  matters  a  new  system  must  deal  with  at  USA 
Today  to  the  fact  that  because  all  its  editions  have  the  same  number  of  pages, 
a  large  color  ad  purchased  for  one  region  may  open  up  a  same-size  space  in 
all  other  regional  editions.  The  arrangement  places  special  ad-identification, 
ad-grouping  and  scheduling  communication  demands  on  a  system  with 
respect  to  the  paper’s  33  print  sites  in  25  U.S.  markets  and  its  three  overseas 
sites.  The  paper  also  seeks  to  streamline  its  current  process  of  separately 
logging  into  and  out  of  different  issue  dates  when  it  must  change  ads'  run 
dates  for  one  or  more  edifions.  Tracking  difficulfies  or  confusion  are  com¬ 
pounded  by  changes  to  size  and  shape,  section  requirements,  complex  lay¬ 
outs  and  placement  rules,  according  to  USA  Today  36  operations  director 
Bruce  Dewar.  With  the  system  from  Informatel.  he  said,  five  days  of  layouts 
will  be  immediately  available,  and  a  calendaring  function  will  allow  schedul¬ 
ing  of  dates,  placement  and  ad  size  months  in  advance. 

Order  entry,  display  space  availability  check,  layout  reservation  and  com¬ 
munications  links  to  the  editing  system  will  be  installed  and  tested  first. 

Later,  the  layout  system  will  be  enhanced  for  operational  efficiency  that  will 
allow  the  paper  to  eliminate  chores  such  as  rekeying  information 

FUTURETENSE  INC.  (Mission  Critical  Technologies)  Concord. 

Mass.,  installed  its  AdFax  fax-management  system  with  AdCheck  client 
workstations  at  Helsingin  Sanomat.  where  it  interfaces  to  an  Sll  ad  system 
and  will  be  interfaced  to  an  Atex  Enterprise  system.  AdFax  automatically 
stores  and  converts  faxed  images  to  text,  links  faxed  ads  to  customer  ac¬ 
counts  and  acknowledges  receipt.  AdCheck  is  used  to  complete  the  fax  order 
information,  review  converted  text  and  route  ads  to  a  newspaper's  ad  system. 

ADVERTISING  COMMUNICATIONS  INTERNATIONAL  Cambridge. 
Mass.,  will  install  this  month  at  the  New  York  Times  an  electronic  ad  delivery 
and  management  system  similar  to  that  used  at  the  Boston  Globe,  a  Times 
sister  paper.  In  April,  the  G/obe  received  more  than  1.500  display  ads 
through  its  ACI  system  —  all  as  PDF  files.  ACI  also  announced  installation 
of  its  AdDispatch  system  for  high-volume  ad  traffic  management  and  auto¬ 
mated  delivery.  It  is  also  about  to  begin  operation  of  the  AdPlex  Internet 
clearinghouse  for  ad  delivery,  which  will  direct  advertisers’  and  agencies'  ads 
to  any  destination  worldwide,  with  security  and  confirmation,  using  a  free, 
downloadable  copy  of  ACI’s  Java-based  AdCaster  soffware. 


New  AdOut  Division 

Newspaper  advertising  production 

service  supplier  AdOut,  Van  Nuys,  Calif.,  has 
created  AdOut  Advanced  Productivity  Solutions,  a 
division  specializing  in  training,  consulting  and 
new  software  products  —  all  focusing  on  stream¬ 
lining  and  improving  ad  production. 

The  new  division  will  be  headed  by  vice  presi¬ 
dent  Rob  Jennings,  recently  hired  for  his  exper¬ 
tise  in  programming  and  composing  nxxm  staff 
training.  Jennings  spent  1 3  years  at  Multi-Ad 
Services,  Peoria,  111.,  where  he  served  as  market¬ 
ing  manager  for  Multi-Ad  Creator  and  Creator2. 
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BY  KAREN  RAUGUST 

‘Peanuts,’  ‘Garfield’  Remain 
The  Top  Licensed  Comics 

The  Charles  Schulz  andJim  Davis  strips,  along  with  Scott  Adams'  fast-growing  'Dilbert'  feature, 
bring  in  far  more  merchandising  revenue  than  other  syndicated  cartoons 


,4V  “  OMIC  STRIP-INSPIRED  merchandise 

«has  been  available  since  the  “Yellow 

.  Kid”  began  in  the  1890s,  yet  only  a  few 

* _  features  have  large  licensing  programs. 

The  remainder  focus  primarih'  on  books,  a  few’ 
products  and  advertising. 

“Peanuts,”  w  ith  over  30  years  of  licensing  histo 
ry  and  annual  worldwide  retail  sales  of  $1.5  bil¬ 
lion  to  $2  billion,  is  the  top  licensed  strip. 

Sources  estimate  that  global  sales  of  “Garfield” 
merchandise  are  over  $1  billion. Third-place 
“Dilbert”  is  in  the  “high  seven  figures,”  according 
to  United  Media. 

Wliat  all  three  properties  have  in  common  is 
extensive  exposure  through  newspapers  and 
bt)ok  publishing.  “Peanuts”  and  “Garfield”  also  ben¬ 
efit  from  TV'  support,  and  both  appeal  to  children 
and  adults  alike.  Kid  appeal  and  consumer  aware¬ 
ness  (especial!)  through  entertainment)  are  pre¬ 
requisites  for  most  large  licensing  efforts. 

(Charles  Schulz's  “Peanuts,”  which  United  dis¬ 
tributes  to  2,600  newspapers,  is  licensed  in  virtu- 
all)  every  product  category.  And  United  recently 
signed  a  deal  with  Nickelodeon  to  air  60 
“Peanuts  ’TV  episodes  twice  daily. 

“A  new’  generation  of  fans  will  be  exposed  to 
|the  shows!,”  says  Diane  Shaib,  United  senior  vice 
president  for  licensing.  The  Nickelodeon  airings 
also  give  licensees  greater  access  to  mass-market 
retail  channels  such  as  Wal- 
.Mart; “Peanuts”  apparel  has 
I  been  sold  main!)’  in  special- 
^  ^  stores. 

Z  i  #  Meanwhile,  “Peanuts”  was 

licensed  to  Harper(T)llins 
children’s  and  adults’ 
books  over  18  months  ago. 
The  two  lines  together  have 
generate^d  sales  of  1  million 

every  categor)  has  been 
§  licensed  for  Jim  Davis' 
g  “Garfield.’  The  strip  is  dis- 
^  tributed  to  2,550  papers  by 

i  Universal  Press  Svndicate 
5?  and  is  associated  with  a 


Rcdugust  is  a  Minneapolis- 
based  freelance  writer. 


"Peanuts"  products  proliferate. 


thriving  publishing  program  that  began  with 
Garfield  at  Large  in  1980.  The  Garfield  and 
Friends  animated  series  debuted  in  1983  and 
continued  for  seven  years,  while  reruns  remain  in 
syndication.  Licensor  Paws  Inc.  and  Scholastic 
recently  launched  a  book  series  called  Pet  Force, 
w’hich  features  “Garfield”  characters  as  super- 
heros,  creating  a  new’  look  for  the  property  and 
opening  up  additional  merchandising  possibili¬ 
ties. 

Books  from  HarperCatllins  and  Andrews 
McMeel  Publishing  have  been  the  foundation  of 
licensing  for  “Dilbert,”  which  is  syndicated  to  over 
1,700  papers.There  will  also  be  a  prime-time  ani¬ 
mated  TV  series  on  UPN  starting  in  the  1998-99 
season,  which  will  enhance  licensing,  particularly 
at  the  mass-market  level.  “Dilbert”  products  are 
currently  sold  through  specialty  outlets  such  as 
Store  of  Knowledge  and  the  Signals  catalog. 

“We’re  contemplating  how  to  bring  ‘Dilbert’  to 
the  mass  market  while  still  keeping  the  edge  in 
the  humor,”  Shaib  says.  United  is  also  looking  into 
expanding  Scott  Adams’  creation  into  children’s 
products  featuring  Young  Dilbert,  a  character 
developed  for  a  computer-education  CD-ROM. 

Entertainment  opportunities  are  in  the  fore¬ 
front  for  several  other  comics.  “There  is  a 
renewed  interest  in  TV'  animation  and  syndica¬ 
tion,”  says  Rebecca  Clyma,  licensing  manager  at 
Andrews  McMeel  Universal.  She  reports  that  a 
few  Universal  properties  have  been  optioned  for 
animated  shows,  probably  for  cable,  and  adds  that 
licensing  efforts  will  increase  if  the  shows  air. 

Ita  Golzman,  senior  director  of  domestic  licens¬ 
ing  at  King  Features  Syndicate,  explains  that  the 
strong  personal  traits  of  comic  characters  —  such 
as  those  in  the  recently  optioned-fbr-TV 
“Lockhorns”  —  translate  well  to  entertainment. 

(Canadian  animation  house  (anar  is  producing  a 
children’s  series  based  on  Tribune  Media  Serv  ice’s 
“Animal  Crackers,”  which  airs  in  Canada. 

Broadcast  rights  arc  being  negotiated  for  the  rest 
of  the  world,  including  the  United  States. 

“We  took  a  step  back  and  arc  re-evaluating 
everything  [about  ‘Animal  Crackers’  merchandis¬ 
ing]  ,”  says  TMS  director  of  licensing  Elyce  Small 
Goldstein.  She  notes  that  toys  and  apparel  will 
probably  be  among  the  categories  targeted,  since 
the  show  appeals  to  kids  aged  6-11. 

Without  entertainment  support  —  and  because 
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88  PAPERS  WIN 
E&P/INMA  AWARDS 


There  were  88  winners  in  the  63rd  imniial  E&P/INMA 
Awarels  annpetitinn  lor  newspaper  mcirketinj’,  with 
The  New  York  Times  winning  Best  of  Show  for  its  “Expect 
the  World”  television  camp>aifjn. 

This  year’s  awiirds  are  for  marketing’  campai^as  conducted 
last  year.  Nearly  1,800  entries  were  submitted  from  27 
countries  in  13  languages.  Winners  atme  from  arrxind  the 
world,  from  the  U.S.  to  Australia,  with  many  others  from 
Europe  and  Sixith  America.  Two  papers  in  Reykjavik, 
Iceland  won  awards. 

Many  papers  won  more  than  one  award:  The  Bakersfield 
Gilifomiiin  lead  the  way  with  nine;  followed  hy  The 
Macon  Telef^raph,  Macon,  GA,  with  six;  El  Pals, 
Montivideo,  Um^uay,  The  Financial  Post,  Toronto,  ON 
Ginada,  and  Lexinf,'ton  Herald-Leader,  Lexin^on,  KY 
with  kxir  each. 


The  EikP/lNMA  Awcirds,  which  have  been  given  rxit 
since  1931,  illustrate  the  trend. 

“When  the  Awards  were  first  estahlLshtxl  hy  Editor  & 
PuhlLsher,  the  purpose  was  to  point  (Xit  the  importance  iT 
gtxxl  promotions  to  the  success  of  a  newspaper,”  said  D. 
Gilin  Phillips,  publisher  of  Editor  &  Publisher.  “Just  as 
important  though,  the  Awards  have  hecime  a  vehicle  to 
share  ideas  and  demonstrate  new,  effective  marketing 
approirches  in  the  industry.  Thrcxrghcxit  the  63'yetrr  histrv 
r\’  of  the  Awards,  the  ortegories  have  exp-anded  iind  adapt¬ 
ed  to  reflect  csstahlished  trends.  Aw'irrd  attegrrries  are 
reviewtxl  annually” 

This  year  tmly  kxir  of  the  19  aw~ard  artegories  :ire  for  in¬ 
paper  only  prcxruxion.  The  others  include  printed  materi¬ 
als,  tv,  radio,  trutdcxir,  multi-media  iind  premium/incen¬ 
tives. 


TTe  fact  that  a  t\’  campaign  won  Best  of  Show  illustrates  a 
trend  in  newspaper  marketing  to  multi-mcsiia  efforts. 
“Newspapers  ha\  e  ctxne  to  the  realization  tlurt  they  ain’t 
rely  on  their  own  pages  alone  to  generate  readers  ;md 
advertisers,  so  in-paper  is  jiLst  one  part  of  the  marketing 
mix,”  siiid  Eirl  Wilkirtson,  executive  director  of  INMA 
(Intematiotiiil  Newspaper  Marketing  Association). 

There  are  at  le;ist  two  reasons  for  the  chiinge,  Wilkinson 
explained.  In  1995  :ind  ’96,  the  newsprint  crisis  put  a  pre¬ 
mium  on  space  in  papers,  so  newspapers  moved  their  pnv 
motions  ixitside  the  paper.  Secondly  there  has  been  a 
greater  effort  to  promote  single  copy  siiles  in  addition  to 
.subscriptions,  which  cannot  he  done  within  the  paper  since 
non-readers  will  never  see  it. 

Wilkinsixi  said  newspapers  are  now  turning  to  other  media, 
with  an  empNisLs  on  tv,  radio,  direct  mail  and  hilltxxirds. 
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Entries  were  submitted  in  jiinuary  and  judged  in  Miami  in 
Fehruiip,  where  The  Miami  Herald  aminged  for  30  kx:iil 
advertising,  nxirketing  and  public  relations  professiorxils  to 
judge  the  competition.  Judging  ixicuts  in  a  different  cip 
each  ye:ir. 

The  judges  .selected  first  iind  second  prizes  for  each  of  18 
aitegories  in  flxir  circulation  gaxips,  from  under  50,000  to 
over  200,000.  For  the  19th  aitegop.  Readers’  Choice 
Awards,  six  Miami  Herald  readers  were  selected  to  chixise 
the  winners  from  among  the  in-paper  entries. 

The  awards  were  presented  on  Jiuie  4  at  the  INMA  World 
Gingress  of  Newspaper  Marketing  in  Amsterdam  thiit  was 
attended  hy  INMA  members  ;ind  other  newspaper  pmnuv 
tion  iind  niiirketing  executives.  First  prize  winners  received 
a  plique.  Second  prize  wtis  a  certifiaite  of  merit. 


How  To  Enter 
Next  Year’s  Contest 


E&P  and  INMA  will  issue  their  call  for  entries  for  the 
1999  E&P/INMA  Awards  in  November.  To  get  your 
application,  write  to  E&P  at  11  W.  19th  St.,  NY,  NY 
10011-4234,  call  212-675-4380  or  access  the  Web 
site  at  www.mediainfo.com.  You  may  also  write  to  the 
INMA  at  12770  Merit  Dr.,  Ste  330,  Dallas,  TX  75271, 
call  972-991-5900  or  access  the  Web  site: 
www.inma.org. 


Here  is  a  list  of  this  year’s  winners,  plus  special  profiles  of  four  individual  winners. 


1998  E&P/INMA  Award  Winners 


CATEGORY  1:  IN-PAPER  PROMOTION  - 
CIRCULATION 


L'nder  50,000  Circulation 

First:  Southeast  Missourian,  Cape 

Girardeau,  MO  USA,  "Sweetheart 
Of  A  Deal" 

Certificate  of  Merit:  The  Tribune,  Fort  Pierce, 

FL  USA,  "Bunny"  Ad 


50,000  -  100,000 

First:  The  Macon  Telegraph,  Macon, 

GA  USA,  "Macon  Braves  Playoff"  Ad 

Certificate  of  Merit:  Press  &  Sun-Bulletin, 

Binghampton,  NY  USA,  "Big 
Paper" 

100,000  -  200,000 

First:  El  Pais,  Montevideo,  Uruguay, 
"Secretos  &  Sabores" 

Certificate  of  Merit:  Dresdener  Morgenpost, 

Dresden,  Germany,  "Kisses" 

0^  er  200,000 

First:  The  Courier-Journal,  Diuisville,  KY 
USA,  "International  Carrier  Day" 

Certificate  of  Merit:  O  GloKt,  Rio  de  Janeiro,  Brazil, 

"O  GloKi  At  The  Cinema" 

CATEGORY  2:  IN-PAPER  PROMOTION  - 
ADVERTISING 


Under  50,000  Circulation 

First:  El  Heraldo,  Tegucigalpa, 

Honduras,  "Tome  En  Cuenta" 

Certificate  of  Merit:  TTie  Herald-Times,  Blcximington,  IN 
USA,  "Auto  Classified  Campaign" 


50,000-  100,000 

First:  The  Bakersfield  Californian, 

Bakersfield,  CA  USA,  "Classified 
Campaign" 


Certificate  of  Merit:  Times  Colonist,  Victoria, 

BC  Canada,  "Comer  Coupons" 


100,000  -  200,000 

First:  Le  Journal  de  Quebec,  Quebec, 

PQ  Canada,  "Annonces  Clasees  1997" 

Certificate  of  Merit:  Tribune-Review,  Greenshurg, 

PA  USA,  "CBS  Bruise" 

Over  200,000 

First:  Folha  de  S.  Paulo,  Sao  Paulo,  Brazil, 
"First,  Folha  Became  A  Leader", 
"Gigantic  Price  Leadership",  "On 
Sundays" 

Certificate  of  Merit:  Frankfurter  Allgemeine  Zeitung, 

Frankfurt  am  Main,  Germany,  "Book 
Titles  Recommend  Btxtk  Ads" 

CATEGORY  3;  IN-PAPER  PROMOTION  - 
PUBLIC  RELATIONS 


Under  50,000  Circulation 

First:  The  Morning  Journal,  Lorain,  OH 
USA,  "May  17th" 

Certificate  of  Merit:  Dagbladid- Visit,  Reykjavik,  Iceland, 
"DV  Says  It  All" 

50,000  -  100,000 

First:  The  Macon  Telegraph,  Macon,  GA 
USA,  "Mourning  Mothers  March" 

Certificate  of  Merit:  The  Bakersfield  Californian, 

Bakersfield,  CA  USA,  "Centennial 
Of  Family  Ownership" 


RXTlW  -  200,000 

First:  La  Nacion,  San  Juan,  Costa  Rica, 

"El  Gusto  Es  Nuestro" 

Certificate  of  Merit:  News  &.  Record,  Greensboro,  NC 
USA,  "Kids  Voting" 

Oxer  200,000 

First:  The  Times-Picayoine,  New  Orleans, 
LA  USA,  "Can  You  TelD' 

Certificate  of  Merit:  Star  Tribune,  Minneapolis,  MN  USA, 
"Thanks,  Gophers" 

CATEGORY  4:  IN-PAPER  PROMOTION  - 
EDITORIAL 

Under  50,000  Circulation 

First:  The  Herald,  Rcxk  Hill,  SC  USA, 

"It's  What's  Inside  That  Counts" 


Category  1: 

El  Pats,  Monteiideo,  Uruguay 


Certificate  of  Merit:  The  Herald-Times,  Bloomington, 
IN  USA,  "The  Scene/The  Sene  2' 
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SOAXI  -  100,000 

First:  Morgunbla3i3,  Reykjavik,  Iceland, 
"L(X)k  Forward  To  Read" 

Certificate  of  Merit:  The  Bakersfield  Californian, 
Bakersfield,  CA  USA, 
"Califomian/KBAC  Ads" 

100,^0  -  200,000 

First:  Prensa  Libre,  Guatemala  City, 

Guatemala,  "Solo  Hay  Una  Prensa 
Libre" 

Certificate  of  Merit:  El  Pais,  Montevideo,  Uruguay, 

"Padres,  Madres  &.  Hijos" 

Over  200,000 

First:  Houston  Chronicle,  Houston,  USA, 
Meatloaf,  "Mutt  Strut",  "Dad  &.  Baby" 

Certificate  of  Merit:  Folha  de  S.  Paulo,  Sao  Paulo,  Brazil, 
"The  Presidents" 

CATEGORY  5:  PRINTED  MATERIALS  - 
CIRCULATION 

Under  50,000  Circulation 

First:  TTie  Gaston  Gazette,  Gastonia,  NC 
USA,  "Local  Man  Devours  City" 

Certificate  of  Merit:  Southeast  Missourian,  Cape  Girardeau, 
MO  USA,  "You'll  Get  A  Kick  Out  Of 
This  Offer" 

50,000  '100,000 

First:  The  Bakersfield  Californian, 
Bakersfield,  CA  USA,  "AM/PM 
Dollar  Deal" 

Certificate  of  Merit:  The  Herald-Sun,  Durham,  NC  USA, 
"Flyer,  Publication"  Ads 

ioo,yw  -  2auooo 

First:  Daily  Herald,  Arlington  Heights, 

IL  USA,  "Warning  Piece" 

Certificate  of  Merit:  The  Province,  Vancouver,  BC 

Canada,  "The  Province  -  Thank  You" 


Over  200,000 

First:  The  Denver  Post,  Denver,  CO  USA, 
"1997  Audit  Campaign" 

Certificate  of  Merit:  The  New  York  Times,  New  York, 

NY  USA,  "Blue  Bag" 

CATEGORY  6:  PRINTED  MATERIALS  - 
ADVERTISING 

Under  50,000  Circulation 

First:  Diario  De  Cuyo,  San  Juan,  Argentina, 
"Creatividad  Y  Mercadeo"  (Nuevos 
Productos) 

Certificate  of  Merit:  Visalia  Times-Delta,  Visalia, 

CA  USA,  "Vacation  Planner" 

50,000  -  100,000 

First:  Daily  Post,  Liverptxjl,  England, 

"National  Wales  Readership  Survey" 

Certificate  of  Merit:  The  News-Gazette,  Champaign, 

IL  USA,  "Advertising  Factoids" 

100,aX)  -  200,000 

First:  Dresdener  Morgenpost, 

Dresden,  Germany,  "Erotic  Literature" 

Certificate  of  Merit:  The  Financial  Post,  Toronto, 

ON  Canada,  "Earl  E.  Bird  Bonus" 


Over  200,000 

First:  Rocky  Mountain  News,  Denvet, 

CO  USA,  "Nice  Place  To  Visit" 

Certificate  of  Merit:  Los  Angeles  Times,  Los  Angeles, 

CA  USA,  "Baguette  Bread  Mailer" 

CATEGORY  7:  PRINTED  MATERIALS  - 
PUBLIC  RELATIONS 

Under  50,000  Circulation 

First:  The  Herald,  Rock  Hill,  SC  USA, 
"125th  Anniversary  Famous  Front 
Pages" 

Certificate  of  Merit:  Yakima  Herald-Republic,  Yakima, 

WA  USA,  "One  World,  One  Valley" 
Poster 

50,000  -  100,000 

First:  Quad-City  Times,  Davenport,  lA 
USA,  "Hoopfest  Poster" 

Certificate  of  Merit:  Diario  La  Prensa,  San  Pedro  Sula, 
Honduras,  "Primera  Plana" 

("Cover  Page") 

100,000  -  200,000 

First:  The  Financial  Post,  Toronto,  ON 
Canada,  "Leaders  In  Management 
Education" 

Certificate  of  Merit:  Lexington  Herald-Leader,  Lexington, 
KY  USA,  "Bluegrass  10,000" 

Over  200,000 

First:  The  Denver  Post,  Denver,  CO  USA, 
"Brewfest" 

Certificate  of  Merit:  Houston  Chronicle,  Houston, 

TX  USA,  "Btxik  &  Author  Materials" 


Category  5:  The  Bakersfield  Califarruan,  Bakersfield,  CA  USA 


Promoting  A  Web  Site 


The  Hartford  Courant 
First  Prize, 

Internal  Communications 
Over  200,000  circulation 

“Catch  the  buzz,”  The  Hartford  Courant 
told  its  employees  late  last  fall  after  the 
paper  launched  an  intranet  site  it  wanted 
employees  to  access. 

The  site,  The  Courant  Buzz,  contains  a 
variety  of  information  about  what’s  going 
on  at  the  paper,  according  to  Donna 
McCain,  a  graphic  designer  who  worked 
on  the  paper’s  campaign  to  promote  the 
site. 

The  campaign  included  three  compo¬ 
nents:  a  two-color  brochure  that 
described  the  Weh  site  and  embroidered 
patches  and  stress  halls  that  said  “Catch 
the  buzz.’’  After  the  site  was  launched  in 
November,  employees  came  to  work  with 
an  embroidered  patch  stuck  to  their  com¬ 
puters  and  a  brochure  on  their  desks, 
McCain  said.  The  stress  halls  were  distrib¬ 
uted  at  a  staff  meeting  that  was  held  to 
announce  the  site. 

The  brochure,  patches  and  stress  hall  were 
distributed  to  employees  in  Hartford  and 
at  the  newspaper's  satellite  offices  in  other 
parts  of  Connecticut.  About  1,500  of  each 
were  produced,  McCain  said. 

Seventy-five  percent  of  the  paper’s 
employees  have  direct  access  to  the  site 
from  their  desks.  Other  employees  can 
access  it  from  public  work  stations, 
McCain  said. 


The  campaign  was  the  first  of  its  kind, 
because  the  Courant  had  never  launched 
an  employee  Web  site  before.  It  was  a  suc¬ 
cess  because  the  site  has  become  the 
paper’s  primary  source  of  employee  infor¬ 
mation,  McCain  said.  Before  the  site  was 
launched,  the  paper  delivered  news  to 
empk^yees  through  memos. 

The  site  receives  about  500  hits  a  day  and 
got  31,000  during  March  and  April, 
McCain  said,  proving  that  Courant 
employees  have  caught  the  buzz. 


CATEGORY  8:  RADIO  PROMOTION 

Under  50,000  Circulation 

First:  Waco  Tribune-Herald,  Waco,  TX 
USA,  "H.O.T.  Classified  Jingle" 

Certificate  of  Merit:  Chillicothe  Gazette,  Chillicothe, 

OH  USA,  "Value  Campaign" 

50,000  -  100,000 

First:  Pensacola  News  Journal,  Pensacola, 
FL  USA,  "Read  It",  "Statistics", 
"Classified  Wake-Up",  "Perfect" 

Certificate  of  Merit:  The  Bakersfield  Californian,  Bakersfield, 
CA  USA,  "Classified  Campaign" 

100,000  -  200,000 

First:  El  Pais,  Montevideo,  Uruguay, 
"Deportivo" 

Certificate  of  Merit:  The  Edmonton  Journal,  Edmonton, 
AB  Canada,  "Summer  Sunday" 


m 


Over  200,000 


CaUfpry  11:  Daff>Lu)id-Visir,  Reykjaiik,  Iceland 

D 

First:  The  Toronto  Star,  Toronto, 

ON  Canada,  "Slot  Machine" 


Certificate  of  Merit:  Tlte  Orlando  Sentinel,  Orlando, 
FL  USA,  "CFB  Radio" 

CATEGORY  9:  TELEVISION  PROMOTION 


Under  50,000  Circulation 

First:  Dagbladid-Visir,  Reykjavik,  Iceland, 
"DV  Says  It  All" 

Certificate  of  Merit:  The  Daily  Advertiser,  Lafayette, 

LA  USA,  "Rack" 

50,000  -  100,000 

First:  La  Voz  del  Interior,  Cordoba, 
Argentina,  "Institucional" 

(Monjas,  Boxeador,  Taxista) 

Certificate  of  Merit:  Winnipeg  Sun,  Winnipeg, 

MB  Canada,  "New  Winnipeg  Sun" 

100,000  -  200,000 

First:  DAWN,  Lahore,  Pakistan, 

"Lahore's  Own  National  Newspaper” 

Certificate  of  Merit:  Not  Awarded 


Oser  200,000 

First:  The  New  York  Times,  New  York, 

NY  USA,  "Expect  The  World" 

Certificate  of  Merit:  Star  Tribune,  Minneapolis,  MN  USA, 
"Space  Aliens-Brand" 

CATEGORY  10:  OUTDOOR/POINT-OF- 
PURCHASE/DISPLAY 

Under  50,000  Circulation 

First:  Corvallis  Gazette-Times,  Corvallis, 

OR  USA,  "At  Our  Best  Display" 

Certificate  of  Merit:  Neues  Volksblatt,  Linz,  Austria, 

(poster  for  newsstands  advertising 
pttint  of  purchase) 

50,000  -  100,1X10 

First:  The  Macon  Telegraph,  Macon,  GA 
USA,  "Home  And  Garden  Billboards" 

Certificate  of  Merit:  Winnipeg  Sun,  Winnipeg,  MB 
Canada,  "New  Sun  Classified" 

100,000  -  200,000 

First:  The  Gazette,  Colorado  Springs, 

CO  USA,  "Clueless" 

Certificate  of  Merit:  Lexington  Herald- Leader,  Lexington, 
KY  USA,  "Big  Print  Rackcard" 

User  2aL000 

First:  Tire  Seattle  Times,  Seattle,  WA  USA, 
"Eastside"  Outdtxir  Campaign 

Certificate  of  Merit:  Frankfurter  Allgemeine  Zeitung, 

Frankfurt  am  Main,  Germany,  "There 
Is  Always  A  Clever  Mind  Behind  It" 

CATEGORY  1 1 :  MULTI-MEDIA  PROMOTION 

Under  50,000  Circulation 

First:  Dagbladid-Visir,  Reykjavik,  Iceland, 
"DV  Says  It  All" 

Certificate  of  Merit:  TTie  Daily  Advertiser,  Lafayette, 

LA  USA,  "Subscription"  Campaign 

50,000  -  laxooo 

First:  The  Bakersfield  Californian,  Bakersfield, 
CA  USA,  "Eye  On  Entertainment" 

Certificate  of  Merit:  La  Voz  del  Interior,  Cordoba, 
Argentina,  "Vida  Sana" 

laLOOO  -  2L\),000 

First:  The  Gazette,  Colorado  Springs,  CO 
USA,  "Clueless"  Outdoor  Campaign 

Certificate  of  Merit:  Nieuwsblad  van  het  Noorden, 

Amsterdam,  The  Netherlands,  "And 
Yet,  You'll  Still  Be  My  Paper" 

0\  er  200,000 

First:  The  Columbus  Dispatch,  Columbus, 
OH  USA,  "Do  You  Get  It" 

Certificate  of  Merit:  St.  Louis  Post-Dispatch, 

St.  Louis,  MO  USA,  "Redesign" 


Promoting  Newspaper  Advertising 
With  Fluffy  Sheep 


Daily  Post,  Liverpool,  England 
First  Prize,  Printed  Materials 
50,000' 100,000  Circulation 

Fluffy  sheep  may  have  never  been  used  in 
newspaper  promotion  before,  but  they 
made  a  strong  point  for  the  Daily  Post. 

The  paper  sent  out  fluffy  sheep  toys  in  a 
box  to  media  buyers  to  interest  them  in 
an  advertising  presentation  sponsored  by 
the  Daily  Post  and  its  sister  publication, 
Western  Mail.  The  idea  was  to  promote 
advertising  in  Wales,  which  is  “synony¬ 
mous  with  sheep,”  according  to  Andrew 
Colwell,  commercial  marketing  manager 
at  the  Daily  Post.  “We  went  on  a  humor¬ 
ous  angle  and  sent  out  a  black  box  with  a 
toy  inside.” 

The  copy  on  the  front  of  the  box  was  also 
humorous.  It  read,  “A  word  to  all  those 
who  think  Wales  is  all  male  voice  choirs, 
leeks  and  sheep  ...” 

The  papers,  owned  by  Trinity,  are  the 
regional  papers  of  Wales,  the  Daily  Post  in 
north  Wales  and  Western  Mail  in  the 
south.  They  conducted  a  joint  promotion 
for  the  first  time  in  an  effort  to  fend  off  the 
national  papers,  which  they  claim  don’t 
serve  Wales  as  well.  “We  approached 
advertising  agencies  to  get  them  to  come 
with  us  to  get  better  coverage  of  Wales 
than  if  you  go  with  the  national  newspa¬ 
pers,”  Colwell  said. 

The  black  box  contained  a  reply  card. 
Those  that  returned  it  received  a  follow  up 
mailing  with  more  information  on  the 
advertising  presentation  that  was  held  in 


London  last  October.  The  mailing  con¬ 
tained  another  humorous  device,  a  pair  of 
3-D  glasses  that  could  be  used  to  view  the 
3-D  pictures  included  in  the  mailing.  “The 
message  was  that  they  could  take  a  closer 
look  at  Wales  with  our  newspapers,” 
Colwell  said. 

The  campaign,  which  targeted  media  buyers 
at  550  advertising  agencies,  was  based  on  a 
readership  survey  the  papers  conducted  that 
was  favorable  to  the  regional  press.  The 
papers  presented  the  findings  of  the  survey 
at  the  advertising  presentation,  or  perhaps 
the  fluffy  sheep  did. 
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C'uU'>;or>'  12:  T/ie  OKin/iiim ,  Olymfiiti.  VV’A  L'SA 


CATEGORY  12:  NEWSPAPER 

RESEARCH/DATA  BOOKS 


Under  50,000  Circulation 

First:  The  Olympian,  Olympia,  WA  USA, 
"Market  Kit  -  The  Power  To 
Succeed" 

Certificate  of  Merit: Times-News,  Hendersom  ille,  NC 
USA,  "The  Henderson  County 
Market  Study" 


50,000  -  100,000 

First:  Tlu'  Macon  Telegraph,  Macon,  GA 
USA,  "GriKery  Category  Presentation" 


Certificate  of  Merit: The  Post-Crescent,  Appleton, 
W1  USA,  "Rate  Card" 


50,000  -  100,000 

First:  Reno  Gazette-Journal,  Reno,  NV 
USA,  "Fantasies  In  Chocolate" 


Certificate  of  Merit:  La  Vo:  del  Interior,  Cordoba, 
Argentina,  "Cuentos  Ineditos" 


100,000  -  200,000 

First:  The  Edmonton  journal,  Edmonton, 
AB  Canada,  "Designated  Driver" 


Certificate  t^f  Merit:  The  Washington  Times,  Washington, 
DC  USA,  "Homeless  Hawker" 
C'ampaign 


Ov  er  200,000 

First:  The  Sacramento  Bee,  Sacramento, 
CA  USA,  "Capital  Cuisine" 


Certificate  of  Merit:  San  Jose  Mercury  News,  San  Jose,  CA 
USA,  "Tdie  Mercury  News  lOK  Race" 


CATEGORY  14:  COMMUNITY  SERVICE 


Under  50,000  Circulation 

First:  Tlie  Dominion  Post,  Morgantown, 
WV  USA,  Without  You  There  Is  No 
Way" 

Certificate  of  Merit:  Tl'ie  Frederick  News-Post,  Frederick, 
MD  USA,  "Holiday  Fixxl  l>ive" 
Campaign 


50,000  -  100,000 

First:  Diario  Hoy,  Quito,  Ecuador, 
"Campana  Sol  idaridad" 


Certificate  of  Merit:  Tlte  Gainesville  Sun,  Gainesville, 
FL  USA,  "Family  Literacy  Festival" 


100,000  -  200,000 

First:  Prensa  Libre,  Guatemala,  Guatemala, 
"Urge  Castigo  A  Serc-estradores" 


Certificate  of  Merit:  Not  Awarded 


100,000  -  200,000 

First:  The  Financial  Post,  Toronto,  ON 

Canada,  "Building  Business,  Building 
Partnerships" 

Certificate  of  Merit:  News-Press,  Fort  Myers,  FL  USA, 
"Market  Bixik" 


On  ct  200,CX)0 

First:  USA  Weekend,  Arlington, 

VA  USA,  "Make  A  Difference  Day" 


Certificate  of  Merit:  Tlie  Sacramento  Bee,  Sacramento, 
CA  USA,  "Sacramento  Reads" 


0%  er  200,000 

First:  San  Jose  Mercuiy  News,  San  Jose, 
CA  USA,  "The  White  Book" 

Certificate  of  Merit:  The  Sacramento  Bee,  Sacramento, 
CA  USA,  "Market  Bixik" 

CATEGORY  13:  PUBLIC  RELATIONS 

PRCXJRAMS  &  EVENTS 


Under  50,1100  Circulation 

First:  Neues  Volksblatt,  Linz,  Austria, 
"Event  For  First  Issue" 


CATEGORY  1 5 :  INTERNAL  COMMUNICATIONS 


Under  50,000  Circulation 

First:  Wyoming  Tribune-Eagle,  Cheyenne, 
WY  USA,  "Christmas  Sales  Kickoff" 

Certificate  of  Merit:  The  Olympian,  Olympia,  WA  USA, 
"C'arrier  Handb(X)k" 


50,000-  ioo,aio 

First:  Tlte  Bakersfield  Californian, 

Bakersfield,  CA  USA,  "Wellness  At 
Work" 


Certificate  of  Merit:  Tlie  Bakersfield  Californian, 

Bakersfield,  CA  USA,  "TBC:  Update" 


Certificate  of  Merit: The  Herald-Times,  Bloomington, 
IN  USA,  "University  One  Stop" 


Promoting  With  Building  Blocks 


The  Financial  Post, 

Toronto,  Canada 
First  Prize,  Newspaper 
Research/Data  Books 
100,000'200,000  Circulation 

Every  year,  The  Financial  Post  sends  a 
creative  promotion  to  advertisers  that 
defines  the  paper’s  readership.  This  year’s 
contained  building  blocks. 

“This  year’s  message  was  that  the  Post 
works  hard  to  be  a  partner  with  advertis¬ 
ers  and  readers,  so  to  enforce  it  we  chose 
building  blocks,”  said  Lisa  Shedden,  man¬ 
ager  of  creative  services. 

The  Post’s  salesforce  hand  delivered  crates 
filled  with  a  set  of  the  wooden  blocks, 
which  were  imprinted  with  facts  about  the 
Post’s  readership,  such  as  329,000  Post 
readers  have  a  computer  at  home.  Twenty- 
one  different  facts  were  used  on  the  blocks 
to  provide  a  detailed  portrait  of  the  paper’s 
readership. 

Between  500  and  1,000  crates  were  deliv¬ 
ered  to  advertisers  and  ad  agencies  on  the 
drop  day  last  September,  Shedden  said. 
The  salesforce  followed  up  the  drop  with 
phone  calls  a  few  weeks  later. 

A  letter  and  brochure  were  included  in  the 
crate  to  reinforce  the  Post’s  message.  The 
four-color  brochure  included  building  block 
art  and  a  headline  that  read,  “Building 
Business,  Building  Partnerships.”  The  one- 
page  letter  reiterated  the  building  block 
theme  and  contained  information  about  the 
editorial  content  of  the  Post  and  its  weekly 
magazine. 


The  Post,  published  five  days  a  week  from 
Tuesdays  through  Saturdays,  doesn’t  mea¬ 
sure  the  success  of  the  promotion  in  terms 
of  ad  sales,  but  knows  it  works.  “We  get  a 
lot  of  positive  response  from  advertisers,” 
Shedden  said.  “They  look  forward  to  get¬ 
ting  our  promotions  every  year  and  wonder 
what  we’ll  do  next.” 


100,000  -  200,000 

First:  The  Financial  Post,  Toronto,  ON 

Canada,  "Over-Tlie'Top  Classi'lofjue" 

Certificate  of  Merit:  Lexington  HeralJ-Leader,  Lexington, 
KY  USA,  "Knight  Ridder  News" 

Over  200,000 

First:  The  Flartford  Courant,  Hartford, 

CT  USA,  "The  Buzz" 

Certificate  of  Merit:  The  Kansas  Cit\’  Star,  Kansas  City, 
MO  USA,  "The  Star  Carrier" 

CATEGORY  16:  NEWSPAPERS  IN 
EDUCATION  (NIE) 

Under  50,000  Circulation 

Fitst:  The  Dominion  Post,  Morgantown, 
WVUSA,  "Careers" 

Certificate  of  Merit:  The  LXmiinion  Post,  Morgantown, 
WVUSA,  Winter  Chiller" 

50,000  -  ioo,oa'' 

First:  A1  Di'a,  San  Jose,  Costa  Rica, 

"Juegos  Tradicionales" 

Certificate  of  Merit:  The  Bakersfield  Californian, 

Bakersfield,  CA  USA,  "Californian  In 
Education" 

100,000  -  200,000 

First:  The  AdvtKate,  Baton  Rouge,  LA 
USA,  "Lessons  Of  The  Hokx:aust" 

Certificate  of  Merit:  News  &  Record,  GreensKiro, 

NC  USA,  "Dinosaur"  Poster 

0\er  200,000 

First:  The  LXmver  Post,  Denver,  CO  USA, 
"Spring  Bnx;hure",  "Fall  Brixzhure", 
"Winter  NoteKxik" 

Certificate  of  Merit:  TTie  Binningham  News/Binningham 
Post'Herald,  Binningham,  AL  USA, 
"NIE  1997  Program" 

CATEGORY  17:  NICHE  PRODUCTS 


Under  50,aX)  Circulation 

First:  The  Daily  Advertiser,  Lifayette,  LA 
USA,  "The  Daily  Advertiser"  Weh 
Page  Promotion 


CATEGORY  18:  PREMIUM/INCENTIVES 


Under  50,000  Circulation 

First:  The  Exiuniner  Newsp<iper,  Liiutcc>ston, 
TAS  Australia,  "Mc'et  2  Famous 
Tasmanians"  (Box  and  Bottle) 

Certificate  of  Merit:  The  Reporter,  Fond  du  Lac,  W1  USA, 
"Go  Hornets"  (Newspaper  Tube) 

50,000  -  100,000 

First:  Pensacola  News  journal,  Pensactda, 

FL  USA,  "Color  Talks,  Color  Sells" 
(Mousepad) 

Certificate  of  Merit:  Bucks  County  Courier  Times, 

Levittown,  PA  USA,  "Courier  Tunes 
Online"  (Mousepad) 

100,000  -  200,000 

First:  The  Gazette,  Colorado  Springs,  CO 
USA,  "Happy  Trails  2  Trail  Guide" 
(Brxiklet) 

Certificate  of  Merit:  The  Edmonton  journal,  Edmonton, 
AB  Canada,  "Gnxzery  Order  Bar" 

Over  200,0ai 

First:  Star  Tribune,  Minneapolis,  MN  USA, 
"We  Love  It  Here"  (Sweatshirt) 

Certificate  of  Merit:  Detroit  Free  Press,  L9etroit,  MI  USA, 
"Yak's  Comer  Calendar  For  Kids" 

READERS’  CHOICE  AWARDS: 

Categor\-  I :  In-Paper  Promotion:  Circulation 

El  Pais,  Montevideo,  Umguay,  El  Pai's  De  Los 
juegos" 

Categor\-  2:  In-Paper  Promotion:  Advertising 

TTie  Miami  Herald,  Miami,  FL  USA,  Stand 
Out"  Yellow  Pages  Ad 

Categorv'  3:  In-Paper  Promotion:  Public  Relations 

Tlie  Atlanta  Journal-Constitution,  Atlanta, 
GA  USA,  "Literacy  Ad"  Campaign 

Categor>-  4:  In-Paper  Promotion:  Editorial 

The  Toronto  Star,  Toronto,  ON  Canada, 

"Best  Of  Times/Worst  Of  Times” 

BEST  IN  COPYWRITING: 


Certificate  of  Merit:  Tlie  Monrcx;  Evening  News,  Monrix;, 
Ml  USA,  "Uxial  Ravor" 


50,000  -  100,000 

First:  The  Macon  Telegraph,  Macon, 

GA  USA,  "macontelegraph.com" 

Certificate  of  Merit:  The  Repository,  Canton,  OH  USA, 
"Weddings  By  Design" 


ia\000  -  200,000 

First:  El  Correo,  Bilbao,  Spain,  "Tlte  Great 
Genii  Of  Mcxlem  Narrative" 

Certificate  of  Merit:  Lexington  Herald-Leader,  Lexington, 
KY  USA,  "Blue  Grit" 


0\  er  200, aX) 

First:  Tlte  Dallas  Morning  News,  Dallas, 
TX  USA,  "Texas  Almanac" 


Certificate  of  Merit:  Rix:ky  Mountain  News,  I'tenver, 
CO  USA,  "Colorado  jobs" 


Pensacola  News  journal, 
Pensacola,  FL  USA,  "Read 
It",  "Statistics",  "Classified 
Wake-Up",  "Perfect" 

BEST  IN  GRAPHIC 
DESIGN: 


The  Macon  Telegraph, 
Macon,  GA  USA,  "Macon 
Braves  Playoff"  Ad 

BEST  OF  SHOW: 


The  New  York  Times,  New 
York,  NY  USA,  "Expect 
The  World"  Television 
Promotion 


Cttteg*>n'  17:  ElC'orrtfo.  BilbiU).  Sfwin, 


Promoting  The  New  Color  Press 


Pensacola  News  Journal, 
Pensacola,  FL 

First  Prize,  Premium/Incentives 
5 0,000' 100,000  Circulation 

After  purchasing  a  new  Goss  Headliner 
Offset  press  last  June,  the  Pensacola  News 
Journal  wanted  to  make  full  use  of  it  and 
recoup  some  of  its  investment  so  it  sought  to 
print  more  color  advertising. 

The  in-paper  promotion  campaign  “Color 
Talks.  Color  Sells.”  was  the  primary  vehicle 
it  used.  “Which  one  would  you  buy?”  asked 
the  headline  over  a  picture  of  tomatoes  that 
was  black  and  white  except  for  one  bright 
red  one  that  stood  out  to  suggest  the  power 
of  color.  The  full  page  ad  revolved  around 
the  picture  but  also  stated  that  color  ads  sell 
43  percent  more  than  black  and  white, 
according  to  the  Newspaper  Association  of 
America. 

The  campaign  began  last  fall,  a  few  months 
after  the  press  was  installed  and  is  still  run¬ 
ning,  with  smaller  ads  replacing  the  full  page 
ads. 

The  paper  had  color  capability  before 
installing  the  new  press,  but  the  quality  was 
inferior.  “We  wanted  to  showcase  the  new 
capabilities  of  increased  color  and  clarity,” 
said  Sherr>'  Hartnett,  marketing  develop¬ 
ment  director. 

The  second  element  of  the  campaign  was 
full  color  mousepads  with  a  picture  of  the  ad 
that  were  sent  to  250  businesses  that  were 
either  potential  advertisers  or  advertisers 


The  campaign  was  a  success  because  color 
advertising  increased  42  percent  during  the 
second  half  of  last  year  and  another  2 1  per¬ 
cent  since  then,  Hartnett  said.  “Now  we  sell 
out  on  many  days  with  all  color  positions 
taken.” 


who  weren’t  using  color,  Hartnett  said. 


The  Judges 


Roger  Busby 

Tammy  Klinger 

Debbie  Bosnian 

Ad  Director 

Sr.  V.P  Public  Relations 

Director  of  Creative  Services 

Ad  Pros  Group 

United  Way  of  Miami  -  Dade  County 

Miami  Heat 

Miami  FL 

Miami  FL 

Miami  FL 

Abbey  Chase 

Aida  T.  Levitan 

Pippa  Seichrist 

President 

President,  Public  Relations  Division 

Vice  President 

Chase  Marketing  Group 

Sanchez  &  Levitan  Advertising/ 

Miami  .AD  School 

Coral  Gables  FL 

PublicRelations 

Miami  Beach  FL 

Willie  Cone 

Miami  FL 

Russ  Slaughter 

Director,  Promotion/Event  Marketing 

Luis  Miguel  Messianu 

Creative  Director/ 

Knight  Bidder 

Chief  Creative  Officer 

Executive  VP 

Miami  FL 

Delrivero  Messianu 

Tinsley  Advertising 

Coral  Gables  FL 

Miami  FL 

Nancy  Ctxtper 

President 

Catherine  Miller 

Gretchen  Suarez 

Nancy  Cooper  &  Associates 

Corporate  Director/  Marketing 

Director/Consumer 

Coconut  Grove  FL 

Baptist  Health  Systems 

Acquisition 

Coral  Gables  FL 

Alamo  Rent-A-Car 

Mary  Lou  Foster 

Ft.  Lauderdale  FL 

Director  of  Print  Media 

Bernadette  Morris 

Burdines  Advertising 

President 

Bill  Teck 

Miami  FL 

Sonshine  Communications 

Editor 

Miami  FL 

Generation  N 

Annando  Garcia 

Coral  Gables  FL 

Creative  Director 

Laura  Nichols 

Creatability 

Director  of  Events 

Bruce  Turkel 

Coral  Gables  FL 

Aventura  Mall 

Executive  Creative  Director 

Aventura  FL 

Turkel  Schwartz  &  Partners 

Julie  Goldman 

Coconut  Grove  FL 

Marketino  Director 

Marta  Noa 

The  Falls- 

Account  Executive 

Bob  Van  Horn 

Miami  FL 

Zubi  Advertising 

Executive  VP 

Coral  Gables  FL 

Crispin,  Porter  &  Bogusky 

Seth  Gordon 

Miami  FL 

CEO 

Elaine  Pines 

Gordon  Sloan  Diaz-Balart 

Marketing  Promotions  Manager 

Emmie  Vazquez 

Miami  FL 

Miami  Herald 

V.P./Creative  Director 

Sue  Greer 

Miami  FL 

Creatability 

Coral  Gables  FL 

President 

Claudia  Puig 

Greer  &  Associates 

General  Manager 

Bill  Whiddon 

Miami  FL 

Heftel 

Creative  Services  Manager 

Miami  FL 

Miami  Herald 

Mark  Hayden 

Miami  FL 

Account  Supervisor 

Sheila  Quinn 

Hill,  Holliday 

Writer/TV  Producer 

Dindy  Yokel  De  Tellez 

Ft.  Lauderdale  FL 

Miami  FL 

Vice  President 

Zynyx  Marketing  Communications 
Miami  Beach  FL 


“Best  In  Print  1998“  -  See  All  The  Winning  Entries 

Details  about  all  of  this  year’s  First  Place  and  Certificate  of  Merit  winners  (print  categories)  are  available  in  a  book  published  by  the  INMA,  “The  Best  in  Print  1998." 
Photos  of  the  entries  are  accompanied  by  a  statement  of  objectives  and  a  note  on  the  results  of  the  effort.  You'll  also  see  what  the  judges  comments  were. 

This  collection  is  available  to  INMA  members  for  only  US$60.  The  price  is  US$120  for  non-members. 

To  order,  simply  supply  your  name,  title,  company,  address,  city/state/postal  code/country,  telephone  number  and  fax  number.  Checks,  made  out  to  “INMA,"  must  be 
payable  in  US$  drawn  on  a  U.S.  bank.  AMEX,  Mastercard  or  Visa  charges  must  be  accompanied  by  your  card  number,  expiration  date  and  your  signature. 

Mail  to;  E&P/INMA  Awards  Competition,  12770  Merit  Drive,  Suite  330. 

Dallas,  Texas  75251,  USA.  •  Fax;  +1  972  991-3151  •  Tel;  +1  972  991-5900 


COMING  IN  SEPTEMBER 


A  Magazine  Supplement 
Connecting  Your  Readers 
To  The  Next  Millenium 


World  Wide  Web. 


Whaf's  In  It  for  You? 


0^  Two  free  four-color  pages  each  issue  for  your  local 
advertising  and/or  editorial. 

Your  newspaper  Banner  on  Page  One. 

3^  Automatic  monthly  commission  to  you  for  every  reader 

subscribing  to  GreatAmericanNet  -  Cybergate's  Internet  Service. 
[/  A  I  ink  from  Cybergate/GreatAmericanNet's  web  site  to  yours. 
[/  Delivered  free,  on  skids,  to  newspapers  with  circulations 
above  50,000,  for  insertion  into  the  weekend  edition. 
Exclusive  in  your  ADI/SMSA.  SB 

Call  Now  for  a  Sample  Issue  and  ^ 
a  Review  Copy  of  our  Contract  It 


Phone:  212.402.7700  FAX:  212.402.7710 

http:llwww.thecybergate.com 


TECHNOLOGY 

CORPORATION 


32  Pages  Every  Two  Weeks 
Gently  Introducing  Your 
Readership  to  Computing, 
The  Internet  and  The 


Printed  on  60#  magazine 
quality  paper.  8  1/2x11, 
with  32  four-color  pages. 

Quality  editorial  content 
specifically  aimed  at  beginners 
and  intermediate  users. ..and  readers 
wishing  they  knew  how  to  connect  without  fear. 


'“  &  ©  1998  Saban.  The  All  New  Captain  Kangaroo  and  characters,  names. 
Saban  Entertainment.  Inc.  and  Sabon  International  N.V.;  underlying  properly 


Loved  by  advertisers.  Adored  by  readers. 

Qierished  by  publishers  and  production  staffs. 

Our  syndicated  publications  make  so  many  people  happy. 


If  you're  looking  for  ways  to  increase 
revenue  and  readership,  take  a  look  at 
our  specialty  publications  in  markets 
across  the  country. 

To  make  sure  our  customers  stay  happy, 
we're  constantly  improving  our 
features  and  creating  new  ones.  Our 


new  Captain  Kangaroo™  page,  created  in 
conjunction  with  Saban  Entertainment, 
attracts  young  children  and  their  parents 
to  your  newspaper. 

If  making  money  and  attracting  readers 
gives  you  a  thrill,  call  us  to  find  out  more. 
We'd  like  to  make  you  happy,  too. 


A  shining  TMC, 

Star  Watch  focuses  on 
the  biggest  and  brightest 
names  in  entertainment. 
Star  Watch  is  read  by 
75%  of  the  households 
where  it  is  delivered. 
Designed  for  both 
large  and  small  papers, 
with  75  broadsheet 
columns  of  material 
each  week.  Prices  start 
at  $  1 99  a  week. 


A  fast-paced  entertain¬ 
ment  section.  Spotlight 
is  designed  for  daily  and 
weekly  newspapers  with 
less  than  50,000 
circulation.  Each  week. 
Spotlight  contains  42 
columns  of  interesting 
stories,  columns  and 
photos.  Prices  start  at 
$129  a  week. 


'Hie  All  New  Captain 
Kangaroo™  page  is  our 
newest  star,  featuring 
characters  from  the 
educational  TV  show. 
It's  a  full-color  weekly 
feature  for  parents  and 
their  children,  ages 
2-6.  Prices  start  at  $15 
per  week. 


A  monthly  tabloid 
aimed  at  adults  over  50, 
Prime  Times  is  packed 
with  information. 
Suitable  as  a  section 
within  your  newspaper 
or  as  a  rack  product. 
Prices  start  at  $129  a 
month,  with  50  columns 
of  editorial  material. 


Syndic.\tion  Services 
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SYNDICATES/NEWS  SERVICES 


adults  read  comic  strips  more  than 
merchandise-crary  children  —  most 
licensing  efforts  focus  on  a  few  cate- 
gories.These  include  publishing,  gifts 
and  collectibles,  advertising  and  promo¬ 
tions,  and  “social  expressions”  (T-shirts, 
mugs  or  notepads  with  a  message). 

"The  offbeat  panels  usually  do  well 
with  T-shirts,”  says  Mary  Ann  Veldman, 
licensing  manager  at  Creators 
Syndicate.  “It’s  more  the  cute  dog  that 
makes  good  plush.” 

Among  the  examples  of  limited 
licensing  efforts  are  (Teators’ “Speed 
Bump”  (greeting  cards,  calendars)  and 
“One  Big  Happy”  (books);  Universal’s 
“In  the  Bleachers”  and  “Close  to 


I  Menace”  for  furniture  retail- 
i  er  Rooms  Plus  and  “Family 
I  Circus”  for  KOA 
j  Campgrounds. TMS’s 
:  “Heathcliff,”  whose  creator 
I  (ieorge  Cately  is  represent- 
i  ed  by  Link  Licensing,  is 
:  spokescat  for  the  North 
I  Shore  Animal  League’s  199S 
:  Pet  Adoptathon. 
i  In  addition  to  traditional 
I  retail  channels,  syndicates 
I  are  exploring  alternative 
j  outlets  such  as  catalogs.  “We 
I  want  to  take  advantage  of 
i  the  opportunities  created 
I  where  there’s  a  lot  of  reader 


Merchandise  brings  in  dollars  for  "Dilbert." 


Home”  (T-shirts,  nightshirts,  mugs,  bal¬ 
loons);  Universal’s  “Ziggy”  (publishing, 
gifts,  social  expressions);  and  TMS’s 
“Annie”  (collectibles,  dolls). 

Some  comics  lend  themselves  to 
other  product  categories,  depending 
on  content.  “Garfield”  recently  signed  a 
deal  with  the  PETsMART  retail  chain, 
while  the  over  100  licensees  associat¬ 
ed  with  “Dilbert”  virtually  all  sell  items 
meant  for  office  use  or  gift-giving. 

Several  comic  stars  are  licensed  pri¬ 
marily  as  ad  spokescharacters.“Many  of 
the  comics  we  represent  are  not 
trendy,”  says  Golzman.  “Demand  for 
[products]  is  not  as  much  as  we  would 
like.  But  we  re  not  crying  the  blues.  We 
do  more  in  the  way  of  advertising  than 
we  do  with  basic  merchandise.”  She 
notes  that  daily  newspaper  exposure 
makes  comics  attractive  to  corporations 
with  products  that  match  their  themes. 

Examples  of  promotional  licensing 
include  TMS’s  “Dick  Tracy”  for  FedEx 
and  Ziff-Davis;  Creators’ “B.C.”  for 
Firestone; “Dilbert”  for  Office  Depot, 
Computer  Associates,  American  Airlines 
and  Coca-Cola’s  Nestea  canned  drinks; 
and  King’s  “Blondie”  for  FedEx  and 
A&W  Restaurants, “Dennis  the 


mail  coming  in,”  says  Goldstein. 

“Pluggers”  is  one  exampIe;TMS  is 
looking  into  licensing  a  direct- 
response  company  to  create  a  catalog 
of  products  for  readers  who  wTite  in. 
Paws  launched  a  “Garfield  Stuff"  cata¬ 
log  for  fan  club  members  in  fall  1997. 

Several  syndicates  and  licensors  are 
experimenting  with  online  merchan¬ 
dise  sales.  “The  Web  is  a  very'  profitable 
part  of  the  licensing  business  for  us,” 
says  Shaib.  On  a  weekly  basis,  the 
United  site  attracts  6.4  million  page 
views  and  1.2  million  visits;  merchan¬ 
dise  revenue  for  the  Web  store,  mostly 
attributable  to  “Dilbert”  and  “Peanuts,” 
totaled  more  than  half  a  million  dollars 
in  1997. 

Comic  licensing  is  also  increasing 
internationally.  “Garfield”  has  grown 
fastest  in  Asia  and  South  America;  Asia 
boasts  81  “Garfield”  stores,  while 
restaurants  are  about  to  open  in 
Singapore. 

“Peanuts”  is  the  top  licensed  proper¬ 
ty'  in  Japan,  and  United  recently  autht> 
rized  Snoopy  restaurants  in  nine  Asian 
countries. 

“‘Dilbert’  has  a  growing  internation¬ 
al  appeal,”  adds  Shaib.  “It  crosses  cul¬ 
tures  and  boundaries  in  a  way  that 
staggers  us.” 

International  licensing,  like  domes¬ 
tic,  focuses  primarily  on  publishing, 
social  expressions,  gifts  and  tie-ins.  For 
example.  King  director  of  operations, 
worldwide  licensing  C^athleen  Titus 
says  companies  using  “Blondie”  in  ad 
campaigns  include  a  financial  serv  ices 
firm  in  Denmark,  Commodore 
Computers  in  Australia  and  Toyota  in 
Japan.  Meanwhile, “Hagar  the  Horrible” 
is  associated  with  a  top  candy  compa¬ 
ny  in  Germany  and  stars  in  a  British  ad 
campaign  for  Skol  lager. 

Licensing  revenues  tor  some  comics 


are  greater  abroad  than  at  home.  King’s 
“Andy  Capp”  is  associated  with  men’s 
apparel/accessories,  collectibles  and 
ale  ads  in  the  United  Kingdom,  as  well 
as  lottery  campaigns  in  Scandinavia 
and  Italy.  “Andy  Capp”  themes  such  as 
drinking  limit  its  propriety  for  many 
retail  outlets,  says  Titus,  “but  you  can’t 
go  wrong  with  the  pubs  and  the  lot¬ 
tery'.” 

TMS  And  AOL 
In  TV  Agreement 

Tribune  media  services  and 

America  Online  announced  a  deal 
to  make  TMS’s  TVQuest  television  list¬ 
ings  available  to  AOL  members. 

Each  day,  TVQuest  w  ill  update  listings 
for  every'  AOL  member  according  to  her 
or  his  cable  system  and  interests.  This 
schedule  can  be  sent  directly  to  individ¬ 
uals  via  e-mail  and  also  viewed  online. 

As  part  of  the  agreement,  TMS  will 
sell  TV  programming  ads  into  the 
TVQuest  site  on  AOL. 

Cartoonist  Returns 
To  Memphis  Paper 

Editorial  cartoonist  bill  Day 

is  returning  to  the  Memphis 
Commercial  Appeal  after  1 3  years  with 
the  Detroit  Free  Press. 

“The  opportunity'  to  return  to  the 
South  is  one  that  1  can’t  pass  up,”  said 
Day,  who  grew  up  in  Florida  and 
worked  at  the  Memphis  paper  from 
1983  to  1985. 

The  award-winning  Tribune  Media 
Services  cartoonist  succeeds  Mike 
Ramirez,  who  moved  from  the 
Commercial  Appeal  to  the  Los  Angeles 
Times  last  year. 
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E&P/CMR  Annual  Advertising  Data  Report 

1997  Advertising  Linage  Totals  from  280  Newspapers  in  the  U.S.  and  Canada  gathered 
liy  Editor  &  Publisher  and  Competitive  Media  Research 

DATA  COMPILED  BY  KARIM  MOSTAFA 

This  year's  Ad  Linage  Report  incorporates  several  changes  in  format  making  these  figures  more  accessible  than  in  previous  years.  For  the  first  time,  data  gath¬ 
ered  by  E&P  and  CMR  have  been  combined  into  one  chart  to  facilitate  comparisons.  CMR  figures  (noted  by  a  bullet  preceding  the  city  and  publication  name) 
are  independently  measured  while  all  other  data  has  been  supplied  to  E&P  by  individual  newspaper  publishers.  All  linage  is  measured  in  SAL)  inches. 

RETAIL  GENERAL  AUTOMOTIVE  FINANCIAL  CLASSIFIED  GRAND  TOTAL 

Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run 


Alabama 

Anniston  Star . (m)  309,881  N/A  3,285  N/A  51,118  N/A  3,269  N/A  182,357  tf)t  N/A  495,523  N/A 

tFigure  included  in  Classified 

Tuscaloosa  News . (mS)  326,200  N/A  8,000  N/A  N/A+  N/A  N/A++  N/A  593,800  (f)  N/A  928,000  N/A 

tFigure  included  in  Classified 

and  Retail  . 

7tFigure  included  in  Retail 


Alaska 

Daily  Sitka  Sentinel  . (el  50,809  N/A  8,164  N/A  N/A  N/A  N/A  N/A  15,447  N/A  66,256  N/A 

Arizona 

Casa  Grande  Dispatch  ...Ae)  188,521  N/A  7,658  N/A  1,652  N/A  5,869  N/A  148,559  N/A  344,738  N/A 

•Mesa  Tribune  Newspapers(D)  333,478  571,499  44,525  63,530  3,408  1,305  7,631  11,058  215,357  126,217  604,399  773,609 

•Tribune  Newspapers  ..(SI  385,584  405,368  118,010  9,181  484  10  3,780  1,320  83,833  15,762  591,691  431,641 

•Total .  719,062  976,867  162,535  72,711  3,892  1,315  11,411  12,378  299,190  141,979  1,196,090  1,205,250 

•Phoenix  Arizona /?ept;Wrc  (0)  858,161  786,269  154,435  57,302  40.420  2,123  17,135  10,093  669,800  280,274  1,739,951  1,136,061 

•Arizona  Republic . (SI  489,283  554,124  247,437  15,521  9,982  0  15,376  197  345,909  4,356  1,107,987  574,198 

•Total .  1,347,444  1,340,393  401,872  72,823  50,402  il23  32,511  10,290  1,016,709  284,630  2,847,938  1,710,259 


Arkansas 

Conway 

Log  Cabin  Democrat ...  M  342,521  N/A  520  N/A  N/A+  N/A  N/A+  N/A  146,835  N/A  489,876  N/A 

^Figure  included  in  Retail 
Hot  Springs 

Sentinel-Record . (m)  358,751  N/A  821  N/A  N/At  N/A  12,733  N/A  313,204  (el  N/A  685,676  N/A 

^Figure  included  in  Retail 
and  Classified 

Paragould  Daily  Press  ....(ml  164,920  N/A  6,374  N/A  N/A  N/A  N/A  N/A  13,226  N/A  184,520  N/A 


California 

•Alameda  Times-Star . (Dl  578,363  6,338  83,401  124  15,988  0  18,378  215  556,570  129  1,252,700  6,806 

•Tmes-Star . (S|  545,188  5,908  127,459  0  2,881  0  6,746  0  231,471  0  913,745  5,908 

•Total .  1,123,551  12,246  210,860  124  18,869  0  25,124  215  788,041  129  2,166,445  12,714 

Fairfield  Dar/KflepuW(c...(mSI  280,394  N/A  10,006  N/A  N/A  N/A  N/A  N/A  533,069 (f)  N/A  823,469  N/A 

•Fremont  Argus  . (D|  752,840  74,126  98,365  3,465  16,832  0  24,811  148  563,752  1,934  1,456,600  79,673 

•Argus . (S)  710,039  86,740  130,985  1,353  2,880  0  7,506  43  233,132  43  1,084,542  88,179 

•Total .  1,462,879  160,866  229,350  4,818  19,712  0  32,317  191  796,884  1,977  2,541,142  167,852 

Fresno  Bee . (ml  568,088  97,004  88,614  1,240  402,005  (f|  20,191  N/At  N/A  503,515  (f|  N/A  905,517  (f|  118,435 

tFigure  included  in  General 

•Hayward  Dar/ySewew  .  .  .  . (01  588,041  191,480  83,443  4,481  16,880  0  20,598  587  557,653  1,158  1,266,615  197,706 

•Daily  Review . (SI  600,862  169,738  127,618  1,267  2,853  0  6,805  387  231,040  149  969,178  171,541 

•Total .  1,188,903  361,218  211,061  5,748  19,733  0  27,403  974  788,693  1,307  2,235,793  369,247 

Marysville 

Appeal-Democrat  . (ml  267,699  N/A  15,786  N/A  N/A  N/A  N/A  N/A  304,504  (el  N/A  627,989  N/A 

•Long  Beach 

Press-Telegram  . (01  374,792  433,744  47,148  10,541  10,913  465  11,738  5,219  281,751  917  726,342  450,886 

•Press-Telegram . (SI  504,329  246,532  119,360  10,773  570  30  4,296  632  93,821  14,368  722,376  272,335 

•Total .  879,121  680,276  166,508  21,314  11,483  495  16,034  5,851  375,572  15,285  1,448,718  723,221 

•Los  Angeles 

Copley  Newspapers .  .  .  .(01  409,983  164,436  40,252  4,762  8,240  1,197  15,840  860  289,655  595  763,970  171,850 

•Copley  Newspapers  ..  .(SI  409,841  212,976  114,307  968  1,075  0  3,926  0  112,012  0  641,161  213,944 

•Total .  819,824  377,412  154,559  5,730  9,315  1,197  19,766  860  401,667  595  1,405,131  385,794 

•Los  Angeles  Oar/y  A/ews  .  (01  762,611  436,676  81,581  25,924  40,696  1,235  19,999  1,689  873,328  5,085  1,778,215  470,609 

•Daily  News  . (SI  555,953  304,712  168,781  10,463  4,130  0  5,142  842  410,793  3,873  1,144,799  319,890 

•Total .  1,318,564  741,388  250,362  36,387  44,826  1,235  25,141  2,531  1,284,121  8,958  2,923,014  790,499 

•Los  Angeles  La  Op/mon .  .  .(01  427,388  74,036  222,932  1,559  617  0  18,163  134  386,540  1,060  1,055,640  76,789 

•La  Opinion . (SI  182,858  62,982  16,756  0  0  0  106  0  136,719  0  336,439  62,982 

•Total .  610,246  137,018  239,688  1,559  617  0  18,269  134  523,259  1,060  1,392,079  139,771 


Editor  &  Publisher  Note' 

For  classified  advertising,  figures  without  notation  are  6-column  format  For  those  with  notation,  see  the  following:  la)  Classified  advertising  on  S-column  format  (c|  Classified  advertising  on  7-column  format  (d|  Classified  advertising  on  8-column  format  (a) 
Classified  advertising  on  9-column  format  (f)  Classified  advertising  on  10-column  format.  Totals  do  not  necessarily  add  up  across  because  only  ma|or  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in 
Classified.  General  and  Retail  Please  note' t  figures  under  some  newspaper  names  indicate  special  circumstances  regarding  data  for  that  paper 


I  •CMR  Methodology 

The  newspaper  data  is  provided  by  Competitive  Media  Reporting,  AdTeiligence  Newspaper  Services.  This  reporting  reflects  assignment  of  more  specific  advertising  categories  which  are  grouped  into  one  of  the  reported  five  maior 
classifications.  All  data  has  been  independently  measured  and  compiled  by  Competitive  Media  Reporting.The  advertising  volume  totals  represent  combined  Run  of  Press  and  Preprinted  Inserts  received  and  measured.  Full  Run  and 
Part  Run  advertising  is  reported.  Retail  totals  reflect  local  stores  and  services  including  motion  picture  advertising.  Genera)  totals  reflect  national  advertising  of  products  and  services.  Automotive  totals  reflect  product  related  advertis¬ 
ing  as  well  as  factory  and  dealer  association  advertising.  Financial  totals  include  all  local  and  national  financial  types  of  advertising.  Display  Classified  totals  reflect  recruitment,  real  estate  and  auto  dealers,  as  well  as  other  related  cat¬ 
egories,  but  does  not  include  any  agate  or  in-column  advertising  volume.  AdTeiligence  Newspaper  Services  clients  can  generate  similar  advertising  segment  totals  by  selecting  the  Major  Classification  Report  for  any  newspapers  con¬ 
tained  m  the  local  data  base  detail. 

A  complete  detailed  category  listing  designating  all  individual  categories'  major  classification  assignments  is  available  from  AdTeiligence  Newspaper  Services  upon  request. 

I  Newspapers  proceeded  by  an  asterisk  (*)  are  measured  based  on  a  national  syndicated  basis.  Not  all  categories  of  advertising,  particularly  Retail  and  Display  Classified  categories,  are  measured  in  these  newspapers.  Furthermore, 
although  most  newspapers  in  the  Top  50  markets  voluntarily  provide  copies  of  their  paper  and  preprinted  inserts  to  Competitive  Media  Reporting,  some  do  not.  Due  to  the  complexity  of  preprint  distribution.  Competitive  Media  Reporting 
can  not  report  complete  preprint  volume  without  the  cooperation  of  the  newspaper.  Therefore,  for  both  of  these  measurement  differences,  it  is  impossible,  and  would  be  inappropriate,  to  compare  newspapers  marked 
with  an  asterisk  to  other  newspapers  in  the  reporting.  The  designation  N/A  indicates  that  either  the  advertising  volume  is  not  measured  or  the  newspaper  does  not  offer  it. 
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RHAIL  GENERAL  AUTOMOTIVE  FINANCIAL  CUSSIREO  GRANO  TOTAL 


Full  Run  Part  Run  Full  Run  Part  Run 


•Los  Angeles  Tmes . ID)  U75.412  1, *28,472  176,601  106,056 

•Times  . (S)  623,203  794,886  306,493  47,178 

•Total .  1,998,615  2,223,358  483,094  153,234 

•Marin 

Independent  Journal . .  ID)  464,462  183,084  33,381  5,742 

•Independent  Journal  .  (S)  347,138  228,356  110,946  580 

•Total .  811,600  411,440  144,327  6,322 

Napa  Valley  Register . (eS)  236,828  N/A  13,226  N/A 

tFIgure  included  In  Classified 
ttFIgure  Included  in  Retail 

•Oakland  Tribune . (01  514,639  227,518  83,775  11,357 

•Tribune . (SI  408,266  313,352  128,832  5,940 

•Total .  922,905  540,870  212,607  17,297 

•Orange  County  Register ..  m  1,314,178  365,915  131,682  42,252 

•Register . (S|  697,399  390,465  219,956  10,774 

•Total .  2,011,577  756,320  351,638  53,026 


•Ontario  Inland 

Valley  Oaily  Bulletin .  .  .  iO)  414,368  240,136  40,810  1,248 

•Inland 

Valley  Daily  Bulletin  ...  .{S)  112,747  578,660  98,548  2,213 


•Total .  527,115  818,796  139,358  3,461 

Palm  Springs  Desert  Sun  .  (m)  778,154  N/A  57,511  N/A 

•Pleasanton 

Tri-Valley  Herald . (0)  589,956  230,355  90,177  9,005 

•Tri-Valley  Herald . (SI  439,645  343,288  127,530  2,899 

•Total .  1,029,601  573,643  217,707  11,904 

•Pleasanton  Valley  Times  .  (0)  616,032  255,398  76,821  18,731 

•Valley  Times . (SI  365,310  414,062  36,727  84,912 

•Total .  981,342  669,460  113,548  103,643 

•Richmond 

West  County  Times  ..,.(0)  655,915  134,588  70,494  13,724 

•West  County  Times  ...IS)  516,035  208,243  42,444  82,469 

•Total .  1,171,950  342,831  112,938  96,193 

•Riverside 

Press-Enterprise  . (0  )  527,869  520,819  73,797  12,347 

•Press-Enterprise . (SI  310,682  568,185  154,094  22,130 

•Total .  838,551  1,089,004  227,891  34,477 

•’Sacramento  Bee . (D|  769,107  N/A  88,618  N/A 

•'Bee . (S)  392,960  N/A  189,464  N/A 

•Total .  1,162,067  N/A  278,082  N/A 

•San  Bernardino  Sun . (0  )  474,294  321,349  52,053  9,883 

•Sun . (S)  491,120  272,882  164,388  17,071 

•Total .  965,414  594,231  216,441  26,954 

•San  Diego  Union-Tribune .  .{0)  897,742  609,375  108,742  58,173 

•Union-Tribune  . (SI  618,710  333,875  213,588  24,038 

•Total .  1,516,452  943,250  322,330  82,211 


•San  Francisco  Chronicle  .  (D)  492,578  622,529  127,266  38,268 

Examiner  Si  Chronicle  ..(SI  271,893  712,342  252,312  9,829 

•San  Francisco  Examiner  .  (01  491,899  582,938  122,005  33,738 

•San  Gabriel 

Valley  News  Group  ....(01  430,339  292,151  38.084  9,098 

•San  Gabriel 


Valley  News  Group . (SI  384,012  338,115  110,057  926 

•Total .  814,351  630,266  148,141  10,024 

•San  Jose  Mercury  News  . ID)  1,029,213  382,363  174,343  34,293 

•Mercury  News  . (SI  894,047  209,107  196,460  6,954 

•Total .  1,923,260  591,470  370,803  4U47 

•San  Mateo  County  Times.. iO)  751,709  387,395  169,978  2,134 

Santa  Cruz 

County  Sentinel . (m)  320,578  N/A  22,502  N/A 

•Santa  Rosa 

Press  Democrat . (0  )  534,0%  702,873  50,533  13,224 

•Press  Democrat  . (SI  268,321  464,278  94,363  32.400 

•Total .  802,417  1,167,151  144,8%  45,824 

Stockton  Record . (m)  289,600  N/A  52,300  N/A 

Record . (SI  100,000  N/A  13,7000  N/A 

Total  .  389,600  N/A  66,300  N/A 

tFigure  converted  to 
6-column  format 


ttFigures  included  in  Classified 


Tulare  Advance-Register ..  .{el  202,144  N/A  3,222  N/A 

•Ventura  County  Star . (0  )  328,809  545,361  40,781  70,860 

•County  Star . (SI  336,475  521,715  116,609  14,083 

•Total .  665,284  1,%7,076  157,390  84,943 

Visalia  Times-Deha . (m)  4%,131  N/A  6,856  N/A 

•Walnut  Creek 

Contra  Costa  Times  . . .  .(0)  760,376  254,487  83,7%  39,%7 

•Contra  Costa  Times ...  .IS)  709,543  118,059  124,413  2.480 

•Total .  1,469,919  372,546  208,149  42,467 

Colorado 

•Denver  Post  . (0)  1,2%,860  434,326  189,526  26,031 

•Post  . (SI  527,586  598,504  219,728  10,697 

•Total .  1,764,446  1,032,830  409254  %,728 

•Denver  Rocky 

Mountain  News . (0)  1,005,550  %2,972  165237  1,648 

•Rocky  Mountain  News  jS)  341,185  574,528  167,764  6,134 

•Total .  1,346,735  937,500  333,001  7,782 

Glenwood  Post  . (m)  1%,691  N/A  3274  N/A 


Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

88,074 

10,831 

42,%5 

64,662 

2%,045 

3,451,688 

24,094 

972 

19,268 

19,125 

241,019 

1,126,770 

112,168 

11,803 

62,233 

83,787 

477,064 

4,578,458 

4,510 

852 

12,402 

646 

168,104 

2,277 

2% 

0 

3,895 

0 

110,450 

% 

4,7% 

852 

16,297 

646 

278,554 

2383 

N/At 

N/A 

N/A++ 

N/A 

268.924(f) 

N/A 

16,926 

0 

17,802 

892 

556352 

3,564 

2.880 

0 

6,748 

129 

231,043 

1% 

19,806 

0 

24,550 

1,021 

787,0% 

3,670 

%200 

2,003 

22,113 

4,831 

661,312 

1%.849 

9231 

0 

5,049 

0 

271760 

0 

65,631 

2,003 

27,162 

4,831 

934.072 

1%.849 

7,583 

852 

14,127 

258 

226,446 

1,843 

940 

0 

3.108 

0 

89,097 

0 

8,523 

852 

17,235 

258 

315,543 

1,843 

227,652 

N/A 

7,4% 

N/A 

651379 

N/A 

17,1% 

0 

23,%5 

415 

%5.2% 

7,452 

2,849 

0 

7,729 

0 

23Z974 

1% 

19.%5 

0 

%,794 

415 

7%.180 

7,558 

17,288 

431 

18.552 

3% 

%2.088 

3,354 

3,674 

0 

8,227 

0 

218,797 

212 

20.%2 

431 

26,779 

3% 

520,885 

3,566 

17,597 

1,283 

16,585 

845 

324,879 

4,779 

3,803 

0 

8,745 

0 

193,281 

385 

21,400 

1,283 

25,3% 

845 

518,160 

5.164 

22,881 

852 

24,104 

lUtO 

440,172 

9,871 

2,434 

345 

5,580 

683 

114,769 

5,031 

25215 

1,197 

29,684 

11,993 

554,941 

14,902 

12,167 

N/A 

22,189 

N/A 

483,163 

N/A 

3253 

N/A 

7,118 

N/A 

144.493 

N/A 

15,520 

N/A 

29,%7 

N/A 

627,656 

N/A 

20,555 

403 

12,902 

3,505 

554,672 

7,692 

3.2% 

288 

3,444 

1,575 

133,985 

1,052 

23,761 

691 

16,346 

5,080 

688,657 

8,744 

48,0% 

1,399 

25,697 

23,105 

401,913 

170,9% 

9,002 

32 

10,094 

172 

294,822 

20,678 

57,097 

1,431 

35,791 

23,277 

6%,735 

191373 

35,7% 

2,469 

27,495 

3372 

268.408 

69,786 

7,312 

0 

13,092 

291 

2%.356 

75334 

35,917 

1,971 

24,671 

2,242 

278,841 

68.%2 

12,641 

0 

11,433 

6,431 

520,665 

5.004 

2,399 

0 

3,402 

0 

145.434 

0 

15,040 

0 

14,835 

6,431 

666.099 

5,004 

28,085 

1,197 

34,564 

4,240 

%5,224 

14,345 

5,075 

86 

4.4% 

560 

618,177 

14,476 

33,160 

1,283 

38,994 

4,800 

1.603,401 

28,821 

13,970 

0 

17,6% 

322 

194,972 

%.835 

121,112 

N/A 

14,639 

N/A 

326,983  (el 

N/A 

14,966 

1,197 

15,493 

1,709 

249,153 

7,0% 

693 

0 

14,101 

172 

102,429 

1,9% 

15,659 

1,197 

29,594 

1,881 

351,582 

9.029 

N/Att 

N/A 

N/A 

N/A 

421,300  (f)t 

N/A 

N/A+t 

N/A 

N/A 

N/A 

%.600  (fit 

N/A 

135,4%tt 

N/A 

N/A 

N/A 

517,900  |f|+ 

N/A 

%.205 

N/A 

5,064 

N/A 

153,2%  (f) 

N/A 

18,789 

341 

17,282 

13,041 

487,9% 

12,284 

2,405 

127 

7,144 

11,025 

200,622 

114,194 

21,194 

468 

24,426 

24,0% 

6%.617 

126,478 

101,881 

N/A 

10,631 

N/A 

%2.%1  (f) 

N/A 

17,183 

1,7% 

16,929 

2,905 

2%.941 

9,7% 

3.5% 

0 

7,253 

43 

184,719 

212 

20,713 

1,7% 

24,182 

2.948 

473.660 

9,972 

55,876 

194 

40,9% 

3,964 

1,212,6% 

2,824 

16,035 

0 

28308 

9% 

753,927 

393 

71,911 

194 

69,247 

4,949 

1.9%.622 

3317 

38,584 

0 

43.0% 

947 

1,319,167 

235 

7.%7 

0 

21,650 

258 

494,838 

278 

45,651 

0 

64,716 

1305 

1,814,005 

513 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

Full  Run 

Part  Run 

1,919,097 

5,%1,709 

1,214,077 

1.9%.331 

3.133.174 

7,050,640 

%2.859 

192,%1 

572,715 

229,022 

1,255,574 

421,623 

518,978 

N/A 

1,189,194 

243.331 

777,769 

319,527 

1.9%.963 

562,858 

2,185,585 

613,850 

1,204,4% 

401,179 

3.3%.0% 

1,015,029 

703,334 

244,337 

304,440 

5%.873 

1,007,774 

825,210 

1,489,043 

N/A 

1,2%,540 

247,227 

810,727 

346.293 

2,0%,267 

593,520 

1,0%,781 

278310 

632,735 

499,1% 

1,663,516 

777,4% 

1,085,470 

155319 

764,308 

291,097 

1,849,778 

446,316 

1.0%.823 

555,199 

587,559 

5%,374 

1,676,382 

1,151,573 

1,375.244 

N/A 

737,3% 

N/A 

2,112,632 

N/A 

1,114,476 

3*2,832 

7%,143 

292,8% 

1,910,619 

635.700 

1,482,189 

863,047 

1,146,216 

378,7% 

2,628,405 

1,241,842 

%1,477 

7%.424 

800.%5 

797,7% 

953333 

689,791 

1.013.162 

312,684 

645,304 

339,041 

1,658,4% 

651,725 

2,251,429 

4%.4% 

1,718,189 

231,183 

3.969,618 

%7,621 

1,145,363 

420,6% 

805,814 

N/A 

864,241 

726,093 

479,907 

4%.789 

1.344,148 

1.224,882 

763,200 

N/A 

210300 

N/A 

973.133 

N/A 

358,664 

N/A 

893,6% 

641, %7 

663,255 

%1.144 

1.5%.911 

1303.031 

715,938 

N'A 

1,167,1% 

308,925 

1,029,4% 

120,794 

2,1%,623 

429,719 

2,735.8% 

467.339 

1.545.584 

610,579 

4,281.480 

1,077,918 

2,571,604 

%5.802 

1,032.504 

%1,1% 

3.604,108 

947,000 

189,9% 

N/A 

For  classified  advertising,  figures  witfiout  nrKation  are  S-coluinn  format  For  those  with  notation,  see  the  following:  (a)  Ctassihed  advertising  on  S-column  format  Ic)  Classihed  advertising  on  7-column  format.  Idl  Classified  advertising 
adverhsing  on  9-column  format  (fl  Classihed  advertising  on  10-column  format  Totals  do  not  nocessarilv  add  up  across  because  only  maior  clsssrticalions  are  shown  and  because  Automobvo  and  Financial  breakdowns  are  sometimes 
j  and  Retail.  Please  note:  t  figures  under  some  newspaper  names  indicate  special  circumstances  regarding  data  for  that  paper 
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RETAIL 

Full  Run  Part  Run 


GENERAL 

Full  Run  Part  Run 


AUTOMOTIVE 
Full  Run  Part  Run 


FINANCIAL 
Full  Run  Part  Run 


CLASSIFIED 
Full  Run  Part  Run 


GRAND  TOTAL 
Full  Run  Part  Run 


Connecticut 

•Bristol  Press . (0) 

•Greenwich  Vine . (01 

•Time  . (SI 

•Total  . 

•Hartford  Courant . (01 

•Courant  . (SI 

•Total  . 

•Manchester 

Journal  Inquirer . (0) 

•Meriden  Record-Journal .  (0) 

•Record-Journal . (SI 

•Total . 

•Middletown  Press  . (0| 

New  London  Day . |mS| 

Norwich  Bulletin . (ml 

•Stamford  Advocate  . (01 

•Advocate . (SI 

•Total  . 

District  ol  Columbia 

•Washington  Post  . (01 

•Post  . (SI 

•Total  . 

•Washington  USA  Today  . .  (01 

Florida 

•Boca  Raton  News  . (0| 

•News  . (SI 

•Total  . 

•’Daytona  Beach 

News-Journal . (01 

•  ’News -Journal . (SI 

•Total  . 

•Ft  Lauderdale 

Sun-Sentinel . (01 

•Sun-Sentinel . (SI 

•Total . 

••Melbourne  Florida  Today  .(0| 

•’Florida  Today . (S| 

•Total  . 

•Miami  Herald  . (01 

•Herald . (SI 

•Total  . 

•’Orlando  Sentinel . 101 

•’Sentinel  . (SI 

•Total  . 

•Palm  Beach  Post  . (0| 

•Post  . (SI 

•Total  . 

•St  Petersburg  Times  . (01 

•Times  . (SI 

•Total  . 

•Tampa  Tribune  . (0| 

•  Tribune . (S| 

•Total . 

Georgia 

••Atlanta  Journal . (0| 

•’Journal  ami  ConsbtutionIS) 

•Total . 

Macon  Telegraph  . (ml 

Telegraph  . (S| 

Total  . 

Statesboro  Herald . (ml 

Idaho 

Blackfoot  Morning  News  .  (ml 
Moscow-Pullman 

Daily  News  . (el 

Twin  Falls  Times-News . .  (mSI 

Illinois 

Belvidere 

Daily  Republican . (e| 

Champaign 

News-Gazette . |e| 

•Chicago  Daily  Herald  _ (01 

•Daily  Herald  . (SI 

•Total  . 

•Chicago  Sun-Times  . (01 

•Sun-Times  . (S| 

•Total  . 

•Chicago  Tribune . (01 

•Tribune . (SI 

•Total  . 

Moline  Dispatch  and  Rock 

Island  Argus . (ml 

tFigures  included  in 
Retail  and  Classified 


91,243 

319,828 

20,973 

9,218 

%3 

0 

8,687 

0 

86,142 

86 

207,414 

329,132 

308,053 

121,529 

53,860 

1,374 

11,707 

0 

24,639 

516 

212,710 

1,887 

610,969 

125,306 

389,150 

234,600 

178,069 

1,277 

5,378 

0 

12,096 

0 

76,298 

1,384 

660,991 

237,261 

697,203 

356,129 

231,929 

2,651 

17,085 

0 

36,735 

516 

289,008 

3,271 

1,271,960 

362,567 

493,282 

573,711 

114,038 

50,484 

28,079 

1,904 

28,995 

29,190 

285,338 

92,644 

949,732 

747,933 

250,322 

1,685,791 

203,982 

41,067 

6,334 

574 

13,734 

8,161 

192,305 

14,212 

666,677 

1,749,805 

743,604 

2,259,502 

318,020 

91,551 

34,413 

2,478 

42,729 

37,351 

477,643 

106,856 

1,616,409 

2,497,738 

172,424 

154,410 

53,767 

2,390 

1,272 

86 

20,861 

922 

128,517 

261 

376,841 

158,069 

228,543 

205,017 

37,046 

1,555 

1,208 

0 

11,756 

301 

109,576 

938 

388,129 

207,811 

80,143 

832,681 

63,656 

813 

573 

639 

6,761 

0 

59,244 

0 

210,377 

834,133 

308,686 

1,037,698 

100,702 

2,368 

1,781 

639 

18,517 

301 

168,820 

938 

598,506 

1,041,944 

72,869 

134339 

20,223 

5,219 

583 

0 

8,831 

301 

67,161 

215 

169,667 

5,735 

363,290 

N/A 

1,455 

N/A 

310,295 

N/A 

29,208 

N/A 

605,878  (fl 

N/A 

970,623 

N/A 

197,298 

N/A 

7,902 

N/A 

118,081 

N/A 

30,931 

N/A 

119,310 

N/A 

473,522 

N/A 

318,062 

128,902 

54,972 

6,044 

12,094 

1,065 

21,961 

86 

119,870 

667 

526,959 

136,764 

359,272 

476,042 

177,723 

3,345 

5,366 

0 

12,198 

0 

75,316 

639 

629,875 

480,026 

677,334 

604,944 

232,695 

9,389 

17,460 

1,065 

34,159 

86 

195,186 

1,306 

1,156,834 

616,790 

983,592 

542,409 

180,632 

42,413 

77,329 

4,185 

58,197 

14,579 

447,503 

189,972 

1,747,253 

793,558 

684,362 

1,070,348 

212,998 

49,747 

9,522 

345 

20,519 

817 

390,791 

4,842 

1,318,192 

1,126,099 

1,667,954 

1,612,757 

393,630 

92,160 

86,851 

4,530 

78,716 

15,396 

838,294 

194,814 

3,065,445 

1,919,657 

111,044 

11,071 

412,500 

2,069 

93,728 

426 

43,443 

213 

12,843 

0 

673,558 

13,779 

237,227 

72,038 

52,370 

2,220 

2,427 

0 

14,460 

215 

202,542 

6,308 

509,026 

80,781 

75,448 

272,128 

136,208 

5,465 

895 

0 

5,220 

0 

176,644 

852 

395,415 

278,445 

313,675 

344,166 

188,578 

7,685 

3,322 

0 

19,680 

215 

379,186 

7,160 

904,441 

359,226 

206,126 

N/A 

35,415 

N/A 

7,396 

N/A 

9,659 

N/A 

355,700 

N/A 

614,296 

N/A 

177,998 

N/A 

37,217 

N/A 

1,700 

N/A 

6,413 

N/A 

73,188 

N/A 

296,516 

N/A 

384,124 

N/A 

72,632 

N/A 

9,096 

N/A 

16,072 

N/A 

428,888 

N/A 

910,812 

N/A 

853,928 

1,227,717 

119,460 

40,667 

64,283 

1,251 

39,394 

21,239 

925,440 

115,255 

2,002,505 

1,406,129 

499,993 

1,168,589 

227,861 

126,725 

14,119 

380 

10,646 

14,427 

299,793 

423,238 

1,052,412 

1,733,359 

1,353,921 

2,396,306 

347,321 

167,392 

78,402 

1,631 

50,040 

35,666 

1,225,233 

538,493 

3,054,917 

3,139,488 

274,458 

N/A 

40,264 

N/A 

10,195 

N/A 

21,876 

N/A 

422,113 

N/A 

768,906 

N/A 

106,861 

N/A 

18,320 

N/A 

1,652 

N/A 

8,626 

N/A 

123,481 

N/A 

258,940 

N/A 

381,319 

N/A 

58,584 

N/A 

11,847 

N/A 

30,502 

N/A 

545,594 

N/A 

1,027,846 

N/A 

844,130 

680,763 

130,207 

58,443 

38,467 

3,046 

40,196 

16,097 

590,572 

172,716 

1,643,572 

931,065 

771,072 

543,838 

210,549 

122,508 

8,260 

20 

12,715 

7,733 

252,607 

189,336 

1,255,203 

863,435 

1,615,202 

1,224,601 

340,756 

180,951 

46,727 

3,066 

52,911 

23,830 

843,179 

362,052 

2,898,775 

1,794,500 

428,523 

N/A 

76,917 

N/A 

29,132 

N/A 

28,037 

N/A 

504,041 

N/A 

1,066,650 

N/A 

128,356 

N/A 

68,744 

N/A 

10,462 

N/A 

13,479 

N/A 

136,361 

N/A 

357,402 

N/A 

556,879 

N/A 

145,661 

N/A 

39,594 

N/A 

41,516 

N/A 

640,402 

N/A 

1,424,052 

N/A 

719,242 

640,156 

100,711 

420.091 

27,271 

910 

44,312 

5,234 

478,979 

52,096 

1,370,515 

1,118,487 

619,752 

470,308 

113,997 

75,947 

2,055 

0 

12,292 

7,499 

134,384 

81,970 

882,480 

635,724 

1,338,994 

1,110,464 

214,708 

496,038 

29,326 

910 

56,604 

12,733 

613,363 

134,066 

2,252,995 

1,754,211 

491,000 

1,299,900 

67,111 

132,957 

23,906 

28,007 

26,935 

45,621 

128,911 

815,848 

737,863 

2,322,333 

197,056 

815,460 

148,552 

67,565 

3,696 

4,534 

14,405 

20,013 

54,781 

270,238 

418,490 

1,177,810 

688,056 

2,115,360 

215,663 

200,522 

27,602 

32,541 

41,340 

65,634 

183,692 

1,086,086 

1,156,353 

3,500,143 

627,799 

597,639 

82,214 

67,563 

26,562 

720 

27,625 

20,379 

417,499 

93,458 

1,181,699 

779,759 

610,847 

325,097 

56,449 

12,771 

3,245 

154 

20,796 

3,124 

297,068 

8,644 

988,405 

349,790 

1,238,646 

922,736 

138,663 

80,334 

29,807 

874 

48,421 

23,503 

714,567 

102,102 

2,170,104 

1,129,549 

694,271 

N/A 

138,373 

N/A 

56,481 

N/A 

26,920 

N/A 

692,143 

N/A 

1,608,188 

N/A 

182,770 

N/A 

218,157 

N/A 

16,304 

N/A 

12,692 

N/A 

148,206 

N/A 

578,129 

N/A 

877,041 

N/A 

356,530 

N/A 

72,785 

N/A 

39,612 

N/A 

840,349 

N/A 

2,186,317 

N/A 

301,655 

39,925 

9,951 

0 

73,998 

6,231 

N/A 

N/A 

401,158  (el 

7,848  (el 

786,762 

54,004 

145,215 

15,708 

8,100 

0 

8,202 

1,342 

N/A 

N/A 

60,474  (el 

72,466  (el 

221,991 

89,516 

446,870 

55,633 

18,051 

0 

82,200 

7,573 

N/A 

N/A 

461,632  (el 

80,314  (el 

1,008,753 

143,520 

209,922 

N/A 

1,893 

N/A 

N/A 

N/A 

N/A 

N/A 

33,163 (el 

N/A 

244,978 

N/A 

65,551 

N/A 

783 

N/A 

N/A 

N/A 

N/A 

N/A 

76,249  (el 

N/A 

142,853 

N/A 

172,437 

N/A 

1,102 

N/A 

N/A 

N/A 

N/A 

N/A 

183,598  (el 

N/A 

357,137 

N/A 

385,453 

N/A 

1,769 

N/A 

N/A 

N/A 

N/A 

N/A 

414,615  (el 

N/A 

801,837 

N/A 

124,397 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

64,182 

N/A 

188,579 

N/A 

484,014 

13,478 

17,080 

N/A 

N/A 

N/A 

N/A 

N/A 

415,452 

N/A 

866,546 

13,478 

264,007 

897,380 

38,983 

87,415 

6,098 

981 

11,231 

77,996 

442,219 

246,021 

762,538 

1,309,793 

169,983 

741,565 

113,876 

24,959 

1,078 

0 

1,609 

18,526 

76,703 

41,350 

363,249 

826,400 

433,990 

1,638,945 

152,859 

112,374 

7,176 

981 

12,840 

96,522 

518,922 

287,371 

1,125,787 

2,136,193 

458,419 

778,362 

130,239 

38,727 

41,691 

14,436 

22,520 

14,952 

423,189 

1,157,920 

1,076,058 

2,004,397 

187,148 

772,405 

144,917 

38,211 

8,253 

351 

4,922 

7,369 

153,479 

178,190 

496,719 

996,526 

645,567 

1,550,767 

275,156 

76,938 

49,944 

14,787 

27,442 

22321 

576,668 

1,336,110 

1,574,777 

3,000,923 

676,215 

1,493,265 

178,583 

121,844 

68,603 

53,774 

30,722 

31,370 

148,097 

3,065,265 

1,102,220 

4,765,518 

489,039 

1,277,063 

303,201 

30,024 

44,443 

31,925 

10,743 

8,857 

325,809 

1,050,537 

1,173,235 

2,398,406 

1,165,254 

2,770,328 

481,784 

151,868 

113,046 

85,699 

41,465 

40,227 

473,906 

4,115,802 

2,275,455 

7,163,924 

384,935 

N/A 

19,933 

N/A 

190,934t 

N/A 

25,470+ 

N/A 

641,696  (el 

N/A 

780,160 

N/A 
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RETAIL 

GENERAL 

AUTOMOTIVE 

HNANCIAL 

CLASSIFIEO 

Full  Run  Part  Run 

Full  Run  Part  Run 

Full  Run  Part  Run 

Full  Run  Part  Run 

Full  Run  Part  Run 

Rockford  Register  Star  . . 

•  |m) 

452,895 

N/A 

43,851 

N/A 

N/A 

N/A 

N/A 

N/A 

669.601 

N/A 

Springfield  State 

Journal-Register _ 

■  ■{ml 

477,241 

N/A 

13,642 

N/A 

N/A 

N/A 

N/A 

N/A 

522.585(0) 

N/A 

West  Frankfort 

Daily  American . 

. .  (e) 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

Indiana 

Bedford  Times-Mail . 

.  .(e) 

176,130+ 

N/A 

5,720 

N/A 

N/A 

N/A 

6,294++ 

N/A 

184.257  fe) 

N/A 

tFigure  converted  to 

6>column  format 

ttFinancial  inches  repre¬ 
sent  legal  advertising  only 

Bloomington 

Herald-Times . 

.(mS) 

315,773 

N/A 

9,574 

N/A 

N/A 

N/A 

N/A 

N/A 

423.606  le) 

N/A 

Clinton  Daily  Clintonian  . 

. .  .(e) 

96,393 

N/A 

1,664 

N/A 

N/A 

N/A 

N/A 

N/A 

23.744 

N/A 

Connersville 

News-Examiner _ 

.  (el 

135,194 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

119.331  (el 

N/A 

•"Indianapolis  Star  . 

..(D) 

737,948 

N/A 

71,812 

N/A 

15,562 

N/A 

24,180 

N/A 

224,498 

N/A 

•"Star . 

.  (S) 

1,001,099 

N/A 

181,249 

N/A 

11,712 

N/A 

11,374 

N/A 

122.488 

N/A 

•Total  . 

1,739,047 

N/A 

253,061 

N/A 

27,274 

N/A 

35,554 

N/A 

346.986 

N/A 

Michigan  City 

News  Dispatch  . 

(mS) 

223,003 

N/A 

5,611 

N/A 

109,371 

N/A 

21,660 

N/A 

133,366 

N/A 

Sour/)  Bend  Tribune . 

..(m) 

261,383 

14,189 

15,414 

N/A 

N/A 

N/A 

N/A 

N/A 

402,380  (f) 

N/A 

Tribune . 

.  .(S) 

103,080 

9,997 

10,502 

N/A 

N/A 

N/A 

N/A 

N/A 

193,612  If) 

N/A 

Total  . 

364,463 

24,186 

25,916 

N/A 

N/A 

N/A 

N/A 

N/A 

595,992  If) 

N/A 

Wabash  Plain  Dealer . . . 

. .  (el 

64,074 

N/A 

1,200 

N/A 

N/A 

N/A 

N/A 

N/A 

25,700 

N/A 

Iowa 

Centerville  Ad  Express  & 

Daily  lowegian . 

.  (ml 

119,167 

N/A 

6,506 

N/A 

N/A 

N/A 

N/A 

N/A 

25,084 

N/A 

Charles  City  Press  . 

. .  .(el 

125,866 

N/A 

2,873 

N/A 

3,164 

N/A 

2,756 

N/A 

8,376 

N/A 

Kansas 


Coffeyville  Journal  _ 

. .  (el 

N/A 

N/A 

1,738 

N/A 

Emporia  Gazette . 

. .  (e) 

236,930 

N/A 

3,374 

N/A 

Hays  Daily  News . 

.  .(eS) 

157,529 

N/A 

5,305 

N/A 

lola  Register . 

. .  (e) 

99,028 

N/A 

7,394 

N/A 

+Financial  inches  repre- 

sent  legal  advertising  only 

Lyons  Daily  News . 

. .  (el 

60,000 

N/A 

10,000 

N/A 

Parsons  Sun . 

. .  .(el 

121,160 

N/A 

10.233 

N/A 

Salina  Journal . 

,  .(m) 

394,754 

N/A 

25,829 

N/A 

Topeka  Capital-Journal . 

(m) 

388,969 

26,255 

13,485 

N/A 

Capital-Journal . 

. .  .(SI 

119,643 

N/A 

5,961 

N/A 

Total  . 

508,612 

26,255 

19,446 

N/A 

tpinanciai  inches  repre* 
sent  legal  advertising  only 


N/A 

N/A 

N/A 

N/A 

8,828  (el 

N/A 

7,092 

N/A 

4,255 

N/A 

93,700 

N/A 

60,268 

N/A 

9.452 

N/A 

82,868  Id) 

N/A 

N/A 

N/A 

4,293+ 

N/A 

28,379 

N/A 

10,000 

N/A 

N/A 

N/A 

20,000 

N/A 

N/A 

N/A 

N/A 

N/A 

86,036 

N/A 

N/A 

N/A 

N/A 

N/A 

137,083  (e) 

N/A 

N/A 

N/A 

4,256+ 

N/A 

229,905 

N/A 

N/A 

N/A 

1+ 

N/A 

100,094 

N/A 

N/A 

N/A 

4,257+ 

N/A 

329,999 

N/A 

Kentucky 

Ashland 


Daily  Independent  . . . 

leS) 

243,166 

N/A 

10,812 

N/A 

Danville 

Advocate-Messenger 

..(e) 

176,275 

N/A 

11,810 

N/A 

Hopkinsville 

Kentucky  New  Era  . .. 

..(el 

213,375 

N/A 

1,232 

N/A 

**Louisville 

Courier-Journal  . 

..ID) 

416,220 

N/A 

53,890 

N/A 

•*  Courier- Journal _ 

..(SI 

192,279 

N/A 

163,937 

N/A 

•Total  . 

608,499 

N/A 

217,827 

N/A 

Mayfield  Messenger . le) 

tFigure  included  in  Classified 
ttFinancial  inches  repre¬ 
sent  legal  advertising  only 

87,034 

N/A 

937 

N/A 

Dwensboro 

Messenger-Inquirer  . 

.  (m) 

403,230 

18,588 

6,981 

N/A 

Louisiana 

Baton  Rouge  Advocate . . 

.  (m) 

506,535 

15,791 

41,233 

N/A 

Advocate . 

..(SI 

264,250 

N/A 

23,980 

N/A 

Total  . 

770,785 

15,791 

65.213 

N/A 

Hammond  Daily  Star  . . . . 

.  .(e) 

146,171 

N/A 

705 

N/A 

Daily  Star . 

..(SI 

90,802 

N/A 

1,773 

N/A 

Total  . 

236,973 

N/A 

2,478 

N/A 

**New  Orleans 

Times-Picayune . 

..(D) 

447,900 

N/A 

82,197 

N/A 

•*'nmes-Picayune _ 

..(S) 

191,458 

N/A 

56,210 

N/A 

•Total  . 

639,358 

N/A 

138,407 

N/A 

Maryland 

•'Baltimore  Sun . 

..(Dl 

433,861 

324,926 

82,239 

8,438 

•’Sun . 

..(S) 

606,162 

773,847 

213,651 

22,745 

•Total  . 

1,040,023 

1,098,773 

295.890 

31,183 

Massachusetts 

Attleboro  Sun  Chronicle 

. .  .(e) 

368,928 

N/A 

727 

N/A 

•Boston  Globe  . 

..(D) 

710,990 

192,698 

187,485 

3310 

•Globe  . 

.  .(S) 

593,963 

%9,358 

298,952 

65,942 

•Total  . 

1,304,953 

1,162,056 

486,437 

69,752 

•Boston  Herald . 

..(Dl 

358,612 

56,979 

102,685 

133 

•Herald . 

.  .(SI 

108,915 

464,133 

114,783 

552 

•Total  . 

467,527 

521,112 

217.468 

685 

65.608 

N/A 

13,687 

N/A 

163,427  (d) 

N/A 

N/A 

N/A 

N/A 

N/A 

161,332  (el 

N/A 

N/A 

N/A 

N/A 

N/A 

95,051 

N/A 

9,450 

N/A 

13,980 

N/A 

406,398 

N/A 

1,565 

N/A 

14,194 

N/A 

129,718 

N/A 

11,015 

N/A 

28,174 

N/A 

536,116 

N/A 

N/A+ 

N/A 

7,170++ 

N/A 

106,586  le) 

N/A 

78,025 

N/A 

N/A 

N/A 

197,019 

16,072 

27,070 

N/A 

24,075 

N/A 

536.546 

N/A 

5,955 

N/A 

8.025 

N/A 

324,082 

N/A 

33,025 

N/A 

32,100 

N/A 

880,628 

N/A 

N/A 

N/A 

N/A 

N/A 

89,901  (el 

N/A 

N/A 

N/A 

N/A 

N/A 

54.198  (el 

N/A 

N/A 

N/A 

N/A 

N/A 

144,099  le) 

N/A 

11,683 

N/A 

21,554 

N/A 

257,947 

N/A 

1,436 

N/A 

19335 

N/A 

26.810 

N/A 

13,119 

N/A 

41,389 

N/A 

284,757 

N/A 

45,174 

0 

19372 

1,162 

187,048 

1,651 

12,279 

345 

14,655 

645 

118,036 

43 

57,453 

345 

34,027 

1,807 

305,084 

1,694 

84,587 

N/A 

23,756 

N/A 

208,561 

N/A 

38,827 

2,860 

41,681 

732 

444.240 

1,283 

28,761 

345 

27,783 

15,986 

747,667 

64,765 

67,588 

3,205 

69,444 

16,718 

1,191.907 

66.048 

17,580 

0 

43,782 

0 

724,245 

0 

1,842 

86 

12,991 

0 

187.905 

0 

19,422 

86 

56,773 

0 

912,150 

0 

Editor  &  Publisher  Note: 

For  classified  advertising,  figures  without  notation  are  6*column  format  For  those  witti  notation,  see  the  following;  (el  Classified  advertising  on  S-cohtmn  format  (cl  Classified  advertising  on  7-cohiinn  format  (dl  Classified  advertising  on 
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GRAND  TOTAL 
Full  Run  Pan  Run 


1.166,347  N/A 
1,013,468  N.'A 
107,268  N/A 


372,402  N/A 


748,953  N/A 
121.801  N/A 

254,525  N/A 
1,074,000  N/A 

1.327.922  N/A 

2.401.922  N/A 

488,025  N/A 
679,177  14,189 

307,194  9.997 

986.371  24,186 

90,974  N/A 


150,757  N/A 
128,739  N/A 


10.566  N/A 
345,351  N/A 
315,422  N/A 
139,094  N/A 


100,000  N/A 
217,429  N/A 
557,666  N/A 
638,615  26.255 

225,699  N/A 
882,314  26,255 


496,700  N/A 

359,295  N/A 

309.658  N/A 

899,938  N/A 
501,693  N/A 
1.401,631  N/A 
201,727  N/A 


685,255  34.660 


1,135,459  15.791 

626,292  N/A 
1,761,751  15,791 

236,777  N/A 
146,773  N/A 
383,550  N/A 

821,281  N/A 
295,749  N/A 
1,117,030  N/A 


767,694  336,177 

964,783  797,625 

1,732.477  1,133«2 


686,559  N/A 
1,423,223  201383 

1,697,106  1.116396 

3.120329  1317.779 

1.246,904  57.112 

426,436  464,771 

1.673340  521383 
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RETAIL 

Full  Run  Part  Run 


GENERAL 

Full  Run  Part  Run 


AUTOMOTIVE 
Full  Run  Part  Run 


FINANCIAL 
Full  Run  Part  Run 


CLASSIFIER 
Full  Run  Part  Run 


GRANO  TOTAL 
Full  Run  Part  Run 


Brockton  Enterprise . (e) 

Enterprise  . (S) 

Total  . 

Fitchburg 

Sentinel  S  Enterprise  . .  .(e) 
Framingham 

Middlesex  News . (e) 

Middlesex  News . (SI 

Total  . 

Gardner  News  . (e) 

Lawrence  Eagle-Tribune  . .  .(e) 

Eagle-Tribune . (S) 

Total  . 

Lowell  Sun  . (eS| 

Milford  Daily  News  . (e) 


tFigure  included  in  Classified 
tfFigure  included  in  Retail 
North  Adams  Transcript  . .  (el 
tFigure  included  in  Classified 
ft Rgure  included  in  Retail 


Michigan 

•'Detroit Free  Press  . (0) 

•'Detroit  News . (0) 

•'Detroit 


News  and  Free  Press  . .  (0) 
•*Wews  and  Free  Press  .(S) 

•Total  . 

•'Grand  Rapids  Press . (0) 

•'Press  . (S) 

•Total  . 

•‘Greenville  Daily  News  . .  (0) 

•'Daily  News . (S) 

•Total  . 

Flolland  Sentinel  . (m) 

tFigure  included  in  Classified 
ttFigure  included  in  Retail 

•'Kalamazoo  Gazette . (0) 

•'Gazette . (SI 

•Total  . 

Lansing  State  Journal . (m) 

Monroe  Evening  News  . . .  (e) 

Minnesota 

•"Minneapolis  Star  Tribune  ID) 

•'Star  Tribune . (S) 

•Total  . 

St.  Cloud  Times . (e) 

Times . (S) 

Total  . 

t  Figures  converted  to 
Scolumn  format 
•'St  Paul  Pioneer  Press  . .  (D) 


•'Pioneer  Press  . (S) 

•Total  . 

Winona  Daily  News  . (m) 

Mississippi 

Brookhaven  Daily  Leader  .  (e) 
Cleveland 

Bolivar  Commercial . . .  .(e| 
Grenada  Daily  Sentinel-Star  |e| 
Jackson  Clarion-Ledger  . .  (m) 
Starkville  Daily  News . (m) 

Missouri 

Hannibal  Courier-Post . (m) 

tFigures  included 
in  Classified 


ttFigure  converted  to 


6-column  format  . 

•'Kansas  City  Star . (0) 

•'Star . (S) 

•Total  . 

•'St  Louis  Post-Dispatch . .  .ID) 

•'Post-Dispatch  . (S) 

•Total  . 

West  Plains  Daily  Quill . (e) 

tFigures  included  in  Retail 

Montana 

Billings  Gazette . |m) 

Havre  Daily  News . (m) 

New  Hampshire 

Claremont  Eagle  Times  . .  .(eS) 
tRgure  included  in  Retail 
Keene  Sentinel . (eSI 


Manchester  Union  Leader  (mS) 
tRgure  included  in 
Retail  and  Classified 


222,420 

N/A 

6,887 

N/A 

N/A 

N/A 

82,980 

N/A 

2,633 

N/A 

N/A 

N/A 

305,400 

N/A 

9,520 

N/A 

N/A 

N/A 

195,430 

N/A 

10,234 

N/A 

N/A 

N/A 

289,788 

N/A 

N/A 

N/A 

N/A 

N/A 

108,985 

N/A 

N/A 

N/A 

N/A 

N/A 

398,n3 

N/A 

N/A 

N/A 

N/A 

N/A 

90,474 

N/A 

N/A 

N/A 

N/A 

N/A 

287,153 

35,223 

3,701 

N/A 

N/A 

N/A 

118,768 

26,580 

1,456 

N/A 

N/A 

N/A 

405,921 

61,803 

5,157 

N/A 

N/A 

N/A 

356,167 

N/A 

24,625 

N/A 

193,692 

N/A 

122,615 

N/A 

4,288 

N/A 

N/At 

N/A 

127,309 

N/A 

3,909 

N/A 

N/At 

N/A 

N/A 

N/A 

261,845 

N/A 

491,152 

N/A 

N/A 

N/A 

116,915 

N/A 

202,528 

N/A 

N/A 

N/A 

378,760 

N/A 

693,680 

N/A 

N/A 

N/A 

225,558  (e) 

N/A 

431,222 

N/A 

N/A 

N/A 

356,753 

N/A 

646,541 

N/A 

N/A 

N/A 

174,811 

N/A 

283,796 

N/A 

N/A 

N/A 

531,564 

N/A 

930,337 

N/A 

N/A 

N/A 

82,420  (c) 

N/A 

172,894 

N/A 

N/A 

N/A 

253,162  (f) 

N/A 

544,016 

35,223 

N/A 

N/A 

156,967  (f) 

N/A 

277,191 

26,580 

N/A 

N/A 

410,129  (f) 

N/A 

821,207 

61,803 

21,508 

N/A 

N/A 

N/A 

824,157 

N/A 

N/A+t 

N/A 

209,154 

N/A 

336,057 

N/A 

N/Att 

N/A 

221 ,476  (e) 

N/A 

352,694 

N/A 

275,203 

N/A 

61,088 

N/A 

26,669 

N/A 

254,652 

N/A 

59,786 

N/A 

24,402 

N/A 

105,313 

N/A 

3,932 

N/A 

2,798 

N/A 

138,411 

N/A 

120,054 

N/A 

26,086 

N/A 

243,724 

N/A 

123,986 

N/A 

28,884 

N/A 

267,033 

N/A 

47,019 

N/A 

5,760 

N/A 

162,848 

N/A 

165,483 

N/A 

7,105 

N/A 

429,881 

N/A 

212,502 

N/A 

12,885 

N/A 

361,795 

N/A 

42,506 

N/A 

9,139 

N/A 

119,949 

N/A 

24,445 

N/A 

1,111 

N/A 

481,744 

N/A 

66,951 

N/A 

10,250 

N/A 

394,790 

N/A 

6,327 

N/A 

92,226+ 

N/A 

9,808 

N/A 

122,663 

N/A 

495,231 

N/A 

9,129 

N/A 

113,884 

N/A 

461,833 

N/A 

89 

N/A 

20,759 

N/A 

132,891 

N/A 

6,354 

N/A 

239,814 

N/A 

530,719 

N/A 

6,443 

N/A 

260,573 

N/A 

663,610 

N/A 

17,420 

N/A 

62,918 

N/A 

400,150 

N/A 

18,972 

N/A 

168,777 

N/A 

523,185 

N/A 

36,392 

N/A 

231,695 

N/A 

923,335 

N/A 

25,995 

N/A 

375,721 

N/A 

815,156 

N/A 

11,789 

N/A 

80,189 

N/A 

237,483 

N/A 

37,784 

N/A 

455,910 

N/A 

1,052,639 

N/A 

47,375++ 

N/A 

368,903  (el 

N/A 

776,752 

N/A 

170,028 

N/A 

21,996 

N/A 

2,636 

N/A 

70,230 

N/A 

33,510 

N/A 

6,693 

N/A 

240,258 

N/A 

55,506 

N/A 

9,329 

N/A 

421,597 

N/A 

34,054 

N/A 

189,068 

N/A 

329,971 

N/A 

2,893 

N/A 

58,915 

N/A 

484,159 

N/A 

107,732 

N/A 

28,205 

N/A 

595,983 

N/A 

232,277 

N/A 

11,515 

N/A 

1,080,142 

N/A 

340,009 

N/A 

39,720 

N/A 

235,629 

N/A 

14,654 

N/A 

N/A 

N/A 

139,127 

N/A 

5,996 

N/A 

N/A 

N/A 

374,756 

N/A 

20,650 

N/A 

86,159+ 

N/A 

11,571 

N/A 

14,809 

N/A 

221,040 

N/A 

17,010 

N/A 

122,067 

N/A 

249,510 

N/A 

28,581 

N/A 

136,876 

N/A 

470,550 

N/A 

21,170 

N/A 

701,494 

N/A 

1,157,128 

N/A 

13,763 

N/A 

106,183  (el 

N/A 

511,725 

N/A 

27,253 

N/A 

199,557 

N/A 

846,906 

N/A 

15,057 

N/A 

49,464 

N/A 

904,296 

N/A 

42,310 

N/A 

249,021 

N/A 

1,751,202 

N/A 

N/A 

N/A 

305,193  (e)+ 

N/A 

555,476 

N/A 

N/A 

N/A 

92,076  (el+ 

N/A 

237,199 

N/A 

12,523 

N/A 

397,209  (e)+ 

N/A 

792,675 

N/A 

342,091 

N/A 

60,200 

N/A 

27,438 

N/A 

13,153 

N/A 

166,604 

N/A 

609,486 

N/A 

491,886 

N/A 

192,033 

N/A 

10,796 

N/A 

12,105 

N/A 

58,842 

N/A 

765,662 

N/A 

833,977 

N/A 

252,233 

N/A 

38,234 

N/A 

25,258 

N/A 

225,446 

N/A 

1,375,148 

N/A 

157,934 

N/A 

12,080 

N/A 

26,268 

N/A 

N/A 

N/A 

115,320  (e) 

N/A 

2,352,317 

N/A 

280,566 

N/A 

4,914 

N/A 

N/A 

N/A 

N/A 

N/A 

37,090 

N/A 

322,570 

N/A 

4,345 

N/A 

164,834 

N/A 

N/A 

N/A 

N/A 

N/A 

102,210 

N/A 

271,389 

N/A 

192,081 

N/A 

2,277 

N/A 

N/A+ 

N/A 

N/A+ 

N/A 

645 

N/A 

195,003 

N/A 

638,343 

N/A 

22,460 

N/A 

312,420 

N/A 

13,682 

N/A 

738,287  (f) 

N/A 

1,725,192 

N/A 

105,965 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

85,885  (e) 

N/A 

191,850 

N/A 

138,681 

N/A 

3,513 

N/A 

N/A+ 

N/A 

N/A+ 

N/A 

69,070  le)++ 

N/A 

211,264 

N/A 

475,864 

N/A 

84,933 

N/A 

23,141 

N/A 

21,172 

N/A 

315,098 

N/A 

920,208 

N/A 

206,583 

N/A 

64,114 

N/A 

14,735 

N/A 

14,118 

N/A 

35,347 

N/A 

334,897 

N/A 

682,447 

N/A 

149,047 

N/A 

37,876 

N/A 

35,290 

N/A 

350,445 

N/A 

1,255,105 

N/A 

440,460 

N/A 

77,283 

N/A 

28,449 

N/A 

27,007 

N/A 

295,123 

N/A 

868,322 

N/A 

111,168 

N/A 

203,753 

N/A 

9,562 

N/A 

9,101 

N/A 

134,890 

N/A 

488,474 

N/A 

551,628 

N/A 

281,036 

N/A 

38,011 

N/A 

36,108 

N/A 

430,013 

N/A 

1,336,796 

N/A 

129,112 

N/A 

10,441 

N/A 

N/A+ 

N/A 

N/A+ 

N/A 

43,884 

N/A 

183,437 

N/A 

320,306 

N/A 

12,557 

N/A 

279,184 

N/A 

N/A 

N/A 

531,405  (e) 

N/A 

864,268 

N/A 

120,994 

N/A 

5,544 

N/A 

N/A 

N/A 

N/A 

N/A 

9,010 (e) 

N/A 

135,498 

N/A 

158,948 

N/A 

2,247 

N/A 

N/A+ 

N/A 

N/A+ 

N/A 

63,693 

N/A 

224,888 

N/A 

231,063 

N/A 

5,618 

N/A 

N/A 

N/A 

N/A 

N/A 

282,199  (e) 

N/A 

518,880 

N/A 

567,414 

N/A 

19,796 

N/A 

375,250+ 

N/A 

39,751+ 

N/A 

1,023,728  (el 

N/A 

1,610,938 

N/A 

Editor  &  Publisher  Note 

For  classified  advertising,  figures  without  notation  are  6*column  format.  For  those  with  notation,  see  the  following;  (a)  Classified  advertising  on  S-column  format;  Ic)  Classified  advertising  on  7-column  format;  (dl  Classified  advertising  on  8-coiumn  format;  (el  Classified 
advertising  on  9-column  format  (fl  Classified  advertising  on  tO-column  format.  Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified.  General 
and  Retail  nease  note;  t  figures  under  some  newspaper  names  indicate  special  circumstances  regarding  data  for  that  paper 


34  Editor  &  Pi  BLISHER 


http;//www.mediainfo.com 


June  6, 1998 


RETAIL 

Full  Run  Part  Run 


GENERAL 

Full  Run  Part  Run 


AlfTOMOTIVE 
Full  Run  Part  Run 


FINANCIAL 
Full  Run  Part  Run 


CLASSIREO 
Full  Run  Part  Run 


GRAND  TOTAL 
Full  Run  Part  Run 


New  Jersey 


•Asbury  Park  Press . 

..(D) 

564,022 

373,079 

73,934 

40,451 

29,502 

•Park  Press . 

..(SI 

632.326 

687,075 

151,796 

5,477 

1^581 

•Total  . 

1,196,346 

1,060,154 

225,730 

45,928 

42,083 

•Bergen  Record . 

..(D) 

758,550 

188,176 

106,917 

4,465 

42,702 

•Record  . 

..(S) 

435,400 

1,060,842 

178,182 

11,032 

19,426 

•Total  . 

1,193,950 

1,249,018 

285.099 

15,497 

62,128 

•Bridgewater  Courier-News  .(0) 

208,929 

105,889 

28,674 

1,301 

9,219 

•Courier-News . 

..(S) 

170,088 

342,457 

153,222 

1,891 

2,913 

•Total  . 

379,017 

448.346 

181,896 

3,192 

12,132 

•Camden  Courier-Post . . . 

..(oi 

414,809 

346,694 

46,449 

4,786 

11,758 

•Courier-Post . 

..(SI 

290,428 

678,505 

118,046 

4,902 

6,130 

•Total  . 

705,237 

1,025,199 

164,495 

9,688 

17,888 

•East  Brunswick  Home 

News  &  Tribune . 

..(D| 

258.413 

162,959 

48,149 

7,477 

22,565 

•Home  News  &  Tribune  (S) 

107,847 

376,607 

70,477 

6,962 

8,346 

•Total  . 

366,260 

539,566 

118,626 

14,439 

30,911 

•Morristown  Daily  Record  .(0) 

274,921 

87,840 

39,422 

1,611 

19,895 

•Daily  Record . 

..(SI 

260,383 

385,668 

57,327 

2,611 

9,194 

•Total  . 

535,304 

473,508 

96,749 

4,222 

29,089 

•Newark  Star-Ledger . . . . 

..(D) 

695,035 

96,140 

126,384 

9,907 

46,133 

•Star-Ledger . 

..(S) 

550,266 

1,298,716 

210,552 

60,391 

16,206 

•Total . 

1,245,301 

1,394,856 

336,936 

70,298 

62,339 

•Passaic  North  Jersey 

Herald  &  News . 

..(D) 

264,349 

71,297 

35,909 

862 

13,801 

•Herald  &  News . 

.  .(S) 

116,234 

264,847 

44.657 

258 

190 

•Total . 

380,583 

336,144 

80,566 

1,120 

13,931 

Trenton  Trentonian . 

.(mS) 

281,761 

N/A 

5,823 

N/A 

238,672 

•Willingboro  Burlington 

County  Times  . 

.  (D) 

216,936 

210,580 

31,257 

3,211 

8,745 

•Burlington  County  Times.iS) 

302,745 

452,383 

125,238 

4,365 

3,740 

•Total  . 

519,681 

662,963 

156,495 

7,576 

12,485 

New  Mexico 

•*AlbuquerQue  Journal . 

. .  (D) 

492,982 

N/A 

56,120 

N/A 

4,232 

•* Journal . 

. .  .(S) 

648,143 

N/A 

162,246 

N/A 

851 

•Total  . 

1,141,125 

N/A 

218,366 

N/A 

5,083 

New  York 

Albany  Times  Union  ... 

.  .(m) 

450,950 

292,027 

N/A 

N/A 

4,181,3337 

^Figures  are  reported  in 

agate  lines . 

Batavia  Daily  News  . . .. 

. .  .(e) 

126,296 

N/A 

9,904 

N/A 

N/A 

•'Buffalo  News  . 

. .  (D) 

247,450 

N/A 

33,483 

N/A 

12,453 

•*News  . 

. .  .(S) 

102,069 

N/A 

32,597 

N/A 

5,030 

•Total  . 

349,519 

N/A 

66,080 

N/A 

17,543 

Canandaigua 

Daily  Messenger . . . . 

. .  .(e) 

116,361 

N/A 

2,017 

N/A 

N/A 

Elmira  Star-Gazette . 

.  (mS) 

246,978 

N/A 

9,929 

N/A 

133,343 

•Long  Island  Newsday 

. .  .(D) 

695,104 

1,019,758 

88,471 

96,805 

44,070 

•Newsday . 

. .  (S) 

531,827 

1,964,403 

208,370 

75,220 

11,710 

•Total  . 

1,226,931 

2,984,161 

296,841 

172,025 

55,780 

•New  York  Daily  News  . 

. .  (D) 

540,305 

313,468 

111,736 

36,711 

22,258 

•Daily  News  . 

. .  (S) 

211,747 

799,894 

157,747 

58,927 

5,365 

•Total  . 

752,052 

1,113,362 

269,483 

95,638 

28,223 

•New  York  Post  . 

. .  (D) 

263,257 

0 

106,714 

0 

18,661 

•Post  . 

. .  .(S) 

71,190 

592 

23,607 

1,759 

3,856 

•Total  . 

334,447 

592 

130,321 

1,759 

22,517 

•New  York  Times  . 

. .  .(Dl 

791,276 

167,732 

331,720 

24,558 

30,354 

•Times  . 

. .  (S) 

408,886 

751,364 

327,096 

157,722 

48,658 

•Total  . 

1,200,162 

919,096 

658,816 

182,280 

79,012 

•New  York 

Wall  Street  Journal  . 

. .  (D) 

86,056 

12,712 

407,285 

34,139 

73,248 

Utica  Observer-Dispatch  .(mS) 

306,090 

N/A 

10,291 

N/A 

161.029 

•White  Plains 

Reporter  Dispatch  . 

. .  (D) 

418,173 

165,906 

84.904 

13,202 

28,286 

•Reporter  Dispatch . 

. . .  .(S) 

202,519 

998,737 

67,981 

87,734 

10,085 

•Total  . 

620.692 

1,164,643 

152,885 

100,936 

38,371 

North  Carolina 

•“Charlotte  Observer . . 

. . .  (Dl 

417,836 

N/A 

72,484 

N/A 

29,683 

•'Observer  . 

. .  .(S) 

153,920 

N/A 

75,488 

N/A 

3,854 

•Total  . 

571,756 

N/A 

147,972 

N/A 

33,537 

Clinton 

Sampson  Independent  .(m) 

218,397 

N/A 

272 

N/A 

N/A 

•*Ourham  Herald-Sun  . 

. . .  (D) 

194,203 

N/A 

38,257 

N/A 

9,595 

•'Herald-Sun . 

. . .  .(SI 

71,474 

N/A 

20,782 

N/A 

638 

•Total  . 

265,677 

N/A 

59,039 

N/A 

10,233 

Elizabeth  City 

Daily  Advance  ... . 

. .  (eS) 

145,103 

N/A 

895 

N/A 

N/A 

tFigure  converted  to 

6-column  format 

. 0 

Fayetteville 

Observer-Times  . . . 

. . .  .(m) 

610,147 

N/A 

23,554 

N/A 

N/A 

^Financial  inches  represent 

legal  advertising  only 

••Greensboro 

News  &  Record  . . . 

. . .  (D) 

281,155 

N/A 

36,835 

N/A 

5,755 

•*News  &  Record . . 

. . .  .(S) 

87,985 

N/A 

23,455 

N/A 

889 

•Total  . 

369,140 

N/A 

60,290 

N/A 

6,644 

471 

38,347 

11,554 

299,859 

7,462 

1,005,664 

433,017 

0 

31,136 

3,487 

246,360 

2,783 

1,074,199 

698,822 

471 

69,483 

15,041 

546,219 

10,245 

2,079,883 

1,131,839 

852 

49,824 

4.498 

420,693 

627 

1,378,686 

198,618 

0 

29,137 

3,798 

379,434 

161 

1,041,579 

1,075,833 

852 

78,961 

8,296 

800,127 

788 

2,420,265 

1,274,451 

0 

21,492 

512 

188,788 

129 

457,102 

107,831 

0 

6,227 

210 

109,463 

0 

441,913 

344,558 

0 

27,719 

722 

298,251 

129 

899,015 

452,389 

345 

37,953 

3,953 

507,855 

87,488 

1,018,824 

443,266 

0 

10,711 

277 

267,333 

88 

692,648 

683,770 

345 

48,664 

4,230 

775,188 

87,574 

1,711,472 

1,127,036 

98 

13,804 

4,314 

248.837 

2,511 

591,768 

177,359 

0 

8,592 

2,399 

104,094 

579 

299,356 

388,547 

98 

22,396 

6,713 

352,931 

3,090 

891,124 

563,906 

0 

18,066 

430 

290,019 

0 

642,323 

89,881 

0 

12,561 

43 

195,929 

1,151 

535,394 

389,473 

0 

30,627 

473 

485,948 

1,151 

1,177.717 

479,354 

730 

51,125 

7,165 

281,241 

641,471 

1,199,918 

755,413 

1,065 

37,007 

13,772 

523,227 

2,228 

1,337,258 

1,376.172 

1,795 

88,132 

20,937 

804,468 

643,699 

2,537,176 

2,131,585 

0 

14,787 

86 

260,457 

0 

589,303 

72,245 

0 

5,916 

0 

106,310 

426 

273,307 

265,531 

0 

20,703 

86 

386,767 

426 

862,610 

337,776 

N/A 

7,631 

N/A 

112,264(c) 

N/A 

646,151 

N/A 

10 

17,073 

1,271 

132,071 

632 

406,082 

215,704 

213 

10,957 

1,288 

10435 

175 

547,075 

458,424 

223 

28,030 

2,559 

236,466 

807 

953,157 

674,128 

N/A 

14,150 

N/A 

192,711 

N/A 

760,195 

N/A 

N/A 

8,016 

N/A 

10,526 

N/A 

829,782 

N/A 

N/A 

22,166 

N/A 

203,237 

N/A 

1,589,977 

N/A 

N/A 

41,341 

7,321 

12,618,3011 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

73,938 

N/A 

210,138 

N/A 

N/A 

18,422 

N/A 

121,452 

N/A 

433,260 

N/A 

N/A 

7,673 

N/A 

114,136 

N/A 

261,565 

N/A 

N/A 

26,095 

N/A 

235,588 

N/A 

694,825 

N/A 

N/A 

N/A 

N/A 

104,872  Id) 

N/A 

223,250 

N/A 

N,'A 

17,627 

N/A 

228,822 

N/A 

638.699 

N/A 

25,940 

77,422 

25,553 

114,932 

317J76 

1,019,999 

1,485,432 

8,977 

12,990 

7,792 

133,921 

268,864 

898,818 

2.325,256 

34,917 

90,412 

33,345 

248,853 

588,240 

1,918,817 

3,810,688 

4,003 

22,701 

19,555 

86,797 

132,058 

783,797 

505,795 

2,217 

2,887 

3,526 

28,495 

24,984 

406,821 

889,548 

6,220 

25,568 

23,081 

115,292 

157,042 

1,190,618 

1,395,343 

0 

25,190 

0 

113.314 

0 

527,136 

0 

0 

2,857 

0 

20,146 

0 

121,656 

2,351 

0 

28,047 

0 

133,460 

0 

648,792 

2,351 

1,155 

65,514 

313)4 

24,829 

29,462 

1,243,693 

254211 

32,055 

44,552 

22.286 

173,447 

269,727 

1,002.839 

1.233,154 

33,210 

110,066 

53,590 

198,276 

299,189 

2.246,332 

1,487,365 

2,300 

322.206 

11,169 

93.268 

1,204 

982,063 

61,524 

N/A 

N/A 

N/A 

343,047 

N/A 

477,410 

N/A 

857 

24,423 

1,148 

224,739 

574 

780,525 

181,687 

0 

14,085 

262 

165,663 

2,830 

460  J33 

1,089,563 

857 

38,508 

1,410 

390,402 

3,404 

1.240.08 

1271,250 

N/A 

37,011 

N/A 

327,631 

N/A 

884,645 

N/A 

N/A 

15,749 

N/A 

37,255 

N/A 

286,266 

N/A 

N/A 

52,760 

N/A 

364,888 

N/A 

1,170,911 

N/'A 

N/A 

N/A 

N/A 

87.426  (e) 

N/A 

306,095 

N/A 

N/A 

14,903 

N/A 

169,583 

N/A 

426.541 

N/A 

N/A 

8,529 

N/A 

43,938 

N/A 

145  J61 

N/A 

N/A 

23,432 

N/A 

213,521 

N/A 

571,902 

N/A 

N/A 

N/A 

N/A 

1 20,964  (e)t 

N/A 

266,962 

N/A 

N/A 

32,097t 

N/A 

653,031  (f) 

N/A 

1276,931 

N/A 

N/A 

18,460 

N/A 

339,789 

N/A 

681,994 

N/A 

N/A 

10,291 

K'A 

98,547 

N/A 

221,167 

N/A 

N/A 

28,751 

M'A 

438,336 

N/A 

903,161 

N/A 

Editor  &  Publisher  Note: 

For  classified  advertising,  figures  without  notation  are  6-colunin  format.  For  those  with  notation,  see  the  following:  (a)  Classified  adverti$ii>g  on  S-column  format.  |cl  Classified  advertising  on  7-column  format,  (d)  Classified  advertising  on  S-column  format  Icl  Classified 
advertising  on  9-column  formst  (f)  Classified  advertising  on  10-column  format  Totals  do  not  necessarily  add  up  across  because  only  maior  classifications  are  shown  and  because  Automotive  and  Rnancial  breakdowns  are  sometimes  also  included  m  Classified.  General 
and  Retail.  Please  note:  t  figures  under  some  newspaper  names  indicate  special  circumstances  regarding  data  for  that  paper 
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RETAIL 

Full  Run  Part  Run 


Henderson  Daily  Dispatch 

.(m) 

188,881 

N/A 

••Raleiqh  News  &  Observer  (0) 

344,276 

N/A 

•*News  Sf  Observer . . 

..(S) 

112,474 

N/A 

•Total  . 

456.750 

N/A 

Reidsville  Review . 

.(eSi 

18^000 

N/A 

Natth  Dakota 

Mirrot  Oaily  News . 

.(ml 

278,329 

N/A 

Ohio 

Akron  Beacon  Journal . . . 

(mS) 

568.364 

94,568 

Canton  Repository . 

.(eS) 

498,338 

N/A 

tpigure  converted  to 

8'Column  format  . .  . 

•  ‘Cincinnati  Enquirer  — 

..(Dl 

522,112 

N/A 

•‘Enquirer . 

..(S) 

196,999 

N/A 

•Total  . 

719,111 

N/A 

•'Cleveland  Plain  Dealer . 

..(D) 

422,699 

N/A 

•‘Plain  Dealer . 

..(S) 

124,126 

N/A 

•Total  . 

546,825 

N/A 

•‘Columbus  Dispatch  . . . 

..(Dl 

377,415 

N/A 

•‘Dispatch . 

..(S) 

109,104 

N/A 

•Total  . 

486,519 

N/A 

Fremont  News-Messenger  (e) 

183305 

N/A 

Middletown  Journal  _ 

.(eSI 

242,865 

N/A 

Pott  Clinton  News-Herald 

..(e) 

99,442 

N/A 

Upper  Sandusky 

Daily  Chief-Union  .. .. 

. .  (el 

138,108 

N/A 

Willoughby  News-Herald 

.  .(ml 

430,890 

N/A 

Oklahoma 

McAlester  News- 


Capital  &  Democrat  . 

.(eS) 

142,818 

N/A 

Muskogee  Daily  Phoenix 

.  .(m) 

181,312 

N/A 

Daily  Phoenix  . 

..(S) 

63,787 

N/A 

Total  . 

245,099 

N/A 

•'Oklahoma  City 

Oklahoman  . 

..(D) 

492,092 

N/A 

•‘Oklahoman . 

. .  .(SI 

572,428 

N/A 

•Total  . 

1,064,520 

N/A 

Ponca  City  News . 

.(eS) 

387,153 

N/A 

Tulsa  World  . 

.  (m) 

402,315 

N/A 

Tulsa  World . 

. .  .(S) 

193,790 

N/A 

Total  . 

96,105 

N/A 

GENERAL  AUTOMOTIVE  FINANCIAL  CIASSIFIEO  GRANO  TOTAL 


Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

211,887 

N/A 

400,769 

N/A 

56,863 

N/A 

17,055 

N/A 

27,579 

N/A 

477,369 

N/A 

923,142 

N/A 

38,809 

N/A 

3,977 

N/A 

14,502 

N/A 

225,158 

N/A 

394,920 

N/A 

95,672 

N/A 

21,032 

N/A 

42,081 

N/A 

702,527 

N/A 

1,318,062 

N/A 

800 

N/A 

13,000 

N/A 

4,000 

N/A 

101,000 

N/A 

300,800 

N/A 

461 

N/A 

N/A 

N/A 

N/A 

N/A 

168,208  (e) 

N/A 

446,998 

N/A 

78,693 

221 

817,160 

N/A 

N/A 

N/A 

616,905  (f) 

8,161  (fl 

2,081,122 

102,950 

40,812 

N/A 

288,971  (fit 

N/A 

N/A 

N/A 

286,481  (fit 

N/A 

575,452 

N/A 

55,492 

N/A 

30,734 

N/A 

21,644 

N/A 

438,987 

N/A 

1.068,%9 

N/A 

69,541 

N/A 

5,267 

N/A 

20,512 

N/A 

80,986 

N/A 

373,305 

N/A 

125,033 

N/A 

36,001 

N/A 

42,156 

N/A 

519,973 

N/A 

1,442,274 

N/A 

73,049 

N/A 

34,172 

N/A 

31,257 

N/A 

394,053 

N/A 

955,230 

N/A 

73,584 

N/A 

8,873 

N/A 

13,598 

N/A 

83,469 

N/A 

303,650 

N/A 

146,633 

N/A 

43,045 

N/A 

44,855 

N/A 

477,522 

N/A 

1,258,880 

N/A 

65,980 

N/A 

23,699 

N/A 

19,668 

N/A 

361,890 

N/A 

848,652 

N/A 

161,149 

N/A 

3,665 

N/A 

12,124 

N/A 

46,794 

N/A 

332,836 

N/A 

227,129 

N/A 

27,364 

N/A 

31,792 

N/A 

408,684 

N/A 

1,181,488 

N/A 

334 

N/A 

74,686 

N/A 

15,973 

N/A 

142,626  (e) 

N/A 

326,265 

N/A 

8,195 

N/A 

N/A 

N/A 

N/A 

N/A 

186,925 

N/A 

437,985 

N/A 

514 

N/A 

N/A 

N/A 

N/A 

N/A 

72,659  (el 

N/A 

172,615 

N/A 

1,039 

N/A 

N/A 

N/A 

N/A 

N/A 

79,035 

N/A 

218,182 

N/A 

10,083 

N/A 

230,178 

N/A 

N/A 

N/A 

625,923 

N/A 

1,127,675 

N/A 

9,442 

N/A 

N/A 

N/A 

N/A 

N/A 

253,231 

N/A 

405,491 

N/A 

2,616 

N/A 

N/A 

N/A 

N/A 

N/A 

201,658 

N/A 

385,586 

N/A 

3,817 

N/A 

N/A 

N/A 

N/A 

N/A 

38,912 

N/A 

106,516 

N/A 

6,433 

N/A 

N/A 

N/A 

N/A 

N/A 

240,570 

N/A 

492,102 

N/A 

57,007 

N/A 

6,024 

N/A 

8,766 

N/A 

240,096 

N/A 

803,985 

N/A 

129,655 

N/A 

1,080 

N/A 

22,236 

N/A 

90,066 

N/A 

815,465 

N/A 

186,662 

N/A 

7,104 

N/A 

31,002 

N/A 

330,162 

N/A 

1,619,450 

N/A 

43,258 

N/A 

N/A 

N/A 

N/A 

N/A 

181,797 (e) 

N/A 

612,208 

N/A 

22,045 

N/A 

N/A 

N/A 

N/A 

N/A 

440,174  (el 

N/A 

864,534 

N/A 

12,698 

N/A 

N/A 

N/A 

N/A 

N/A 

315,251  (e) 

N/A 

521,739 

N/A 

34,743 

N/A 

N/A 

N/A 

N/A 

N/A 

755,425  (el 

N/A 

1,386,273 

N/A 

Dragon 

.(el 

77,484 

N/A 

25,427 

N/A 

4,500 

N/A 

10,000 

N/A 

120,744  (el 

N/A 

238,155 

N/A 

449,085 

N/A 

5,862 

N/A 

78,387 

N/A 

14,870 

N/A 

511,307  (e) 

N/A 

1,059,511 

N/A 

(Dl 

740,528 

N/A 

98,829 

N/A 

29,319 

N/A 

16,819 

N/A 

416,385 

N/A 

1,301,880 

N/A 

.(SI 

613,376 

N/A 

209,882 

N/A 

7,422 

N/A 

18,987 

N/A 

117,882 

N/A 

967,549 

N/A 

•Total  . 

1,353,904 

N/A 

308,711 

N/A 

36,741 

N/A 

35,806 

N/A 

534,267 

N/A 

2,269,429 

N/A 

daiem 

Statesman  Journal  . . .  .(mS) 

461,701 

N/A 

18,030 

N/A 

318,494 

N/A 

31,589 

N/A 

740,187  (f) 

N/A 

1,570,001 

N/A 

Pennsylvania 

(D) 

504,970 

703,379 

69,209 

27,910 

14,258 

946 

28,565 

27,345 

374,949 

17,016 

991,951 

776,596 

.(SI 

235,794 

1,299,869 

159,950 

7,579 

5,505 

426 

19,962 

953 

198,012 

1,938 

619,223 

1,310,765 

740,764 

2,003,248 

229,159 

35,489 

19,763 

1,372 

48,527 

28,298 

572,961 

18,954 

1,611,174 

2,087,361 

•Doylestown  Intelligencer . 

(0) 

239,443 

276,317 

31,080 

14,236 

7,958 

297 

14,524 

17,890 

118,712 

1,983 

411,717 

310,723 

.(SI 

326,466 

425,792 

118,981 

3,772 

3,430 

169 

11,167 

7,626 

119,581 

1,228 

579,625 

438,587 

565,909 

702,109 

150,061 

18,008 

11,388 

466 

25,691 

25,516 

238,293 

3,211 

991,342 

749,310 

Gettysburg  Times . 

(m) 

178,318 

N/A 

325 

N/A 

N/A 

N/A 

N/A 

N/A 

199,591  (e) 

N/A 

378,234 

N/A 

Greensburg 

314,803 

N/A 

12,970 

N/A 

N/A 

N/A 

N/A 

N/A 

759,897  (f) 

N/A 

1,087,670 

N/A 

..(SI 

255,386 

N/A 

6,098 

N/A 

N/A 

N/A 

N/A 

N/A 

501,441  (f) 

N/A 

762,925 

N/A 

570,189 

N/A 

19,068 

N/A 

N/A 

N/A 

N/A 

N/A 

1,261,338  (fl 

N/A 

1,850,595 

N/A 

••Harrisburo  Patriot-News  (D) 

362,915 

N/A 

47378 

N/A 

5,273 

N/A 

16,915 

N/A 

86,106 

N/A 

518,587 

N/A 

•*  Patriot-News . 

..(SI 

160,780 

N/A 

153,701 

N/A 

4,364 

N/A 

19,589 

N/A 

119,851 

N/A 

458,285 

N/A 

523,695 

N/A 

201,079 

N/A 

9,637 

N/A 

36,504 

N/A 

205,957 

N/A 

976,872 

N/A 

..(e) 

91,727 

N/A 

2,028 

N/A 

874 

N/A 

25,656 

N/A 

108,187 

N/A 

228,472 

N/A 

Lehighton  Times  News  . . 

..(el 

141,894 

32,992 

10,215 

N/A 

65,503 

N/A 

N/A 

N/A 

84,706 

N/A 

302,317 

32,992 

County  Courier  Ttmes . 

..(Dl 

441.169 

144,959 

54,954 

3,639 

7,919 

596 

17,595 

6,639 

137,704 

651 

659,341 

156,484 

..(SI 

611,739 

320,715 

119,897 

3,435 

3,958 

27 

15,754 

1,448 

177,920 

1,269 

929,268 

326,894 

1,052,908 

465,674 

174,851 

7,074 

11,877 

623 

33,349 

8,087 

315,624 

1,920 

1,588,609 

483,378 

•Philadelphia  Daily  News 

..(D) 

332,522 

62,263 

58,289 

172 

19,678 

0 

25,661 

86 

337,364 

0 

773,514 

62,521 

•Philadelphia  Inquirer  . . 

..(D) 

790,550 

591,657 

131,204 

47,753 

36,893 

14,804 

50,725 

25,246 

284,261 

715,222 

1,293,633 

1,394,682 

..(S) 

411.150 

1,077,135 

226,379 

42,700 

16,237 

10,008 

34,716 

31,888 

357,221 

1,135,940 

1,045,703 

2,297,671 

1,201,700 

1,668,792 

357,583 

90,453 

53,130 

24,812 

85,441 

57,134 

641,482 

1,851,162 

2,339,336 

3,692,353 

•‘Pittsburgh  Post-Gazette 

..(Dl 

506,188 

N/A 

82,189 

N/A 

33,307 

N/A 

19,820 

N/A 

242,560 

N/A 

884,064 

N/A 

•Post-Gazette  . 

..(SI 

220,790 

N/A 

100,255 

N/A 

10,891 

N/A 

12,339 

N/A 

85,391 

N/A 

429,666 

N/A 

•Total . 

726,978 

N/A 

182,444 

N/A 

44,198 

N/A 

32,159 

N/A 

327,951 

N/A 

1,313,730 

N/A 

•‘Scranton  Ttmes . 

..(Dl 

136,519 

N/A 

37,417 

N/A 

4,777 

N/A 

16,255 

N/A 

68,695 

N/A 

263,663 

N/A 

•Times  . 

..(SI 

75,232 

N/A 

69,363 

N/A 

3,417 

N/A 

9,940 

N/A 

49,581 

N/A 

207,533 

N/A 

•Total  . 

211,751 

N/A 

106,780 

N/A 

8,194 

N/A 

26,195 

N/A 

118,276 

N/A 

471,196 

N/A 

Stroudsburo  Pocono  Record.im) 

247,176 

N/A 

839 

N/A 

N/A 

N/A 

N/A 

N/A 

279,496  (dl 

N/A 

550,380 

N/A 

Pocono  Record . 

. .  (S) 

85.706 

N/A 

174 

N/A 

N/A 

N/A 

N/A 

N/A 

106,050  (d) 

N/A 

192,291 

N/A 

Total  . 

332,882 

N/A 

1,013 

N/A 

145,211 

N/A 

N/A 

N/A 

385,546  (d) 

N/A 

742,671 

N/A 

Editor  &  Publisher  Note:  »  .  «  .  ,  i  n  *  ^ 

For  classified  advertising,  figures  without  notation  are  fi-column  format.  For  those  with  notation,  see  the  following:  (a)  Classified  advertising  on  5-column  format;  (c)  Classified  advertising  on  7-coluinn  format  Id)  Classified  advertising  on  8-column  forrtjat  le)  Cl«sified 
advertising  on  9-column  format  (fl  Classified  advertising  on  tO-column  format  Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified.  General 


and  Retail.  Please  n 


s  indicate  special  circumstances  regarding  data  for  that  paper. 
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Get  the  Tools  You  Need 
to  Build  a  Better  Lumber/Hardware 
Market  Story  with  the  Market  Guide! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Highland  Park,  Texas!  The  Market  Guide 
gives  Highland  Park  the  materials  it  needs:  It's  Texas'  leading  mar¬ 
ket  in  building  materials  revenue  per  store!  Surprised?  Could  you 
sell  your  market  with  a  story  like  this? 


ore 

Per  Capita  Person 

iH 

$439 

m 

$640 

See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99. 95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers,  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Includes  Important  Information  Such  As: 

Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Dispt)sable  income  •  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CDPOM  -  $795 


Please  send  payment  to:  Market  Guide,  e/o  Editor  &  Publisher,  P.O.  Box  3(X)0.  Denville.  NJ  07834-3000  Phone:  (800)  783-4903  Fax:  (973)  627-5872 
E-mail;  edpub@mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 

Order  TODAY!  Every  market  has  a  story.  Whaf  s  your  story? 


[5!^^  Tw;  EDrnmdtPi  Bi.LSHi'Jt  C(>mpa.ny 

B  hav  ion’ll  I'iml  the  F<m  as  ot  the  Fuss 


RHAIL  GENERAL  AUTOMOTIVE  RNANCIAL  CLASSIRED  GRAND  TOTAL 

Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run 


Washington 

Observer-Reporter . (tn)  216,154  69,440  8,512  N/A  N/A  N/A  N/A  N/A  356,058  (a)  N/A  670,724  69,440 

Observer-Reporter . (S)  126,550  N/A  3,646  N/A  N/A  N/A  N/A  N/A  140,402  (e)  N/A  270,598  N/A 

•Total .  342,704  69,440  12,158  N/A  N/A  N/A  N/A  N/A  4%,400(e)  941,322  69,440 

••Wilkes-Barre 

Citiierts’ Voice  . (D|  124,442  N/A  24,851  N/A  809  N/A  7,834  N/A  68,583  N/A  226,519  N/A 

•'Cibzerts' Voice . (SI  24,718  N/A  10,567  N/A  774  N/A  3,900  N/A  11,506  N/A  51,465  N/A 

Total  .  149,160  N/A  35,418  N/A  1,583  N/A  11,734  N/A  80,089  N/A  277,984  N/A 

Rhode  Island 

Newport  Daily  News  .  217,198  N/A  751  N/A  N/A  N/A  N/A  N/A  146,717  (d|  N/A  364,666  N/A 

•'Providence 

Journal-Bulletin . (D)  236,929  N/A  72,063  N/A  10,126  N/A  18,074  N/A  156,596  N/A  493,788  N/A 

••Journal-Bulletin . (SI  145,101  N/A  113,309  N/A  5,692  N/A  17,804  N/A  100,199  N/A  382,105  N/A 

•Total .  382,030  N/A  185,372  N/A  15,818  N/A  35,878  N/A  256,795  N/A  875,893  N/A 

West  Warwick  Kent  County 

Dally  Times . (e)  136,470  N/A  N/A  N/A  N/A  N/A  N/A  N/A  108,779  N/A  245,249  N/A 


South  Carolina 

Greenwood  Index-Journal  .(e|  230,000  N/A  770  N/A  70,000  N/A  45,000  N/A  75,000  N/A  420,000  N/A 

Orangeburg 

Times  and  Democrat  .  .  .m  259,946  N/A  757  N/A  60,315  (d)  N/A  N/A  N/A  97,920  (d)  N/A  418,938  N/A 


Spartanburg 

Herald-Journal  . (mS)  532,000  N/A  13,300  N/A  329,000  N/A  N/A  N/A  290,000  N/A  1,164,300  N/A 

South  Dakota 

Huron  Plainsman . (m)  128,377+  N/A  352  N/A  N/A  N/A  N/A  N/A  84,650  (d)  N/A  213,378  N/A 


TFigure  converted  to 
6-colunin  format  . 

Mitchell  D3/7K/7epu6/ic...(m)  169,734  N/A  2,393  N/A  N/A  N/A  N/A  N/A  70,996  (e)  N/A  243,123  N/A 

Sioux  Falls  Argus  Leader  .(mSI  552,037  N/A  9,171  N/A  200,201  N/A  20,924  N/A  622,883  |e)  N/A  1,184,071  N/A 

Watertown  Public  Opinion  (el  220,864  N/A  1,453  N/A  N/A  N/A  N/A  N/A  167,294  (dl  N/A  389,611  N/A 

Tennessee 

Chattanooga 

Free  Press/Times  ....(m,e|  1,033,938  1,281,836  27,444  N/A  N/A  N/A  N/A  N/A  1,235,364  N/A  2,296,746  1,281,836 


Johnson  City  Press . (ml  356,786  N/A  3,743  N/A  136,213  N/A  21,074  N/A  220,575  (e|+  N/A  581,104  N/A 

TFigure  converted  to 
6-column  format  . 

Knoxville  News-Sentinel  ,  (ml  456,957  86,819  16,336  N/A  424,808  3J15  12,339  7,690  568,122  (f|  N/A  1,478,562  97,794 

News-Senbnel . (SI  171,737  37,201  7,688  N/A  156,262  N/A  8,507  N/A  350,420  (f|  9,364  694,614  46,565 

Total  .  628,694  124,020  24,024  N/A  581,070  3,315  20,846  7,690  918,542  (f|  9,634  2,173,176  144,359 

•'Memphis 

Commercial  Appeal  . . .  .|D|  350,850  N/A  65,695  N/A  13,133  N/A  8,601  N/A  366,268  N/A  804,547  N/A 

•'Commercial Appeal  ..(SI  96,259  N/A  40,026  N/A  2,243  N/A  9,579  N/A  81,050  N/A  229,157  N/A 

•Total .  447,109  N/A  105,721  N/A  15,376  N/A  18,180  N/A  447,318  N/A  1,033,704  N/A 

Morristown 

Citizen  Tribune  . (eSI  287,191  N/A  4,377  N/A  N/A+  N/A  N/At  N/A  277,868  (dl  N/A  569,436  N/A 


TFigures  included  in  Classified 

•Nashville  Tennessean . . .  .(ml  784,920  N/A  47,853  N/A  382,536  N/A  32,385  N/A  988,298  N/A  1,821,071  N/A 


Texas 

Athens  Daily  Review . (el  149,864  N/A  993  N/A  N/A  N/A  N/A  N/A  111,298  N/A  261,162  N/A 

Austin  American- 

Statesman  . (ml  1,078,119  44,647  46,462  32  N/A  N/A  N/A  N/A  1,245,763  1,762  2,370,344  46,441 

Brownsville  Herald . (ml  287,849  N/A  22,001  N/A  N/A  N/A  N/A  N/A  111,336  N/A  421,186  N/A 

Brownwood  Bulletin  . (el  138,365  N/A  1,746  N/A  N/A  N/A  N/A  N/A  91,177  (e|  N/A  231,288  N/A 

Bryan  Eag/e . (ml  294,097  N/A  13,509  N/A  N/A  N/A  N/A  N/A  212,352  N/A  519,958  N/A 

•Dallas  Morning  News  ....(Dl  1,341,023  682,930  172,643  99,978  46,534  936  31,380  8,130  724,164  68,857  2,315,744  860,831 

•Morning  News  . (SI  1,199,320  186,236  257,520  8,942  8,867  62  21,801  1,282  904,047  23,023  2,391,555  219,565 

•Total .  2,540,343  869,166  430,163  108,920  55,401  1,018  53,181  9,412  1,628,211  91,880  4,707,299  1,080,396 


Denton  Record-Chronicle  .  .(el  347,387  N/A  N/A  N/A  N/A+  N/A  N/A+t  N/A  452,885  (el  N/A  800,272  N/A 

fFigure  included  in  Classified 
t+Rgure  included  in  Retail 

•Fort  Worth  Star-Telegram  m  775,010  %9,854  97,751  79,300  45,559  1,002  19,989  11,025  503,798  401,938  1,442,107  1,463,119 


•Star-Telegram . (S|  574,876  840,161  196,491  32,999  6,211  700  12,884  4,639  257,160  246,296  1,047,622  1,124,795 

•Total .  1,349,886  1,810,015  294,242  112,299  51,770  1,702  32,873  15,664  760,958  648,234  2,489,729  2,587,914 

••Houston  Chronicle . (D|  833,932  N/A  112,825  N/A  57,931  N/A  20,239  N/A  936,241  N/A  1,961,168  N/A 

••Chronicle . (SI  490,505  N/A  232,133  N/A  4,644  N/A  14,629  N/A  94,418  N/A  836,329  N/A 

•Total .  1,324,437  N/A  344,958  N/A  62,575  N/A  34,868  N/A  1,030,659  N/A  2,797,497  N/A 

Kerrville  Daily  Times  . (el  240,016  N/A  1,917  N/A  N/A  N/A  N/A  N/A  241,178  (el  N/A  483,110  N/A 

Marshall 

News  Messenger . (el  113,902  N/A  5,267  N/A  N/A  N/A  N/A  N/A  70,920  (e|  N/A  190,089  N/A 

News  Messenger . (SI  60,956  N/A  1,519  N/A  N/A  N/A  N/A  N/A  28,409  (el  N/A  90,884  N/A 

Total  .  174,858  N/A  6,786  N/A  N/A  N/A  N/A  N/A  99,329  (el  N/A  280,973  N/A 

San  Angelo  Sran(/ar(/-7imes..|m|  346,610  N/A  5,363  N/A  113,439  (el  N/A  N/A  N/A  320,650  (fl  N/A  788,062  N/A 

•'San  Antonio 

Express-News  . (D|  529,945  N/A  65,583  N/A  21,995  N/A  8,805  N/A  524,087  N/A  1,150,415  N/A 

••Express-News . (SI  238,811  N/A  102,406  N/A  4,027  N/A  8,721  N/A  74,594  N/A  428,559  N/A 

•Total .  768,756  N/A  167,989  N/A  26,022  N/A  17,526  N/A  598,681  N/A  1,578,974  N/A 


Temple  Daily  Telegram  . .  .(mS|  295,244  N/A  3,588  N/A  N/At  N/A  N/A+t  N/A  202,275  N/A  501,107  N/A 

tFigure  included  in  Classified 
++Figure  included  in  Retail 
Tyler 


Morning  Telegraph  . 

.  .(mSI 

545,110 

N/A 

27,875 

N/A 

N/A 

N/A 

N/A 

N/A 

460,827 

N/A 

1,033,812 

N/A 

Utah 

•Salt  Lake 

City  Deseret  News .  . 

. . .  (Dl 

560,808 

410,470 

73,728 

1,492 

20,441 

0 

21,261 

4,104 

460,088 

469 

1,136,326 

418,535 

Editor  &  Publisher  Note' 

For  classified  advertising,  figures  without  notation  are  6-column  format.  For  those  with  notation,  see  the  following;  (a)  Classified  advertising  on  6-column  format;  (c)  Classified  advertising  on  7-column  format;  <d)  Classified  advertising  on  8-column  format;  fe)  Classified 
advertising  on  6-column  format  If)  Classified  advertising  on  10-column  format  Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General 
and  Retail  Please  note;  t  figures  under  some  newspaper  names  indicate  special  circumstances  regarding  data  for  that  paper. 
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RETAIL  GENERAL 


Full  Run 

Part  Run 

Full  Run 

Part  Run 

•Deseret  News . 

..(SI 

417,619 

563,773 

174,095 

36,725 

•Total  . 

978,427 

974,243 

247,823 

38,217 

•Salt  Lake  Tribune  . 

..(0) 

562,434 

407,897 

74,364 

428 

•Tribune . 

..(S) 

426,282 

568,764 

188,149 

29,065 

•Total  . 

988,716 

976,661 

262,513 

29,493 

Vermont 

Newport  Daily  Express  . . . 
St  Johnsbury 

(ml 

97,449 

N/A 

1,940 

N/A 

Caledonian-Record . . . 

.  .{el 

235,273 

N/A 

589 

N/A 

Virginia 

Fredericksburg 

Free  Lance-Star . 

..(e) 

538,842 

N/A 

N/A 

N/A 

tFinancial  inches  represent 

legal  advertising  only 
Newport  News 

Daily  Press . 

(mSI 

630,223 

101,414 

34,538 

N/A 

•'Norfolk  Virginian- Pilot  . 

..(D) 

359,906 

N/A 

46,799 

N/A 

•*  Virginian-Pilot . 

..(SI 

145,841 

N/A 

156,586 

N/A 

•Total  . 

505,747 

N/A 

203,385 

N/A 

Washington 

Ellensburg  Daily  Record  . 

..(e) 

124,981 

N/A 

5,580 

N/A 

Everett  Herald . 

.  (m) 

404,665 

11,405 

41,167 

N/A 

Longview  Daily  News  . . 

..(el 

304,922 

N/A 

8,063 

N/A 

tFigure  converted  to 
6-coiumn  format  ... 

Olympia  Olympian . 

..(m) 

280,936 

N/A 

21,640 

N/A 

Olympian . 

..(S) 

108,041 

N/A 

4,593 

N/A 

Total  . 

•*Seattle 

388,977 

N/A 

26,223 

N/A 

Post-Intelligencer  . . . 

..(Dl 

435,269 

N/A 

89,873 

N/A 

•’Seatde  Times  . 

•^Seattle  Times/ 

..(0) 

452,037 

N/A 

92,662 

N/A 

Post'lntelligencer _ 

Spokane 

. .  (S) 

711,029 

N/A 

220,444 

N/A 

Spokesman-Review . . 

.  (ml 

522,988 

N/A 

67,602 

N/A 

Spokesman-Review  . 

.  .(S) 

142,251 

N/A 

23,002 

N/A 

Total  . 

665,239 

N/A 

90,604 

N/A 

tFigure  included  in  Classified 
ttpigure  included  in  General 

Tacoma  News  Tribune  . . 

.  (m) 

505,785 

36,072 

63,723 

1,284 

tFigure  converted  to 

6-column  format 

tf  Rgure  included  in  Classified 

Vancouver  Columbian  . . 

.  (eS) 

571,737 

N/A 

30,015 

N/A 

tFigure  included  in  Classified 
ttFigure  included  in  Retail 

Walla  Walla  Union-Bullebn  .(e) 

228,888 

N/A 

2,759 

N/A 

AUTOIMOTIVE 

FINANCIAL 

CLASSIFIED 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

1,447 

0 

25,738 

385 

41,889 

0 

21,888 

0 

46,999 

4,489 

501,977 

469 

20,591 

0 

20,578 

4,363 

459,994 

512 

1,423 

0 

26,441 

428 

42,663 

213 

2Z014 

0 

47,019 

4,791 

502,657 

725 

N/A 

N/A 

N/A 

N/A 

27325 

N/A 

N/A 

N/A 

N/A 

N/A 

69,180  (dl 

N/A 

N/A 

N/A 

16,567t 

N/A 

201,157  (e) 

N/A 

N/A 

N/A 

N/A 

N/A 

927,422  (f) 

47,661  (f) 

24,944 

N/A 

34,994 

N/A 

384,021 

N/A 

6,875 

N/A 

8,133 

N/A 

86,571 

N/A 

31,819 

N/A 

43,127 

N/A 

470,592 

N/A 

17,815 

N/A 

0 

N/A 

63,498  (e) 

N/A 

13350 

N/A 

N/A 

N/A 

464,440  (f) 

N/A 

N/A 

N/A 

N/A 

N/A 

354,445  (e)t 

N/A 

N/A 

N/A 

N/A 

N/A 

366,507 

N/A 

N/A 

N/A 

N/A 

N/A 

147,196 

N/A 

134,767 

N/A 

21,634 

N/A 

513,703 

N/A 

21,268 

N/A 

17,189 

N/A 

220,488 

N/A 

21,480 

N/A 

18,306 

N/A 

219,783 

N/A 

5,293 

N/A 

12,622 

N/A 

75,478 

N/A 

N/At 

N/A 

N/Att 

N/A 

4%,446  (f) 

N/A 

N/At 

N/A 

N/Att 

N/A 

234,068  (f) 

N/A 

N/At 

N/A 

N/Att 

N/A 

730,514  (f) 

N/A 

196,610tt 

1,897 

34,078tt 

797 

493,754  (f)t 

9,452  (t)t 

235,537t 

N/A 

30,742tt 

N/A 

456,836  (el 

N/A 

N/A 

N/A 

N/A 

N/A 

96,646 

N/A 

Wisconsin 


Janesville  Gazette . 

•  *Milwaukee 

(eS) 

342,637 

N/A 

5,262 

N/A 

N/A 

N/A 

N/A 

N/A 

316,855 

N/A 

Journal  Sentinel . 

..(D) 

306,362 

N/A 

63,857 

N/A 

34,217 

N/A 

32,102 

N/A 

221,251 

N/A 

•-Journal  Senbnel  . . . 

..(SI 

216,754 

N/A 

183,206 

N/A 

28,402 

N/A 

20,013 

N/A 

236,425 

N/A 

•Total  . 

523,116 

N/A 

247,063 

N/A 

62,619 

N/A 

52,115 

N/A 

457,676 

N/A 

Monroe  Evening  Times  . . 

..(el 

127,463 

N/A 

634 

N/A 

N/A 

N/A 

N/A 

N/A 

89,342 

N/A 

Sheboygan  Press . 

.(eS) 

264,028 

N/A 

16,132 

N/A 

N/A 

N/A 

N/A 

N/A 

224,189  (el 

N/A 

Wausau  Daily  Herald .... 

..(e) 

263,398 

N/A 

19,316 

N/A 

80,998 

N/A 

21,137 

N/A 

374,103 

N/A 

West  Bend  Daily  News  . . 

..(e) 

76,064 

N/A 

381 

N/A 

N/A 

N/A 

N/A 

N/A 

49,356  (el 

N/A 

Wyoming 

Laramie  Daily  Boomerang  (ml 
tFigure  included  in 

Classified  and  Retail  .... 

163,344 

N/A 

548 

N/A 

N/At 

N/A 

N/At 

N/A 

130,132 

N/A 

Rawlins  Daily  Times  .... 

.  (m) 

91,720 

N/A 

1,006 

N/A 

0 

N/A 

0 

N/A 

34,890 

N/A 

Riverton  Ranger . 

CANADA 

..(e) 

102,675 

N/A 

5,866 

N/A 

5,743 

N/A 

3,782 

N/A 

7,000 

N/A 

Alberta 

Fort  McMurray  Today*  . . 

..(e) 

2,463,740 

N/A 

935,964 

N/A 

N/A 

N/A 

N/A 

N/A 

209,743  (el 

N/A 

Manitoba 

Winnipeg  Sun  . 

.  (m) 

370,939 

N/A 

101,267 

N/A 

N/A 

N/A 

N/A 

N/A 

167,296  (el 

N/A 

Ontario 

Kitchener  Record*  . 

..(e) 

14,160,371 

N/A 

3,450,795 

N/A 

4,646,505 

N/A 

853,206 

N/A 

7,699,900 

N/A 

London  Free  Press*  .... 

.  (m) 

12,408 

N/A 

2,733 

N/A 

N/A 

N/A 

N/A 

N/A 

11,632  Id) 

N/A 

St.  Catharines  Standard  . 

.  .(el 

523,984 

N/A 

70,495 

N/A 

187,204 

N/A 

30,621 

N/A 

158,353  (f) 

N/A 

Toronto  Globe  and  Mail* 

.  (m) 

4,963,526 

N/A 

6,973,981 

N/A 

1,126,944 

N/A 

1,414,183 

N/A 

3,270,848 

N/A 

Quebec 

Montreal  Gazette* . (mS) 

tFigure  included  in  Retail 

14,283,902 

N/A 

N/At 

N/A 

7,170,540 

N/A 

1,00Z843 

N/A 

5,812,242  (f) 

N/A 

'^Note:  Figures  are  reported  in  agate  lines 
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GRAND  TOTAL 
Full  Run  Part  Run 


660.788  600,883 

1,797,114  1,017,418 

1,137,961  413,200 

684,958  598,470 

1,822,919  1,011,670 


126,714  N/A 
305,042  N/A 


756,566  N/A 


1,592,183  149,075 

850,664  N/A 
404,006  N/A 
1,254,670  N/A 


211,874  N/A 
923,622  11,405 

667,430  N/A 


669,803  N/A 
259,830  N/A 
929,633  N/A 

784,087  N/A 
804,268  N/A 

1,024,866  N/A 

1,087,036  N/A 
399,321  N/A 
1,486J57  N/A 


1,063,262  46,808 


1,058,588  N/A 


333,115  N/A 


664,754  N/A 

657,789  N/A 

684.800  N/A 
1,342,589  N/A 

217,439  N/A 
504,349  N/A 
758,952  N/A 

125.801  N/A 


294,022  N/A 


127,616  N/A 
125,006  N/A 


3,609,447  N/A 


639,502  N/A 


%31 1,065  N/A 
26,773  N/A 
970,657  N/A 
17,749,479  N/A 


28,269,527  N/A 


1 8-column  format,  lei  Classified 
>0  included  m  Classified.  General 
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LEGAL  BRIEFS 


MDs  Sue  Over  Report  On  Organ  Selling 


TWO  DOCTORS.  IN  a  $10  million 
libel  suit,  accuse  a  small  weekly 
in  Loma  Linda,  Calif.,  of  falsely  report¬ 
ing  that  they  bought  organs  from 
poor  but  healthy  people  in  India. 

Drs.  H.  Erik  Wahlstrom  and  Tarek 
Hassanein,  formerly  on  the  staff  of 
the  Loma  Linda  University  Medical 
i  Center,  denied  the  allegation  in  their 
j  complaint  naming  Marty  Bachman, 
j  publisher  of  the  Loma  Linda  City 
j  News,  and  reporters  Denise  Bell  and 
j  Mark  Gutglueck. 

Tlie  d(x:tors  are  themselves  involved 
in  a  legal  dispute  with  the  hospital  over 
their  work  there,  according  to  their 
Los  Angeles  lawy  er,  Barr)-  Langberg. 

The  City  News  story'  said  the  physi¬ 
cians  were  “forced  off”  the  hospital’s 


transplant  unit  when  it  was  discov¬ 
ered  “they  had  been  engaging  in  bor¬ 
derline  unethical  medical  practices.” 
The  article  quoted  “sources”  as  saying 
the  pair  obtained  organs  from  “highly 
questionable  or  illegal  .sources,” 
including  from  “impoverished  but 
otherwise  healthy  living  donors  resid¬ 
ing  in  India.”The  story'  said  the  hospi¬ 
tal  is  suing  the  doctors,  “who  alleged¬ 
ly  absconded  with  literally  thousands 
of  confidential  documents  pertaining 
to  patients’  medical  records.” 

Langberg,  who  filed  the  suit  in  the 
Riverside  County'  Superior  Court, 
described  his  clients  as  “world- 
renowned  surgeons”  and  said  they 
left  the  medical  center  voluntarily  to 
enter  private  practice. 


In  an  interview,  Bachman  stood  by 
the  story,  adding  that  much  of  it  was 
quotes  from  their  attorney  at  the  time, 
Raymond  Bilbaux.'i  don’t  see  where 
we  did  any  thing  wrong,”  he  said. 

Bachman’s  lawy  er,  Jason  Walsh  of 
Riverside,  said  the  suit  will  be  defend¬ 
ed  on  First  Amendment  grounds. 

Langberg,  a  member  of  the  same 
firm  as  Bilbaux  before  the  latter 
recently  moved  to  Palo  Alto,  Calif , 
termed  Bachman’s  defense  “ridicu¬ 
lous,”  going  on: “Can  you  imagine  iMr. 
Bilbaux  telling  the  paper  that  his 
own  clients  were  buying  body  parts 
and  stealing  records?  I  intend  to 
depose  those  reporters  so  they  can 
tell  me  who  were  their  sources  for 
the  allegations.”  —  M.L.  Stein 


NLRB  upholds 
KR  in  San  Jose 

Acting  in  a  dispute  between 
Knight  Ridder  Inc.  and  the 
Newspaper  Guild,  the  National  Labor 
Relations  Board  has  ruled  the  company 
had  a  lawful  right  to  set  new  terms  of 
employment  —  despite  union  con¬ 
tracts  in  effect  when  it  bought  the  San 
Jose  Mercury’  News  from  E.W  Scripps 
last  Aug.  24. 

The  Guild’s  San  Jose  unit  had 
demanded  that  the  new  owner  honor 
its  contract  with  Scripps  and  mounted 
a  public  campaign  including  informa¬ 
tional  picketing  and  its  own  monthly 
paper  to  counter  what  it  labeled 
Knight  Bidder’s  censorship  for  refusing 
union  ads.  The  black-bordered  ads 
depicting  displaced  union  workers 
looked  like  obituaries,  the  Herald 
decided. 

Following  its  purchase,  Knight 
Ridder  discharged  all  Herald  employ¬ 
ees  and  forced  them  to  reapply  if  they 
wanted  to  continue  working.Though 
most  union  workers  were  rehired,  the 
company  contended  it  was  not  obligat¬ 
ed  to  do  so. 

The  Guild  has  claimed  that  the 
Herald  is  operating  with  1 30  union- 
covered  employees,  50  fewer  than 
before  the  takeover. 

Meanwhile,  Knight  Ridder  has  been 
negotiating  since  last  September  with 
the  Guild  and  unions  representing 


press  operators  and  typographers. 

Fred  Feinstein,  an  NLRB  lawyer,  told 
the  union  that  the  board  upheld  the 
decision  of  its  Oakland  office,  which 
found  no  cause  for  action  on  the 
guild’s  eight  charges  of  unfair  labor 
practices. 

Herald  publisher  Pat  Keil  welcomed 
the  decision.  “Naturally,  I  am  pleased 
with  the  ruling,  although  not  sur- 
prLsed,”  he  said  in  a  statement. 

“Through  all  the  mean-spirited 
rhetoric  directed  at  us  over  the  past 
six  months,  the  one  thing  that  was 
clear  all  along  was  Knight  Bidder’s 
adherence  to  dealing  fairly  under  the 
law  with  employees  of  the  Herald. Ihis 
fact  was  borne  out  by  the  local  find¬ 
ings  and  now  the  national  decision.” 

Luther  Jackson,  executive  officer  of 
the  San  Jose  Guild,  said  the  union  will 
continue  bargaining  and  urging  man¬ 
agement  “to  take  just  action  on  behalf 
of  the  workers  and  the  community  in 
setting  job  security'  and  good  wages 
and  benefits.”  —  M.L.  Stein 

USDA  sued 
for  subsidy  info 

Rice  is  the  major  crop  in  Butte 
County,  Calif,  and  every  year  the 
Chico  News  &  Review  publishes  the 
amount  of  federal  subsidies  paid  to 
area  rice  farmers  based  on  information 
supplied  by  the  U.S.  Department  of 


Agriculture. 

But  this  year,  the  USDA  refused  the 
alternative  paper’s  Freedom  of 
Information  Act  request,  calling  it  a 
“clearly  unwarranted  invasion  of  per¬ 
sonal  privacy”  exempt  from  the  FoIA. 
The  paper  lists  the  subsidies  by  name 
and  address. 

So  the  News  <5?  Review  sued  the 
USDA  and  its  county  officials  in  federal 
court  claiming  they  unlawfully  with¬ 
held  information. The  suit  asked  for  a 
court  order  to  obtain  the  data. 

In  an  interview,  editor  Joe  Martin 
said  California  produces  the  nation’s 
largest  rice  crop  and  that  subsidies  to 
growers  amount  to  “hundreds  of  thou¬ 
sands  of  dollars.” 

“The  information  was  particularly 
important  this  year  because  crop  subsi¬ 
dies  generally  have  been  cut  back 
around  the  country',  and  we  wanted  to 
find  out  how  that  affected  our  farm¬ 
ers,”  Martin  added. 

He  said  the  law  allows  several  mem¬ 
bers  of  the  same  family  to  receive  ben¬ 
efits  if  a  portion  of  the  farm  is  in  their 
names. 

“1  suspect  that  the  farmers  them¬ 
selves  wanted  the  material  withheld,” 
Martin  said.  “This  is  a  misuse  of  priva¬ 
cy.  We  are  not  saying  there  is  anything 
nefarious  going  on,  but  the  public  has 
a  right  to  this  information. This  is  tax¬ 
payers’  money.  We’re  going  to  court  on 
a  matter  of  principle.” 

The  suit,  filed  by  attorney  Renee 
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Nash,  former  California  Newspaper 
Publishers  Association  attorney,  states 
disclosure  of  rice  subsidies  “would 
shed  significant  light  on  the  workings 
of  the  USDA,  given  that  crop  subsidies 
are  one  of  the  USDA’s  largest  budget 
items.” 

“We  don’t  know  if  the  USDA  will 
fight  this  or  not,  but  we  are  deter¬ 
mined  to  go  all  the  way  if  necessary  ” 
Nash  told  CNPA.  “1  believe  case  law  is 
on  our  side  and  certainly  so  is  public 
policy” 

Subpoena  flops 

IT  WAS  A  case  of  too  little  and  too 
late  for  a  prosecutor  who  attempted 
to  subpoena  documents  from  the  San 
Bernardino  (Calif)  Siin. 

A  judge  ruled  for  the  paper  after 
learning  that  the  prosecutor’s  request 
involved  a  criminal  investigation  of  a 
referendum  that  had  been  held  three 
months  before  the  documents  were 
delivered  to  reporter  Steve  Church, 
who  invoked  the  state  shield  law  to 
keep  them. 

In  quashing  the  subpoena,  Superior 
Court  Judge  J.  Michael  Welsh  said  he 
found  no  reason  for  the  newspaper  to 
surrender  the  records. 

The  case  goes  back  to  1995,  when 
the  county  Board  of  Supervisors  voted 
to  grant  a  company  called  Rail  Cycle 
land-use  permits  for  a  desert  dump 
designed  to  handle  20,000  tons  of  Los 
Angeles  trash  per  day  for  1 1 5  years. 

But  voters  refused  to  approve  a  landfill 
tax  and  the  project  was  shelved. 

The  district  attorney’s  office  pur¬ 
sued  a  police  suspicion  that  the  pro¬ 
ject  manager  might  have  tapped  the 
phones  of  dump  opponents.  Even 
deputy’  district  attorney  Grover  Merritt 
conceded  the  request  for  a  subpoena 
“could  not  be  substantiated.  So  there 
was  no  good  cause  for  the  subpoena.” 
But  he  promised  to  renew  his  bid  for 
the  records  with  a  new,  enlarged  sub¬ 
poena. 

The  documents  “may  not  be  relevant 
to  influencing  an  election  but  they 
might  be  to  influencing  other  things,” 
he  added. 

Sun  attorney  James  J.  Manning 
argued  that  the  documents  are  protect¬ 
ed  under  the  shield  law.  He  charged 
the  prosecution  with  a  “frightening” 
intrusion  into  press  freedom. 

—  M.L.  Stein 


Daily  News  suit 
vs.  Goss  tossed 

The  new  YORK  Daily  News  law¬ 
suit  against  Goss  Graphic  Systems 
was  dismissed  by  a  New  York  state 
court  judge,  who  said  the  paper’s  con¬ 
tract  with  the  press  maker  limited  its 
recovery'  options  to  repair,  replace¬ 
ment  or  a  full  refund,  which  it  never 
requested. 

“That  doesn’t  work  for  a  newspaper 
that’s  trying  to  publish  every  day,” 
News  lawyer  Kenneth  Caruso  told  the 
Associated  Press. 

“We’d  have  $55  million  in  the  bank 
and  no  press  to  put  out  a  paper,”  he 
continued. 

Caruso  said  he  will  either  ask  Justice 
Ira  Gammerman  to  reconsider  the  case 


or  he  will  appeal. 

The  News  challenged  Goss  assur¬ 
ances  of  proven  technology  and  com¬ 
plained  that  the  press  installation  was 
faulty  and  malfunctions  were  routine, 
causing  reduced  productivity’,  delayed 
distribution  and  lost  readers  and 
advertisers  costs  {E&P,  Nov.  22, 1997, 

p.  26). 

The  News  “never  missed  an  edition 
and  has  continued  to  use  the  Goss 
Newsliner  presses  to  generate  revenue 
and  meet  their  production  and  circula¬ 
tion  needs,”  Goss,  based  in  suburban 
Chicago,  said  in  a  statement,  adding 
that  it  “continued  to  respond  to  and 
address  all  matters  brought  to  its 
attention”  by  the  News. 

The  Daily  News  ceased  four-color 
printing  on  a  daily  basis  months  ago. 


Typlan 

Continued  from  page  26 

familiar  with  work  at  Sll  said  that  com¬ 
pany  would  “very’  shortly”  support  the 
two  non-Roman  alphabets. 

Among  other  things,  Typlan  message 
switching  delivers  to  users  only  that 
information  to  which  they  have  sub¬ 
scribed.  News  Works,  version  4,  software 
“allows  this  to  be  done  in  multimedia,” 
said  Sulc.  More  generally,  it  facilitates 
receipt  and  distribution  of  text  and  elec¬ 
tronic  information  from  various  sources 
(other  agencies’  real-time  data  feeds,  fax. 
telex,  e-mail)  and  creates  or  helps  in 
manual  creation  and  editing  of  news  sto 
ries.  Typlan  called  it  “a  key  part”  of 
Reuters’  global  Fleet  Editorial  System 
that  allows  Fleet  to  receive,  create,  edit 
and  distribute  stories  to  Reuters’  prod¬ 
ucts,  databases,  bureaus  and  customers. 

NO  DONGLE  OR  NO  DEAL 

NewsWorks  was  to  be  made  part  of  a 
test  version  of  Fleet  at  Reuters’  London 
Equities  Desk,  the  suit  states,  with 
Typlan  making  fixes  and  requested  mod¬ 
ifications  before  acceptance.  Reuters 
could  install  it  for  live  use  only  after 
paying  for  and  receiving  a  specified 
number  of  host  and  w’orkstation  licenses. 
NewsWorks  test  software  was  free 
when  used  solely  for  internal  purposes. 

Typlan  says  Reuters  Ltd.  pressed  it  to 
dispense  with  dongle  protection,  plug¬ 
in  hardware  that  safeguards  against  ille¬ 
gal  copying.Typlan  says  it  objected,  but 
when  Reuters  refused  to  install  dongle- 
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protected  softw’are,  it  released  News- 
Works  for  use  without  a  dongle 
through  July  26,  with  strict,  written  lim¬ 
its  on  access  and  copying. 

The  last  of  several  extensions 
expired  last  Dec.  31,  but  Typlan  says 
Reuters  Inc.  and  Reuters  Ltd.  continued 
using  unprotected  NewsWorks  copies. 

The  plaintiff  says  Reuters  asked  it  to 
upgrade  Hauppauge  to  version  4  but 
never  responded  to  its  proposal.  Early 
last  year,  it  continues,  a  Reuters  Ltd. 
consultant  traveled  in  Hauppauge  to 
install  an  unlicensed  copy  of 
NewsWorks.  Later,  according  to  the 
complaint.Typlan  was  asked  to  install  a 
NewsWorks  training  and  test  editorial 
system  in  Hauppauge  to  help  the 
switch  to  Fleet.  WTiile  in  Hauppauge, 
says  Typlan,  its  technicians  found 
NewsWorks  software  already  installed 
—  but  misconfigured  and  “not  fully 
functional.”  (See  a  fuller  chronology  on 
the  main  news  page  of  E&Fs  Web  site 
at  ww’w.mediainfb.com.) 

It  adds  that  Reuters  America  soon 
“dismantled  the  NewsWorks  Fleet  Pilot 
System,”  even  though  training  required 
several  months,  and  by  last  summer 
was  receiving  and  distributing  PR 
New’swire  and  Business  Wire  thrttugh 
the  second  NewsWorks  test  system, 
contrary’  to  its  stated  purpose  and 
agreed-upon  terms. 

Typlan  asserts  that  Reuters  ,\merica 
never  intended  to  roll  out  Fleet  with 
NewsWorks  when  it  asked  for  the  pilot 
system,  which  was  “merely  a  ruse”  to 
get  Typlan  personnel  to  install  it. 
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FEATURES  AVAILABLE 


ASTROLOGY 


EVERYDAY  ASTROLCX3Y 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  oil  the  work  and  its  FREE! 
Coll  Boldly  Interactive  (561)  392-1817 
or  E-mail:  sales@boldly.com.  See  us  at 
Connections  for  o  demo! 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail;  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


DEARLY  BELOVED,  a  true  story  weekly 
column.  Give  your  readers  what  they 
hunger  for:  Love  in  bloom.  For  Samples 
call  (800)632-6055. 


"lOiYWCXDD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
L.A.  Features  Syndicate  (800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  75 1  -0 1 68/Avanti  1 054@aol  .com 


HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 

NEW  LIVING  NEWS  SERVICE 


SLIGHTLY  OFF  SUPERMOM!  Syn¬ 
dicated  columnist  Deb  Di  Sandro 

(847)639-1232 
wvrw.mc.net/ slightiyoff 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


ANNOUNCEMENTS 


FINANCIAL  SERVICES 


LIQUIDATION,  Insolvency,  CH  11, 
Emergency  Sale,  Bankruptcy,  Since 
1978.(352)  753-1856. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Prafessional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


Leader  in  Sale  ■’*''*^111 
of  Community  IM 

Newspapers  gM 

Check  nur  References 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  IX-sco  Dr.,  Dalla.s,  TX  75225 


NEWSPAPER  BROKERS 


CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 
(614)  889-9747.  www.jmpc.net 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301)  540-0636 
Tom  Sexton,  NE  (61 7)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymonct,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


ALASKA  WEEKLY  newspaper  in  charm¬ 
ing  seaside  community.  Affordable, 
will  carry  some  paper,  real  estate 
optional.  Great  opportunity  for 
vigorous  husband/wife  team.  Creative 
Publishing,  P.O.  Box  241 392, 
Anchorage,  AK  99524. 


FLORIDA:  Keys  lifestyle  $195,000; 
HAWAII:  Community  monthly, 

$195,000;  SOUTH  CAROLINA: 
Coastal  shopper  $150,000.  Mayo 
Communications,  (813)  971  -2061 . 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 


Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  icribb@imt.net 


406-586-6621 

Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 


NEW  MEXICO  -  Two  great  opportu¬ 
nities  serving  same  hot  market... 
Real  Estate  Guide.  Bi-weekly.  Strong 
cash  flow.  Dominant  market  posi¬ 
tion. ..Seniors  Newspaper  (monthly)  and 
Retirement  Guides.  Great  potential.  Sold 
separately  or  form  your  own  group!! 
Steve  Klinger,  W.B.  Grimes,  (505)  524- 
0122. 


PROFITABLE  PAPER  with  great  poten¬ 
tial  for  sale  at  reasonable  price.  Com¬ 
bination  paid,  free  distribution  pub¬ 
lication  in  high  growth  tourist  market  of 
upper  Great  Lakes.  Great  opening  for 
someone  wanting  to  practice  true  com¬ 
munity  journalism  and  still  make  a  liv¬ 
ing!  Pressing  duties  call  current  pub¬ 
lishers.  Reply  to  Box  08530,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact; 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  150  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact; 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  648M 
Phone:  (417)451-1520 


i  FAMILY  owned  newspaper  group  is 
:  expanding  and  seeks  to  acquire  news- 
I  papers,  hoppers,  printing  facilities, 
i  magazines  and  radio  stations.  Large 
;  down  payment  or  all  cash  is  available. 
I  All  replies  guaranteed  held  in  strict  con- 
i  fidence.  Reply  to  Jerry  or  Steve 
I  Edwards  at  Edwards  Publications,  1 25 
:  Eagles  Nest  Dr.,  Seneca,  SC  29678. 

I  (864)  882-3272 
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The  communication 
link  of  the  newspaper 
industry  every  week 
since  1884. 


NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  o  broker,  be  sure 
they  contact  us  os  o  potential  buyer. 
We  ore  newspaper  owners  and 
operators  and  ore  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


NEWSPAPERS  WANTED 

TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 

Please  contact  George  Lynett,  1 49 
Penn  Avenue,  Scranton,  PA  1 8503. 

(717)348-9107 


PUBUCATIONS  FOR  SALE 

SUCCESSFUL  bi-monthly  senior  health 
magazine,  tabloid  format,  in  Southwest 
FL.  Established  and  loyal  advertisers  in 
a  strong  healthcare  market.  Great 
potential  for  growth  into  statewide  and 
targeted  national  markets. 

Contact;  Clark  Young,  STL  Publishing 
_ (941)359-8166 _ 

A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Asking 
$85,000.  Call  George  Hulseman, 
(541)482-2037. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


COIN  MECHANISMS 


RACK  MECHANISM  FOR  SALE 
1 00  mechanism  EB  model  2000 
Contact  Dick  Leopard  (614)  461  -8845 
Single  Copy  Sales  Manager 
Columbus  (OH)  Dispatch 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


HARRIS  11 72 -10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


5  UNIT  V- 1 5D  1 986  with  JF25B  (older 
and  3  knife  trimmer,  above  average  con¬ 
dition,  running. 

JohnTevlin(813)  839-0035 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 

VARIO-mSC 
INSEiniHe  SYSTEMS 

QUAHTny  AffiPaCL 
AVAIABLL  ELBSMM 


MULTI-CELL 

COMPLEX 

of  3  Stackers 


(10)  $100,000 


(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  aas-soos 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)648-2000 
Fax:  (913)648-7750 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•Six  MAN  ROLAND  LITHOMATIC  II 
units  and  2  half  decks,  42"  RTP's,  and 
60  HP  motors  and  controllers. 

•HOE/TKS  double  width  heatset  press 
with  two  4-Color  satellite  units,  4  units 
with  color  humps,  double  2: 1/3:2  com¬ 
bination  folder  -  21  1/2"  cut-off. 

•8-unit  GOSS  COMMUNITY  (with  one 
UOP  unit),  SSC  folder  and  upper  for¬ 
mer,  two  60  HP  controllers  and  motors. 

•  2-unit  GOSS  COMMUNITY  press 
with  Community  folder  and  grease 
lubricated  units,  outstandinq  condition, 
1964. 

•3-unit  NEWS  KING  with  Kj6  and  50 
HP  motor  &  drive,  mid- 1 960'  s  vintow. 
•One  model  300  Custom-Bilt  3-knife 
trimmer,  1 979  vintage. 

•Two  Ebway  zero-speed  splicers  - 
model  HS  35000,  integrated  hoist  and 
air  shafts. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050  Fax  (91 3)  492-621 7 
www.inlandnews.com 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  A4etro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)  256-7607 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WIU  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midam€rica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-58 1 7  Fox  (770)  590-7267 


Interactive  Sites  and  Services  Directory  ^ 


June  6, 1998 


http://www.mediainfo.cotn 


For  Business  Card  advertising, 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)950-8475 
E-mail:  mns1@metro-news.com 
www.metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


CIRCUIATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualiN 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)247-2338 
www.circulation.net 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CAIilNG 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs. 
Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 
e-mail:  rhaas^rhaas.cum 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


INTERNET  SERVICES 


SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  atwww.homeseller.net 
(800)  574-3703  or  in(o@paper.net 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consales  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


TRAINING 


PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


HELP  WANTED 


ACCOUNTING 


CONTROLLER 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER 


_ ACADEMIC _ 

DIREaOR 

Office  of  Student  Media 
Manship  School  of 
Mass  Communication 
Louisiana  State  University 
Louisiana  State  University  invites  applica¬ 
tions  for  the  position  of  Director,  Office  of 
Student  Media,  and  Professional-in- 
Residence,  Manship  School  of  Mass 
Communication,  beginning  in  August 
1998.  This  will  be  a  12-month  joint 
appointment  equally  split  between  the 
units.  A  Master's  degree,  significant 
experience  in  media  and/or  managing 
student  publications,  and  teaching  ability 
in  mass  communications  are  required.  A 
proven  ability  to  lead  a  multifaceted  busi¬ 
ness  operation  and  a  knowledge  of  cur¬ 
rent  journalistic  use  of  computers  and 
computer  network  system  operation  are 
also  required.  The  successful  applicant 
will  serve  as  the  chief  administrative 
and  fiscal  officer  for  Student  Media 
and  will  supervise  all  Student  Media 
activities,  teach  one  to  two  courses  per 
semester  in  Mass  Communication,  and 
perform  other  service  obligations  as 
required  by  the  Qffice  of  Student 
Media  or  Manship  School.  Review  of 
applications  will  begin  on  July  1st  and 
continue  until  the  position  is  filled.  Sub¬ 
missions  must  include  a  letter  of  appli¬ 
cation,  a  current  vita  and  the  names  of 
three  references.  Applications  should  be 
sent  to  Dean  John  Maxwell  Hamilton, 
Chair,  Search  Committee,  Manship 
School  of  Mass  Communication, 
Louisiana  State  University,  Ref:  #00601 4, 
Baton  Rouge,  LA  70803-7202. 

LSU  IS  AN  EQUAL  OPPORTUNITY/ 
EQUAL  ACCESS  EMPLOYER 


_ ACCOUNTING _ 

CONTROLLER 

A  daily  and  Sunday  metro  size  news¬ 
paper  located  in  Zone  5  is  seeking  a 
highly  motivated  individual  far  the  posi¬ 
tion  of  Controller.  The  Controller  will 
be  responsible  for  the  supervision  of 
the  accounting  and  credit  department 
staffs.  The  successful  candidate  will 
create  and  distribute  timely  financial 
information,  be  responsible  for  month- 
end  closings,  cash  flow  planning  and 
will  help  in  the  establishment  of  an 
effective  budgeting  system.  The  right 
candidate  for  this  position  will  be  team 
oriented,  be  qualified  as  a  CPA,  and 
have  at  least  seven  to  ten  years  of 
accounting  and  supervisory  experience 
and  be  proficient  in  Word  and  Excel. 
Please  send  your  resume,  salary  history 
and  expression  of  interest  to  Box 
08531 ,  Editor  &  Publisher. 


OPPORTUNITIES  WITH  GANNEn 

The  nation's  largest-circulation  news¬ 
paper  company  is  accepting  applica¬ 
tions  for  two  controller  openings  —  in 
Salinas  (CA)  and  Westchester  County 
(NY).  Candidates  should  have  a  B.A. 
in  business  or  occounting;  three  or 
more  years  of  experience  in  business- 
office  management;  knowledge  of 
information  systems;  and  strong  ana¬ 
lytical,  spreadsheet  and  communica¬ 
tion  skills.  Newspaper  experience  pre¬ 
ferred.  Please  send  a  resume  (including 
references)  and  a  cover  letter  (includ¬ 
ing  salary  history  and/or  require¬ 
ments)  to  Karen  Van  Lore,  Co¬ 
ordinator/Recruiting  and  Placement, 
Gannett  Co.,  Inc.,  1 100  Wilson  Blvd., 
Arlington,  VA  22234.  Gannett  is  an 
Equal  Opportunity  Employer  that 
values  diversity  in  the  workplace  and 
especially  encourages  those  who  share 
our  vision  to  apply. 


($80,000-90,000-f  base) 

Dynamic  opportunity,  fast  growing 
market  areas.  Zone  2,  $80,000-90,000-t 
salary,  bonus,  benefits. 

Send  resume  and  salary  history  to  Box 
08533,  Editor  &  Publisher. 


RETIRED  SALES  EXECUTIVE  needed  as 
publisher  for  3  year  stint  at  Midwest 
county  seat  paper.  Full  benefits,  good 
pay,  superb  profit  sharing.  Reply  to 
Box  08527,  Editor  &  Publisher. 


ADDIREaOR 

($120,000-130,000) 

If  you're  creative  and  a  strong  leader 
with  competitive  market  and  classified 
experience,  this  highly  desirable  Zone 
9  position  may  be  right  for  you. 

Send  resume  and  salary  history  to  Box 
08534,  Editor  &  Publisher. 


Classified  advertising  makes  your  business  listing 
STAND  OUT  in  ESP's  Year  Book. 

SEcnoN  VI:  Equipment,  Supplies  and  Services 

Companies  serving  the  newspqier  industry 

•  BOLD  the  first  line  of  your  listing 
•  ADD  your  logo  to  the  listing 
•  LINK  your  website  to  ESP's  website  -  www.mediainfo.com 
•  PROMOTE  your  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we  will  show  you  the 
most  affordable  ways  to  reach  decision  makers  at  newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173,  Mon-Fri  9am-5pm  EST 


_ ADVERTISING _ 

AD  DIRECTOR  for  new  magazine. 
Must  have  2-3  years  experience  in  dis¬ 
play  and  classified  advertising  sales, 
design,  QuarkXPress  and  Illustrator. 
Send  resume  to  P.O.  Box  559, 
Frankfort,  KY  40602. 


FACKELAAAN  NEWSPAPERS  GROUP 
seeks  entrepreneurial  publishers  to  co¬ 
own,  operate  community  newspapers. 
Competitive  compensation  PLUS  a  rare 
chance  to  become  an  owner!  Only  self¬ 
starters  need  apply.  Will  consider  pub¬ 
lishers,  other  department  managers 
looking  to  move  up  with  a  growing, 
established  company.  Apply  by  resume 
to  Marc  A.  Richard,  VP,  P.O.  Box 
2265,  Panama  City,  FL  32402. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR:  Award¬ 
winning,  California  newsweekly  needs 
an  Advertising  Director  to  increase 
sales  and  manage  outside  display 
advertising  sales  representatives.  You'll 
be  responsible  for  training,  goal¬ 
setting,  performance  reviews,  field 
sales  calls,  sales  meetings,  customer 
service,  hiring,  and  whatever  it  takes  to 
maintain  our  growth.  A  Strong  track 
record  in  print  advertising  sales  is 
required;  management  experience  pre¬ 
ferred.  Hard  working,  people-oriented, 
organized,  high-achievers,  please  send 
resume/cover  letter  to  Box  08523, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR  for  growing 
1 1 ,000,  7-day  daily  in  growth  market. 
Strong  people  person  to  lead,  train 
and  develop  ad  staff.  Need  high- 
energy  person  to  keep  the  momentum 
going.  Great  place  to  live,  1  -hour  from 
St.  Louis.  Pulitzer  Community  Newspa¬ 
per  group,  quality  company  with  good 
benefits  and  chance  for  advancement. 
Competitive  compensation.  Send  resume 
immediately  to  Russ  Cannon,  Daily 
Journal,  P.O.  Box  A,  Park  Hills,  MO 
63601  or  E-mail: 

rcannon@gw.stlnet.com 


ClASSIFIED  ADVERTISING 
MANAGER 

The  QUAD-CITY  TIMES,  o  division  of 
Lee  Enterprises,  is  seeking  a  CLAS¬ 
SIFIED  ADVERTISING  MANAGER 
who  can  contribute  to  the  success  of 
the  whole  enterprise  by  working  os  a 
member  of  the  manogement  team.  We 
are  looking  for  a  conceptual  thinker 
that  has  the  ability  to  put  themselves 
into  the  shoes  of  the  customer.  Has  the 
ability  to  think  in  an  “out  of  the  box” 
manner  to  develop  marketing  oppor¬ 
tunities  and  solve  problems.  We 
are  looking  for  a  leoder  that  can  take 
high  performance  team  to  the  next 
level.  On-line  knowledge  would  be 
beneficial.  Pricing  and  promotion  expe¬ 
rience  a  plus.  The  ideal  candidate 
must  be  able  to  demonstrate  goal  set¬ 
ting  and  performance  management  in 
reaching  set  goals.  Successful  estab¬ 
lishment  of  compensation  and  com¬ 
mission  plans  which  reward  goal 
achievement  along  with  customer 
satisfaction.  Must  be  able  to  demonstrate 
leadership  in  setting  a  positive  climate 
while  coaching  and  developing 
employees  to  be  their  best.  Can  establish 
the  sales  discipline  outlined  above  while 
HAVING  FUN!! 

The  Quad-City  Times  offers  a  com¬ 
petitive  salary  and  excellent  benefits. 

Please  send  resume/application  to: 

Quad-City  Times 
Jill  DeKeyser 

Human  Resources  Department 
P.O.  Box  3828 
Davenport,  lA  52808 
EOE 


ADVERTISING 


ADVERTISING  DIREaOR 


Long-time  A.D.  plans  to  retire  in  Janu¬ 
ary  1999.  We  are  seeking  the  right 
person  to  build  upon  the  successes 
already  in  place.  We  need  a  strong 
leader,  willing  and  able  to  lead  by 
example.  Must  be  organized,  efficient, 
and  able  to  run  your  own  show.  We 
are  a  family-owned  30,000  circulation 
daily  along  with  five  weeklies  that  total 
another  60,000.  We  offer  an  excellent 
salary  and  benefits  package  as  well  as 
an  excellent  place  to  live  and  work. 

Send  resumes  in  strict  confidence  to 
Ron  Vodenichar,  c/o  Butler  Eagle, 
;  P.O.  Box  271 ,  Butler,  PA  1 6003. 


CLASSIFIED  ADVERTISING  AAANAGER 

The  Union  Leader/New  Hampshire 
Sunday  News  is  seeking  a  Classified 
Advertising  Manager.  This  person  must 
be  motivated  and  creative  and  have 
the  ability  to  positively  influence  and 
develop  a  proven  sales  staff.  This 
person  will  be  responsible  for  classified 
advertising  revenues,  including  budget¬ 
ing,  forecasting  and  marketing 
strategies. 

The  right  candidate  must  be  able  to 
:  manage  traditional  classified  applica- 
I  tions  as  well  as  the  ability  to  define 
!  and  implement  the  many  new 
:  technologies  that  challenge  classified 
I  today  and  tomorrow! 

:  Minimum  requirements  include:  3-5 
I  years  classified  management  experi- 
:  ence,  strong  people  skills  to  direct  and 
:  motivate  a  staff  of  22,  strong  sales 
I  management  skills  to  protect  our 
:  revenue  base  and  help  it  grow,  and  a 
:  familiarity  with  web  development  of 
I  classified  advertising. 

:  Competitive  salary  based  on  qualifica- 
j  tions  and  experience.  Excellent  benefits 
I  with  a  stable,  independently-owned 

•  statewide  newspaper.  Send  resume 
j  and  salary  requirements  to: 

•  Human  Resources  Department 

•  Union  Leader  Corporation 

I  P.O.  Box  9555 

:  Manchester,  NH  03 1 08-9555 

i  FAX:  (603)  668-8920 

I  DIREaOROF 

j  SALES  AND  MARKETING 

i  Homestead  Publishing  Company,  a 
:  Times  Mirror  Company,  is  seeking  a 
j  highly  motivated  prafessional  with 

•  proven  management  and  marketing 
:  skills  to  lead  our  advertising,  classified 
:  and  marketing  teams.  We  are  a  group 
:  of  weeklies  (community  newspapers 

•  and  TMC  products)  that  are  in  need  of 
i  o  candidate  with  creativity  and 
:  enthusiasm.  We  offer  a  competitive 
:  salary  package,  plus  benefits,  includ- 

•  ing  a  401  (k)  plan.  Please  send  your 
:  resume  and  salary  requirements  to  Jim 
:  Quimby,  P.O.  Box  1 89,  Bel  Air,  MD 
i  21014. 


ADVERTISING 


FORTY-NINER  Publications  at  CSU, 
Long  Beach,  is  seeking  dynamic  and 
aggressive  full-time  ad  manager  for 
four  Journalism  Department  pub¬ 
lications.  For  more  information  visit 
www.foundation.csulb.edu 


RETAIL  ADVERTISING  MANAGER 

Mid  size  metro  newspaper  in  southwest 
market  (70,000  daily,  90,000  Sunday) 
currently  has  an  opportunity  for  a 
Retail  Advertising  Manager. 

This  position  which  reports  to  the  vice 
president  of  advertising,  is  responsible 


which  grow  the  retail  and  key  account 
business;  recruiting,  training  and  lead¬ 
ing  a  diverse  sales  staff;  and  devel¬ 
oping  and  managing  both  operating 
and  revenue  budgets. 

The  successful  candidate  will  have  a  prov¬ 
en  track  record  in  advertising/sales 
management  and  the  ability  to  think 
strategically.  This  individual  must  be  a 
proven  leader  with  strong  project 
management  skills  as  well  as  outstand¬ 
ing  interpersonal  and  motivational 
skills.  Some  experience  using  data¬ 
bases  and  technology  to  further  sales/ 
productivity  goals  is  a  must. 

Competitive  salory,  excellent  benefits 
package,  relocation  assistance  and  an 
outstanding  quality  of  life.  Reply  with  a 
cover  letter  and  resume  to  Box  08535, 
Editor  &  Publisher. 


.  RETAIL  ADVERTISING  MANAGER 

;  The  Newspaper  Agency  Corporation, 
j  Agent  for  The  Salt  Lake  Tribune  and 
:  Deseret  News  (circulation  of  192,018 
I  daily  and  229,1 21  Sunday)  is  seeking 
;  a  Retail  Advertising  Manager  to  join  its 
i  management  team.  This  position  reports 
:  directly  to  the  Advertising  Director  and 
I  supervises  4  sales  managers  and  national 
:  sales  and  will  lead  a  staff  of  33  sales 
I  professionals.  Salt  Lake  City  is  a  growing 
:  and  dynamic  market  and  is  the  host  of  the 
:  2002  Winter  Olympics.  The  person 
:  chosen  to  join  this  team  will  be  innovative 
I  and  results  oriented.  Prior  management 
I  and  sales  experience  a  must.  We  offer  a 
I  competitive  salary  along  with  MBO  and 
:  benefits.  Please  send  your  resume  and 
I  salary  history  to: 

I  Newspaper  Agency  Corporation 

■  1 43  South  Main  Street 

I  P.O.  Box  45838 

:  Salt  Lake  City,  UT  84 1 45 

:  Attn:  Human  Resources 


ADVERTISING 


VP,  CLASSIFIED  ADVERTISING 

Community  Newspaper  Company, 
Greater  Boston's  fast-growing  media 
company  is  seeking  a  highly  motivated, 
experienced  classified  executive  to  lead 
our  70+  person  staff.  CNC  publishes  90 
weekly  newspapers,  20  shoppers,  2 
dailies  and  numerous  niche  products 
reaching  1 .4  million  readers  weekly.  Our 
ABC-audited  paid  circulation  is  414,1 18 
and  free  weekly  circulation  is  528,024. 
Our  award-winning  newspapers  and 
Internet  products,  combined  with  our 
commitment  to  people,  technology, 
promotion  and  training  provide  a  perliKt 
backdrop  for  success.  We're  looking 
for  a  top  industry  professional.  A  great 
quality  of  life,  aggressive  compensa¬ 
tion  package  and  nrst-rote  work  expe¬ 
rience  await  the  right  person.  Please 
send  your  resume  and  salary  history 
and  requirements  to  Attn:  Kirk  A. 
Davis,  president.  Community  Newspo- 
per  Company,  254  Second  Avenue, 
Needham,  MA  02194  or  fax  it  to 
(781)433-6710. 


ART/GRAPHICS 


DAILY  SOUTHTOWN  seeks  energetic, 
hard  working  artist  who  can  create 
graphics  ad  design  pages.  Must  know 
QuarkXPress,  Photoshop,  Freehand, 
Illustrator.  Send  resume,  references 
and  samples  to  Denise  Friant,  graphics 
editor,  6901  W.  159th  Street,  Tinley 
j  Park,  IL  60477.  (708)  633-6780. 

CIRCULATION 

ASSISTANT  CIRCULATION  DIREaOR 

Leading  Zone  1  daily  and  Sunday 
newspaper  is  looking  for  an  aggressive, 
goal-oriented  leader  with  exceptional 
;  analytical  and  managerial  skills  to 
■  manage  the  home  delivery  and  single 
:  copy  divisions  of  our  busy  circulation 
j  department.  This  is  an  excellent 
i  opportunity  for  o  progressive,  detail- 
:  oriented  professional  with  proven 
:  circulation  success. 

j  We  offer  o  competitive  salary,  incen- 
;  tive  and  benefits  package  with  unlimited 
:  growth  potential.  Interested  candidates 
:  with  5+  years  of  circulation  management 
j  experience  should  submit  a  resume  with 
:  cover  letter  and  salary  requirements  to 
:  Box  08538,  Editor  &  Publisher. 


Classified 

It’s  Your  People-tO'People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales  representative, 
circulation  manager,  public  relations  or  production  person  with  an 
ad  in  Editor  &  Publisher.  We  reach  the  working  journalists  you 
want  to  reach,  every  week.. .83,000  strong. 

Rates  and  order  form  are  at  the  end  of  the  Classified  section.  To 
increase  accuracy  and  expedite  placement,  Fax  your  ad  to  (212) 
929-1259;  E-mail;  hazelp@mediainfo.com,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  1(X)11 


June  6, 1998 


http;//www.mediainfo.com 


Editor  &  Pi  BUSHER  4_ 


11 W  19th  Street  •  New  York,  NY  1(K)11  •  Phone  (212)  h'S-l.SSO  •  Pax  (212)  929-1259  •  hazelp@mediaintb.com  •  mattw@mediainfo.com 


HELP  WANTED  I _ CIRCULATION 

I  TRANSPORTATION  MANAGER 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 

The  Oakland  Press  is  seeking  appli¬ 
cants  for  this  key  position  in  a  highly 
affluent  and  rapidly  growing  suburban 
community  of  Detroit,  Michigan. 

Candidates  should  have  a  proven  track 
record  of  growing  circulation  in  com¬ 
petitive  markets.  The  Oakland  Press  is 
located  in  Oakland  County  and  com¬ 
petes  heavily  with  major  metro  dailies 
and  many  suburban  weeklies.  The 
number  one  priority  is  to  grow  the 
circulation  within  this  county. 

You'll  join  a  team  of  seasoned  circula¬ 
tion  managers  that  is  customer  service 
driven  and  focused.  We  seek  an  indi¬ 
vidual  who  has  demonstrated  a 
participative  management  style  who 
encourages  decision  making  from  the 
bottom  up. 

We  offer  a  very  competitive  salary  and 
benefits  package.  Applicants  should 
send  their  resume  to  Ron  Wood, 
director  of  operations.  The  Oakland 
Press,  P.O,  Box  436009,  Pontiac,  Ml 
48343. 


CIRCULATION  DIREQOR 

We  are  looking  for  an  exceptional 
executive  that  is  up  to  the  challenge  of 
managing  all  aspects  of  circulation  and 
obtaining  growth  in  both  home  delivery 
and  single  copy  sales.  We  are  an  approx¬ 
imately  20,000  seven-day  morning 
newspaper  located  in  New  England. 
Candidates  must  have  a  minimum  of  5 
years  management  experience,  with  a 
proven  record  of  increasing  net  paid 
circulation,  marketing,  organization  and 
communication  skills  in  newspaper  circu¬ 
lation.  We  offer  a  competitive  salary  and 
benefits  package. 

Send  resume  and  earnings  history  to  Box 
08532,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

A  group  of  growing  community 
weeklies  in  the  Denver  metro  area 
seeks  an  experienced  circulation  man¬ 
ager.  The  qualified  candidate  must 
have  demonstrated  his  or  her  ability  to 
build  paid  circulation  in  a  competitive 
suburban  environment,  organize  and 
supervise  an  efficient  mailroom  and 
distribution  system,  and  participate  in 
overall  management  strategy  sessions. 

If  you  want  to  join  an  aggressive  man¬ 
agement  team,  grow  personally  and  pro¬ 
fessionally,  and  live  in  one  of  the  coun¬ 
tries  most  scenic  and  eclectic  environ¬ 
ments,  please  submit  your  resume  and 
salary  history  to; 

Jeffco  Publishing  Company,  Inc. 

1 000  1 0th  Street 
Golden,  CO  80401 
FAX:  (303)279-7157 
E-mail:  Jeffcopub@aol.com 


_ CIRCULATION _ I 

CIRCULATION  MANAGEMENT  j 

We  are  often  consulted  by  client  news-  • 
papers  to  help  fill  key  management  ■ 
positions  in  circulation.  The  top  need  is  • 
for  people  with  solid  experience  in  i 
circulation  sales,  who  can  build  paid  • 
circulation  volume.  : 

If  you  might  be  interested  in  an  upcom-  • 
ing  opportunity,  please  send  resume,  • 
salary  needs  and  other  pertinent  data  • 
to  us.  Complete  confidentiality,  with  no  • 
resume  sent  to  a  newspaper  without  ■ 
your  prior  OK.  : 

We  currently  have  four  openings  for  ■ 
which  we  seek  specific  candidates  --  • 
the  Circulatian  Managership  of  two  • 
10,000  dailies  in  the  midwest,  an  • 
1 1 ,000  daily  in  New  England,  and  a  • 
smaller  daily  in  northern  California.  : 

Ron  Anderson,  Anderson,  Randles  &  • 
Associates,  P.O.  Box  300,  Pittsford,  i 
NY  14534.  Fax:(716)248-9551.  j 


CIRCULATION  SALES  MANAGER 

The  Bucks  County  Courier  Times  is  seek¬ 
ing  an  aggressive,  knowledgeable 
manager  to  run  our  circulation  sales 
programs.  We  need  energy  and  creativi¬ 
ty.  Must  have  first  hand  experience  with 
phones,  crew,  single  copy,  NIE,  direct 
mail,  carrier  pramotians  and  more. 
Competitive  market.  Forward  resume  and 
letter  to: 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 
Fax:  (215)  269-3305 


SINGLE  COPY  SALES  MANAGER 
Bright,  aggressive,  street  savvy,  self¬ 
starter  wanted  for  group  of  community 
weeklies  located  on  east  coast  in  com¬ 
petitive  upscale  market.  Must  be  goal 
oriented  and  sales  minded  with  proven 
track  record  of  growing  circulation. 
Must  possess  vending  machine  knowl¬ 
edge,  ABC  rules  awareness,  PC  liter¬ 
acy,  knowledge  of  GEAC/Collier 
Jackson  circulation  system,  and  think 
retail.  If  you  are  not  afraid  of  unconven¬ 
tional  thinking  and  would  like  to  work 
for  a  top  notch  circulation  team,  send 
your  resume  and  salary  history  to  The 
Princeton  Packet  Inc.  (EP),  P.O.  Box 
350,  Princeton,  NJ  08542,  ATTN: 
Human  Resources  or  fax  to 
(609)  921-8648 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column  Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (1ST)  8  days  prior  to 
publication 


The  Columbus  Dispatch,  a  metropolitan 
newspaper  with  a  daily  circulation  size 
over  200,000  and  a  Sunday  circula¬ 
tion  size  of  400,000  seeks  an  experi¬ 
enced  professional  to  direct  and 
supervise  all  transpartation  personnel 
and  operations.  The  transportation 
manager  will  be  responsible  for 
administering  independent  driver  con¬ 
tracts  and  implementing  programs  to 
coordinate  and  facilitate  the  delivery 
efforts  of  various  departments.  Ability 
to  interpret  and  implement  a  labor 
agreement  is  essential.  Our  ideal  can¬ 
didate  will  have  3  to  5  years  of  news¬ 
paper  circulation  experience  in  addi¬ 
tion  to  considerable  knowledge  of  dis¬ 
tribution  operations  and  previous 
supervisory  experience. 

We  offer  a  positive  work  environment 
with  a  competitive  compensation  and 
benefits  package  including  401  (k), 
health  insurance  with  no  monthly  pre¬ 
mium,  tuition  assistance  and  generous 
vacation. 

Please  forward  resume  to: 

Human  Resaurces  Department 
The  Columbus  Dispatch 
34  S.  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer 


_ EDITORIAL _ 

ASSIGNMENT  EDITOR  sought  to  help 
one  of  the  South's  best  small  dailies 
improve  its  award-winning  tradition  of 
excellence.  Must  possess  QuarkXPress 
pagination  skills,  organizational  ability, 
copy  editing  prowess,  proven  track 
record  of  working  with  reporters  to  find 
big  news,  offbeat  human  interest  stories 
and  everything  in  between.  Send  clips, 
resume,  salary  requirements  to  Box 
08526,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR:  The  Belleville 
News-Democrat,  a  Knight  Ridder  daily, 
circulation  63,000,  near  St.  Louis,  has  an 
opening  for  an  assistant  city  editor.  Duties 
include  assigning  and  editing  stories  and 
managing  reporters.  Must  have  two  years 
editing  experience  at  a  daily  newspaper. 
Contact  Gary  Dotson,  city  editor,  P.O.  Box 
427,  Belleville,  IL  62222. _ 

ASSISTANT  MANAGING  EDITOR 

CRAIN'S  DETROIT  BUSINESS  is  part  of 
the  Crain  Communication  Inc.  family  of 
prestigious  publications.  We  are  look¬ 
ing  for  an  ASSISTANT  MANAGING 
EDITOR  to  oversee  weekly  special  sec¬ 
tions  and  weekly  lists  ranking  com¬ 
panies  in  various  industries.  Position 
requires  supervision  of  several  staff 
and  freelancers.  Reporting  or  copy  edit¬ 
ing  background  required.  Previous 
supervisory  experience  strongly  pre¬ 
ferred. 

Top  notch  benefits,  including  generous 
profit  sharing,  pension  and  year-end 
bonus.  Send  or  fax  your  resume  to 
Executive  Editor/CDB,  1 400  Wood- 
bridge,  Detroit,  Ml  48207-3187,  Fax: 
(313)446-6488.  EOE 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR 
The  Daily  Herald,  a  140,000- 
circulatian  daily  serving  suburban  Chi¬ 
cago,  seeks  an  assistant  news  editar  to 
help  supervise  production  on  1 7- 
person  night  news  desk.  We  seek 
someone  with  at  least  five  years  news¬ 
paper  experience,  preferably  in  a  copy 
editing  or  page  design  role.  Supervisory 
experience  preferred.  Strong  news 
judgment,  organization  skills,  knowledge 
of  electronic  publishing  and  ability  to 
produce  high  quality  work  under 
deadline  pressure  required.  Candidate 
will  work  closely  with  the  news  editor  in 
managing  page  flow  and  will  replace 
same  during  absences  and  on  some 
weekend  shifts.  To  apply,  send  resume, 
work  examples,  and  salary  history  to 
Diane  Muchow,  Human  Resources,  Daily 
Herald,  P.O.  Box  280,  Arlington 
Heights,  IL  60006. 

ASSISTANT  SPORTS  EDITOR 

We  are  looking  for  someone  to  help  lead 
our  sports  department  and  write  com¬ 
munity,  school,  university  and  regional 
sports.  Experience  required.  Please 
send  resume,  clips  and  cover  letter  to 
Charles  Wilson,  assistant  managing 
editor,  Wyoming  Tribune-Eagle,  702 
West  Lincolnway,  Cheyenne,  WY 
82001  or  fax  to  (307)  638-7330  or 
E-mail  to  ame@viryomingnews.com 

ASSISTANT  SPORTS  EDITOR 

Vermont's  largest  newspaper.  The  Burl¬ 
ington  Free  Press  (AM,  51,000  daily, 
63,000  Sunday),  seeks  an  assistant 
sports  editor  with  strong  design  and 
pagination  skills  to  join  six-person 
sports  staff  in  a  lively  outdoors  oriented 
community.  Send  resume  and  clips  to 
Candace  Page,  managing  editor.  The 
Burlington  Free  Press,  P.O.  Box  10, 
Burlington,  VT  05401  -0010. 

ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Jahnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player  development 
franchises  in  professional  hockey  and 
baseball.  We're  in  Pittsburgh  Steeler, 
Penguin  and  Pirate  country  between  Pitt 
and  Penn  State.  This  is  a  management 
position  that  involves  copy  editing, 
design,  scheduling,  coverage  and  yes, 
yau'll  write  a  column.  If  you're  ready  to 
step  up,  send  resume  and  clips  to  Human 
Resources  Manager,  The  Jahnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

ASSOCIATE  SPORTS  EDITOR  -  Great 
opportunity  for  sports  journalist  skilled 
in  stary  development,  copy  editing  and 
staff  management.  50,000  circulation 
Suburban  Philly  daily  needs  person  to 
oversee  satellite  office  with  staff  of  four. 
Includes  nights  and  Saturdays.  Empha¬ 
sis  on  prep  sports.  Send  letter  and 
resume  to  Jeff  Beideman,  sports  editor. 
The  Intelligencer  Record,  P.O.  Box 
858,  Doylestown,  PA  1 8901 . 
jbeideman@calkinsnewspapers.com 
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HELP  WANTED 


AWARD  WINNING  health  care  trade 
magazine  seeks  top  editor  ready  to 
lead  a  great  team.  Must  be  experi¬ 
enced  in  managing  a  staff,  editing,  art 
direction,  writing  and  planning.  Prefer 
some  news  or  financial  writing  back¬ 
ground.  Minimum  7  years  experience 
in  editorial  (3  as  top  level  editor).  Must 
be  articulate  and  confident  to  represent 
the  publication  at  industry  meetings. 
Competitive  salary  and  benefits.  Sub¬ 
mit  cover  letter,  resume,  clips  and 
salary  history  (a  must)  to  Laurie  Hill, 
Miramar  Communications,  Inc.,  P.O. 
Box  8987,  Malibu,  CA  90265-8987. 

Fax;  (310)317-0072 


BUSINESS  JOURNALIST  wanted  for 
Wall  Street  research  associate  job  in 
Boston.  Ideal  candidate  works  on 
metro  business  desk  and  wants  to  join 
the  corporate  ranks.  We're  looking  for 
high  intelligence,  analytical  curiosity, 
strong  interviewing  and  writing  skills, 
interest  in  technology,  bachelor's  degree 
and  a  burning  desire  to  learn.  Spread¬ 
sheet,  financial  analysis,  accounting 
background  a  plus.  Hard  work,  excellent 
compensation  ond  a  shot  at  the  brass  ring 
if  you  excel. 

E-mail  resume  and  5  best  clips  to: 
tudor<@  mediaone.com 


BUSINESS  REPORTER  -  There's  an 
immediate  staff  opening  with  the 
award-winning  business  section  of 
New  York's  top  Capital  Region  news¬ 
paper.  The  basic  candidates  will  have 
the  range  to  cover  a  bit  of  everything 
from  economic  development  to 
personal  finance.  The  best  candidates 
will  have  an  interest  in,  and  knowledge 
of,  databases,  and  be  able  to  write 
intelligently  on  technology  and  a  local 
software  industry.  We're  a  100,000/ 

1 50,000  publication  in  a  highly- 
competitive  state  capital  market,  heavy 
with  calleges  and  medical  facilities. 
Send  cover  letters,  resume  and  pub¬ 
lished  samples  ta  Alan  Abbey,  execu¬ 
tive  business  editor.  Times  Union,  Box 
15000,  Albany,  NY  1221 2. 

BUSINESS  REPORTERS 

Globally  respected  newsletter  publisher 
in  the  energy  industry  seeks  creative 
and  energetic  Business  Reporters  to 
work  in  Houston  office.  This  is  an  excit¬ 
ing  opportunity  to  get  out  of  the  local 
scene  and  write  about  world  politics, 
finance  and  trade.  Our  high  cost 
journals  span  the  global  markets  for  oil 
and  gas,  including  Latin  America, 
Europe,  FSU,  and  Asia.  Our  coverage 
is  investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Positions  open  for  journalists  to  work 
with  global  teom  of  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North/South  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway,  Suite  270W, 
Houston,  TX  77056.  Fax:  (71 3)  622- 
2991. 


BUSINESS  REPORTER,  full-time  positian 
for  regional  business  newspaper. 

Send  resume  to  Territorial  Newspapers, 
P.O.  Box  27087,  Tucson,  AZ  85726. 


BUSINESS  REPORTER 

Want  to  cover  L.A.?  The  award¬ 
winning  Los  Angeles  Business  Journal 
seeks  a  hard-charging  and  enthusiastic 
reporter  to  cover  the  nation's  most 
dynamic  business  city.  Applicants 
should  have  1  -3  years  af  experience, 
business  journalism  a  plus.  Please  send 
resume/clips  to  Mark  Lacter,  editor, 
Los  Angeles  Business  Journal,  5700 
Wilshire  Blvd.,  Suite  170,  Los  Angeles, 
CA  90036. 


BUSINESS  REPORTER 
The  Houston  Chronicle  is  seeking  a 
general  assignment  business  reporter 
with  an  emphasis  on  small  business  cov¬ 
erage.  Candidates  should  have  at  least 
two  years  reporting  experience  and  a 
strong  interest  in  business  issues.  Send 
resume  and  clips  to  Scott  Clark,  busi¬ 
ness  editor,  Houston  Chronicle,  801 
Texas  Avenue,  Houston,  TX  77002. 

E-mail  questions  about  the  position  to 
scott.clark@chron.com 


BUSINESS/SCIENCE  WRITER 

As  a  premiere  Internet  and  technology 
firm,  Starwave  has  some  of  the 
brightest  professionals  working  on 
everything  from  ABCNEWS.com  to 
ESPN  SportsZone.  We  are  looking  for 
writers  to  research,  write  and  produce 
stories  for  the  Science  &  Business  sec¬ 
tions  of  ABCNEWS.com.  Must  have  3- 
5  years  journalism  experience  writing 
either  science  or  business  news.  Online 
experience  a  plus.  Resume/Samples: 
Starwave,  13810  SE  Eastgate  Way, 
Bellevue,  WA  98005,  Fax;  (425)  957- 
2009.  hr@starwave.com 

www.starwave.com 


CALIFORNIA  DREAMIN' 

The  Daily  News  of  Los  Angeles  seeks 
enterprising,  hustling  and  ambitious 
editors  and  reporters  for  current  and 
potential  openings  in  a  great  news 
town.  The  200,000-circulation  Daily 
News  is  the  lead  newspaper  in  a  five- 
paper  group  in  Greater  LA.  Opportuni¬ 
ties  in  the  group  ore  excellent.  Daily 
News  openings  include;  Features 
Editar,  responsible  for  overall  coverage 
of  lifestyles  and  entertainment;  TV/ 
Entertainment  Reporter,  to  supplement 
current  coverage;  Metra  Staff  Report¬ 
ers,  both  general  assignment  and  for 
beots;  and  an  Editorial  Writer,  com¬ 
fortable  with  a  moderate-conservative 
point  of  view  with  strong  writing  skills. 
West  Coast  candidates  preferred.  The 
Daily  News  values  diversity  in  its 
workforce  and  coverage.  Letter, 
resume  and  clips  to  Dave  Butler,  editor. 
The  Daily  News,  P.O.  Box  4200, 
Woodland  Hills,  CA  91 365-4200. 


CAN  YOU  DIG  up  the  facts  and  turn 
them  into  stories  (not  just  copy)  that  tell 
readers  what  they  need  to  know?  If  you 
can,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  1 6,000  daily  with  a 
strong  writing  and  investigative  history, 
seeks  reporters  who  wont  to  create 
high-quality  community  journalism. 
Experience  preferred,  but  outstanding 
recent  graduates  encouraged  to  apply. 
Send  resume,  clips  and  1 0  local  story 
ideas  to  Alan  Vaughn,  city  editor.  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. 


COMPUTER  WRITERS 
Investor's  Business  Daily,  the  nation's 
fastest-growing  daily,  seeks  sharp, 
energetic  reporters  to  cover  the 
dynamic  high-tech  industry.  Experience 
cavering  computer  technology  or  com¬ 
panies  preferred,  but  wilf  cansider 
candidates  with  other  business  report¬ 
ing  experience.  Positions  available 
now  in  Silicon  Valley  bureau.  Other 
locations  possible.  Fax  resume  and  writ¬ 
ing  samples  to  Mike  Krey,  technology 
editor,  at  (408)  720-21 21. 


COPY  EDITOR  for  23,000  doily  on 
Northern  California  coast.  Resume, 
salary  history,  clips  to  Henry  Acevedo, 
news  editor,  Times-Standard,  P.O.  Box 
3580,  Eureka,  CA  95501. 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


EDITORIAL 


COPY  EDITING 
PLUS  FOREIGN  ADVENTURE 

Do  you  want  to  see  the  world  while 
working  at  an  American  newspaper? 
Pacific  Stars  and  Stripes,  a  daily  First 
Amendment  newspaper  serving  the 
U.S.  military  community  in  Asia,  is 
searching  for  several  entry-level  copy 
editors  to  work  in  Tokyo,  Japan,  on  a 
1 3-month  limited-tenure  appointment. 
A  bachelor's  degree  or  one  year  of 
copy  editing  experience  on  a  daily 
newspaper  is  required.  We're  looking 
for  U.S.  citizens  to  work  as  copy 
editors  who  can  meticulously  edit  wire 
and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair,  paginate; 
quickly  learn  about  the  military  and 
military  style;  and  be  adventurous  and 
flexible  enough  to  enjoy  living  in  a  for¬ 
eign  country.  Experience  with  QuarkX¬ 
Press  or  Atex  J1 1  is  a  plus.  Salary 
range  is  $30,000  -  $40,000.  Stars 
and  Stripes  will  provide  travel 
expenses  to  and  from  Tokyo  and  hous¬ 
ing  in  the  Tokyo  area.  Our  office  in 
central  Tokyo  contains  o  cafeteria, 
gym,  U.S.  postal  facility  and  small 
American-style  grocery.  Applicants 
should  send  a  resume  with  three 
references  and  three  work  samples  to 
Pacific  Stars  &  Stripes,  ATTN:  PSS- 
CPO,  Unit  45002,  APO  AP  96337- 
5002  or  FAX  to  229-3127  (military), 
01 1  (81-3)  3403-5493  (Commercial), 
Tokyo  or  E-mail  in  ASCII  text  or 
MSWord  (PC)  format  to: 

jobs-pss@stripes.osd.mil 
Applications  must  be  received  by  June 
11,  1998.  U.S.  CITIZENS  ONLY. 
Pacific  Stars  &  Stripes  is  an  Equal 
Opportunity  Employer.  "‘NOTE  This 
announcement  will  be  used  to  fill  posi¬ 
tions  on  a  recurring  basis. 


AIR  CARGO  REPORTER 

The  Editorial  Department  of  The  Journal  of  Commerce  has 
an  excellent  opportunity  for  an  Air  Cargo  Reporter  in 
Washington,  DC,  or  NYC. 

The  individual  selected  for  this  position  will  focus  principally 
on  the  air  cargo  industry,  including  US  aviation  relations 
with  the  rest  of  the  world,  but  also  on  legislative  issues, 
company  news,  airports  and  a  column  for  Air  Commerce. 

Successful  candidate  must  have  a  college  degree  and  at 
least  3-5  years  reporting  experience.  Good  writing  skills 
required.  Knowledge  of  the  aviation/air  cargo  industry  is 
preferred.  Must  be  able  to  write  analytical  and  insightful 
articles  and  work  well  under  pressure  meeting  deadlines. 

Interested  individuals  should  fax  resume  to  Mark  Getzferd 
at; 

(212)  837-7149 
Attn:  Air  Cargo  Reporter 
Equal  Opportunity  Employer 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR/DESIGNERS 

The  Daytona  Beach  News-Journal, 
95,000  daily  -  1 1 5,000  Sunday,  seeks 
creative  copy  editor/page  designers  to 
join  our  regional  and  news  desk  teams. 
Our  designers  paginate  90%  of  the 
paper  using  the  Harris  Newsmaker 
pagination  system.  Best  candidates  will 
hove  Word  and  people  skills,  as  well 
as  design  skills.  We  are  an  indepen¬ 
dent,  family-owned  newspaper  with  a 
proud  tradition.  We  offer  competitive 
salary  and  benefits  in  one  of  the  most 
beautiful  areas  anywhere.  Send  cover 
letter  with  resume  and  samples  to  Don 
Lindley,  managing  editor/news.  The 
News-Journal,  P.O.  Box  2831, 
Daytona  Beach,  FL321 20-2831 . 

COPY  EDITOR/PAGE  DESIGNER 

The  Beaver  County  Times,  a  45,000 
daily,  50,000  Sunday  newspaper  in 
southwestern  Pennsylvania,  is  seeking 
a  copy  editor  with  skills  in  pagination, 
story  editing,  page  design  and 
headline  writing.  Minority/female 
applicants  encouraged.  Send  resume 
and  work  samples  to  Cathy  Benscoter, 
Beaver  County  Times,  P.O.  Box  400, 
Beaver,  PA  1 5009. 


COPY  EDITOR 

Award  winning  paper  in  exciting  and 
livable  Puget  Sound  area  in  Washing¬ 
ton  state  seeks  a  sharp,  experienced 
copy  editor.  Successful  candidate  will 
work  on  new,  state-of-the-art  computer 
system  and  be  adept  at  headline  writ¬ 
ing,  layout,  pagination  and  what  it 
takes  to  make  good  stories  better.  Send 
resume,  work  samples  to  Larry 
Peterson,  city  editor.  The  Olympian, 
P.O.  Box  407,  Olympia,  WA  98507. 


EDITORIAL 


_ EDITORIAL _ 

COPY  EDITORS,  REPORTERS 
Award-winning  Midwest  daily,  1 50/ 
200K,  seeks  copy  desk  applicants. 
Requires  pagination  skill,  experience 
on  copy  desk  in  50K  market  or  larger. 
Also  seeking  experienced  reporters 
capable  of  project  or  team  reporting, 
with  enterprise  clips  to  prove  it.  We 
offer  a  great  city,  strong  news  team, 
some  of  the  best  pay/benefits.  1  -page 
cover  letter,  resume,  and  3  design  or 
writing  samples  to  Box  08536,  Editor 
&  Publisher. 


COPY  EDITORS/REPORTERS 

The  Monitor,  a  47,000-daily  in  South 
Texas,  has  openings  for  page 
designers  and  reporters.  Our  10- 
person  copy  desk  fully  paginates  our 
newspaper  and  is  scheduled  to  soon 
begin  using  a  new  front-end  system 
that  will  include  the  latest  technology  to 
assist  page  designers.  We  prefer  some 
experience  in  layout  and  design,  but 
are  willing  to  train  bright  and  talented 
journalists  who  want  to  learn  this  impor¬ 
tant  part  of  the  craft.  We're  also  seek¬ 
ing  to  hire  reporters  involved  in  dif¬ 
ferent  facets  of  community  coverage  in 
our  area.  Send  resumes  and  example 
of  work  to  The  Monitor,  c/o  Paul  Binz, 
managing  editor,  1101  Ash  Avenue, 
McAllen,  TX  78501 ,  or  call  (956)  971  - 
1897. _ 

COPY  EDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


EDITORIAL 


Editorial 


Don't  miss  this  opportunity  to  work  for  a  growing  company  that  believes 
that  each  employee  is  a  stakeholder  of  me  business.  We  have  recently 
relocated  to  a  state-of-the-art  facility  and  campus  located  in  Itasca,  IL 
and  are  seeking  to  fill  the  following  position: 


•FEATURES  EDITOR* 


You  will  pursue  and  develop  feature  articles  and  news  stories  for  Chemical 
Processing  magazine.  Demonstrating  the  ability  to  write  well  is  essential. 
Analytical  skills  for  conducting  industry  benchmarking  assessments  is  a 
plus.  Requirements  include  a  BA  in  journalism  or  equivalent  experience 
and  strong  interest  in  technology  and  business  reporting. 


We  offer  an  excellent  benefits  package  and  comprehensive  plan.  Please 
forward  resume  w/  salary  requirement  and  NON-RETURNABLE  writing 
samples  to  appropriate  job  code,  Putman  Publishing  Company,  Attn; 
HR/CP,  555  W.  Pierce  Rd., 

Ste.  301,  Itasca,  IL60143. 

FAX;(630)  467-0153. 
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_ EDITORIAL _ 

COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Knowl¬ 
edge  of  QuarkXPress  would  be  helpful. 
Professional  experience  is  a  plus  but 
we  will  also  consider  new  grads  with 
strong  campus  newspaper  and 
internship  credentials.  We  have  been 
honored  as  the  best  small  newspaper 
in  New  England  and  intend  to  get  even 
better.  Tell  us  about  yourself  and  send 
a  resume  and  few  samples  of  your  best 
designed  news  and  feature  pages  to 
Harvey  Peters,  news  editor.  The 
Newport  Daily  News,  101  Malbane 
Road,  Newport,  Rl  02840.  No  phone 
calls,  please. 

COPY/DESIGN  EDITORS 

The  Arkansas  Democrat-Gazette  has 
openings  for  editors  on  its  copy  and 
design  desks.  Qualified  applicants 
must  have  at  least  two  years  of  news¬ 
paper  editing  and  headline  writing 
experience  or  newspaper  design  expe¬ 
rience,  must  know  Associated  Press 
style  and  grammar.  Competitive  salary 
based  on  experience.  Send  resume 
and  samples  af  headlines  and  design 
to  Sandra  Tyler,  news  editor,  Arkansas 
Democrat-Gazette,  P.O.  Bax  2221,  Lit¬ 
tle  Rock,  AR  72203-2221. 


EDITOR 

An  opportunity  is  available  for  the  top 
editorial  position  at  our  award  winning 
daily  with  14,000  circulation  in  North 
Platte,  Nebraska.  Successful  candidate 
must  have  journalism  degree  and  seven 
years  experience  in  newsroom  manage¬ 
ment.  Additional  skills  necessary  in 
building  teams,  mentoring  staff,  develop¬ 
ing  new  products,  directing  and  coordi¬ 
nating  content  and  staffing  within  budget. 
Must  enjoy  writing  daily  editorials,  other 
articles  and  take  an  active  interest  in 
community  involvement.  If  interested  in 
joining  our  team  please  forward  wark 
history  to  Larry  Shearer,  P.O.  Box  370, 
North  Platte,  NE  69103. 


EDITORIAL  PAGE  EDITOR 
THE  TRENTONIAN,  the  gutsy  60,000 
daily  in  Central  Jersey,  is  seeking  a 
hard-hitting  conservative  editorial  page 
editor  for  its  award-winning  section. 
Candidates  should  have  extensive 
editorial  writing  experience.  Send 
resume/clips  to  Executive  Editor,  THE 
TRENTONIAN,  600  Perry  Street,  Trenton, 
NJ08618. 


I  EDITORIAL  POSITIONS 

i  Many  editorial  openings  at  our  1 4,000 
:  circulation,  award  winning  daily  in  North 
i  Platte,  Nebraska.  News/City  Editor, 
:  Copy  Editors,  Reporters/Photographers. 

I  We  use  the  latest  technology  in  a  fast 
i  paced  environment.  Journalism  degree/ 
:  equivalent  required.  Both  experienced 
:  journalist  and  recentgrads  encouraged  to 
:  apply.  Must  relocate  to  Nebraska. 
:  Excellent  compensation/benefits,  great 
:  working  environment.  Resume  with  salary 
i  requirements  and  work  samples  to  Kim 
:  Ferguson,  P.O.  Box  1  228,  North  Platte, 
i  NE  69103. 


_ EDITORIAL _ 

EDITORIAL  WRITER 

We  are  seeking  an  editorial  writer  at 
The  Press  Democrat,  a  1 00,000  circula¬ 
tion  daily  located  an  hour  north  of  San 
Francisco  in  the  California  wine  coun¬ 
try.  The  Press  Democrat  is  an  award¬ 
winning  newspaper  and  port  of  the 
New  York  Times  Company.  Please 
send  writing  samples,  resumes  and 
questions  to  Pete  Golis,  editorial 
director.  The  Press  Democrat,  P.O.  Box 
569,  Santa  Rosa,  CA  95402.  Phone: 
(707)  546-2020.  E-mail: 

gol  i  s@pressdemo  .com 

The  Press  Democrat  is  committed  to  a 
drug  and  alcohol-free  workplace.  Any 
job  offer  is  conditional  upon  the  suc¬ 
cessful  passing  of  drug/alcohol  testing. 
We  offer  competitive  salary  and 
extensive  benefit  packages  far  relevant 
pasitions.  We  are  proud  to  be  an 
Equal  Opportunity  Employer. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  apen- 
ings  for  a  managing  editor  in  Denver 
an  associate  editor  in  Miami. 

The  positians  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please 


BUSHER 


The 

communication 
link 
of  the 
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industry  every 
week 

since  1884. 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

EDITOR 

The  Federal  Reserve  Bank  of  Chicago 
is  seeking  an  experienced  editor  to 
provide  overall  coordination  and 
editorial  direction  of  the  Bank's  pub¬ 
lications  aimed  at  various  audiences, 
including  policymakers,  business  lead¬ 
ers  and  consumers.  This  includes  direct¬ 
ing  the  publication  of  existing  pub¬ 
lications  and  the  development  of  new 
publications,  coordinating  editorial 
deadlines  and  schedules,  and  serving 
as  an  editorial  resource  to  Bank  staff 
May  also  compose  articles  an  complex 
financial  or  economic  subject  matter. 
We  require  a  bachelor's  degree  in 
journalism  or  a  related  field  and  a 
graduate  degree  Is  preferred.  5-7 
years  experience  in  editing,  with  a 
demonstrated  ability  to  oversee  the 
design  and  production  of  sophisticated 
publications.  A  background  in  econom¬ 
ics,  finance  or  banking  is  helpful. 
Please  forward  a  resume,  salary  his¬ 
tory  and  two  writing/editorial  samples 
to  Federal  Reserve  Bank  of  Chicago, 
Staffing  Department,  CM-ED,  230  S. 
LaSalle  Street,  Chicago,  IL  60604. 

EDUCATION  REPORTER:  The  Lima 
News,  an  award-winning,  mid-size 
daily  in  Ohio  just  lost  our  education 
reporter  to  the  St.  Paul  Pioneer  Press. 
Looking  for  another  go-getter  who  can 
do  guality  journalism.  Ability  to  write 
hard  news,  features  and  do  projects. 
Experience  preferred,  but  recent  col¬ 
lege  graduate  with  a  quality  internship 
will  be  considered.  Deadline  to  apply: 
June  22.  Send  to  Jim  Krumel,  manag¬ 
ing  editor.  The  Lima  News,  3515  Elida 
Road,  Lima,  OH  45802. 


Do  you  have  a  passion  for  arts  and 
entertainment?  Interested  in  living  in 
one  of  the  most  beautiful  parts  of  the 
country?  Come  join  our  team  at  the 
Daily  Camera,  in  Boulder,  CO.  We  are 
seeking  an  experienced  writer  to  pro¬ 
duce  sparkling  entertainment  copy, 
with  a  heavy  focus  on  popular  music, 
in  one  of  the  region's  most  vibrant  arts 
communities. 

2  to  3  years  daily  newspaper  experi¬ 
ence  required.  Background  writing  in  a 
similar  beat,  preferred.  The  Daily 
Camera,  part  of  E.W.  Scripps,  offers  a 
competitive  salary  package  and  a 
comprehensive  benefits  program.  Send 
resume,  clips  and  salary  history  to  the 
Daily  Camera,  P.O.  Box  4579, 
Boulder,  CO  80306,  Attn:  HR,  or  fax 
(303)473-1177. 


EXCEPTIONAL  COPY  EDITOR 
Position  open  on  paginated  news  desk 
of  one  of  state's  best  community 
dailies.  Editing,  headline,  design  skills, 
knowledge  of  QuarkXPress  required. 
Experienced  applicant  may  start  as 
assistant  news  editor;  less-experienced 
would  start  as  copy  editor.  Shifts 
include  nights,  weekends.  Send  letter, 
tearsheets,  references  to  Maureen  Fis- 
solo.  Daily  Republic,  P.O.  Box  47, 
Fairfield,  CA  94533. 


EXPERIENCED  COPY  EDITOR  needed 
to  help  paginate  16,000  circulation 
northwest  Montana  daily,  just  30 
minutes  from  Glacier  National  Park. 
Knowledge  of  QuarkXPress  helpful. 
Send  resume,  samples,  salary  require¬ 
ments  to  Dan  Black,  Daily  Inter  Lake, 
P.O.  Box  7610,  Kalispell,  MT  59904. 

GREAT  JOBS 
IN  A  GREAT  PLACE 

Here's  your  chance  to  practice  great 
journalism  in  the  most  desirable  region 
in  the  country.  We're  a  ferry  ride  from 
Seattle,  yet  free  of  its  congestion, 
frantic  pace  and  skyrocketing  housing 
prices.  The  Sun,  a  40,000  circulation 
daily  in  Bremerton,  WA,  has  been 
recognized  nationally  for  the 
excellence  of  its  design  and  its  sports 
section.  We're  building  on  those  suc¬ 
cesses  and  have  the  following  open¬ 
ings: 

PUBLIC  LIFE  TEAM  LEADER:  We're 
looking  for  a  leader  with  strong  gov¬ 
ernment  reporting  experience  and  prov¬ 
en  editing,  coaching  and  organiza¬ 
tional  skills.  We're  even  more 
interested  if  you  have  public  journalism 
and  computer-assisted  reporting  expe¬ 
rience  and  want  to  teach  others.  The 
Public  Life  Team  covers  politics, 
schools,  courts  and  local  government. 

GOVERNMENT  REPORTER:  County 
government  is  the  BOO-lb.  big  gorilla  in 
our  mostly  unicorporated  community  of 
230,000.  We're  looking  for  a 
journalist  with  proven  reporting  and 
writing  skills  and  enthusiasm  for  public 
journalism  and  computer-assisted  re¬ 
porting. 

DESIGNER:  You  grew  out  of  drop 
shadows  two  years  ago.  You  never 
had  a  love  affair  with  Zapf  Chancery. 
You're  experienced  in  weaving  words 
and  images  together  to  draw  in 
readers.  We're  looking  for  a  complete 
journalist  to  join  our  presentation  desk. 
Some  copy  editing  skills  required; 
QuarkXPress,  Photoshop,  Freehand 
helpful. 

ALL  APPLICANTS:  Send  a  resume,  a 
portfolio  of  your  best  work  and  every¬ 
thing  you've  done  in  the  last  week  to 
Brian  Stallcop,  editor.  The  Sun,  545 
Fifth  Street,  Bremerton,  WA  98337. 


Editorial 

REPORTER 

The  American  Banker/Bond  Buyer 
newsletter  division  is  seeking  a  reporter 
with  1  -3  years  daily  newspaper  expe¬ 
rience,  preferably  business  or  finance- 
related,  to  work  in  its  capital  markets 
group.  Must  be  willing  to  dig  for  a 
story  and  able  to  write  under  weekly 
deadline  pressure.  Please  send  resume, 
cover  letter  and  a  few  clips  to:  Amer¬ 
ican  Banker/Bond  Buyer  Newsletter 
Group,  Dept  MS,  One  State  Street 
Plaza,  New  York,  NY  10004.  No 
phone  calls,  please.  EOE  M/F/D/V 


_ EDITORIAL _ 

GOLFWEEK,  America's  C5olf  Newspa¬ 
per,  seeks  aggressive  business  reporter 
to  help  with  our  coverage  of  the  golf 
industry.  Must  be  familiar  with  retail¬ 
ing,  manufacturing  and  marketing; 
relish  the  challenge  of  scrutinizing  a 
worldwide  industry  that's  been  largely 
ignored  by  the  business  press.  Mini¬ 
mum  5  years  experience  on  business 
beat  for  magazine  or  newspaper 
required;  knovdedge  and  appreciation 
of  golf  preferred.  Fast-paced,  pro¬ 
gressive  work  environment  in  Orlando, 
FL;  competitive  salary  and  excel¬ 
lent  benefits.  EOE.  Send  cover  letter, 
resume  and  clips  to  Dale  Gardner, 
deputy  editor/business,  Golfweek,  7657 
Commerce  Center  Drive,  Orlando,  FL 
32819,  or  E-mail  to 

strictbiz@aol.com 


MANAGING  EDITOR:  Vail  Daily  ( 1 5,000 
circ. )  needs  a  skilled  wordsmith  to  manage 
reporters,  plan  coverage  and  assist  editor 
with  newsroom  management.  Send  cover 
letter,  resume  and  editing  samples  to 
Matt  Fults,  editor,  P.O.  Box  81,  Vail, 
CO  81658.  Fax  (970)  949-7096. 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER, 
Northern  Wyoming  Daily  News, 
Worland,  Wyoming.  Primary  beats 
include  city,  county,  school  systems 
and  law  enforcement,  including  courts. 
Feature  writing  skills  and  photography 
a  definite  plus.  The  ideol  candidate  will 
possess  an  understanding  and  apprecia¬ 
tion  of  the  Western  Lifestyle  coupled  with 
clear,  concise  writing  style.  If  you  are 
interested  in  working  where  your  words 
will  impact  the  community  while 
developing  your  talents  on  a  progressive 
newspaper,  contact  Don  Hall,  managing 
editor.  Northern  Wyoming  Daily  News, 
P.O.  Box  508,  Woricmd,  WY  82401. 
Include  your  resume,  clips  and  salary 
history. 


GOOD  STARTING  JOB  for  a  flexible 
person.  Reporter/Photographer  for 
general  assignment,  including  sports. 
For  two  weekly  newspapers.  40-hr 
week.  Competitive  pcy,  401  (kl,  health 
plan.  Send  resume,  3  stories,  3 
pictures  to  Don  Flood,  Dover  Post,  P.O. 
Box  664,  Dover,  DE  1 9903. 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED 
AD  COMBO  OFFER! 


Here’s  your  opportunity  to  reach  CEOs,  pub¬ 
lishers,  managers  and  decision  makers  in 
the  specialty  and  free  paper  industries.  Just 
tell  us  to  run  your  E&P  classified  ad  in  the 
next  issue  of  FPP.  It’s  the  only  magazine 
exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox, 

Classified  Sales  Representative 
Tel:  (21 2)  675-4380  ext.  173 
E-mail:  mattw@mediainfo.com 


ENTERTAINMENT  REPORTER 
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HELP  WANTED 


_ EDITORIAL _ 

FEATURES  EDITOR:  Vermont's  largest 
newspaper,  The  Burlington  Free  Press 
(AM,  51,000  daily,  63,000  Sunday), 
seeks  an  editor  for  our  seven-day  Liv¬ 
ing  section,  plus  weekly  Home  and 
Weekend  sections.  We're  looking  for 
someone  with  vision,  strong  editing 
and  people  skills.  Join  a  seven-person 
features  staff  in  our  lakeside  city  with  a 
thriving  arts  community.  Send  resume 
and  clips  to  Candace  Page,  managing 
editor.  The  Burlington  Free  Press,  P.O. 
Box  10,  Burlington,  VT  05401  -0010. 


MANAGING  EDITOR 

The  Chapel  Hill  News  seeks  managing 
editor  to  direct  community  news  cov¬ 
erage  for  3 -day /week,  21,000- 
circulatian  free  newspaper  in  NC  col¬ 
lege  town.  Managing  editor  supervises 
news  staff  of  nine  and  rep>orts  to 
editor/publisher.  Qualifications  include 
assigning  editor  experience,  layout 
and  design  ability,  strong  word  edit¬ 
ing,  some  editorial-writing.  Priorities 
are  community  news  orientation  and 
ability  to  work  well  with  people.  The 
News  is  a  McClatchy  newspaper.  Send 
resume,  references  to  Ted  Vaden, 
editor  and  publisher.  The  Chapel  Hill 
News,  P.O.  Box  870,  Chapel  Hill,  NC 
27514. 


MUSIC  NEWS  EDITOR  wanted  for  30- 
35  hours  a  week  of  contract  work  in 
San  Francisco  for  the  online  SonicNet 
Network  SonicNet  Network  includes 
SonicNet  and  Addicted  To  Noise 
websites.  E-mail:  lisa@sonicnet.cam  for 
more  information  or  requirements. 


_ EDITORIAL _ 

METROSOURCE 

A  division  of  Metro  Networks,  Inc., 
America's  fastest  growing  Radio,  News 
and  Information  provider  has 
immediate  openings  available  for 
experienced  News  Writers,  Senior 
Producers,  and  Editors  to  work  in  our 
notional  operations  center  in  Scotts¬ 
dale,  AZ.  Send  resume  to:  John  Acello, 
14605  N.  Airport  Drive,  Scottsdale, 
AZ  85260-2421. 

EOE 

Deadline  for  applications:  6/15/98 
MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Ft.  Lauderdale  and  Dallas. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
feature-length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
802 1 7.  No  calls  or  E-mails,  please. 

NEWS  EDITOR  with  solid  news  judg¬ 
ment,  strong  management  skills  and  com¬ 
mitment  to  quality  sought  to  lead  semi- 
universal  copy/design  desk  and 
supervise  evening  newsroom  activities. 
Contact  James  H.  Denley,  editar, 
Abilene  Reporter-News,  101  Cypress 
Street,  Abilene,  TX  79601 . 

denleyj@abinews.com 

Fax:(915)670-5242 


_ EDITORIAL _ 

MANAGING  EDITOR  ■  UFESTYLES 

Daily  newspaper  seeks  a  high-energy 
person  to  help  manage  newsroom. 
Strong  news  editing,  organizational 
skills  and  layout  skills  required.  News¬ 
paper  and  supervisory  experience 
essential.  Send  resume  to: 

Phil  VanHulle,  Editor 
The  Macomb  Daily 
P.O.  Box  707 

Mount  Clemens,  Ml  48046 
_ Fox:  (810)  469-4512 _ 


NEWSPAPER  REPORTER 
The  Beaver  County  (PA)  Times,  an 
award-winning,  45,000-circulation 
daily  just  outside  Pittsburgh,  seeks  a 
talented,  motivated  and  experienced 
reporter  to  creatively  cover  gov¬ 
ernment,  general  news  and  features. 
Minority  journalists  are  encouraged  to 
apply.  Send  resume  and  clips  to  Lori 
DeLauter,  Beaver  County  Times,  400 
Fair  Avenue,  Beaver,  PA  1 5009.  No 
calls,  please. _ 

NIGHT  EDITOR:  Be  No.  3  in  our 
talented  35-member  newsroom. 
Oversee  the  news  desk  and  all  night 
news  operations  at  award-winning. 
East  Texas  newspaper  owned  by  Cox. 
If  you  have  5-10  years  desk  experi¬ 
ence  and  1-2  years  supervisory  expe¬ 
rience,  we  need  to  talk  ta  you.  Write  to 
Pete  Litterski,  editor,  Longview  News- 
Journal,  PO.  Box  1792,  Longview,  TX 
75606.  Fox:  (903)  757-3742. _ 


OUTDOORS  MAGAZINE 
Talented  editor  needed  for  4  state- 
specific  hunting  and  fishing  monthlies. 
Must  have  proven  editing  and 
journalistic  skills,  plus  a  good  knowl¬ 
edge  of  the  outdoors.  Work  in 
attractive  Atlanta  suburb  for  one  of  the 
nation's  largest  outdoors  publishers 
with  31  titles  and  over  730,000  circula¬ 
tion.  Send  resume  and  work  samples  to 
Ken  Dunwoody,  Game  &  Fish  Pub¬ 
lications,  2250  Newmarket  Parkway, 
Marietta,  GA  30067. 


PAGE  DESIGNER/ARTIST:  The  Patriot- 
News  has  an  immediate  opening  for  a 
page  designer/artist.  Join  a  team  of 
four  artists  who  design  and  illustrate 
feature  fronts,  create  maps  and  pre¬ 
pare  graphics.  We're  looking  for  a 
person  who  believes  that  clean,  lively, 
imaginative  page  designs  and  artwork 
are  as  essential  to  daily  journalism  as 
well-written,  provocative  stories.  The 
art  department  is  central  to  the  news¬ 
paper's  aperation,  working  with 
reporters,  photographers  and  editors 
in  every  department.  The  successful 
applicant  will  be  proficient  in  QuarkX¬ 
Press,  Photoshop  and  either  Freehand 
or  Illustrator. 

Send  a  cover  letter,  resume,  clips  or 
portfolio  and  references  to: 

Jerry  Dubs 
Art  Director 
P.O.  Box  2265 
Harrisburg,  PA  1 71 05 


_ EDITORIAL _ 

PHOTOGRAPHER:  Gannett  newspaper 
seeks  a  creative  photographer  who  can 
shoot  a  full  range  of  news,  features 
and  sports  and  finds  fresh  ideas  even 
in  rauting  assignments.  This  is  a 
33,000-daily,  45,000-Sunday  AM 

serving  the  Finger  Lakes  region  of 
Upstate  New  York.  To  apply,  send  a  let¬ 
ter,  resume,  tearsheets  of  full  week's 
work,  and  samples  of  best  work  to 
Charles  Nutt,  editor,  Star-Gazette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  14902.  An  equal  opportunity 
employer. 


REPORTERS  with  photo  skills  sought  for 
suburban  territories  at  New  Hampshire's 
largest  newspapers.  Good  pay  for 
contract  coverage  ranging  from  crime  to 
features  to  politics  (local,  state  and 
Presidential).  Send  resume,  references 
and  clips  to  C.  Perkins,  executive  editor. 
The  Union  Leader,  P.O.  Box  9555, 
Manchester,  NH  03108. 


REPORTER  &  PHOTOGRAPHER 

The  Chagrin  Valley  Times,  named 
Ohio's  best  large  weekly  newspaper 
six  times  in  the  last  nine  years,  has 
immediate  full-time  openings  for  a 
general-assignment  reporter  and  staff 
photographer.  Recent  J-school  grads 
encouraged  to  apply.  Send  resume 
and  three  best  clips  to  Dave  Lange, 
editor.  Chagrin  Valley  Times,  P.O.  Box 
1 50,  Chogrin  Falls,  OH  44022. _ 

REPORTER  -  Best  and  brightest  needed 
for  major  beat  on  progressive  daily 
with  national  reputation.  Write: 
Reporter  Vacancy,  The  REPUBLICAN  & 
Herald,  Box  209,  Pottsville,  PA  1 7901 . 

REPORTER 

State  reporter  to  cover  government 
issues  in  the  capital  city  of  Wyoming. 
Experience  preferred.  Send  resume, 
clips  and  cover  letter  to  Mary  Woolsey, 
managing  editor,  Wyoming  Tribune- 
Eagle,  702  West  Lincolnway,  Cheyenne, 
WY  82001  or  fax  to  (307)  638-7330  or 
E-mail  to: 

maryw@wyomingnews.com 

REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  o  50,000-circulatian  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33  or: 
tjpratt@naplesnews.com 


WE  ACCEPT 

MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


1998  Recruitment  &  HR  Features  and  ^Special  Sections 

EfSj'P  runs  monthly  recruitment  features  and 
special  sections  highlighting  issues  that 
affect  Human  Resource  professionals  at 
newspapers. 


To  place  an  advertisement  in  any  of 
these  sections  call  the 
E(SfP  Classified 


Department 
(212)  675-4380. 
Ext.  171  or  173. 


issue  Dates  Space  Deadlines 


July 

11 

June 

30 

*August 

22 

August 

11 

Sept. 

19 

Sept. 

9 

Oct. 

13 

Oct. 

6 

Nov. 

12 

Nov. 

10 
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HELP  WANTED 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers,  if 
your  copy  is  as  much  a  pleasure  to  read  as 
it  is  well  researched,  we  want  to  hear  from 
you.  There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SENIOR  BUSINESS  WRITER 

The  Houston  Chronicle  is  seeking  an 
experienced  business  reporter  with 
strong  knowledge  of  financial  and 
economic  issues.  Although  we  are  plan¬ 
ning  for  the  reporter  to  cover  airlines 
and  the  transportation  industry,  we  will 
consider  other  beats  if  a  candidate  has 
particular  strength  in  another  area. 
Houston  is  home  to  Continental  Airlines,  a 
major  hub  for  Southwest  Airlines,  a  Union 
Pacific  rail  center  and  one  of  the  nation's 
largest  ports.  Candidates  should  have  at 
least  five  years  business  or  government 
reporting  experience  and  clips  that 
demonstrate  strong  news  feature  writing 
skills.  Send  resume  and  clips  to  Scott 
Clark,  business  editor,  Houston  Chronicle, 
801  Texas  Avenue,  Houston,  TX  77002. 
E-mail  questions  about  the  position  to 
scott  clark@chron.com 


SENIOR  EDITOR 

Remodeling  Magazine  is  a  leading 
business  magazine  covering  the  resi¬ 
dential  remodeling  industry.  We  have 
a  need  for  a  top-notch  business  writer 
to  work  in  our  fast-paced  environment. 
If  you  have  5  years  writing  experience, 
we  want  to  meet  with  you! 

We  offer  competitive  compensation 
and  benefits  plus  the  opportunity  of 
growth.  Please  send  cover  letter  with 
resume,  writing  samples,  and  salary 
requirements  in  confidence  to  Depart¬ 
ment  SE/LP/PD,  Hanley-Wood,  Inc.,  1 
Thomas  Circle,  NW,  Suite  600,  Wash¬ 
ington,  DC  20005.  Fax  (202)  785- 
1 974,  www.hanley-wood.com  EOE 


SPORTS  COPY  EDITOR/DESIGNER. 
50,000  AM  seeks  fast,  talented  editor 
with  flair  for  design.  CONTACT  James 
H.  Denley,  editor,  Abilene  Reporter- 
News,  1 00  Cypress  Street,  Abilene,  TX 
79601. 

denleyi@abinews.com 


lawfMKiByitawgirj 


SPORTS  COPY  EDITOR 

The  New  Haven  Register,  a  100,000 
circulation  daily,  has  an  opening  on  its 
sports  copy  desk.  Looking  for  someone 
with  sports  writing  and  editing  back¬ 
ground  and  experience  in  design  is  a 
plus.  Send  resume  to  Jack  Kramer, 
editor,  40  Sargent  Drive,  New  Haven, 
a  06511. 


EDITORIAL 


I 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


JFrantisto  Cljtonidr 

The  San  Francisco  Chronicle  hos  three  openings  for  exceptional  journalists  looking  for 
career  growth  in  o  competitive  metropolitan  market.  At  least  three  years'  experience 
at  0  metropolitan  doily  newspoper  is  preferred. 


PERSONAL  FINANCE  REPORTER 


The  ideal  candidate  has  excellent  reporting  and  writing  skills  and  can 
demonstrate  knowledge  of  stcx:ks,  mutual  kinds,  insurance,  taxes  and 
other  personal  finance  issues.  We  are  looking  for  a  journalist  who  has 
excellent  news  judgment  and  a  keen  interest  in  writing  about  piersonal 
finance  for  savvy  Business  readers. 


BUSINESS  COPY  DESK  CHIEF  I 


The  ideal  candidate  has  management  experience,  exemplary  copy 
editing  skills,  keen  news  judgment  and  good  people  skills.  We  are 
looking  for  a  journalist  who  wants  to  take  a  leadership  role  in 
producing  a  high  energy  and  growing  Business  section.  Business 
editing  experience  preferred.  Layout  and  pagination  experience  a 
plus. 


INFOGRAPHICS  ARTIST 


The  ideal  candidate  is  an  accomplished  visual  journalist  who  can  distill 
complicated  concepts  into  clear,  accessible  graphics  on  deadline, 
illustrate  in  a  clean,  smart  style,  draw  with  skill  and  accuracy,  and 
develop  and  write  text.  Knowledge  of  Illustrator,  Photoshop,  Freehand, 
and  QuarkXPress  are  essential. 

Send  a  cover  letter,  resume  ond  os  many  os  1 0  clips  to; 

Marianne  Chin 

Director  af  Editorial  Hiring  and  Development 
San  Francisco  Chronicle 
901  Mission  Street 
San  Francisco,  CA  941 03 
Fax;  (415)  495-3843 
E-mail;  mchin@sfgate.com 

The  Son  Francisco  Chronicle  is  the  lorgest  doily  newspaper  in  Northern  California,  with 
a  daily  circulation  of  about  500,000.  The  Chronicle  is  an  equal  opportunity  employer 
that  aspires  to  have  an  editorial  workforce  that  mirrors  the  diversity  of  the  workforce 
of  the  United  States. 


EDITORIAL 


SPORTS  COPY  EDITOR 

Want  to  get  paid  to  read  about  the 
Number  1  college  football  team  in  the 
nation?  The  sports  department  of  the 
Lincoln  Journal  Star,  a  78,000-  circulation 
AM  right  down  the  street  from  the  home  of 
the  top-rated  Nebraska  Cornhuskers,  is 
looking  for  a  copy  editor.  The  Journal  Star 
needs  someone  who  loves  all  levels  of 
athletics,  from  pee-wees  to  the  pros,  and 
has  a  reputation  for  being  a  meticulous 
copy  handler.  The  ideal  candidate  also 
will  have  the  ability  to  design  eye-catching 
sports  pages.  Familiarity  with  News- 
Maker  and  QuarkXPress  a  plus.  Please 
send  a  cover  letter,  resume  and  samples  of 
poges  you've  edited  and  designed  to: 

John  Mabry 
Sports  Editor 
Lincoln  Journol  Star 
P.O.Box  81 609 
Lincoln,  NE  68501-1609 

Application  deadline:  June  1 9, 1 998. 


SPORTS  DESIGNER:  Midwest  daily, 
150K,  seeks  experienced  sports  page 
designer/copy  editor.  We  want  a  team 
player  who  makes  us  better  and  knaws 
page  design,  section  orgonization, 
copy  editing.  Emphasis  on  news  judg¬ 
ment,  ability  to  adjust  to  breaking 
news.  Pagination  a  plus.  Top  pay  and 
benefits  in  an  exciting  sports  market. 
Send  resume,  3-5  samples,  to  Box 
08537,  Editor  &  Publisher. 


SPORTS  EDITOR:  We  ore  the  fastest- 
growing  newspaper  in  the  West;  we 
intend  to  be  the  best.  We  need  o  sports 
editor  who  will  take  us  to  the  next  level, 
which  means  we  will  settle  for  nothing 
less  than  a  Top  10  sports  section. 
We've  expanded  our  sports  staff  from 
three  to  four  ond  intend  to  expand  even 
more  in  the  next  couple  of  years.  Send 
resume  to  Mike  Perry,  editor.  The 
Spectrum,  275  E.  George  Boulevard, 
St.  George,  UT  84770  or: 

mperry@thespectrum.com 


SPORTS  WRITER 

The  Daily  Times  is  seeking  someone 
who  can  express  in  writing  his/her 
passion  for  sports.  Emphasis  on  prep 
coveroge  with  opportunity  to  immerse 
oneself  in  myriad  outdoor  activities 
enjoyed  in  beoutiful  Four  Corners 
orea.  Weekly  column.  Creativity,  great 
attitude  with  desire  and  ability  to  learn 
required.  Send  cover  letter,  resume 
and  clips  to  Sam  Aselstine,  sports 
editor.  The  Daily  Times,  P.O.  Box  450, 
Farmington,  NM  87499. 


TEMPLE  (TX)  Daily  Telegram,  25,000 
AM  paper  has  openings  for  news  and 
sports  reporters.  Contact  Steve  Walters, 
managing  editor,  P.O.  Box  61 1 4,  Temple, 
TX  76503  or  send 

E-mail  to:  tdt@vvm.com 


THE  COMMONWEALTH,  o  9,000,  6- 
day  daily  in  the  news-making  Mississippi 
Delta,  needs  a  reporter.  Cover  govern¬ 
ment,  cops,  v/rite  features.  Photo  experi¬ 
ence  helpful.  Send  resume,  clips  to  Tom 
Miller,  managing  editor,  P.O.  Box  8050, 
Greenwood,  MS  38930. 
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HELP  WANTED 


EDITORIAL 


THE  GERMAN  PRESS  AGENCY  (dpa) 
seeks  experienced  WIRE  SERVICE 
JOURNALIST  with  good  working  knowl¬ 
edge  of  German  for  its  international 
English  service.  Desk  position  in  Wash¬ 
ington,  DC,  mid-July  or  earlier.  Salary 
range  $49,000,  health  plan,  6  weeks 
vacation  plus  paid  holidays. 

Forward  resume  to  Herbert  Winkler, 
969  National  Press  Building,  Washing¬ 
ton,  DC  20045,  fax  (202)  783-41 1 6. 


THE  PEKIN  DAILY  TIMES,  an  award¬ 
winning  15,000  six-day  PM  daily  in 
Zone  5  near  Peoria,  IL,  seeks  two 
highly-motivated  reporters  to  cover 
law/justice  and  local  government/ 
business  beats.  Applicants  may  be  recent 
graduates  or  seasoned  journalists.  All 
should  have  superior  writing,  reporting 
and  networking  skills.  A  masters  degree  in 
journalism  is  preferred  but  not  required. 

Send  resume  and  writing  samples  to 
Managing  Editor  Joel  Steinfeldt,  Daily 
Times,  P.O.  Box  430,  Pekin,  IL61555. 


THE  SARATOGIAN,  an  ambitious  small 
daily  serving  a  sophisticated  market  in 
New  York's  Capital  region,  anticipates 
the  need  for  a  copy  editor/ page  designer 
to  round  out  its  news  desk.  Wordsmiths 
with  design  flair  and  ability  to  meet  tight 
deadlines  should  send  resume  and  work 
samples  to  Barbara  Lombardo,  The 
Saratogian,  20  Lake  Avenue,  Saratoga 
Springs,  NY  1  2866.  Recent  grads  with 
college/internship  experience  welcome 
to  apply. 


EDITORIAL 


THE  SCRANTON  TIMES  and  The 
Tribune,  the  leading  newspapers  in 
Northeastern  Pennsylvania,  have  open¬ 
ings  for  three  important  positions 
which  offer  excellent  pay,  benefits  and 
opportunity  for  professional  growth. 
We're  looking  for: 

•A  take  charge  individual  to  supervise 
a  fledgling  bureau  in  a  rural  com¬ 
munity.  We  are  expanding  and  need 
someone  who  can  lead  a  small  staff  of 
reporters,  meet  and  greet  the  public 
and  still  manage  to  turn  in  two  or  three 
stories  per  day.  We  need  an  experi¬ 
enced  journalist  who  is  ready  to  take 
on  a  new  challenge. 

•An  experienced  librarian  to  supervise 
a  state-of-the-art  reference  library.  The 
successful  candidate  will  head  a  three- 
person  staff  and  provide  research  sup¬ 
port  to  our  news  staff  and  web  page. 

•A  photographer  with  flair  who  is  com¬ 
fortable  shooting  news,  sports  and 
feature  assignments.  The  successful 
candidate  must  have  experience  with 
Adobe  Photoshop  and  QuarkXPress 
software. 

If  you  are  interested  in  any  of  these 
positions  please  send  a  letter  about 
you  and  your  qualifications  along  with 
a  resume  to  Robert  L.  Burke,  managing 
editor.  The  Scranton  Times,  1 49  Penn 
Avenue,  Scranton,  PA  1 8503.  No 
phone  calls,  please.  Bureau  chief  and 
photographer  candidates  should  send 
at  least  three  samples  of  their  work. 


THE  NORTHERN  VIRGINIA  DAILY,  a 
six-day-a-week  AM  paper  in  the 
Shenandoah  Valley,  that  has  been  the 
most  honored  small  daily  in  the  state 
for  the  past  decade  is  in  need  of  a  head¬ 
line  writer/page  designer,  reporter,  city 
editor  and  full-time  photographer  for 
expanding  editorial  staff.  Copy  desk 
edits  stories,  but  page  designers  write 
cutlines  and  headlines  and  proof 
pages,  so  superior  command  of  the 
language  a  must.  We  are  fully  pagi¬ 
nated  an  PowerMacs.  Rotating  work 
on  local,  state,  national,  international 
and  business  pages.  Knowledge  of 
QuarkXPress  a  prerequisite.  May/ 
June  graduates  considered.  Reporter 
position  is  general  assignment  with  con¬ 
centration  on  hard  news.  Daily  experi¬ 
ence  preferred,  but  not  required.  City 
editor  would  help  edit  copy  and  direct 
news  staff  of  nine  reporters  and  three 
photographers.  Photographer  would 
be  based  in  Front  Royal  bureau  but 
would  have  assignments  throughout  the 
paper's  coverage  area,  particularly 
sports.  Competitive  salary  and  benefits. 
Resumes  and  samples  of  work  for  page 
designer  position  should  be  sent  to 
Susan  Loving,  assistant  managing  editor, 
and  all  others  to  Joe  Strohmeyer, 
managing  editor.  Northern  Virginia 
Daily,  P.O.  Box  69,  Strasburg,  VA  22657; 
or  fax  to  (540)  465-9388.  Questions? 
Call  (540)  465- 51 37, 4-1 0  p.m.  _ 


WE  NEED  a  strong  BUSINESS  REPORTER 
to  cover  health  care  and  more.  Join  an 
enterprising  staff  at  a  business  weekly  that 
stands  out  in  the  crowd.  Can  you  develop 
and  manage  sources?  Dig  for  essential 
details?  Write  stories  readers  really  want 
to  read?  Contact:  Editor,  New  Orleans 
CityBusiness,  P.O.  Box  1 9308,  New 
Orleans,  LA  701 79.  Or: 

kfinn@nopg.com 


h'sA  Clarified  Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers 
(or  companies),  seal  your  reply  in  an  envelope  addressed 
to  the  E(S?P  Classified  Advertising  Department  with  an  at¬ 
tached  note  listing  the  newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  We'll  discard  your  reply. 


EDITORIAL 


WEEKLY  EDITORS:  Eastern  NC  group 
owned  by  top  national  company  will 
have  several  openings  for  editors  at 
medium-sized,  rural  papers.  Writing 
and  pagination  skills  required.  Advance¬ 
ment  to  publisher  or  daily  possible. 
Full  benefits.  Send  resume,  clips,  design 
samples  to  Rip  Woodin,  Community 
Media,  P.O.  Box  1 967,  Greenville,  NC 
27835. 


WRITER/EDITOR  sought  for  large- 
circulation  health  newsletter  published 
by  national  consumer-advocacy  group. 
If  you  can't  turn  out  sparkling,  user- 
friendly  writing  on  tight  deadlines  with 
little  or  no  need  for  editing,  don't 
apply.  Must  be  able  to  re-write 
material  produced  by  researchers  and 
make  the  science  come  alive.  Good 
reporting  skills  are  critical.  Must  have  3 
to  5  years'  experience  writing  for  a 
major  newspaper,  magazine,  or  wire 
service  for  the  lay  public.  Salary  com¬ 
petitive  with  for-profit  publications. 

Send  letter,  resume,  and  samples  of  non¬ 
technical  writing  to  CSPI,  EP:NAW, 
1875  Connecticut  Ave.,  NW  #300, 
Washington,  DC  20009. 


ZAGAT  SURVEY -EDITORS 


Top-flight,  experienced,  detail-oriented 
but  zany  editors  for  Zagat  Survey; 
offers  several  positions,  including 
executive  editor,  at  highly  competitive 
salaries.  Send  resumes  to  Suzanne 
Armfield,  Zagat,  4  Columbus  Circle, 
New  York,  NY  10019. 


INFORAAATION  SYSTEMS 


ADMARC  PROGRAMMER  ANALYST 

Southeastern  Pennsylvania  -  Our  client 
is  seeking  a  permanent  staff  member 
with  the  following  skills.  3  plus  years 
Neasi-Weber  ADMARC  experience 
with  thorough  understanding  of  Admarc. 
Be  able  to  work  independently,  have 
strong  analytical  skills,  pravide  support 
and  communicate  at  all  levels.  Extras 
include  B.A./B.S.  degree,  Cabol,  PC 
skills,  HP3000. 

Friendly  atmosphere.  Strong  Team 
Environment.  Excellent  salary  and 
benefits  package.  Our  client  covers  our 
fees  for  locating  a  successful  candidate. 
Contact  (800)  639-2660  or  fax  (800) 
606-6374  or  E-mail: 

betsy@res-tech.com 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name  on  the  subject 
line. 
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NEWS 


MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is  NOT 
a  monthiy  journalism 
review. 


♦  Editor  &  Publisher  is  NOT 
a  monthiy  association 
house  organ. 


♦  Editor  8c  Pubiisher  is  NOT 
sponsored  by  a  university 
society  or  foundation. 


♦  Editor  8c  Pubiisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


HELP  WANTED 


p 


•THE  POL  RTH  ESTATE 


11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


NEW  MEDIA 


MAILROOM  SUPERVISOR 

We  are  looking  for  o  hands  on  moilroom 
supervisor  for  o  Southeast  newspaper 
under  50,000  circulation.  Successful 
candidate  would  have  5  or  more  years 
of  supervisory  experience,  excellent 
mechanical,  technical  and  maintenance 
knowledge  of  all  moilroom  equipment 
including  insertion  machinery,  counter 
stackers  and  tying  machines.  Familiarity 
with  different  types  of  equipment  is  a 
plus.  Successful  condidate  must  possess 
excellent  supervisory  skills  including  abi¬ 
lity  to  maintain  and  motivate  a  productive 
moilroom  staff.  Strong  planning  and 
organizational  abilities  are  a  must. 

Our  company  offers  a  competitive  com¬ 
pensation  and  benefits  package.  Send 
resume  and  salary  history/requirements 
to  Box  08518,  Editor  &  Publisher. 


MARKETING 


MARKET  RESEARCH  ANALYST 

Dow  Jones  &  Company,  the  world's  pre¬ 
mier  publisher  of  business  news  and 
information  in  every  form  of  media, 
has  an  immediate  opportunity  for  a 
Market  Research  Analyst  at  our  Prince¬ 
ton,  NJ  facility. 

In  this  position,  you  will  assist  the 
Research  Manager  of  the  Wall  Street 
Journal  and  Barron's  with  primary  and 
secondary  research  of  the  marketplace, 
customers  and  competitors.  You  will 
also  work  with  internal  clients  and  out¬ 
side  vendors. 

The  successful  candidate  must  be  able 
to  work  independently  and  take  initiative. 
You  must  have  excellent  analytical  as  well 
as  oral  and  written  communication  skills. 
A  B.A./B.S.  degree  is  required  as  well  as 
2  or  more  years'  research  experience  {in 
any  industry)  or  equivalent. 

We  offer  on  excellent  benefits  package 
and  opportunities  for  advancement. 
For  prompt  consideration,  please  send 
your  resume  and  salary  requirement  to 
Employee  Relations,  Job  Code  RR/AS, 
Dow  Jones  &  Company,  Building  #1, 
P.O.  Box  300,  Princeton,  NJ  08543- 
0300,  Fax  (609)  520-4149. 

EOEM/F/D/V. 

DOW  JONES  &  COMPANY 


WEBMASTER/ONLINE  SALES.  The 
Rutland  Herald  and  Times  Argus,  two 
award  winning  newspapers  in  central 
Vermont,  are  offering  the  qualified 
candidate  an  exciting  opportunity  to 
grow  with  a  new  venture  and  enjoy  all 
that  life  in  the  Green  Mountains  nas  to 
offer.  We’re  looking  for  a  qualified 
individual  to  produce,  design  and  imple¬ 
ment  our  websites.  You'll  help  develop 
and  implement  the  overall  style  and 
graphic  presentations  on  all  of  our  web¬ 
sites.  You'll  assist  in  taking  our  classified 
website 

www.VermonlClassifieds.com 
to  the  next  level.  You'll  also  have  the 
opportunity  to  sell  online  advertising 
with  our  existing  sales  staff  and  design 
banner  ads  for  new  and  existing  cus¬ 
tomers.  Requirements  include:  full  techni¬ 
cal  knowledge  in  all  areas  of  the  web 
including  software  utilized  to  develop  and 
maintain  a  site.  Working  knowledge  and 
experience  with  HTML,  cgi  scripting, 
animation,  java  and  data  base  manage¬ 
ment.  Requires  an  application  of  existing 
knowledge  and  skills  as  well  as  a  creative 
approach  to  new  technology  problems.  A 
college  or  technical  degree  in  a  related 
field  and  newspaper  new  media  expe¬ 
rience  preferred.  You'll  report  directly  to 
the  New  Media  Director.  Excellent  com¬ 
pensation  ond  benefits.  If  you  ore  inter¬ 
ested  in  thejxjsition,  please  forward  your 
resume  to  Gracie  Johnston,  New  Media 
Director,  Rutland  Herald,  P.O.  Box  668, 
RuHond,  VT  05702  or  E-mail  your  resume 
to:  graciej25@aol.com 


WORK  AND  PLAY  in  the  Northwest. 
Westmedia  Corporation  is  looking  for 
an  online  community  manoger.  This 
position  offers  the  qualified  candidate 
an  entrepreneurial  opportunity  in  an 
established  media  campany.  If  you 
have  a  B.A.  and/or  experience  please 
send  resume  to  Westmedia  Corpora¬ 
tion,  Attn:  David  Nott,  P.O.  Box  1 89,  Long¬ 
view,  WA  98632  or  E-mail:  dmn@ldn.com 
Job  description  available.  Westmedia  is 
an  equal  opportunity  employer. 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER  -  Our  chief 
photographer  is  moving  on  to  bigger 
and  better  things  after  bagging  several 
Texas  AP  and  Cox  awards.  We  don't 
want  to  lose  a  step  so  we  are  looking 
for  a  great  photographer  who  can  also 
lead  a  small  staff.  Contact  Pete  Litterski, 
editor,  Longview  News-Journal.  E-moil: 

plit1erski@coxnews.com 
Moil:  P.O.  Box  1792,  Longview,  TX 
75606.  Fax:  (903)  757-3742.  Include 
1 0  non-returnable  images  for  now  (ink 
jet  or  color  copies  are  fine). 


piBI.ISHER 

YEAR 

BOOK’ 


YEAR  BOOK 

To  order  your  copy,  contact 
E&P  Subscription  Department  at 
(800)  783-4903  -  (Mon.  -  Fri) 
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HELP  WANTED 


PHOTOGRAPHY 


PHOTOJOURNALIST 

The  Dayton  Daily  News  has  an  open¬ 
ing  for  a  full-time  photojournalist. 
Applicants  should  have  three  to  five 
years  experience,  a  passion  for  photo- 
journalism,  the  ability  to  produce  com¬ 
pelling  photo  stories  and  o  willingness 
to  master  the  new  digital  camera 
technology.  Candidates  must  have  an 
experienced  ability  to  generate,  shoot 
and  layout  photo  stories.  Although 
page  design  is  not  part  of  the  daily 
responsibilities,  candidates  will  need  to 
work  closely  with  editors  and  designers 
to  get  self  generated  photo  stories  into 
the  paper. 

It  is  essential  that  the  successful  candi¬ 
date  work  well  in  a  team  environment. 
The  Daily  News  is  a  Cox  newspaper 
with  a  circulation  of  155,000  daily 
and  21 0,000  Sunday. 

If  interested,  please  send  a  cover  letter, 
resume  and  slide  portfolio  to  Jeff  Adams, 
director  of  photography,  Dayton  Daily 
News,  45  South  Ludlow  Street,  Dayton, 
OH  45402  by  June  1 0. 


PREPRESS 


PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will  possess 
strong  organizational  skills,  demonstrat¬ 
ed  leadership  ability  and  familiarity  with 
electronic  prepress  systems  and  equip¬ 
ment.  Send  resume  and  salary  history/ 
requirements  to  Box  08440,  Editor  & 
Publisher. 


PRESSROOM 


NIGHT  PRESS  SUPERVISOR 

Chattanooga  Publishing  Company  is 
searching  for  a  Night  Pressroom 
Supervisor  to  direct  our  staff  of  1 1 .  Suc¬ 
cessful  candidate  will  have  strang 
supervisary  and  interpersonal  skills. 
Must  have  the  ability  to  run  dou¬ 
blewidth  presses,  train  and  schedule 
employees  and  maintain  quality  stan¬ 
dards.  Send  resume  and  salary  require¬ 
ments  to: 

Chattanooga  Publishing  Company 
Attn:  Gary  Webb 
400  E.  1 1th  Street 
Chattanooga,  TN  37403 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  histary/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


LEADING  COLLEGE  PAPER  seeks 
Editorial  Praduction  Manager  for  our 
QuarkXPress  production  operation. 
Troubleshoot  Mac  network,  direct  online 
publication,  work  hard  with  fun,  creative 
students  in  an  energetic  enviranment. 
Ideal  candidate  has  a  great  personality 
and  experience  in  journalism,  design, 
WWW  and  Macs.  Sun.  -  Thurs.  4  p.m.  - 
midnight.  Low  20's  plus  great  benefits. 
Immediate  opening.  Resume  and  refer¬ 
ences  to  Kit  Donahue,  The  Daily  lllini,  57 
E.  Green,  Champaign,  IL  61 820.  E-mail: 
kit@illinimedia.com 


PRODUaiON/TECH 


OPERATIONS  DIREaOR 

Immediate  opening  at  70,000  AM 
(77,000  Sunday)  family  -owned  news¬ 
paper  in  competitive  Northeast.  Re¬ 
sponsible  for  overall  operations  of 
Systems,  Pressroom/Mailroom,  and 
Facilities  Department.  Offset  experience 
important.  Resumes  to  Box  08528,  Editor 
&  Publisher. 


PRESS  OPERATORS 
JOURNEYPERSON 

The  Cincinnati  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  journeypersan 
experience  operating  Goss  metro/ 
metroliner  presses  and  multi-presses.  If 
interested  in  more  information  please 
call  Valerie  Mays  at  (513)  768-821 1 
and  fax  resumes  to  (513)  768-8210. 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary.  If 
you  know  prepress,  SQL,  or  NT,  like 
travel,  and  want  out  of  deadline 
dilemmas,  send  resume  to  Managing 
Editor,  Inc.,  Attn:  Peter,  101  Greenwood 
Avenue,  Suite  330,  Jenkintown,  PA 
1 9046  or 

E-mail:  pkelts@maned.com 


PUBUC  AFFAIRS 


SEEKING  PUBLIC  AFFAIRS  self-starter 
for  nation's  largest  and  most  dynamic 
competitive  local  phone  company  with 
executive  offices  in  Dayton,  NJ. 
Responsibilities  include  drafting  press 
releases,  speeches  and  executive  pre¬ 
sentations,  as  well  as  handling  media 
relatians,  special  events  and  other 
related  communication  activities.  Min¬ 
imum  of  four  years  daily  newspaper  or 
broadcast  writing  experience,  or 
equivalent  PR  or  corporate  telecom- 
municatians  experience.  Some  travel. 
Excellent  benefits.  Salary  mid  forties. 
Send  resume  to  Box  08529,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS.  Experienced  com¬ 
municator  with  agribusiness,  enviran- 
mental  or  food  industry  background. 
Solid  writing  skills,  self-motivated,  flex¬ 
ible,  team  player  with  good  project 
management  skills.  Send  resume  and 
cover  letter  to  Fleishman  Hillard  Inter¬ 
national  Cammunications,  Attn:  Mil 
Shegog,  200  North  Broadway,  St. 
Louis,  MO  63102.  Fax:  (314)  982- 
8670.  E-mail  address: 

shegogm@fleishman.  com 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  discover  new  employ¬ 
ment  opportunities,  get  a  feel  for  who’s  hiring 
where,  find  the  key  professionals  to  make  your 
newspaper  run,  sell  your  used  equipment,  locate 
industry  service  providers,  even  buy  or  sell  your 
newspaper  business. 


New  ads  every  week! 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  'West  19th  Street,  New  York,  1001 1 
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CLASSIFIED  ADVERTISING 
INFDRMATIDN 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

{includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
charge  to  your  American  Express. 

WSA"  MasterCard  or  Visa.  Please  supply  name 

on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads.  new  acxmnts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail;  ha2elp@mediainf0.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


ADMINISTRATIVE 


PUBLISHER'S  CONSULTANT:  Thirty  years 
publishing  experience  solving  traditional 
and  unusual  problems  in  dailies,  weeklies 
and  start-ups.  Able  to  handle  advertising, 
circulation,  editorial  and  personnel 
issues.  Available  for  short  or  long-term 
involvement.  Strong,  current  references. 
Will  travel  throughout  NE,  NY,  NJ  and  PA. 
Contact  Michael  Bradley,  P.O.  Box 
427,  Cataumet,  MA  02534,  or  call/ 
fax  (508)  563-2835,  or 

E-mail:  mbradley@capecod.net 


CIRCULATION 


CIRCULATION  DIRECTOR  looking  for 
new  challenge!  Strong  management 
skills,  budgeting  and  marketing.  I  will 
re-energize  your  department.  Not  look¬ 
ing  for  a  pencil  pushing  desk  job!  Will¬ 
ing  to  relocate  for  the  right  opportunity. 
Call  (978)  582-7848  or 

E-mail:  CircDir4U@aol.com 


CIRCULATOR  skilled  in  personal  sell¬ 
ing,  telemarketing,  single  copy  sales, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


EXPERIENCED  award-winning  editar/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891  -2595. 


I  HAVE  1 5  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
to  ^x  08312,  Editor  &  Publisher. 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


EDITORIAL 


EXPERIENCED  HARD-CHARGING  gen¬ 
eral  assignment  reporter  seeks  job 
at  daily  or  weekly  Zones  1  -  9.  Journal¬ 
ism  degree.  Excellent  photographic 
skills.  Call  (603)  356-8964. 


NEED  WASHINGTON,  DC  coverage? 
Savvy  writer,  20  years  experience  with 
magazines,  newspapers,  wires.  Full, 
part  time,  (703)  534-5022. 


NEWSPAPER  COUPLE 
He  has  20  years  experience  as  small- 
market  sports  editor,  is  seeking  to  leave 
the  desk  and  focus  on  reporting/ 
writing.  Numerous  awards  for  column 
writing  (sports  and  general),  stories 
and  features.  She  has  1 9  years  experi¬ 
ence  in  all  phases  of  production;  seven 
years  as  composition  director.  Will  con¬ 
sider  all  zones.  Reply:  (580)  252-4603 
or  E-mail:  anyjazz@texhoma.net 


PROFESSIONAL  CARTOONIST  seek¬ 
ing  a  new  staff  position.  Publisher  must 
be  mentally  stable.  (770)  937-0449, 
Allison  Garwood. 


SOUTHERN  COLUMNIST  must  get  out 
of  DC  before  I  am  strangled  by  my 
power  tie.  Humorous,  insightful,  scathing 
cammentary.  Call  (202)  518-8014  or 
E-mail  Rostrm@AOL.com 


VETERAN  DC  Journalist  with  expertise 
in  Health  Care  seeks  freelance/contract 
assignments.  Computer/Internet  savvy, 
wire  service,  newspaper  background.  E. 
Beck  (703)  250- 1 608 or  ekbeck@erDls.com 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 


For  quicker  placement,  you  con  Fax  your 
Positions  Wanted  ad  along  with  your 
Visa/Mastercard/Amex  number  and 
expiration  date  to  (21 2)  929-1 259 
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SHOP  TALK  AT  THIRTY 


BY  DAVID  DEMERS 


Ph.D.  Push  Drives  Journalism 
From  Top  Universities 


The  visiting  journalist 

was  sullen. 

But  I  didn’t  notice.  1  was 
too  preoccupied  with  direct¬ 
ing  a  discussion  in  my  beginning 
reporting  class  on  the  ethic  of  objectiv¬ 
ity.  I  had  hoped  to  impress  the  guest, 
who  was  part  t)f  a  team  of  professional 
journalists  evaluating  our  journalism 
program  at  Washington  State  University. 
But  1  didn’t.  He  and  the  team  would 
later  criticize  me  for  allegedly  placing 
too  much  emphasis  on  theory  and  not 
enough  on  skills,  presumably  spelling, 
grammar,  writing  and  reporting. 

Such  complaints  are  not  new.  Profes¬ 
sional  journalists  have  complained  for 
years  that  journalism  programs,  espe¬ 
cially  those  at  research  universities,  do 
not  place  enough  emphasis  on  skills. 

But  I  never  thought  I  would  be  the  tar¬ 
get  of  such  criticism,  because  I  am  a  for¬ 
mer  newspaper  reporter,  cevauthor  of  a 
reporting  textb<K)k,  a  freelance  writer 
and  strong  proponent  of  skills  educa¬ 
tion.  In  fact,  the  vast  majority  of  time 
in  my  reporting  classes  is  spent  on  writ¬ 
ing  and  reporting  problems.  Little  time 
is  spent  on  media  theory  and  ethics. 
Lurthermore,  who  would  have  thought 
that  a  class  discussion  on  objectivity 
was  contrary  to  a  good  skills  education, 
since  day-to-day  news  practices  con¬ 
stantly  involve  questions  of  objectivity? 

In  retrospect,  I  think  the  team’s  criti¬ 
cism  had  less  to  do  with  what  hap¬ 
pened  in  my  classroom  on  that  day  or 
my  particular  background  than  it  did 
with  more  general  changes  taking 
place  in  journalism  education  today. 
Specifically,  journalism  programs  are 
under  increasing  pressure  to  improve 
the  scholastic  rigor  of  their  curriculums 
and  to  hire  doctoral,  or  Ph.D.,  applicants. 

The  pressure  is  coming  from  higher- 
level  university  administrators,  many  of 
whom  no  longer  see  journalism  as  cen¬ 
tral  to  the  goals  of  higher  education  in 
this  age  of  budget  cuts.To  them,  jour- 


Demers  is  an  assistant  professor  at 
the  Hciwani  R.  AInrroiv  School  of 
Communication,  Wasbinf^ton  State 
University,  Pullman. 


nalism  is  more  craft  than  science  or 
art.  Some  even  believe  that  journalism 
belongs  in  technical  schools,  not  col¬ 
leges.  Hence,  to  justify  their  member¬ 
ship  in  the  academy,  journalism  pro¬ 
grams  must  increasingly  demonstrate 
that  they,  too,  can  hold 
their  own  when  it 
comes  to  .scholarship 
and  research. That’s 
one  of  the  reasons 
WSU  hired  me  and 
another  Ph.D.  candi¬ 
date  the  year  before. 

Although  we  both 
have  professional 
reporting  experience, 
many  journalists 
believe  Ph.D.s  either 
don’t  want  to  teach 
skills  courses  or  devalue  them  in  the 
curriculum. 

As  might  be  expected,  the  assault  on 
journalism  education  is  heaviest  at 
large,  high-quality  research  universities, 
because  they  typically  place  greater 
value  on  scholarship  and  research.  In 
recent  years,  a  number  of  top  universi¬ 
ties  —  including  the  University  of 
Michigan,  University  of  Minnesota, 

Ohio  State  University,  University  of 
Arizona  and  University  of  Washington 
—  have  .scaled  back  their  journalism 
programs  or  merged  them  with  other 
departments. 

To  be  sure,  the  increased  emphasis 
on  scholarship  is  changing  journalism 
education.  At  the  best  universities,  it  is 
no  longer  enough  to  know  how  to  write 
and  edit  a  storj'.  Journalism  students  are 
now  required  to  understand  the  role  of 
mass  media  in  society.  This  includes  an 
analysis  of  the  ethic  of  objectivity,  which 
has  been  severely  criticized  in  recent 
years.  Many  scientific  studies  show  that 
organizational  ties  between  news 
media  and  the  institutions  they  cover 
(e.g.,  news  beats)  preclude  the  notion 
that  all  groups  get  equal  or  fair  coverage. 
Research  shows  that  pt)werful  groups, 
such  as  mainstream  political  parties  and 
corporations,  have  much  greater  access 
to  the  media.  Historical  scholarship 
aLso  shows  that  mainstream  mass  media 


have  tended  to  ignore  or  criticize  the 
interests  and  needs  of  disadvantaged 
groups  and  social  movements,  includ¬ 
ing  those  representing  women,  minori¬ 
ties,  environmentalists  and  gays. 

Although  journalism  today  is  much 
more  sensitive  to  the 
concerns  of  these 
groups,  structural  dis¬ 
crimination  remains  a 
major  problem  because 
power  continues  to  be 
centralized  in  main¬ 
stream  groups  and  cor¬ 
porate  institutions. 

Most  working  jour¬ 
nalists  have  a  poor 
understanding  of  the 
social  control  function 
of  mass  media  —  a 
condition  that  no  doubt  reflects  the 
weak  scholarship  in  many  journalism 
programs.  But,  despite  the  trend 
toward  hiring  more  Ph.D.s,  the  long¬ 
term  prospects  for  print  journalism 
programs  at  the  best  universities  are 
not  good.Journali.sm  education  is 
being  pushed  out  of  the  top  universi¬ 
ties  into  secondary  and  tertiary  institu¬ 
tions,  which  are  more  amenable  to 
skills  and  technical  training.This  is 
extremely  unfortunate,  since  large 
research  institutions  typically  attract 
brighter  students. 

I  am  saddened  by  all  of  this  because 
skills  and  theory-based  courses  are  not 
incompatible.  Surveys  show  editors 
want  reporters  who  have  not  only 
good  writing  and  reporting  skills  but 
also  the  ability  to  think  critically,  and 
courses  in  law,  public  opinion,  ethics, 
media  and  society,  communication  the¬ 
ory'  and  research  are  specifically 
designed  to  achieve  that  goal.  The  best 
journalism  programs  recognize  this 
and  offer  a  good  balance  of  skills  and 
theory  courses. 

1  do  not  have  a  solution  for  the 
problems  facing  journalism  programs 
at  the  top  universities.  However,  1  do 
worry  that  misguided  criticisms  of 
scholarships  in  journalism  programs 
inadvertently  may  hasten  the  demise  of 
some  of  these  programs. 


Journalism 
education  is 
being  forced  into 
second-tier 
institutions  more 
amenable  to  skills 
and  technical 
training. 
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I  Here’s  Why:  THE 


COMPLETE  LISTINGS  FOR: 

•  U.S.  Dailies  •  U.S.  Weeklies  &  Special  Newspapers  •  Canadian  Newspapers  •  Foreign  Newspapers 

•  Syndicates  &  News  Services  •  Equipment/Interactive  Products  &  Services  •  Associations  &  Trade  Organizations 


You'll  find  all  the  information  you  need  from  names  and  numbers  to  specs  and  more  in  the  E&P  International  Year  Book! 

E&P  IHTERHATIOHAL  Order  Your  Copy  Of  The  1998  EaP  International  Year  Book 


YEAR  BDOr  IS  THE 


PRICING 

•  E&P  Year  Book  Part  1  &  Part  2  “Who’s  Where’’:  $125 

•  E&P  Year  Book  Part  1 0nly:  $115 

•  E&P  Year  Book  Part  2  “Who’s  Where"  Only:  $35 

•  E&P  Year  Book  Part  1  &  Part  2  &  CD-ROM  with  listing  capabilities: 


EHCYCLOPEDIA  OF 
THE  HEWSPAPER 
IHDUSTRY! 

EorroRiSrPi'BLLSHKR  Company 

Where  You'll  Find  the  Powers  of  the  P 


MAIL  YOUR  ORDER  AND  PAYMENT  TO; 

Editor  &  Publisher  International  Year  Book, 
P.O.  Box  3000,  Denville,  NJ  07834-3 

Or  charge  your  order  to  your  Amex/Visa/MC 
account, call:  800-783-4903 
Fax:973-627-5872 
E-mail:  edpub@mediainfo.com 
Web  site  store:  httpr/Avww.mediainto.ci 
CD-ROM  inquiries:  212-675-4380  ext.  172 

Papents  must  accompany  all  orders.  NY.  CA  DC,  OH 
Canada  add  appropriate  lax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  PO. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


Here's  Your  Chance  To 
Try  A  Bettep  BuHt  Press 
FRSForAYear! 


DGVl  450 


At  Dauphin  Graphic  Machines,  Inc.,  we  re  so  sure  you  11 
find  our  presses  to  be  superior  in  every  way,  we’re  going  to  "g  ^ 
give  one  away  free  for  a  year’s  use. 

I  lere’s  how  it  works:  One  winner  will  be  drawn  from  4  ^ 

entries  received,  and  will  receive  the  DGM  unit  of  their 
choice  for  one  year’s  time.  If  at  the  end  of  the  year,  the  winner 
doesn’t  agree  that  our  unit  is  better  than  the  rest,  we  take  it 
hack,  no  questions  asked.  And,  if  they  do  find  the  DGM  430  or 
*  850  to  he  exactly  what  they’re  looking  for, 
g  •*  /  *  I  we’ll  make  them  a  heck  of  a  deal  to  keep 

H  ^  I  it.  Either  way,  it’s  FREE,  for  one  year. 

E  ^  **  *  M  IHiy  Dauphin  Graphics  making  this  offer? 

*  w  A  ~  ^  We’re  confident  that  once  you  ti7  our  equipment  and 

-  experience  our  responsive  24  hour  customer  service, 

i  *  you’ll  agree  with  hundreds  of  our  customers:  Dauphin 
DGM  850  Graphics  is  the  single  width  specialist. 


Two  Ways  To  Enter; 

1 .  Mail  or  fax  the  completed  entry  coupon  on 
this  ad  to  the  address/fax  listed.  Entries  must 
be  received  on  or  before  June  1 7. 

2.  Bring  the  completed  coupon  to  DQM's  booth 
#1 847  at  NEXPO  '98  in  Orlando  by  Noon 
on  Monday  June  22. 

Official  drawing  will  be  held  at  DQM's  booth 
#1847  at  NEXPO  '98  in  Orlando  on  Monday, 
June  22, 1 2:00  PM.  For  a  complete  set  of  rules 
and  regulations,  send  a  self-addressed,  stamped 
envelope  to: 

Rules  and  Regulations/Press  Giveaway 

Dauphin  Qraphic  Machines,  Inc. 

Box  573 

Elizabethville,  PA  1 7023 


Name _ 

Title _ 

Company  Name _ 

Address  _ 

City _ 

State _ Zip _ 

Phone  _ 

Fax _ 

Current  Press _ 

Return  by  Mail  to:  DGM  Free  PressAear 
PO  Box  573 

Elizabethville,  PA  17023 

Retum  by  Fax  to:  800-648-0213 

(717)  362-4165  EP 


